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{OFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
fleld have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
gome dealers in fifty-four other countries who deal in American 
office equipment. 

TADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 

fSUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
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{The ownership of OFFICE APPLIANCES is vested solely 
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either directly or indirectly connected with the i ee t a 
sents, has any share in its ownership or voice in ~~ ge Po its 
policy, which has in view at all times the best interests 
field it serves. It aims to discuss all subjects ag and to 
furnish its readers reliable information concerni 
and development of the office ee industry. answer 
any questions germane to its field to the best of tts Soility, and 
it asks its readers in all parts of the world to aid it with in- 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ordering 
changes it is necessary that both old and new addresses be 
given. 

SCONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted manuscripts will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless post- 
age is enclosed by the sender. Correspondents should give their 
names can. addresses, which will be withheld from publication 
if desir 
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Times-Into Co., The... 

Shelving. 
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Terrell’s Equipment Co 

Stenographer’s Note Book. 
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Victor Typewriter Co 
Woodstock Typewriter Co 
Typewriters, Rebuilt. 
American Writing Machine Co 
General Typewriter Exchange In 
Lincoln Typewriter Co 
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Smith Typewriter Sale Co 
Shipman-Ward Mfg. Co 
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Chicago Mirror & Art Glass ¢ 
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SITUATIONS WANTED. 

SALESMAN with seven vears’ experience. selling loose leaf 
levices and systems wishes to connect with dealer or manu- 
facturer. Can organize or develop loose leaf department. Thor- 
oughly familiar with bank and commercial accounting systems, 
machine bookkeeping equipment and special accounting forms. 
Aadress Z-34, care of Office Appliances. 
TYPEWRITER salesman and mechanic, of over fourteen 
years’ experience, principally with the Remington Typewriter 
Co., with thorough knowledge of the Wahl, as well as al! other 
typewriters that are well known, desires to make a change. 
Can furnish the best of references, as well as make necessary 
bond if required Address W. T. T., 22 Allene Ave., Atlanta, Ga. 
ANTED—A position by a single man, middle-aged, who has 
eleven years’ experience selling carbon papers and type- 
writer ribbons and representing one of the, if not the, largest 
manufacturers of these products. Satisfactory references as to 
ability and qualifications. Would consider any territory. Ad- 

“Langdon,” Offices Appliances, Chicago. 


dress 


HELP WANTED. 

BiG MONEY-MAKER for typewriter men, carbon and ribbon 
and others calling on offices. New, fast selling 

specialty. Immense demand, positive repeater. Don’t miss this! 

Perfection Mfg. Co., 121 So. 4th St., Philadelphia, Pa 


1 
Sa.esmen 


93 v 
IVE WIRE SALESMAN or mechanic with $3,000 to $5,000 to 
mike connections with growing typewriter or- 

\ddress Metsys, 8809 Dennison, Cleveland, O. 


invest can 
ganization. 


machine repairmen and 
Typewriter & Adding 


ANTED—Typewriter and adding 

mechanics for membership in the 
Machine Mechanics’ Aid Ass'n, Inc., Employment Bureau, gen- 
eral information bureau. Purpose, Nation-wide organization. 
Address & Nevins St., Brooklyn, N. Y., at once, for detailed 
information. Branches in Kansas City, Mo., and in Boston, 
Mass 


Salesmen to sell a line of Metal Name Plates to 
and Office Furniture Dealers and Manufacturers. 
Big profit No bulky samples. Commission paid on receipt of 


ANTED 


Stationer 


order. Can be handled in connection with any line Write for 
our proposition today. Fogarty Manufacturing Co., Dayton, 
Ohio. 


Trace to carry asa 


W ANTED—Salesmen calling on Stationery 
Richards Tag 


side line office specialty. Liberal commission, 
Company, Omaha, Nebr. 


ALESMANAGER WANTED—Can you organize, train and hold 

local salesmen? Are you a worker and a thinker? Are you 
steady and ambitious? Can you give bond? If you have these 
qualities, we may need you as a local or District Salesmanager. 
We will supply you whatever stock you need, to be paid for 
after you sell it. You furnish the ability—we furnish the stock 
and finance your sales. We want real men, men who have 
earned big money, men who will appreciate a big opportunity 
and who will stay with it. Address Casey, 4730 McGraw Ave., 
Detroit. 


ELP WANTED—High class typewriter salesman. Good prop- 
osition. Muncie Typewriter Exchange, Muncie, Indiana. 

\N to run ribbon machine and to work in other departments 

ribbon and carbon factory as well. State salary wanted and 

experience Address E-32, care Office Appliances, Chicago. 


JANTED—Thoroughly experienced man in commercial sta- 
tionery, filing and loose leaf devices. State experience and 
salary expected Address Nathan Coleman, P. O. Box 366, 


Savannah, Ga. 


\LESMAN—Experienced Filing Cabinet and Safe Salesman to 
call on city trade. In your application, state age and experi- 
ence. The C. D. Steele Co., Duluth, Minnesota. 


FFICE SUPPLIES SALESMAN WANTED—We want a first- 
class man who understands accounting and cost forms. Se- 
lect territory in Ohio. Address Box F-37, care Office Appliances. 


HE SELLING RIGHTS of the finest imported Calculating 
Machine of established international reputation will be ceded 
to responsible agent for the New England States and part of 
New Jersey, including the city of Philadelphia Only high grade 


men of distinct selling ability considered. Write to Room 300, 
09 Fourth Ave., New York. 
ANTED—Salesman on commission basis thoroughly ac- 


supply trade to sell 


quainted with the stationery and office 
New England. Ad- 


in established line of office specialties in 
lress K-39, care Office Appliances, Chicago. 


IVE WIRE SPECIALTY SALESMEN, TAKE NOTICE—We 

want several salesmen to sell greatest specialty and money 
maker on market today in following territory: New York City, 
part of New York State, Minnesota, North and South Dakota, 
New Jersey, Kentucky, Mississippi, Arkansas, Louisiana. Un- 
less you are a big man and accustomed to making big money, 
don’t apply Strictly commission proposition. NATIONAL 
BINDING MACHINE COMPANY, 260 West St., New York City. 
HESNEY FINGER PRINT PROTECTOR wants a competent, 

experienced manager with record to handle its manufacture 
and sales in U. S. Address P. O. Box 923, Cincinnati, Ohio. 


ANTED—High grade salesman with experience in outside 

selling of office equipment, filing systems, steel safes, loose 
leaf devices and general line of stationery. City and suburban 
territory. Can be home nights. Excellent opportunity for 
young man who wishes to advance. Only man with a clean and 
successful past record will be considered. Write at once giving 
references and full detail as to experience and aualifications. 
Utica Office Supply Co., 230 Bleecker St., Utica, N. Y. 
SALESMAN to specialize on office desks, art metal files and 

commercial stationery. Christie Litho. & Printing Co., Du- 
luth, Minn. 








ANTED—A “business getter’ to develop distribution of a 

popularly priced steel stacking transfer case through dealers 
and agents. Must have original ideas. Salary, commission and 
expenses—a strictly get the business proposition. Give full 
details preliminary to a personal interview. Address X-33, care 
Office Appliances, Chicago. 





ALESMAN WANTED—Experienced office furniture salesman, 

In application state age, experience, States traveled, and 
for what concerns Kentucky Desk Co., 1308 Starks Bidg., 
Louisville, Ky. 





ANTED—Salesmen calling on stationery or drug and jewelry 

stores to carry as a sideline. Good commissions paid as 
soon as order is shipped. Write for details. The Inkograph 
Company, 670 Sixth Ave., New York City. 





ANTED—Salesmen with knowledge of Commercial Sta- 
tionery, Loose Leaf and Office Furniture. Permanent posi- 


tions and good salaries for men of ability. We operate a 
large business and working conditions are pleasant and pro- 
gressive. Address Burnap Sta. & Ptg. Co., 107 West 10th 


Street. Kansas City, Mo 





ANTED—An experienced man to take charge of our sta- 
tionery department State age, experience, etc. Address 
Chronicle Publishing Company, Alexandria, Louisiana. 








FOR SALE. 





OR SALE—Successful typewriter and office equipment busi- 

ness in prosperous Connecticut town. Established reputa- 
tion and good agencies. Owner obiiged to leave climate. About 
$4,000 inventory. Address N-31, care Office Appliances, Chicago. 
YPEWRITER EXCHANGE and repair eg « for sale. Mak- 
ing me good money, because located in best territory, all 
cash business and no competition for eighty miles around, but 
I want to take up a big opportunity in another business. If 
you have a taste for typewriier work this shop will make you 
presperous. Typewriter Exchange, Box 2038, Ada, Oklahoma. 








I. MODELS Multigraphs, duplicators, folding, sealing, ad- 

dressing machines and supplies. Guaranteed serviceable as_ 
new One year free service Chicago. Machines bought for 
cash, taken in trade and handled on consignment. Office De- 
vice Company, 162-H, North La Salle, Chicago. 





M! L.TIGRAPHS—Like new at one-third to one-half cost. 
Thorcughly rebuilt, including new type, platens, bearings, 
ete. Tron-clad two year guarantee. Will ship on approval. Rus- 
sell Earnest Baum, 33 South Broad street, Philadelphia. 





ULTIGRAPHS, Dictaphones. Ediphones, Writerpresses, 

Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price, Inc., 440 Scuth Dearborn Street, Chicago. 





M ulticolors, Multigraphs, copy holders, new and 


ROSTYLES, 
R. W. Wales Co., 209 Gridley Bldg.. 


rebuilt, at less money. 
Syracuse, N. Y 





APRESS‘ \GRAPHS, Multigraphs, duplicators, envelope seal- 
ers, letter folders. Mailometers, supplies. Less than half 
price, guaranteed one Pruitt Company, 112-H North 
La Salle, Chicago 





year. 








WANTED. 








ANTED—Used model 77 and 78 Mimeographs, addressing 
machines and appliances, any condition. Address J-34, care 
Oftice Appliances, Chicago. 








ANTED—Dealers’ catalogue and prices covering compiete 
line office supplies for new Office Supply Department. 
Shanklin Hardware & Furniture Co., Gallup, New Mexico. 
TE AN -ELGE AMERICAINE. 20 rue des Dominicains— 
Liége. General agency for Belgium of the Royal typewriter, 


and the “MONROE” calculating machine, is always interested 
in new agencies for office machines and ecuipment. 


7ASHINGTON, D. C.—A man of extensive and successful 
moenagerial and organization experience in the cffice spe- 
cialty line wishes to open correspondence with firms desiring 
special reoresentation in Washington, or Washington and the 
South Hie is thoroughly capable of handling propositions of 
magnitude, organizing and training salesmen. Address D-36, 
eare Office Appliances, Chicago. 
ALESMAN with permanent office in Montreal, having con- 
nection with every stationery store and printing plant of 
importance, wants good side line for Eastern Canada. Address 
Cc. Cc. Livesay, Room 19, 210 St. James St., Montreal. 











Street, Hobart, 
good selling 


Collins 
lines, 


Ltd., 11¢€ 


USTRALIA—Specialties, 
selling specialty 


open to handle quick 
organization 
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| Association Officers % 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 

TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS 

AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, 

AND THE VARIOUS AFFILIATIONS OF MANUFACTURERS TO FACILITATE CON- 
TRACT WITH THE FIELD. 





Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 








B, annual elections © 


NK 





NATIONAL ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


Ralph S. Bauer, president; Eberhard Faber, first vice presi- 
dent; R. H. Baxter, second vice president; J. Ogden Pierson, 
treasurer; A. H. Childs, treasurer; Amadee Peting, auditor; 
Fletcher B. Gibbs, general manager, 403-05 Conway Building, 
Chicago, Ill.; Mortimer W. Byers, secretary; W. D. Pittman, 
assistant general manager; W. H. Greenleaf, field secretary; 
Charles L. Estey, advertising counsel. 





THE COLORADO STATIONERS’ ASSOCIATION 
George Matheson, chairman, 301 Colorado National Bank 
Building, Denver, Colo. 


“CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 
D. D. MacDonald (Bradley & Scoville, Inc.), president, New 


Haven, Conn. 
J. B. Tower ¢John R. Rembert Company), vice president, 


New Haven, Conn. 
F. L. Chamberlin (The Chamberlin & Shropshire Company), 


treasurer, Bridgeport, Conn. 
E. W. Pape (Adkins Printing Company), secretary, New 
Britain, Conn. 


ILLINOIS STATIONERS’ AND BOOKSELLERS’ 
ASSOCIATION 


Cc. W. Follett (J. W. Wilcox & Follett), president, Chicago, 


Ill. 
George C. Brockman (Brockman & Son), vice president, 


Mount Sterling, Il. 
Fred Greenwood (Woodworth’s Book Store), secretary-treas- 


urer, Chicago, Ill. 


KANSAS BOOK DEALERS’ ASSOCIATION 
Phil M. Anderson, president, Newton, Kans. 
A. 8S. Allen, vice president, Wichita, Kans. 
F. G. Orr, secretary-treasurer, Wichita, Kans. 


MIDWEST DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 

Charles L. Mitchell (Crane & Company), president, Topeka, 
Kans. 

Cc. W. Seely (Hall Litho Company), vice president for Kan- 
sas, Topeka, Kans. 

Clark Field (Field Stationery Company), vice president for 
Oklahoma), Tulsa, Okla. 

Gerry A. Manning (Joplin Printing Company), vice presi- 
dent for Missouri, Joplin, Mo. 

R. D. Latsch (Latsch Bros.), vice president for Nebraska, 
Lincoln, Nebr. 

Horace G. Mitchell (Democrat Printing & Litho. Company), 
vice president for Arkansas, Little Rock, Ark. 

A. S. Matthews (Hall Lithographing Company), secretary, 
Topeka, Kans. 


ATLANTA STATIONERS’ CLUB 
Cc. M. Marshall (Fielder & Allen Company), president. 
A. P. Baylis (Baylis Office Equipment Company), vice 
president. 
H. M. Kopplin (Stationery Division, The S. P. Richards 
Company), secretary, 90 Central Avenue, Atlanta, Ga. 


BALTIMORE STATIONERS’ ASSOCIATION. 
Sanders J. Thalheimer (Meyer & Thalheimer), president. 
W. Booth Settle (Commercial Printing & Stationery Com- 

pany), vice president. 
John W. Kennedy (John W. Kennedy Company), treasurer. 
Lewis R. Curlett (John H. Saumenig & Company), secretary. 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 
chairman. 
(Mr. Pogue is acting secretary pending the election of a 
successor to W. G. King, who has moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 
Frank J. Merrill (Francis Doane & Company), president. 
Thomas Groom (Thomas Groom & Company), vice president. 
3 Wm. H. Cogan (Service Stationery Company), treasurer. 
L. E. Muran (L. E. Muran Company), auditor. 
Alexander Hepburn (Adams, Cushing & Foster, Inc.), secre- 
tary, 112 Federal Street, Boston, Mass. 
BUFFALO STATIONERS’ CLUB 


Harry T. Williams (Ryan & Williams), president. 





WHOLESALE STATIONERS’ ASSOCIATION OF THE 
UNITED STATES 

Paul J. Wielandy, Blackwell-Wielandy Book & Stationery 
Company), president, St. Louis, Mo. . 
> lL. avis (Adams, Cushi ster) ric esident 

ater ao ushing & Foster), vice presid¢ 
R. P. Andrews (R, P. Andrews P: reasurer 
Washington, D. Cc. are ee SED. SooneureT, 
H. C. Whittemore, secret ? 7 4 re Street 

iiechive, 3. etary 1741 West Eleventh Stre 


Stationers—Regional and State 


NORTHWESTERN STATIONERS’ ASSOCIATION 

E. D. L. Sperry (Brown, Blodgett & Sperry Company), 

chairman, St. Paul, Minn. 
PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 

J. K. Gill (J. K. Gill Company, Portland, Ore.), president. 

Pliny L. Allen (Pliny L. Allen Company, Seattle, Wash.), 
vice president. 

J. S. Ball (Kilham Stationery & Printing Company, Portland 
Ore.), secretary-treasurer. 


SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 


STATIONERS AND MANUFACTURERS 

John R. Dewberry (Dewberry & Montgomery Stationery 
Company), president, Birmingham, Ala. 

Sidney Gassenheimer (Mercantile Paper Company), vice 
president for Alabama, Montgomery, Ala. 

E. T. Chambers (Chambers Office Supply Company), 
president for Mississippi, Jackson, Miss. 

J. Henry Petetin (Petetin-Beaudean), vice president 
Louisiana, New Orleans, La. 

W. S. Moody (Williams Printing Company), vice president 
for Tennessee, Nashville, Tenn. 

Charles M, Marshall (Fielder & Allen Company), vice presi- 
dent for Georgia, Atlanta, Ga. 

Leo. F. Johnson (Florida Office Supply Company), vice presi- 
dent for Florida, Tampa, Fla. 

Geo. H. Moore (Pound & Moore Company), vice president 
for North Carolina, Charlotte, N. C. 

R. H. Pogue (Dewberry & Montgomery Stationery Com- 
pany), secretary-treasurer, Birmingham, Ala. 

STATIONERS’ ASSOCIATION OF CALIFORNIA 

Henry C. Dimond, chairman, 255 California Street, San 

Francisco, Calif. 
THE STATIONERS’ ASSOCIATION OF SOUTHERN 
CALIFORNIA 

J. L. Garner, chairman, 608 O. T. Johnson Building, Los 

Angeles, Calif. 


for 


Stationers—Local 


Richard B. Lockwood (Millington Lockwood), vice president. 
Clarence T. White (Adams & White Company), treasurer 
Geo. W. Davis (Otto Ulbrich Company), secretary. 


CHICAGO STATIONERS’ ASSOCIATION 
John W. Ogren, chairman, Conway Building, Chicago, I). 
CINCINNATI STATIONERS’ CLUB 

John H. Gibson (Gibson & Perin Company), president. 

Frank L. Mills (Armstrong Stationery Company), statistician 

E. E. Davis (Sellers, Davis & Company), secretary, 311 Wal- 
nut Street, Cincinnati, Ohio. 

STATIONERS’ CLUB OF’ INDIANAPOLIS 

John Hampton (The Hampton Printing Company), president 

Mr. Hiller (Hiller Office Supply Company), vice president 

Everett Agnew (W. K. Stewart Company), secretary-treas- 
urer, Indianapolis, Ind. 

KANSAS CITY STATIONERS’ ASSOCIATION 

Oliver Wroughton, chairman, 801 Graphic Arts Building, 

Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 

John Fetter (Geo. C. Fetter Company), president. 

Chas. Boone (Hammer Printing & Office Supply Company), 
treasurer. 

George H. Koerner, secretary, 208 Lincoln Building, Louis- 
ville, Ky. 

MILWAUKEE STATIONERS’ ASSOCIATION 
J. L. O'Connor, chairman, Camp Building, Milwaukee, Wis. 












































STATIONERS’ ASSOCIATION OF MOLINE, ROCK ISLAND 
AND DAVENPORT 
E. O. Vaile, Jr. (The Vaile Company), president. 
M. H. MacArthur (MacArthur L. L. Book Concern), vice 
president. 
D. S. Hansen (Carlson Bros., Inc.), secretary-treasurer, Mo- 
line, Ill. 


THE STATIONERS’ ASSOCIATION OF MONTREAL 
Emilien Daoust (Libraire Beachemin Ltee), president. 
Oliver W. Barwick (O. B. Barwick, Ltd.), vice president. 
Thos. V. Bell (Thos, V. Bell, Ltd.), secretary-treasurer. 


NASHVILLE STATIONERS’ CLUB 
J. Victor Barr (Brandon Printing Company), president. 
John Ambrose (Davies Printing House), secretary-treasurer. 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 
Burt W. Henry, chairman, Weis Building, New Orleans, La. 


STATIONERS’ ASSOCIATION OF NEW YORK 
Henry Frank (Frank & Tichenor Company), president. 
E. E. Huber (Eberhard Faber), second vice president. 
Mortimer W. Byers, third vice president. 
Joseph I. Kilbourn (L. H. Bigelow Company), treasurer. 
William E. Ward ~~ Ward & Son), secretary, 115 Cedar 
Street. New York, 


OMAHA STATIONERS’ ASSOCIATION 
Charles E. Moyer (Moyer Stationery Company) 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 


president. 


PEORIA STATIONERS’ ASSOCIATION 

Mr. Fuller (Fuller-Peerless Company), president. 

John Gallagher (John Gallagher & Company), 
treasurer, Peoria, III. 


secretary- 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 
George W. Searles (National Desk Company), president, 
Herkimer, N. Y. 


John Dornette, Jr. (The J. Dornette & Bro. Company), Cin- 
cinnati, Ohio. 

Alf Normann (Central Manufacturing Company), treasurer, 
Chicago, Il. 


Walter Gerwig (Bentley & Gerwig Furniture Company), 
retary, Parkersburg, W. Va. 

J. Arthur Whitworth, manager, 801 
ing, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 


sec- 


Michigan Trust Build- 


Sam Neidich (Neidich Process Company), president, Burling- 
ton, N. J 

Ss. Ww. Mifflin, secretary-director, Stock Exchange Building, 
Philadelphia, Penna. 
DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 


MATERIALS MANUFACTURERS OF THE NATIONAL 
ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


Ogren, chairman, Conway Building, Chicago, III. 

INTERNATIONAL STAMP MANUFACTURERS’ 
ASSOCIATION 

Safford (Safford Stamp Works, 


John W. 


Charles L. 205 West Madison 


Street, Chicago, IIll.), president. 
B. Cairns (B. Cairns, Ltd., 134 Richmond Street, West, 
Toronto, Ont.), first vice president. 


E. T. Partridge (Partridge-Scotford Stamp & Seal Company, 
12 West Tenth Street, Kansas City, Mo.), second vice president. 
E. Q. Cannon (Salt Lake Stamp Company, 65 Broadway, 


West, Salt Lake City, Utah), third vice president. 

H. M. Allen (Allen, Doane & Company, 29 Cornhill, Boston, 
Mass.), fourth vice president. 

R. E. Curtis (The Dickey-Grabler Works, Madison Avenue 


and West 103d Street, Cleveland, Ohio), treasurer. 
Directors—William Jenkins, chairman (Jas. H. Matthews & 

Company, Inc., 3942 Forbes Street, Pittsburgh, Penna.); R. F. 

207 Sandusky Street, 


Hershey (Pannier Bros. Stamp Company, 
N. S., Pittsburgh, Penna.), G. Fred Hiss (The Hiss Stamp 
Company, 52 East Gay Street, Columbus, Ohio), George West- 


brook (Noble & Westbrook Manufacturing Company, 19 Asylum 
Street, Hartford, Conn.), A. G. Fales (Northwestern Stamp 


PHILADELPHIA STATIONERS’ ASSOCIATION 

Frank R. Welsh (Wm. Mann Company), president. 

Wm. S. Yeo (Yeo & Lukens), first vice president. 

Walter G. Stringer (Joseph Dixon Crucible Company), sec- 
ond vice president. 

Charles A. Connell 
pany), treasurer. 

Francis B. Irwin (James Hogan Company), secretary, 607 
Chestnut Street, Philadelphia, Penna. 


PITTSBURGH STATIONERS’ CLUB 
Langbein (Stevenson & Foster Company), presi- 


(Automatic Printing & Stationery Com- 


Charles H. 
dent 

H. B. Smith (A. W. 

John A. Brown (J. 

Robert Crawford 
secretary. 

George H. Alexander (Geo. H. Alexander & Company), corre- 
sponding secretary, 242 Diamond Street, Pittsburgh, Penna. 


RICHMOND STATIONERS’ ASSOCIATION 
Samuel Iseman (Virginia Stationery Company), president. 
S. Frances (The Baughman Stationery Company), vice 
president. 
in 
treasurer, 


McCloy Company), vice president. 
R. Weldin Company), treasurer. 


(Myers & Shinkle Company), recording 


Schwartz (A. A. Schwartz Company), secretary- 


Richmond, Va. 


ST. LOUIS STATIONERS’ ASSOCIATION 
Taylor B. Wyrick, chairman, 705 Olive Street, St. Louis, Mo. 


ASSOCIATION OF SAN FRANCISCO 
chairman, 255 California Street, San 


STATIONERS’ 
Henry ‘ Dimond, 
Francisco, Calif. 


SEATTLE STATIONERS’ CLUB 

K. R. Terry (Lowman & Hanford), chairman. 
Harold N. Moore, Secretary, Retail Trade Bureau, Seattle 
Chamber of Commerce and Commercial Club, Seattle, Wash. 


Specialty Manufacturers 


Works, 110 East Third Street, St. Paul, Minn.). 
George A. Campsey, secretary, 602 Empire Building, Pitts- 
burgh, Penna. 


Information regarding district organizations may be obtained 
from the secretary. 


NATIONAL ASSOCIATION OF CHAIR MANUFACTURERS 

Ashton P. Derby (P. Derby & Company), president, Gardner, 
Mass. 

Samuel Sailor (Haywood Bros. & Wakefield Company), vice 
president, Chicago, Ill. 

Wm. B. Baker, secretary, 531 Monadnock Building, Chicago, 


Ill. 


NATIONAL ASSN. OF or LEAF MANUFACTURERS OF 
i Je 


Ogren, director, 407 Conway Building, Chicago, Il. 

ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 

Woodbridge (The Dictaphone), president, 


John W. 


NATIONAL 
e i. New York, 
N. Y. 

R. N. Fellows 
Chicago, Ill. 

A. N. Smith (Wales Adding Machine Company), secretary- 
treasurer, Wilkes-Barre, Penna, 


NATIONAL ASSOCIATION OF STEEL FURNITURE 
MANUFACTURERS 


(Addressograph Company), vice president, 


O. A. de noc (Steel Equipment Corporation), president, 
Avenel, N. 

a. bathe (Art Metal Construction Company), vice presi- 
dent, Jamestown, N. 


Wm. A. Vawter, aS 
Benton Harbor, Mich. 

J. D. M. Phillips, secretary, Engineers Building, Cleveland, 
Ohio. 


NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 
R. H. Sprague (Weis Manufacturing Company), 
Monroe, Mich. 


SPECIALTY ENVELOPE MANUFACTURERS’ ASSOCIATION 
Charles H. Everly, chairman, Tribune Building, New York, 
Y 


(Baker-Vawter Company), treasurer, 


secretary, 


N. 


Office Appliance Managers 


CINCINNATI OFFICE APPLIANCE MANAGERS’ 


ASSOCIATION 
H. W. Rutherford (Ditto Sales Company), president. 
W. L. Gibson (Dalton Adding Machine Company), vice 
president. 
George T. Baker (Corona Typewriter Sales Company), secre- 


tary-treasurer, Cincinnati, Ohio. 
CLEVELAND BUSINESS SYSTEMS CLUB 
A. E. Blackstone (The Dictaphone), president 
W. A. Helms (Library Bureau), vice president. 
A. H. Fritchman (The Rand Company), treasurer 
K. A. von Ladau (Elliott Addressing Machine 
secretary. 
DETROIT OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 
M. John Joyce (Rand Company, Inc.), president. 


Company), 


c. J. Nachtigal (Globe-Wernicke Company), vice president. 
Cc. Wittenmyer (Felt & Tarrant Manufacturing Company), 
secretary, 224 La Fayette Boulevard, West, Detroit, Mich. 


DULUTH OFFICE EQUIPMENT ASSOCIATION 


H. B. Williams (Fritz-Cross Company), president. 
Cc. D. Steele (C. D. Steele Company), vice president. 
A. N. Thomas (Duluth Typothetae), secretary, Duluth, Minn. 


PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 


P. A. Swartz (Rand Company, Inc.), president. 

Cc. E. Smith (Ditto Sales Company), vice president. 

W. T. Abell (American Sales Book Company, Ltd.), secre- 
tary-treasurer, 908 Chestnut Street, Philadelphia, Penna. 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers, 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances 
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. SigD. yy yy 1-372,394., 


No. 1,384,122.—Relating to typewriting machines as applied to 
the platen-scale of an Underwood typewriter, providing 
means whereby the scale rises and falis with the platen 
when the operator shifts from lower case to capital letters 
and back again; patented July 12, 1921, by John C. Doane 
of East Hartford, Conn., assignor to Underwood Typewriter 
of New York, N. Y. 

No. 1,384,123.—An improvement on Serial No. 265,325, filed De- 
cember 5, 1918, wherein is disclosed a platen scale adapted 
to rise with the shifting platen of an Underwood typewriter. 
Patented July 12, 1921, by John C. Doane of East Hartford, 
Conn., assignor to the Underwood Typewriter Company of 
New York, N. Y. 

No. 1,384,861.—Stenographer’s note holder; patented Juiv 19, 
1921, by Lawrence Schinge! of St. Louis, Mo. 


No. 1,385,356.—Educational typewriter keyboard device, de- 
signed to provide a simple, inexpensive and efficient means 
for interesting a child in learning the location of keys on 
typewriter keyboards and to give mental exercise in spelling, 
punctuating, etc.; patented July 26, 1921, by Harry Bates 
of New York, N. Y. 


1,384,122. Typewriting machine. John C. Doane, East 
Hartford, Conn., assignor to Underwood Typewriter Com- 


pany, New York, N. Y., a corporation of Delaware. 


1,384,123. Typewriting machine. John C. Doane, East 
Hartford, Conn., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,384,407. Henry H. 
Harpoot, Turkey. 

1,384,532. Typewriting Kurowski, 
Brooklyn, N. Y., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,384,584. Check protector. Chas. A. Appel, Jr., Wash- 
ington, D. C. 

1,384,632. Key-lock for calculating 
Phinney, West Orange, N. J., assignor to Monroe Calcu- 
lating Machine Company, Orange, N. J., 
New York. 


Typewriting machine. Riggs, 


machine. A. G. F. 


machines. E. E. 


a corporation of 
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1,386,356. 
ree © © Fis : if 
7? 8 1 | 
1,381,763 Or ‘ 
a 
765 1,384,706 bad 
No. 1,372,324.—Blank book having a plurality of blank leaves 


confined together at one edge and a linear scale on the sur- 
face adjacent the opposite free edge of the outer leaf for 
use in ruling and determining the lengths of lines when 
drawing on any page of said pad or book against which the 
scale is placed; patented March 22, 1921, by Edward Van 
Wickle of New York, N. Y. 


No. 1,381,763.—Illuminated pencil embodying a novel type of 
circuit closer conveniently operable by the finger of the 
operator in writing, whereby the operation of the lighting 
element may be conveniently controlled at the will of the 
writer; patented June 14, 1921, by Ferdinand Strindinger 
and Rudolph Miller of St. Michael, Penna. 


No. 1,384,706.—Self-luminous pencil, crayon or the like, rela- 
tively inexpensive, and constructed with a bore for the 
writing material, said bore being left open at or along the 
side of the pencil body so as to expose the self-luminous 
writing material; patented July 12, 1921, by Walter Meyner 
of New York, Va 


1,384,633. Reverse operation check for registers. E. E 
Phinney, West Orange, N. J., 
lating Machine Company, Orange, N. J., a corporation of 
New York. 

1,384,634. Carriage-lock for calculating machines E 
E. Phinney, West Orange, N. J., 
culating Machine Company, Orange, N. J., 
of New York. 

1,384,640. 
Falum, Alberta, Canada. 

1,384,706. Walter Meyner, New York, N. \ 

1,384,708. Check-printing Frank Montrose, 
Cleveland, Ohio. 


assignor to Monroe Calcu 


assignor to Monroe Cal- 
a \ yT ratio 
Paper-dispensing device. Albert Sit 
Pencil. 
machine. 
1,384,788. Uhlig, 


Typewriting machine. Richard W 


assignor to Allen Typewriter ( 


Arlington, N. J., 


Allentown, Penna., a corporation of Pennsylvania 


ompany, 





OFFICE 


1,384,789. Cal 
N. Y. 


culator for maturities. Carlos Villegas 


Brooklyn, 


1,384,837. Envelope. Lemuel R. Jones, Los 


1,384,861] 


gel, =e: Eu 


holder. L: 


Stenographer’s 
Mo. 


note iwrence 


LIS, 


1,384,879. Envelope moistening, sealing and stamping 


APPLI 


Angeles, 


Schin- 


AN 


1,385,356. 


Harry Bates, 


1.385.374 


stock, Ill, 


Woodstock, 


CES 11 


Edvard Kuika, Gotten- 


culating machine. 


‘den, assignor to a corporation of Sweden. 


Educational typewriter keyboard device. 
New York, N. » # 
Ribbon vibrator. Otto A. Hokanson, Wood- 
Woodstock Typewriter Company, 


Ill., a corporation of Illinois. 


assignor to 


device. Philip M. Zenner, Athens, Ohio, and Howard W. 1,385,471. Envelope. Edward J. Reilly, Baltimore, Md. 

Williams, Huntington, W. Va. 1,385,493. Envelope. Lester J. Putney, Los Angeles, 
1,384,880. Filing cabinet \llen P. Asher, Sandpoint, Cali ee 3 : 

Idaho 1,385,547. Automatic ribbon reverse. Otto A. Hokan- 

A A son, Woodstock, Ill, assignor to Woodstock Typewriter 

1,384,882, Index device. James Barker, Detroit, Mich. Company, Woodstock, IIL, a corporation of Illinois. 
1,385,022. Stamp-ink-pad. Nate Block, London, Eng 1,385,548. Automatic ribbon reverse. Otto A. Hokan- 
1,385,114. Double envelope. Charles E. Cather, Wor- son, Woodstock, Ill., assignor to Woodstock Typewriter 

cester, Mass., assignor to the United States Envelope Company, Woodstock, IIl., a corporation of IIlinois. 

Company, Springfield, Mass., a corporation of Maine. 1,385,549. Typewriter mechanism. Otto A. Hokanson, 
1,385,140. Calendar. Thomas T. Martin, Mobile, Ala. Woodstock, IIL, assignor to Woodstock Typewriter Com- 
1,385,148. Filing and indexing equipment. John T. P#"Y: Woodstock, All, sy corporation of IIlinois. 

Quigtey, Boston, Mass., assiqnor > Costueber Comeane, 1,385,590. Loose leaf file or binder. William D. Shoe- 

Boston, Mass., a corporation of Massachusetts minke ss Drummond, Mo. : . oe j 
1985168. Checkovetecter. Vitus A. faker, Miceuee : marten ¢ alculating machine. Arthur S. Milinowski, 

los, Minn Sig i eg Ag ; 
- 1,385,743. Loose leaf binder. Corbon L. Harvey, St. 
1,385,248. Envelope. Jerrold Parril De Vaughn, Buf- Louis, Mo. 

falo, N. Y. 1,385,832. Manifold form sheet. Leland Ingersoll, 
1,385,321. Combination check receipt and record. Ar- Cleveland, Ohio, assignor to The A. S. Gilman Printing 

thur V. Fry, Ridgewood, N. J Company, Cleveland, Ohio, a corporation of Ohio. 








The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 


and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upon 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. Subscribers 
in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 





















Life as a Business Proposition 
By Dr. Frank Crane 


IFE been called all sorts of 
things. Life is a dream, a gambling 
game, an opportunity from which 

to get all the fun and the least pain 

possible, a probation preparatory to the 
next life, a vale of tears, and so on. 
Suppose we consider life as a business 

Look at it from a practical, 

shrewd and common- 


has 


proposition. 
profit-and-loss, 
sense viewpoint. 

Very well. First, what can we get out 
of it? Only wages. There are no en- 
dowed and privileged ones, all are day 
laborers; for every one, when the work’s 
over, must leave all he has gained and 
go back to that nothingness from which 
he came, as stark naked and poor as 
when he arrived. All the billionaire gets 
out of life is exactly what the bricklayer 
gets, his board and clothes and amuse- 
ments. 

What is the wage of Life? Life’s pay 
is happiness. On Life’s book happiness 
is credit and unhappiness debit. 

It’s happiness we all strive for, of one 
kind or another, whether beer and cakes 
or turtled feasts, overalls or dress-suits, 
on a cracker-box or stock 
the market, social dis- 
tinction, wealth display, political suc- 
cess, intellectual achievement—it’s all 
happiness, according to taste. 

How is happiness to be secured, how 
can one be sure to get his pay? By find- 
ing out what he really wants. This 
not easy. Most people work a lot 
for what they think other people think 


they want. 


pinochle 


gambling on 


is 


sO 


How can one find that out? By ex- 
periment, trying out various activities 
Copyright, 1921, 
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until he finds the: one in which he can 
most enthusiastically express himself. 
Also by ascertaining those forms of 
pleasure that are frauds and bring on 
misery. The conclusive argument 
against drunkenness, licentiousness, and 
the like, is that they are swindles, gold 


and pay 


bricks; they promise joy 
suffering. 

How should one get his pay? Every 
Not at the end of the task. Un- 
less every day satisfaction, 
you are cheating yourself. 

How can one tell what sort of things 


3y the 


day. 


brings its 


pay and what sort do not pay? 


collective experience of mankind, and 


by accepting the guidance of reliable 

teachers, 

What does the cumulative experience 
mankind show? That only those 

acts which are fundamentally just, fair, 


kind are those that 


of 


honest and in- 
variably pay. 

Why work? 
our wage, why not eat, drink, and be 
merry; why not loaf and play? Be- 


cause human beings are so constituted 


If it’s happiness that is 


that they secure the maximum of satis- 


factory self-expression only by doing 
some part of the world’s work. 
What we call goodness more than 


pays every day, it leaves something over, 
a deposit in the happiness bank, which 
becomes a reserve fund from which we 
The good are the hap- 

The bad are the hap- 


draw dividends. 
piness capitalists. 
piness spendthrifts. 


Why not approach this matter of 
good and bad, conscience or self-indul- 
gence, as a business proposition? 

by Dr. Frank Crane 
— 
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Business Fabric Fundamentally Sound 










Fa OOD industrial conditions 
ANS | 


are a matter of the up- 
building of confidence. The 
definition of success in in- 
industry might include _ Charles 
Brown’s definition of heroism: 
“Heroism lies in going on when 
others stop short. It is the great 
man who goes a step further.” It 
was a Grecian officer who, when 
someone complained that his weapon 
was too short, advised that the sol- 
dier add a step to it? 


ry 


ep 





A week or two ago, a gentleman 
dropped into our office from the 
Pacific Coast. He is a well-known 
man, who has been for years con- 
nected with the office equipment in- 
dustry. At the present time he is 
interested in a business which in- 
volves the sale of a new line of 
goods manufactured in the West. 
The object of his trip was to call 
upon dealers and take orders for 
his goods. In spite of the fact that 
he started out at what was supposed 
to be an inauspicious time and 
passed through the central section 
of the country during the hottest 
weather of the summer, he never- 
theless sold goods to not less than 
85 per cent of all the dealers he 
visited, taking not merely trial or- 
ders, but good substantial orders 
everywhere he went. In Chicago 
he sold every big dealer but one, 
and it is quite possible that that one 
has by this time fallen into line. We 
need hardly say that he did not ac- 
complish these results by being 
pessimistic, neither did he get the 
orders by lying in bed until noon 
complaining about the hot weather. 
He worked right through every day 
with as much conscientiousness as 
if everyone were talking good times 
and cool weather. And he got the 
results. He is but one of many 
men who are plodding along, doing 
the normal quota of business 
straight through. 


Trade Recovery to Be Gradual But 
Sure. 


First and foremost, we have with 
lus constantly a domestic market 
represented by 110,000 human be- 
ings who must be fed, clothed and 
housed. Each one of these human 
beings demands more than the bare 
necessities of life, consequently, 
here is an always active market for 
all of the necessities and most of 
the luxuries. We have access to a 
flourishing market immediately to 
the north of us and there is to the 
south a market in Mexico which is 
certain to grow better as years go 
on, while in South America we 
have, or should have, every advan- 
tage, commercially speaking. We 
are doing business by way of the 
Pacific with the countries of the 
Orient and in spite of disparities in 
exchange, the people of Europe are 
purchasing supplies in this market. 
To recapitulate: We have the best 
domestic market in the world and 
we have access to every other mar- 
ket, since the people of the world 
look to the United States for prac- 
tically everything with which to 
build up and advance their own in- 
dustries. 

With these facts before us, it 
must be evident that quiet business 
cannot be of long duration and that 
such misfortunes as we have are 
chiefly our own fault, to be elimi- 
nated by a different attitude of 
mind, more optimism, more justice 
and more courage. Our banking 
system is intrinsically sound. It 
has proved its ability to withstand 
the shock of extraordinary events 
and to emerge successfully from the 
most difficult test which has been 
imposed for many years. 

As the National City Bank of 
New York points out, “It is hard 
to understand how, knowing the 
foundation upon which our business 


life rests to be as rigidly secure as 
it is, there can be any doubt as to 
the final recovery. It is progressing 
no more laggardly now than in 
1903-1904, when we were passing 
through a somewhat similar period, 
or in 1907-1908.” 

We are going through what has 
been tritely termed a period of ad- 
justment. To the average man prob- 
ably this statement is too general to 
bear any specific idea. But we take 
it to be simply this, that for a num- 
ber of years our industries were 
geared up to go at high speed under 
the strains of war times when near- 
ly all the nations of the earth were 
seeking to obtain supplies in this 
market for the destruction of their 
enemies. Every commodity, includ- 
ing food, advanced to extraordinary 
figures, and wages went up wit 
them. Now that we are no longer 
fulfilling these extraordinary de- 
mands, we find ourselves in posses- 
sion of the necessary productive 
power without the necessity of using 
it all. The process of shrinkage 
back to a natural volume of busi- 
ness is one which for a time is sure 
to be disorganizing. Commodities 
have dropped sharply in price so 
that the purchasing power of the 
producers has been cut in two, but 
at the same time finished products 
have not declined in like proportion. 
Those who have suffered a cut in 
their incomes are buying less than 
they formerly bought, with the re- 
sult that there is a certain amount 
of business stagnation and unem- 
ployment. Prices, however, will 
sooner or later be brought into 
equilibrium, when everyone will 
have a chance to get his share. 

Could we have the combined and 
conscientious effort of every one in 
the country, we would have a much 
shorter period of depression—pos- 
sibly hardly any depression at all. 

ut to get a willing co-operation 
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such as that is quite impossible. 

In the building industries there 
are hopeful signs. Wages and mate- 
rials had been pushed up to a figure 
which strangled enterprise. Now, 
however, there are signs of better 
reasoning by the building trades. 
Nearly all citics as a result report 
increased constructional activity. 


APPLIANCES 


OFFICE 


There will be in all probability a 
larger crop of wheat than last year 
and the price is likely to be satis- 
factory. Russia is out of the inter- 
national market for the time being, 
leaving a much larger market for 
American wheat abroad. Other 
cereals appear to be in good condi- 





Septembe 


tion with the assurance of rather 
more than the average crops 

With energy applied to our prob- 
lems plus a normai intelligence, we 
should be able in this field to 
achieve a good business this fall 
and winter in spite of prophecies 
to the contrary. 


Cleaning Out the Dusty Bins 


NCE upon a time there 
was a commercial station- 
er who. was never bothered 
with “shelf-sleepers”’— 
who never had any ‘“dead-stocks” 
—whose problems were not those 
of turnover but rather of delivery. 
His purchases were always in ex- 
actly the right amount and every 
line he carried enjoyed such a 
steady demand that he was more 
concerned over deliveries of re- 
placements than he was of turning 
the merchandise into cash. He— 
he was in a story book. 

Stationers of the real sort enjoy 
no such phenomenal foresight. Buy 
carefully though they may; though 
to display merchandise in attractive 
cases and clean counters be their 
habit, they still are occasionally con- 
fronted with the problem of turning 
into cash a lot of this, a consign- 
ment of that, a gross of the other. 
Indeed, ‘‘shelf-sleepers” are the bane 
of the average office equipment 
dealer’s existence and we venture 
the opinion no sun casts its beams 
over the eastern horizon that does 
rot find some stationer who pauses 
long enough over his morning mail 
to wonder: ‘How in thunder am I 
going to move that junk”—or—‘I 
wonder what brand of hootch I had 
been drinking when I bought that 
stuff!” 

And so it is an every-day prob- 
lem that requires attention and in- 
dustry to solve. Invariably solu- 
tion means sacrifice—loss which 
must be charged to “experience.” 

Digressing from the field of of- 
fice equipment a moment I will de- 
scribe the method employed by my 
brother in clearing a hardware 
store of its dead stock. I relate it 
here because the principle applies, 
though the remedy may be regard- 
ed as too drastic. 

He had assumed the management 
of a small hardware and implement 
establishment that had been allowed 
to “run down at the heel’ because 





of previous mismanagement. The 
amount of dead stock found on 
hand was appalling. Pots, pans, 


kettles, china, tinware and numer- 
ous other articles literally lined the 


Being a Discussion of Methods for the 
Disposition of ‘‘Shelf-Sleepers’” and 
“Dead Stock’? — Written for Office 
Appliances by Russell B. Williams 


walls—where they had held sentry 
for years and years. My brother 
immediately set me, as hired-man, 
to the task of washing and cleaning 
this assortment. Once the material 
was clean and in a fairly presenta- 
ble condition he advertised that on 
a certain day and at a certain hour, 
ten bushels of the “junk’’ would be 
thrown away. 

The hour arrived and a_ great 
crowd of men, women and children 
gathered in front of our store. Nor 
were they a bit slow in their scram- 
ble for the free articles as one by 
one they left the baskets and were 
thrown into the crowd. Prize 
pieces were particularly liable to 
cause some woman to lose her hat 
—some man his temper. 

And the point is this: As my 
brother surveyed that pile of dead 
material he realized that it repre- 
sented a goodly investment. But 
he also recognized the impossibility 
of regaining that investment 
through sale. He saw the stuff with 
consumer’s eyes rather than with a 
dealer’s vision—and immediately 
knew the futility of further effort 
to see it. Instead of standing, 
hands on hips, and saying: “Well, 
now—somebody will come in and 
want that very thing some day”— 
and then hang on to it for another 
year—he said, “Out with it!” And 
cut it went. He actually threw it 
away—but in such a manner as to 
bring good publicity. He charged 
the material to advertising—and 
considered it a good investment. 

An office appliance dealer in 
Omaha once found himself loaded 
with a large amount of dead stock. 
The assortment included such items 
as ink-wells, stamp-pads, quart bot- 
tes of ink (unknown brand), let- 
ter trays of obsolete type, 5x7 cards 
of neculiar ruling and cut. a few 
dozen fountain pens, etc. To rid 
himszlf of these he arranged the as- 
scrtment in an attractive window 
display, decorating the plate glass 
with a placard bearing the legend: 








“Your choice of any article in this 
window with a $3.00 purchase. No 


restrictions.” 


By employing this method the 
Omaha dealer considered that he 


rid himself of his “shelf-sleepers” 
on a first cost basis. The profit on 
the sale just about paid the cost of 
the “sleeper” and he considered it a 
capital scheme. Of course, he was 
careful not to give the impression 
that the free articles were quality 
merchandise. He allowed the items 
to speak for themselves, being sure 
to eliminate “selling talk.” He 
knew that it pays no man to mis- 
represent—however much he wish- 
es to dispose of the stock. 

Continually changing the 
tions of the stock is the method 
employed by Hewitt’s of Boone, 
Iowa. Indeed, Mr. Hewitt 
changes his stock so frequently 
that friends are wont to remark: 
“Every time I come in here you 
have things changed around”- 
“Why, where is that table of things 
that used to be up here in front, 
George?” Mr. Hewitt thinks that 
changing stock positions not only 
keeps down the “sleepers” but tends 
to keep the store itself fresh and at- 
tractive to even the old-timers, the 
clerks busy, and the stock clean and 
dusted. It is a system that has man- 
ifold benefits. 

Up in Fargo, North Dakota, one 
of the stationers disposed of a large 
quantity of quart bottles of ink by 
giving a ten-cent bottle with each 
quart. Sales talk: ‘Use the small 
bottle as a container for the quart. 
You'll find it very convenient, not 
considering the economy.” ‘This 
procedure could easily be adapted 
to quarts of mucilage, glue, etc. 

This Fargo dealer also inaugurat- 
ed what he called “Flickertail Day.” 
You will remember that North Da- 
kota is the “Flickertail’”’ state, just 


posi- 


as Minnesota is the “Gopher” 
state; Kansas the “Sun Flower” 
state; Ohio the “Buckeye’’ state, 
and so on. “Flickertail Day” for 


this stationer was held twice each 
year—the first of July and the first 
of January. On these days he 
would pyramid his windows with 
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bargain baskets, heaped high with 
office sundries. One set of bas- 
kets would be “fifty cent baskets,” 
others ‘“‘one dollar,” etc. Baskets 
always lend a note of mystery and 
certainly the human race has not 
outgrown the element of curiosity 
The baskets were filled with arti- 
cles that had been loafing on the 
shelves for six months—the entire 
contents ordinarily retailing at 
about twice the bargain price asked. 
“Flickertail Day” cleared the dead 
stock from the store at about actual 
cost of the goods, without overhead. 


Anyway, what is Strength? The 
St. Louis cyclone picked up a loco- 
motive, carried it one hundred 
yards, and replaced it upon an ad- 
jacent embankment as easily as an 
ordinary zephyr whisks along the 
down of a dandelion. And yet that 
locomotive, a mere plaything of the 
wind, is strong. It pulls fifty cars, 
loaded each with fifty tons, up a ten 
per cent grade and hurls them across 
the intervening miles. The Strength 
of the locomotive is to be judged 
not by its resistance of the cyclone, 
but by its power to serve the end 
for which it is manufactured. 

So Man is Strong, not when pos- 
sessed of the inanimate strength of 
the oak, not when organized by the 
brute force of the lion, but when 
he possesses and exercises the ca- 
pacity for serving the end for which 
he was created. You may own a 
pocket-knife which is strong as a 
knife, but weak as a screw-driver. 
The screw-driver may be strong as 
such but weak when used as a cold- 
chisel. The measure of the Strength 
of a Man is the effectiveness with 
which he is realizing the great pur- 
pose for which Heaven made him. 


Again: Strength depends upon 
an equable and harmonious co-op- 
erating of all the parts of a thing. 
Here is a Bridge. Splendid the 
metal of which it is constructed. It 
has the appearance of being Strong. 
But one rivet, intended to pin the 
metal-work together, has been care- 
lessly forged. On comes a regi- 
ment in headlong retreat. The 
weight is sustained by the entire 
bridge except that rivet. It breaks, 
and the bridge breaks, and the regi- 
ment falls into the river. 


Times are when the Strength of 
a Man is tested by one rivet—the 
rivet of integrity, of kindness, of 
faith. In forging that rivet, the 
man has been careless. When the 
day of trial comes, that rivet snaps, 
and down goes the whole structure 
of character. 


OFFICE APPLIANCES 


In considering the disposal of 
slow-selling stock it is well to give 
attention to certain points. Such 
stock represents money invested 
and so long as it remains on the 
shelves the money sleeps there, too. 
Furthermore it takes up room that 
might be filled by live goods, and 
finally, the disposal of dead stock 
by offering it to the public on at- 
tractive terms is often a decided ad- 
vantage from an advertising stand- 
point. 

A word of warning. It is a sim- 
ple matter to represent dead stock 


eS 
What Strength Is 


Character Chief Element of Power in 
Modern Executive. Some Glimpses 
Into the Lives of Men the World Has 
Accounted Strong, by Alfred F. Waldo, 
in ‘“‘The Bookkeeper and Accountant”’ 


. Nore—The author defines strength in a 
rather interesting way as that quality in 
a man which renders him capable of do- 
ing the things for which he was created. 
This proposition, however, rests upon the 
postulate that we know for what we 
were created. The beasts oy the fields 
have no introspective problems. To eat, 
to drink, to sleep, to perpetuate their 
kind, to defend themselves and their 
young—these are all their problems. 
Van perhaps might be better off if he 
had fewer problems of his own mak- 
ing, but even this we cannot be sure 
of since we cannot see the whole pat- 
tern on the loom. To find strength or 
the source of strength, we must go 
back to first principles and find out 
what makes a man free from fear. We 
are still earthbound. Our dreams of 
falling are said to be a reflex from 
some prehistoric arboreal ancestor. And 
the Beast that pursues us in our night- 
mare ts but the ghost of the giant sau- 
rian from whose jaws some forebear 
escaped in the steam of a _ paleozaic 
swamp. Since then much water has 
passed over the wheel and the mill has 
ground us rather fine. Strength! What 
1s it? Christ was strong. “He that los- 
eth his life shall find it,’—and_ the 
scoffers laughed because they did not 
understand. Lincoln was strong—all his 
life he gave to others of the life he had 
and found compensation thereby. Per- 
haps, tf one may venture a suggestion 

shall find strength in that awak- 
ening of the subconscious which pro- 
jects activity throughout five-sixths of 
our brain area and makes us nearly 
whole in our intellectual powers. But 
to be thus efficient we must leave no 
sand in the bearings—we must divest 
ourselves of hate, of envy, of greed, of 
fear—and stand forth with every facul- 
ty alert. 


— AE 


A man may have the intellect of 
a Byron, but if, like Byron, he is 
flint-hearted and immoral, he is a 
weak man. A man may have. the 
imagination and impetuosity of 
Napoleon, but if, like Napleon, he 
is defective in kindness—if he is 
willing to march to victory over 
paths made ruthlessly red with the 
blood of his fellow men—he is a 
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as quality goods. Many have 
grown accustomed to doing so as 
such stock slept on the shelf. Do 
not do so. If the erasers or rubber 
bands are a bit inclined to weakness, 
if the paper clips are tinged with 
rust, the loose-leaf is a bit soiled, if 
the fountain pens are of obsolete 
type and addicted to leaks—it will 
harm no one to state the facts, 
pointing to the reduced price at the 
same time. On the other hand, 
trouble will surely ensue if you 
“sell” your customer the bargains 
as first-class merchandise. 


weak man. A man may have an in- 
tellect as brilliant and a heart as 
tender as Robert Burns, whom ey- 
eryone admires and loves because 
of his humanity and because of the 
genius, the power, and the pathos 
of his poetry; but if, like Burns, 
he yields to illicit amours and in- 
temperate habits, he is a weak man. 
Strength depends upon the propor- 
tionate unfolding and development 
of all the functions of man’s nature. 

When the Southern Confederacy 
collapsed, Robert E. Lee found 
himself a permanent old man, health 
gone and fortune lost. The Loui- 
siana Lottery Company offered to 
make him their president at a sal- 
ary of ten thousand dollars per 
year, with nothing to do except 
permit the use of his name to ad- 
vertise their business. 

But their traffic was wicked, and 
Lee was Strong. He threw his 
shoulders back and his chest out, 
and said: “Gentlemen, my good 
name and my self-respect are all 
that is saved from this wreck of 
war, and they are not for sale. You 
cannot buy Robert E. Lee.” He 
needed that money to retrieve his 
fortune, but rather than accept it, 
at the sacrifice of character, he 
went down to Lexington, Virginia, 
and taught schooi for a salary piti- 
fully small. The rivet of Integrity 
had been well forged. 

Nelson W. Willard says: “It 
seems to me the Strong Man would 
be a man of fortitude and serenity, 
of determination and gentleness, of 
courage and love, faithful unto 
death to all that is high and right, a 
man who, as the Bible says, 
‘Sweareth to his own hurt and 
Changeth not,’ in other words, a 
man of essentially spiritual graces.” 
“Be strong! 

We are not here to play, to dream, 
to drift; 

We have hard work to do and loads 
to lift. 

Shun not the struggle—face it; ’tis 
God’s gift.” 
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Links in the Chain of The Day’s Sales 


Being a Few Facts Pertinent to 
Activities in the Daily Business 


INSTITUTIONAL 
VS. SERVICE 
ADVERTISING. 


THINGS THAT 
“QUEER” 
BUSINESS. 


DON’T FORGET 
THE TOWN 
NAME 


URING the war, there was a large 
D amount of “institutional” advertising 
printed by manufacturers and large 
dealers. Instead of playing up merchandise 


or service, both of which were difficult to 
deliver, advertisers featured the character 
of their factories or stores. Obviously, this 
was their only outlet, as goods were too 
scarce to advertise aggressively, and men to 
render service were not available. To retain 
the good will accumulated from continuous 
and progressive advertising, it became a 
general custom to emphasize a business as 
an institution. It was good in its day. 

There is a tendency now for some retailers 
to take up institutional advertising. It is 
good in small doses, but type, ink and paper 
can be used to much better advantage these 
days to feature what the merchant sells— 
something that can be delivered, and charged 
for. It is all very well to let your towns- 
people know what an excellent establish- 
ment you have; your store spirit; the person- 
nel; the glittering glass and shiny brass. 
However, if the merchant will tell convinc- 
ingly what he has to sell, customers will see 
the institution with their own eyes. They 
will appreciate it more at first hand than 
through the printed page. 

<> 
EEDLESSNESS costs much good will, 
H and drives customers away. Most 
stores guard carefully against the pos- 
sibility of heedlessness, but sometimes the 
sharp or the sour word is uttered, and that 
hurts. A few cases are cited. 

The customer asked to have a package 
delivered. The clerk agreed readily, but 
cordiality vanished in his words, “Sure, but 
that delivery will take our truck a block out 
of the way.” The customer couldn’t be 
blamed for his rejoinder, “Oh, don’t bother; 
I wouldn’t run up your delivery expense.” 
And he left the goods on the counter, taking 
his good will with him. 

A man from Canada was making a pur- 
chase in a city well away from the boundary 
line. He offered a Canadian bill. The clerk 
asked if he didn’t have United States money. 
The Canadian recently entered the States, 
and had lacked time to make the exchange. 
He explained to the clerk. “There'll be a 
ten per cent discount on your paper,” the 
clerk said in a cutting manner. The visitor 
admitted that the bank would take the same 
discount, but suggested that the store handle 
the money as an accommodation. “We are 
not very anxious to take ‘foreign’ money 
with exchange where it is.” The words 
“foreign money” grated on the customer, 
and he left without completing the purchase. 

<> 


OST stationers when issuing printed 
M matter do so for the local field only, as 
they do not circulate catalogs and book- 
lets outside of town. It frequently happens, 


however, that townsmen who receive such 
matter forward it to their friends in other 
cities. Should the recipient away from town 


wish to get in touch with the dealer, he will 
necessarily have to write to his friend for the 
address. If the city name as well as the street 
name is given, such stray pieces of printed 
matter as reach out of town destinations will 
be identified readily. It happens not infre- 
quently that announcements of new concerns 
or removals which reach this office do not bear 
the city name. In such an instance we have 
recourse to our subscription files and can 
usually trace the town in that way. 


DEMONSTRATING 


FARNINGS OF 
SHOW CASES. 


COURTESY COM- 
MANDS GOOD 


WILL. 


CETTING 


RID OF 


MISPRINTS. 


VARIETY 
WINDOW 


IN 
CARDS 


keep a close record of the productiveness of 

every department. An advanced thought is 
offered by The Standard, published by the 
Boorum & Pease Company. An author 
gests that stationers can make interesting and 
profitable experiments in checking the value 
of different locations in their store. The plan 
is for the stationer to open an account with 
each of his show cases, charging the propor- 
tionate share of the rent of the store, based on 
the floor space it occupies, together with the 
cost of carrying the stock it contains. The 
time that is spent by the employe in arranging 
the show case is also charged to it. The case 
is credited with the profit on all sales that in- 
itiate solely as a result of the display it con- 
tains. The result cf a thirty days’ trial of this 
experiment will convince the stationer of the 
necessity of keeping show case displays as 
effective as possible. The little extra effort 
necessary to take care of the accounting re- 
quired by this plan will probably pay for itself 


very handsomely. 
Ee portant things cultivated in the store of 

The Burrows’ Brothers Company at 
Cleveland, Ohio. It expresses itself even in 
the gracious attitude of the salesman waiting 
on a customer. Should it develop that the 
customer is acquainted with some other mem- 
ber of the sales force, the salesman makes the 
offer voluntarily to have the friend wait on 
the customer, thus relieving the customer of 
the embarrassment of asking. This practice 
is followed where it is plainly evident that the 
customer has an intimate acquaintanceship or 
friendship with some other member of the 
selling force. The salesmen in the Burrows 
store are trained to recognize the good will 
value of this policy and shown how it can 
readily act in their favor in other instances 
when, in the present case, the sale is voluntar- 
ily transferred to another person. 


<-> 


[3 MODERN business it is customary to 


sug- 


<*> 


OURTESY to customers is one of the im- 


ing departments have an accumulation at 

times of printed forms which have been 
made up for customers and rejected because 
of some error in carrying out the specifications. 
This sometimes .pplies as well to envelopes 
which were discovered to be wrong when de- 
livered. Some stationers find it advantageous 
to block up their misprints, particularly those 
on good bond and ledger stock, and give them 
to their good customers, or sell them at a low 
price over the counter. Misprinted envelopes 
are not so readily disposed of locally, although 
it might be possible to sell such envelopes to a 
large office for use in the interdepartment 


correspondence. 
[ dow cards through the use of wall paper 

panels as borders for the conventional 
white or colored board used by sign writers. 
Odd rolls of plain or colored rolls are readily 
obtained from decorators. They can be selected 
for their contrast with the tone of the win- 
dow, or for harmony. Some of the wall pa- 
pers are suitable for lettering on direct, and 
when the tone is not pronounced, the lettering 
stands out boldly. Other types of wall paper 


G ‘inc departme who operate their own print- 


<0 > 


NUSUAL effects are obtainable in win- 


can be used as a border for the sign, making 
a distinctive effect worth the little extra effort 
and expense. 





September, 


MAKING 


DISTINCTIVE. 


COM PETITION BY 
CHAIN. 


T 


SYSTEMATIZING 
STOCK REPLEN- 


HE BIG 


IQ21 


NAMI 


SH MENT. 


LENGTHENING 
rHE SEASON Ol 


SPECIALTIES. 


SHOW WIND 


D} 


rAILs. 


W 
V 


OFFICE 


O MANY concerns entering the office 
S equipment and stationery business these 
days call themselves the “Office Appliance 
Company.” While there is no evidence to 
show that there is any conflict of “Office Ap- 
pliance Company” in any one city, the difficulty 
of distinguishing between companies of the 
same name in different cities is apt to come 
up at times, particularly if branded goods sold 
in one city are desired by users in another. 
It would be well if new concerns entering 
the business could use the name of the prin- 
the words 


cipal owner in connection | with 

“Office Appliance Company.” Thus “Richards 
Office Appliance Company” would not only 
identify the individual with the business, but 


would also safeguard the good will of that 
business in case some new concern entering 
the field at a later date might want to be 
known as “Office Appliance Company.” In 
this case the individual’s name on the com- 
pany first organized would protect the busi- 
ness against encroachment by newcomers. It 
would be difficult to protect the name “Office 
Appliance Company” by registration or other- 
wise, as it is in general use all over the coun- 
try. 


<—--—> 

TATIONERS have probably wondered 
S why the United Cigar Stores Company 

has not competed with them in some of 
the smaller items of the stationers’ stock. It 
happens that the company has made trials in 
this direction but has given up. Pencils and 
books were stocked in several stores as a 
“laboratory experiment,” but it developed that 
the merchandise did not move in sympathy 
with the standard methods of the store. It 
is not the policy cf the United Cigar Stores 
Company to stock anything that required dem- 
onstration or explanation. Evidently in the 
case of books and pencils, there were too many 
questions to answer before a sale could be 
made. The time spent on such a sale would 
be diverting the salesmen from several possi- 
ble sales of tobacco and cigars which would 
represent a better profit. This why the 
United Cigar Stores Company is not competing 
with stationers. 


is 


<--> 
EEKING up stock is a problem in many 


K particularly when no one person 


stores, 

is responsible. A retailer in the West 
has a plan whereby the salesmen and clerks are 
disposed to watch things closely. He issues a 
want slip to each person in the morning and 
it aust be turned in at night whether any nota- 
tions appear on it or not. The slip is signed. 
Knowing that these records go to the office, 
the clerks are careful to use them at every op- 
portunity. It comes to be a matter of pride to 
have a good “want” list to turn in at night. 
<> 


EASONAL merchandise is often worth 
S showing in advance of the active selling 

season. Greeting cards, for instance, for 
any set anniversary can well be featured some 
time prior to that date. The early showing 
will not only serve to advertise the fact that 
the goods are on hand, but will also attract 
many customers who might overlook pur- 
chasing them in the rush of business or in 
planning to leave the city. This factor is of 
importance in many items carried by the sta- 
tioner. It is well worth considering when 
planning displays of seasonal goods. 

<-> 


N EXTENSIVE experience in the ar- 
A rangement of new stores in a chain series 

has shown the management that store 
fronts should not have the bottom of the win- 
dow display lower than eighteen inches from 
the sidewalk. It was found that a show win- 
dow higher than eight feet did not offer much 
advantage in selling, as the space above eight 
feet from the bottom is not in convenient eye 
range and goods shown at that height get but 
little attention. 
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spend for advertising the average 
merchant figures on a certain percentage of 
the previous year’s sales. A national service 
bureau has made a study of the subject on the 
basis of population. The figures are compara- 
tive, of course, and subject to modification on 
account of local conditions. 

An investigation was made of retailers in 
all lines of business, in communities of varying 
sizes. The findings are: Population, 500, 
advertising expenditure, $350 per year; popu- 
lation, 1,000, advertising, $500 a year; popu- 
ae 5,000, advertising, $1,100 a year, popu- 
lation, 10,000, advertising $2,000 a year; popu- 
lation, 25,000, advertising $1,000 a year, popu- 
lation 85,000, advertising $2,150 a year; pop- 
ulation 100,000, advertising $8,000 a year. 

From these figures it is evident that the 
merchant in a city of 25,000 does not have as 
effective a trading radius as business men in 
the smaller cities. As the population increases 
t becomes necessary that the merchant spend 
more proportionately, because of the increased 


competition he has to meet. 
<-— 
D in doing business in cities of any size. The 

National Retail Dry Goods Association 
conducted a questionnaire to some of the large 
stores which are members of the organization. 
The cost of delivery ranges from twelve to 
ifteen cents in some instances, up to more than 
twenty-five cents in others. These statistics 
cover stores in all parts of the country. In 
figuring the cost of delivery there were in- 
cluded package collectors’ wages, the shipping 
department’s wages, delivering department’s 
vages, freight and express packing supplies, 
gasoline and oil, clectric light, depreciation, re- 
pairs, rental charges for space occupied by the 
delivery department, loss, and uniforms for 


employes. 
<-> 

furniture and office equipment 
O displays can be endowed with life 
through the use of a lay figure such as 
those employed by window dressers in dry- 
goods and department stores. In addition to 
making a scene realistic, such a figure will at- 
tract a great deal of attention because it is 
not ordinarily seen in the dealer’s window. 
Dry goods merchants mighi be willing to loan 
such a figure to the office equipment dealer, 


provided credit was given to the dry goods 
man in a display sign somewhere near the 


ngure. 
<--> 

ULL-TOGETHER, of the Eaton, Crane 
P & Pike Company, suggests a card for the 

stationer’s window that will attract trade 
in social stationery and engraved forms. It 
should be a permanent part of some window, 
and may well be duplicated in a showcase 1n- 
side the store. “For authoritative information 
on correct social usage as it applies to sta- 
tionery and engraved forms, ask for” (follow- 


ing with the names of those in the station- 
ery department who are well versed in the 


subject). 
<-> 

inpow displays have a cumulative effect. 
WV A catchy display will attract one pass- 

erby. He stands and looks. Shortly he 
is joined by another and still another. The first 
crowd has its fill and either goes in the store 
and buys, makes a mental memorandum to buy 


, DETERMINING how much money he 
shall 


ELIVERY costs are an important factor 


FFICE 


later, or goes along about its business. The 
habit shows the importance of making window 
draw a 


displays attractive so that they wil 
<> 


crowd. 
OMEN are generally considered the 
WV best customers of a stock of greeting 
card customers. The records of in- 
quiries for advertising matter offered by the 
Greeting Card Association show that twen 
five per cent come from men. This is in the 
face of the fact that most of the association’s 
advertising appears in women’s publications. 








Editorial 


Ho; Old Timers!! 

O MAN sticks to his job for many years without 

giving good account of himself. Old time is the 
acid tester. The chap who doesn't make good in a 
given period is bound to be pried loose from the pay 
roll. Some of us are constantly coming and going; 
ever shifting from one thing to another but some stick 
to the job. These have succeeded. This is not to say 
that they have made a fortune of dollars. Maybe they 
have, maybe they haven't Money making is not the 
gauge of a man’s abilities, nor of his wisdom. 

Scotty Chambers of New Castle, Ind., says that 
making money requires no quality of character. Upon 
reflection it doth appear that Scotty is right. Never- 
theless a man may be rich and be clean, honest, fair 
and friendly at the same time. However that may be, 
fortune is not always the handmaid- of success. Most 
men who have stuck to one kind of work very long 
have succeeded. There are a lot of these successful 
ones in our industry and we want to find them out. 

Who is the active typewriter man who has served 
longest in the business? Who in the office furniture 
field? Who has longest sold steel office furniture? 
Who has spent the most years in the addressing ma- 
chine field? Who has served longest in ribbons and 
carbons? Who in fountain pens, pencils, steel pens? 
Who in the duplicating machine field? 

Other branches will occur to the reader. Let us 
have the names and likeness of those who have served 
the longest. 

Let’s have a party for the old timers. Come for- 
ward, you old boys, that we may introduce you to the 
youngsters. 

There is an honor in being the oldest in service in 
any field. It bespeaks work well done and the courage 
conscientiously to follow duty by day to the end. We 
hope to hear from all the men who are the deans in 
their respective lines. 

<> 
The Opening of the Fall Trade. 
HIS journal is not in accord with those who, for 
whatever reason, make our good times dependent 
upon the purchasing capacity of our neighbors. 

Export trade is an important item, but it is incon- 
ceivable that all export trade should fail, or that given 
conditions anywhere near normal (or struggling to- 
ward the normal as they are now), our foreign trade 
should not gradually increase. To be sure, some of 
our former customers are in hard straits. They have 
been obliged to issue so much paper currency that they 
no longer have the gold equivalent in their vaults, with 
the result that exchange is running against them and 
goods which they import from us bear prices dispro- 
portionately high in terms of their own currency 

There will be no way of rectifying this condition 
save by the gradual up-growth and renewal of the 
industries of the countries affected. Palliative meas- 
ures may help, and doubtless will, to encourage the 
resumption of normal trade, but complete recovery 
Waits on industry abroad, which slowly yet surely will 
lift itself out of poverty and inactivity into better con- 
ditions. In the meantime we in America should real- 
ize that while some of our neighbors are not as pros- 
perous as they used to be, we need have no acute 


worries over our own condition. We have a large and 


active population, for the most part, willing buyers. 
Gradually, we find furnaces starting up here and there 


throughout the country ard more hopeful prospects 
obtaining everywhere. Along with this renewed activ- 
ity will come increased effort in all lines of trade, both 
foreign and domestic, and with effort will come re- 
sults. We anticipate that the coming Fall and Winter 
will show a steady if gradual upward tendency in all 
trade figures, and that before next Fall shall have 
arrived we shall approach very nearly to the normal 
hgures of a typically American prosperity. Our tax 
laws are being modified and Government extravagance 
is being reduced. With Government on a more busi- 
nesslike basis, and taxes that shall not put a brake 
on industry, we shall go forward more surely than we 
imagine. 
<—-e-_> 
The Business Shows. 

URING the week beginning October seventeenth, 

the eighteenth National Business Show will be 
held in the Central Mercantile Building, New York 
City. The space available will be more than eighty 
thousand square feet—the largest floor ever used for 
a national business show. 

During the week beginning September nineteenth, 
Chicago’s annual Business Show will be held. This we 
are assured will be the biggest and most comprehensive 
exposition of administrative methods and equipments 
ever held in Chicago. 

Both shows are under the management of the An- 
nual business Show Company, of New York, and both 
will be personally directed by Frank E. Tupper, Presi- 
dent of the Company, and James I°. Tate, its Secretary. 

The date of the Business Show at New York has 
an important significance in connection with the date 
of the annual convention of the National Association 
of Stationers and Manufacturers at Atlantic City, 
October tenth to thirteenth, inclusive. The Annual 
Business Show and the annual convention of the Na- 
tional Association are the two outstanding events which 
dealers in office equipment should plan to attend as 
often as possible. In getting up the program of the 
convention and in getting together the exhibits at the 
business show, men of the first order of ability are 
constantly engaged, and in attending a convention or a 
business show we observe not only the work of those 
who contribute an address at the one or an exhibit at 
the other, but we see the carefully planned, selected 
and co-ordinated work of men of specialized ability in 
such matters. Every stationer should do his utmost 
to attend both events. It will cost but a little more 
to go from the convention to New York City and stay 
over a couple of days to see the show, and every man 
who attends the convention should by all means lay 
his plans to do just this. 

<-> 
Make Way for the Red Cross. 
HERE is vital importance to the suggestion that 
Americans begin to consider the fifth annual roll- 
call of the Red Cross, and to resolve firmly to maintain 
that organization liberally and to advance its great 
efficiency to further triumphs. 

The roll-call will be held November eleventh to 
twenty-fourth, 1921. This is the annual period during 
which those who are already members are asked to 
renew their membership, and those who are not are 
asked to join. Here are a few points which are worthy 
of your consideration : 
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The Red Cross is spending ten million dollars a 
vear to help disabled ex-service men and their families. 
The American Red Cross spent seven hundred and 
eighty thousand dollars last year in giving relief to 
victims of fifty-seven major disasters in the United 
States, which caused the f four hundred and 
twenty-five lives, twenty-seven hundred injuries and 
property loss estimated at eleven million, two hundred 
and fifty thousand dollars. Among the fifty-seven dis- 
asters were twenty-two fires, three explosions, six 
floods, eleven tornadoes and cyclones, two cloud-bursts, 
five shipwrecks and two typhoid epidemics. Aid was 
given to one hundred fifty-nine communities and three 
thousand seven hundred fifty families. At least nine- 
teen thousand persons were aided in one way or an- 
other. Another half million dollars was expended 
under Red Cross supervision in helping the victims 
of the 1919 Corpus Christi, Texas, flood. 

The foregoing figures cover the performance of the 
Red Cross during 1920 only. They do not of course 
include more recent disasters, such as the flood at 
Pueblo, Colorado, where the Red Cross did wonderful 
work. Americans should realize that the Red Cross 
is their right hand in extending aid to those who have 


loss of 


LETTERS TO 


APPLIANCES 19 


become the innocent victims of misfortune, and should 
give it support accordingly. Acquaintance with the 
work of the Red Cross in the past and first-hand 
knowledge of some of its personnel enables us to give 
the positive assurance that the organization is admin- 
istered on the highest possible plane of honesty and 


good faith. The Red Cross deserves the whole- 
hearted, open-handed support of every American. 
<-> 


Financing Corporation Overcoming Obstacles. 
NEXPECTED difficulties in the organization of 
the Foreign Trade Financing Corporation have 

delayed active operations. The chief difficulty was in 
state legislation preventing state banks in thirty-five 
states from subscribing to the enterprise. These laws 
were passed long before the need of banks to finance 
foreign business was felt. Ready acquiescence has 
been found in the state legislatures to pass enabling 
acts. Twenty-three have already made it possible for 
the state banks to subscribe te the stock of the Foreign 
Trade Financing Corporation. It is expected that the 
remaining twelve states will do their parts in the near 
Tuture. 


THE EDITOR 





Order Ink Before Frost. 


Prophets of no mean standing are descrying a cold winter, and sense the possibility of an early one. 


The signs on which they depend are indications of Nature, 


It does 


feel that the continucd hot weather will never end. 


and these rarely fail. Many dealers seem to 
seem interminable, but if they defer their pur- 


chases of coal as they have been putting off ordering their winter stocks of writing inks, they will be “out 


in the cold” in more ways than one 
he unable to take care of orders. 


Editor, Office Appliances: 

There is a condition rapidly approaching a crisis which 
| think should be brought to the attention of your read- 
ers. I make this suggestion from no selfish motive, but 
because I feel that they do not, as a whole or individually, 
realize the position in which they are placing the ink 
manufacturers of the country, through their disinclination 
to buy or place orders for future shipment. 

We have never had on our books, in my recollection, as 
few orders for future delivery as we have today (August 
16). Our salesmen report dealers’ stocks are getting 
dangerously low but the orders which we receive indicate 
that it is their intention to put off placing winter stock 
orders until the last minute. We are anticipating this last 
minute rush as far as we are able, but our storage facilities 
will accommodate only so much finished merchandise and 


Unless they act soon they will hazard shipments, possibly suffer loss, and 
A letter from a leading ink manufacturer emphasizes this situation’ 


if I am not very much mistaken, it will be impossible for 
us to take care of all of the business which will be offered 
during October and the first part of November. 

It is no doubt sound policy during uncertain times as 
we are now passing through, to hold down stock to a 
minimum, but is it good policy to follow this course with 
relation to the only line of merchandise in the dealer’s 
stock which he must order in sufficient quantity to carry 
him over the winter months and to run the risk of seri- 
ously handicapping his business if the manufacturer is 
unable to ship before freezing weather sets in? 

I believe this subject merits the careful consideration 
of every forward-looking dealer in the country and I say 
this without prejudice or selfish motive of any kind. 

Yours very truly, 
Inc., W. S. Stafford, President. 


S. S. Stafford, 


A Suggestion to the Postmaster General. 


Ie violate no confidence when we quote passages from a letter sent recently to the Postmaster General of 


the United States by John F. 


Soby, assistant general manager of the Hammond Typewriter Company. 


As the 


Postmaster General is the kind of a man who appreciates suggestions for the good of the service and a widen- 
ing of its scope without undue increase of burdens upona force already scant, we take the liberty to reproduce 
Mr. Soby's suggestion and the letter to Office Appliances which accompanied it: 


Editor, Office Appliances: 


Three or four weeks ago I was a bit restless in bed— 
an unusual thing for me—and without fretting any about 
it | employed the time in thinking, and there evolved an 
idea about the material which could be ren- 
dered business generally and particularly that of the mail 
order variety, if we could enclose return postcards with- 
out troubling the customer to attach stamp for their re- 
turn. 

Briefly, I call this the “collect postage” idea. I ad- 
dressed the letter which is enclosed to the Pastmaster 
General and also sent a copy to some prominent business 
organizations such as the Asociation of National Adver- 
tisers, United States Chamber of Commerce, etc. 

The idea has taken hold splendidly and it has just oc- 
curred to me that you represent a class of business which 
is very largely dependent upon the mail order plan, but 
which, though not entirely dependent on gtting return 
orders by mail, depends very generally upon the post to 


assistance 


receive inquiries. This being the fact, I 
the proposition for your consideration. 

Obviously there is no personal advantage to myself. 
My ego is not susceptible to dreams of individual ex- 
ploitation 


would submit 


Very truly yours, 
JOHN F. SOBY. 

Following are the points made in Mr. Soby’s letter to 
the Postmaster General: 

[If a rule could he established by the Department permit- 
ting return postage to be collected under certain definite 
conditions hereinafter outlined, many benefits would follow 
to business with comparatively little extra effort by the 
Postoffice Department. The conditions are: 

Let advertisers—those who sell by mail—be permitted 
to print on their return envelopes at the point where the 
stamp would be placed if it were used, “No stamp re- 
quired; postage collect.” Let return postage be paid either 
to the postman who delivers the letter bearing the return 
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envelope, either in cash or by affixing stamps to be can-_ returns are not larger is that people procrastinate—they 
celed by him on the spot, or let the matter be retained by don’t want to hunt up a stamp to reply at once. 

the local postothce in the delivery zone and the advertiser To enclose postage brings bigger returns, to be sure, but 


card that certain “collect’’ letters it involves a vast amount of waste, for those who are 
not interested in the proposition are the gainers to the 
extent of the postage they receive and in the aggregate the 
advertiser is out quite a sum. 

The suggestion above made would oblige the advertiser 
to pay return postage only on live business—for the replies 
that come back as a result of his campaign. 

Mr. Soby believes that the adoption of this suggestion 
by the Postoffice Department would help to stimulate busi- 
ness all over the country—something which is now much 
desired. 


be notified by a printed 
await his attention. 
The probable advantages of the foregoing suggestion 
are emphasized by the disadvantages of the present system, 
which fails to make it easy for those who receive circulars 
and offers to sell to reply with an order or an expression 
of interest. The circular or letter is laid aside for future 
reference and seldom or never gets referred to once it is 
“laid on the table,” so to speak. Under the present system 
returns from direct by mail advertising average from three 
to five per cent, sometimes less, and one of the reasons why 


Concerning the Pencil Tariff. 

Note.—The following letter from Henry Fera, Jr., of Newark, N. J., manager of A. W. Faber, Inc., 
presents some arguments against the proposed tariff on lead pencils—arguments which are used by those 
whose interests are best served by free trade or its approximation in this commodity. Some of Mr. Fera’s 
statements are interesting, but even if he is correct in the broadest acceptation of his premises as to the pro- 
duction of graphite and cedar im this country and their exportation to other countries, the conclusions at 
which he arrives do not necessarily follow. Before his conclusions are accepted it would be interesting to 
know how many trainloads of cedar are shipped from Florida and the Pacific Coast to the Atlantic seaboard 
for transshipment to pencil factories abroad and how many loads of amorphous graphite help to swell the 
receipts of the roads for a like purpose. We suspect that the figures would not be overpowering. It occurs 
to us that the damage which might be done to the American pencil industry by lack of protective measures 
would hardly be compensated by the increased tonnage of cedar and graphite. In other words, if foreigi4 
pencil producers could come into our markets with the advantage of cheap productive costs paid for in a cur- 
rency depreciated beyond all reason according to our standards, we might be trading our pencil factories for 
the slight increase in tonnage which would result from the increased output abroad—a very poor bargain in- 
deed. The big item everywhere is labor cost. Labor is cheap in Europe. That is the answer. 

We quite agree that we cannot expect ships to go laden to foreign markets and to return empty. WV 
quite understand that Americans must buy abroad, but it ts highly desirable that we buy that which we do not 
produce in this country. The argument as to laden ships on the return journey is not very impressive with 
regard to lead pencils, because we surmise that not many ships would return to America laden with such prod 
ucts even were there no tariff at all, for pencils do not run to bulk. One shipload of present day size might 


break the market. 


The point regarding competition is of doubtful force. We have domestic competition. New pencil com- 
panies appear from time to time and the old ones have formed no trust. 
Furthermore, the order for such pencils is placed with 
} 


Editor, Office Appliances: 

Having just had the pleasure of reading your editorial 
article “The Proposed Pencil Tariff’ commenting on the 
letter I have written to various stationery papers, pro- 
testing against the proposed pencil tariff, in which letter 
I called attention to the fact that the duty on some pen- 
cils would be increased exactly 275% over the present 
duty, without at all taking into consideration “The Ameri- 
clause’ which would make the duty still 


an American house to import the pencils from abroad, 
consequently a benefit accrues to Americans. This is 
true of all import business. 

After the United States, at an enormous 
the taxpayers, has built up a wonderful merchant marine, 
we can hardly take the stand that we are to export our 
goods to all corners of the world, but through a prohibi- 
tive tariff, are to exclude the goods manufactured by our 
customers abroad. If this situation were to prevail, our 


expense 


can valuation 


higher, I beg to state that I do not think your point is 
well taken. steamers would leave American ports loaded and come 
American lead pencil manufacturers are now protected back in ballast, which, of course is economically all wrong. 
to the extent of 25% duty. You state in your article that It is an exchange of commodities between the nations 
the American pencil manufacturers, in volume and value of the world and reciprocity that keeps the wheels com- 
of output, probably lead the world. It is for this very merce moving. 
The writer is the manager of a 100% American con- 


reason that they do not need a protection of more than 
25%. It is no longer an infant industry that needs the 
backing of the government. 

The foreign pencils entering the United States are both 
in volume and value but a mere fraction of the pencils 
sold in the United States. A limited amount of foreign 
competition, however, keeps prices somewhat in check 
and if the proposed duty goes into effect, no foreign pen- 
cils whatsoever can be imported, thus giving to the Ameri- 
can manufacturers the right and opportunity of placing 
their prices to any level they see fit. 

I believe that the average stationery dealer of the 
United States is not in favor of the proposed tariff on 
lead pencils. I think you can ascertain their sentiments 
very readily. 

You further state that you cannot see just why an 
American railroad company, which derives its revenue 
from the American people, should be anxious to buy im- 
print pencils from a foreign manufacturer. In this con- 
nection, I might state that all cedar used by the foreign 
manufacturers in the pencils sent to the United States, 
comes from this country, is shipped over American rail- 
European 


roads, and at present in American ships to 
ports. Most of the graphite used by the foreign pencil 
manufacturers also comes from the United States and is 


over American railroads and in American 


shipped 
steamers. 


| 


cern that has a large manufacturing plant in the city of 
Newark, N. J., in which are made rubber bands and 
erasers. These goods are all made by American work 
men and are exported to most of the countries of the 


world. In fact, it is based on an exchange of commodi- 
ties that we import foreign pencils. We send a foreign 
pencil manufacturer our American made rubber bands 
and erasers, and in return, receive the foreign made goods. 
This is certainly an ideal arrangement and it would ap- 


pear to be a very one-sided arrangement if we expected 
the foreign pencil manufacturer to continue to buy out 
American made goods if we, in turn, shut him out of out 
market through the proposed prohibitive tariff 

As a revenue raiser, the proposed tariff on pencils would 
be an absolute failure, for pencils could not be imported 

As for the United States throwing wide open the gates 
to indiscriminate manufactured products from abroad, |] 
would suggest that you look up statistics to satisfy your- 
self that the quantity of imported pencils coming to the 
United States is very small when compared with the out- 
put of the American factories 

I trust therefore that you will reconsider your views 


with reference to a tariff law that increases the duty 275% 
over the present duty. The enactment of such a law will 
not help reduce the cost of living. Yours very truly, 


Henry Fera, Jr. 





ulius Caesar's Stenographer 


Reprinted by Permission from The Century Magazine for May. Copyright, 
1921, by T e Century Company. John Robert Gregg, the Author, Is Head 
of the Gregg Publishing Company, and Originator of Gregg Shorthand 








Ht ys MajeftucRing ha led ye Second dictalith hys acccunl of ye 


Battle of Wereef te? le hys iecrdarte Ltam [Ye fis, Coquint, wher 
wiilelh tl down vn hiys lyghtnynge cy ther, ~2r~2r.2 


HEN Cicero, the greatest of Roman orators and 
WV statemen, in 63 B. C. rang for a stenographer, no 

dainty maid came tripping to his desk with note- 
book and pencil ready to perpetuate the thoughts of 
the man whose every word was pondered by the intellec- 
tuals of that day. Instead, we can imagine a dignified and 
scholarly man, sandaled, tunicked, and togaed, coming 
forward with waxen tablets and styli, the writing imple- 
ments of the time, and sitting at his feet to take dictation. 
But the result was the same. The living words were trans- 
fixed for future generations to read and study. 

Those who have struggled with the translation of Cae- 
sar’s “Commentaries” or Cicero’s orations on the con- 
spiracy of Catiline, now that they know the means by 
which this form of intellectual inquisition was made pos- 
sible, will a thousand times wish that shorthand had never 
been invented 

Startling as it may seem, shorthand was widely used in 
the time of the Caesars. Its beginning is a matter of con- 
jecture; its evolution has extended over several centuries. 

The first mention of an abbreviated system is in connec- 
tion with the Roman poet Quintas Ennius, 200 B. C., who 
used a scheme of eleven hundred signs that he devised for 
the purpose of writing more swiftly than was possible by 
the ordinary alphabet. Doubtless some method of ab- 
breviating words was used by the Hebrews, and also by 
the Persians, several hundred years before Christ, though 
there is no evidence that shorthand characters or other 
special symbols were employed. 

The first definite and indisputable evidence of the use 
of shorthand is recorded by Plutarch, who mentions that 
in the debate on the Catilinian conspiracy in the Roman 
Senate in 63 B. C. the famous oration of Cicero was re- 
ported in shorthand. 

The method of shorthand used was invented by Tiro, 
who was a freedman of Marcus Tullius Cicero. Like 
many of the slaves of that time, captives of other nations, 
he was highly educated, and on receiving his freedom from 
Cicero he adopted two thirds of his master’s name and 
became Marcus Tullius Tiro. He then became Cicero’s 
secretary and confidant. 

When one remembers that the shorthand-writers of 
those days were without paper, pen, pencil, or ink, and 
possessed only a crude method of shorthand-writing, it is 
almost incredible that they could report anything. The 
writing was done on tablets that were covered with a 
layer of wax. The edges of the wax tablets were raised 
in order to allow their being closed without injury to the 
writing. These tablets were fastened together at the corn- 
ers by wire, thus forming a kind of book. As many as 
twenty tablets could be so fastened. When the book con- 
sisted of two tablets only it was called a diploma, and the 
-official appointments conferring public office were in that 
form; hence our word “diploma.” 


The instrument used for writing was a stylus, which 
was about the size of an ordinary pencil, the point being 
of ivory or steel, with the other end flattened for the pur- 
pose of smoothing the wax after a record had been made, 
in order that the tablet could be used again. It was with 
such instruments that Caesar was stabbed to death. 

Tiro must have possessed unusual skill as a shorthand 
writer, for Cicero, in writing to a friend when Tiro was 
absent, complained that his work was delayed because, 
while he could dictate to Tiro in “periods,” he had to dic- 
tate to others in “syllables.” Cicero himself was a short- 
hand-writer, but evidently not a skilful one, as he writes 
to Atticus, “You did not understand what I wrote you 
concerning the ten deputies, I suppose, because I wrote 
you in shorthand.” 

In reporting the Roman Senate, it is said that Tiro - 
stationed about forty shorthand-writers in different parts 
of the Curia, who wrote down on their tablets what they 
could. The transcripts were afterward pieced together in- 
to connected discourse. Even today, in the reporting of 
our own Congress, a somewhat similar method is used, 
except that the writers take notes in relays. It is stated 
that some of the Roman stenographers were trained to 
take down the first parts of sentences and others the clos- 
ing words. 

The world is indebted to Tiro and his followers for the 
transmission to posterity of some of the finest bits of 
literature and some of the most effective orations of Roman 
civilization. By the grace of shorthand, we possess the 
opinions on the immortality of the soul of two of the 
famous men who lived before the Christian era. When 
we remember that in the days of Cicero and Caesar the 
sayings of the famous intellectuals were passed on al- 
most entirely by word of mouth, and were handed down 
in the same manner, the part that shorthand played in 
the preservation of thought was enormous. 

A knowledge of the Tironian notes became a much- 
prized possession in the early days of the Christian era. 
Emperors, statesmen, orators, poets, and philosophers 
were among its devotees. References to shorthand are 
to be found in the works of Cicero, Horace, Livy, Ovid, 
Martial, Pliny, Tacitus, and Suetonius. Julius Caesar 
was a writer of shorthand, and the poet Ovid, in speak- 
ing of this, records, “By these marks secrets were borne 
over land and sea.” 

Titus Vespasian, the eleventh of the twelve Caesars, 
was so proud of his skill as a shorthand-writer that he 
took part in contests for wagers and personally taught 
the art to his stepson. 

Augustus Octavianus, the first of the Roman Empercrs, 
was an expert writer of shorthand. During his reign he 
appointed three classes of stenographers for the Imperial 
Government. It is recorded that he taught shorthand 


(Continued on Page 101.) 
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Good Business in Certain City Awaits Pep 


Reader of Office Appliances Points Out Ways in Which Some of the 
Dealers Have Let Much Business Get Away—Manufacturers Also at 
Fault—Some Pertinent Incidents Related 


of every concern coming to us for accommoda- 

tion,” said a banker friend the other day. “It 
seems strange that some concerns do not realize that a 
bank should be, and that some banks do not appear to be, 
interested in the methods of their clients 

“Our office equipment shows, we think, a generous pro- 
vision of office machinery to be profitable, if not essential 
to economical work. Other than by this example, of 
course, we cannot stop to say to all our patrons, buy 
this or buy that to stop your losses. Some of them need 
appliances we could not use. But we certainly are im- 
pressed with men making the utmost application of ma- 
chinery to office detail. Other things being equal, they 
are the best credit risks.” 

I know this banker has taken occasion often to suggest 
to different patrons that they look into the merits of 
various appliances or lines on the value of which he him- 
self had been sold. His attitude has been a big assistance 
to several dealers who have been careful to cultivate his 
good will. 


o/ E ARE vitally interested in the office efficiency 


- S 


Another prominent banker who, accustomed to a certain 
device in Chicago and New York, insisted in its installa- 
tion in the bank here to which he came, but now no longer 
fights for it. 

His bank is one of three now fitting spacious new quar- 
ters for themselves here, examples about to be followed 
by two others. But none are providing for installation 
of this useful device. In fact, one has deliberately ar- 
ranged its counting room in an unusual way that this 
device may be wholly unnecessary. 

A number of installations were made here some years 
ago. Patience and plugging could have effected many 
more installations by this time, enough doubtless to have 
made this a paying field. However, the sales campaign 
lapsed, the installations made got out of order and service 
was not available. 

The recent assurance of the makers, in an effort to 
get the renewal of one bank’s patronage, that a branch 
is to be here maintained to give instant and satisfactory 
service to users of the device is tardy. The maintenance 
of a service bureau and the continuance of sales effort 
during these few years might have been unprofitable, 
even in a city of half‘a million, for a time. But failure 
to provide them appears to have cost the company profits 
larger far than the expense which was avoided. An un- 
profitable period must still be faced, with desirable pros- 
pects hopelessly lost and an adverse sentiment prevailing 
in important quarters. 

* * + 


A local man bought a comparatively expensive and 
efficient eraser in Milwaukee about a year ago, to use with 
his personal Corona. 

Last week he set out to get a refill for it here. That it 
could not be had at the first shop did not surprise him 
much. But the second and third did not have it, or ever 
carry it, and the same proved to be true of every stationery 
store in the city. He was just insistent enough to try 
them all, for it seemed to him in a city of this size that 
eraser, and refills for it, should be readily procurable, if 
the manufacturer is to have a paying demand. 

His little boy now has the holder for a plaything. 

k ok * 


The usefulness of a certain pocket note-book depends 
upon getting refills for it without undue delay or expense. 
It is widely used and much advertised. 

The pig-headed devotion of one man to that peculiar 
note-book was weakened recently by having to wait three 
months to get a filler through the store which sold the 
book to him in the first place. One-sixth of the filler was 
out-of-date when obtained. Furthermore, the man was 
charged 50 per cent more than the advertised retail price— 
penalized for knowing what he wanted and for depending 
on a local dealer instead of ordering direct by mail. 

Manufacturers do not hear of such instances, as a rule, 
unless they make an effort to know of difficulties met by 


buyers sold on the merits of their products. 


That gouge on the note-book filler, after his 
waiting, made the buyer investigate. He did not complain 
but he made sure the charge was no error. He priced a 
number of standard articles with advertised retail | 
flat back clips among them—and then priced the same at 
other local stores. He found the merchant he patr 
had a high mark-up. Those clips, for instance: ere 
priced at twice the advertised and prevailing figure 

This dealer is also the representative of one of the finest 
makes of office furniture. It is much advertised, but adver- 
tised without price. There was a little story in Office 
Appliances lately defending the virtue of this plan. The 
company believes the higher prices for its products would 
bar consideration if known in advance. 

The buyer of the note-book filler had all but bought one 
of their efficiency desks. He no longer felt sure the price 
quoted was due to high quality and not to high mark-up 
Around the corner he went to a store where price was 
featured in the window and bought one of another good 


make. The gouge on a note-book filler lost the profit on 
a desk. 
oS az 
The desk which was not bought is, in my opinion, about 
the best of those everywhere procurable. I have long 
been prejudiced in favor of that make. Everyone who 
knows, or thinks he knows, anything about office equip 


ment, has such prejudices. They are the reward to deal 
ers everywhere of tactful demonstrations, effective 
tising and service good enough to get talked about 

A certain loose-leaf binder seems to me head and shoul 
ders above others. I told an inquiring friend about it 
recently, and he, too, was impressed by the reasons why 
which I mentioned. He had to get some binders, and have 
them at once. 

Neither he nor I could learn forthwith where the 
I favored could be procured here. Although giving spe 
cial attention to office equipment, I had been able to be 
here months without knowing there was a local branch, a 
dealer selling that line of binders and supplies and nothing 
else. My friend bought another make. 

I learned later that the Chamber of Commerc: 
book, the directory and the telephone directory, none of 
them with any reference to this distinguished product, all 
contained its agent’s name. Also, that the maker’s ads 
in national magazines hardly show the location of the 
head office, let alone the existence of a branch here 

x * x 


adver 


kind 


hand 


Reverting to the matter of price, which was a factor 
in the sale of that desk, it may be well to ask, Are 
greater profits available through lower prices? 

Probably everyone in the field knows the public thinks 
prices for office furniture, appliances and supplies to be 
very high, if not unjustly high, but a good many do not 
realize the extent of this opinion and its effect. 

With every desire to be fair, what I think to be the 
best adding machine seems unjustifiably high price 
Without doubt, it can quickly save its cost in most busi- 
nesses which would use it. But the price is a definite 
obstacle which must greatly limit the number of customers 
and add much to the cost of each sale. I could just as 
well choose certain typewriters, registers, pens or other 
devices or accessories. I am not discussing any particular 
price. 

There is a definite limitation of market which is not 
directly the aftermath of war prices. A return to nor- 
malcy in prices and volume of business would not evi- 
dence the eradication of the public feeling that prices are 
not what they should be. 

There is scant sympathy with pricing of things with 
regard to what savings they can effect, rather than on 
what it costs to make and sell them. There is also an 
aversion to paying high prices to cover unduly expensive 
sales effort. 

There is a firm or two, possibly a great many, in this 
field which should read in the trade papers of other 
industries which have obtained increases in profitable busi- 
ness by selling at lower prices. 
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“Buyers’ Strike” or Inertia. 


By T. C. Holmes (Holmes of Mississippi), Jackson, Miss. 
Who is 


We hear a lot of talk about “buyers’ strike.” 
: neighbor 


striking: Are vou? Is your banker or your 
striking? 

This old world could not move very long if it literally 
went on a buyers’ strike, and as a matter of fact, no one 
s on a buyers’ strike. We are too prone to compare the 
imes when people were buying recklessly and when de- 
mands were in excess of supplies, but now that conditions 
are getting back to normal, buying is done with more care. 
Greater consideration is given to service, and with so many 
striving for business, it is taking real salesmanship 
‘o get the order. 

No doubt, some dealers in their desire to move buyers 
who are showing an inclination to avail themselves of the 
most advantageous purchases, are offering different induce- 
ments, and in some instances, cutting their prices to effect 
the sale. Naturally, a dealer should follow the market and 
give the buver every advantage of reduction, and be as- 
sured that he is extending a competitive price with quality 
considered, but price alone will never build and sustain a 


firms 


business. 

Price cutting in the office supply business cannot alone 
create a demand. The demand for office and labor saving 
devices can only be created as their advantages and money 
saving value are demonstrated to the user, and it is upon 
the salesman’s ability clearly and forcibly to kring out these 
advantages that the sale is made. 

Unless a prospect can see the need of the use of such 
equipment, it is not interesting to him at any price. Over 
and over again each day, though, it happens that a sales- 
man does clearly and logically present the needs of an of- 
fice appliance, but for some reason is unable to secure the 
order. A great many times it is a result of indecision on 
the part of the prospect or probably his unwillingness to 
invest the purchase price. 

Prospects of this character can usually be developed 
into sales by careful and systematic follow up. A sales- 
man, though visiting a different town each day or having 
numerous calls to make, can hardly be expected to keep 
alive this prospect’s interest until he next calls. In order 
to render to our salesmen the best assistance possible, we 
devised a card. 

On it the salesman gives a synopsis of his quotation and 
other information which is sent to the home office, where 
it is systematically followed up either by circular matter 
or personal letters, as the case may warrant. Our per- 
centages of closing such prospects are very gratifying, 
which convinces us that once the equipment is properly 
presented, and the prospect’s interest and desire secured, 
that the possibilities of closing are ultimately good. 

“Stunts” and other stimulating means are probably ef- 
fective in some sections, but our own belief is that per- 

istent, intelligent and energetic work each day is far more 
productive than stimulating means whose principal argu- 
ment is price. 

Indications point to a slow but steady improvement o! 
conditions generally, and the dealer who is preparing to 
render service can not only secure his share of the business, 
but will get it on a profit-living basis. 


Holding Up Summer Business. 





By W. H. Stewart, General Manager, Stoll 
Blank Book & Stationery Company, Tren- 
ton, New Jersey. 

Concentration on timely merchandise has enabled us to 
eliminate poor business during the summer months, such 
as other dealers sometimes complain of. The Stoll Blank 
Book & Stationery Company finds that the sales during 
summer months compare favorably with all other months 
in the year, excepting the month of December. One of 
the features which contributes to this result is the co-opera- 
tion of the retail division of the Chamber of Commerce 
of Trenton. Each month during the year, and particularly 
during the summer months—which are usually quiet in 
other cities—the Stoll Rlank Book & Stationery Company 
advertises through the city papers, the country papers and 
directly to a list of some five thousand customers in 
Trenton and adjacent territory, inviting them to come to 
Trenton on special days. These “feature” days are founded 
by the Chamber of Commerce and are called “Dollar Day” 
and “Free Mileage Day.” Window displays are carefully 
worked out and put through on a schedule. From May 1 
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to July 1 gifts for May and June brides are featured; June 
1 to June 25, graduation gifts; all during July items such 
as picnic requirements, including luncheon sets, drinking 
cups, paper doilies, etc.; during June and July needs for 
the automobilist are featured, including luncheon sets, blue 
bcoks, maps, etc. During July and August needs for 
campers are featured, including tents, folding chairs, cots, 
hammocks and other items, 

The “Free Mileage Day” which is in vogue at the present 
is one of the activities of the retail division of the Chamber 
of Commerce. The stores pay the fare of anyone travel- 
ing thirtv-iive miles or less to go to Trenton and make 
purchases to the minimum amount of $5.00 in total from 
the various stores. These days have worked out very suc- 
cessfully in all of the stores participating. This feature 
is used in addition to the regular advertising printed 
throughout the year by the Stoll Blank Book & Stationery 
Company 


Shavings From a Salesman’s Log. 


By N. H. Seaburg, in Art Metal Service for July. 


“In the newspaper business there are reporters known 
among the fraternity as ‘leg men.’ And they are so called 
because they have to depend upon their own two legs in 
getting the news. Every salesman should be a first- 
class ‘leg man.’ Railroads, street-cars, autos and such 
mechanical means of locomotion should and always will 
be secondary in importance to a salesman’s legs. The 
salesman who uses his legs simply to make connections 
between such transportation agencies will never bat over 
a passing average—if that. 

OK ok *K 


“It is a mighty good idea for a salesman to confirm in 
writing, whenever possible, a few of the main selling points 
he made in his conversation with a customer, mailing this 
so that it will reach the latter the following morning and 
thus not only recall to him the visit of the salesman but 
also the ‘high lights’ of the talk. Such a summary of the 
important selling points in a brief ‘follow up’ letter settles 
any vagtie misunderstandings the customer may have 
received during the conversation. And it will be read 
right through, too, because its contents are hitched on a 
‘peg’ of mutual interest—their conversation. This is the 
essential drawing quality in any kind of a letter—and 
particularly in a sales letter. Then, again, such a letter 
will invariably be filed away, instead of thrown into the 


wastebasket.” 
* on oe 


“An experienced purchasing agent rarely makes ‘prom- 
ises’ to salesmen; he knows it’s poor policy. His decision 
is generally a clean-cut yes or no, for the business of a 
P. A. (as most of them see it) is not to distribute favors 
but to buy to the best advantage of his house. Conse- 
quently, a salesman can make no greater error than by 
reminding a P. A. of a ‘You promised.’ He will see red 
immediately. Instead of clinching a deal for a salesman, 
such references kill his chances quicker than anything else 
under the sun. A conversation like that begins and ends 
about as follows: 

“You promised me the next order, Mr. 

“*No, I didn’t. I don’t make promises to salesmen. 
That’s one rule I make no exceptions to, so don’t try to 
tell me I promised you an order.’ 

“The salesman shrugs his shoulders. 

““Of course,’ he says ruefully, ‘I don’t want to make a—’ 

“*That’s enough from you. And get out of this office.’ 

“Which means the end of that particular salesman!” 

x * x 


, 


“Never conceal anything from a customer—then there'll 
be no need of having to apologize later. Apologies 
(and explanations) are always difficult and embarrassing 
to make and to accept, and the salesman who has con- 
stantly to make apologies, or something akin to them, 
soon loses his ‘customer’s confidence and business. An- 
ticipate honestly any questionable point—or one that has 
such an appearance—about your goods and service that 
might possibly arise later before closing definitely with 
the customer. A customer always sees such explanations 
in a much different light before a deal is closed than after. 
He does not feel as if he had had something ‘put over’ 
him. Concealment magnifies shortcomings. And remem- 
ber that all ‘sharp’ practices generally prove two edged.” 
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College Student Analyzes Glenn Buck’s 
Advertising. 


University of Wisconsin Man Takes Subject for Thesis 
to Complete Work for A. B. Degree. 


Office Appliances received a few weeks ago a copy of a 
thesis writen by Horace Jones Carver and submitted to 
the faculty of the University of Wisconsin for the degree 
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Commenting on the plate “Victory,” Mr. Carver says: 

In his conclusion to the section relating to the m1 
graph advertising, Mr. Carver says: 

“Almost any good advertising man could investigate 
and familiarize himself with the machine and dis« 
the selling point of the mimeograph, with a fair estimate 
as to the relative importance of each in the public mind, 
but Mr. Buck is interesting because he is highly successful, 
and he is highly successful because he does things better 
than ‘any good advertising man’. And although more gen- 
eralizations concerning his work will be reserved for a 


meo- 


over 


















































of Bachelor of Arts. This thesis, contrary to the usual later period, it is most appropriate here to give high 
practice, takes up the subject of advertising. It is re- praise for the supreme skili with which he has handled 
markable in this respect, and it is also of interest that the the account. To treat a technical commodity imagina- 
young man should take up the advertising of one so well tively, artistically, and with a sufficient degree of sanity 
known in our field as Glenn Buck. for the limitations involved, is difficult. Mr. Buck has 
Mr. Carver’s analysis of Mr. Buck’s advertising is able done it. To achieve sufficient distinction in lay-out, art 
and clever. The undertaking is entirely unique in educa- and copy; to make the machine stand out from all others 
tional activities; it is an interesting and intelligent study in a crowded field; to create advertisements so distinctive 
in detail of progress in modern advertising, and indicates that they are read (even awaited) for their own sake—that 
the sound and practical nature of the new spirit in univer- is indeed achievement worthy of note, and that is exactly 
sity work. We take the liberty of quoting a few passages what Mr. Buck has done and is continuing to do for the 
from this most admirable thesis, and call attention to the imimeograph corporation.” 
J ictory in the long race comes to | 
those who best endure. More Mimeo- 

The illustration here shown is graphs have been sold to the business ‘ E hed ae "Ee ge hr 
one of those used by Mr. Carver in | and educational institutions of America poulntural peesthitities ~~" vit "a 
his thoughtful discussion of Mr ; +r | | here admirably used to bring out 
Buck's work. than any other duplicating device. This tho comtenl bie 

unmatched popularity 1s due to the saving 
the Mimeograph effects—and to us remark 
able efhiciency. Five thousand exact reproductions of 
a letter, or other typewritten sheet, it delivers hourly, 
at almost negligible cost. Drawings, designs, plans, 
etc., it easily duplicates, at the same speed, on the 
same sheet and in the one operation. No exceptional 
skill required! Cleanly! Its work 1s done privately— 
and under immediate executive supervision. No other 
office device so greatly multiples man-power, or works more 
needed economies. Catalog ‘‘T-2"' gives all particulars. Get 
wt today from A B Dick Company, Chicago—and New York | 
| 
- neem SE 
fact that all of the points made by the writer are illustrated “Winged victory—a successful reproduction in wood cut 


with specimens of Mr. Buck’s advertising. 

The first section takes up the Edison-Dick mimeograph 
campaign, and the author's analysis is freely illustrated 
with the familiar mimeograph advertisements used in 
Office Appliances and in other journals. This is followed 
by the Phoenix Hosiery series, analyzed and illustrated in 
like manner. Then, by the Northern Tissue advertising, 
and finally by some of Mr. Buck’s personal campaign ma- 
terial. Other plates are shown, including some of those 
relating to the Packard advertising, familiar to magazine 
readers all over the country, and finally some plates of the 
Ford advertising and other accounts which Mr. Buck 
has handled. 

Mr. Carver’s analysis is most thorough and intelligent. 
Some of the passages referred to above follow. 

Quoting Mr. Buck: 

“Unless a line of advertising suggests nothing but itself, 
and is conspicuously separated in its physical features 
from al! others, it cannot hope to gain the results it 
should.” 


of the famous and familiar torso, stands out in bold re- 
lief behind the miniature reproduction of the machine in 


the illustration. Note the artistic contrast of light and 
shadow, the suggestion of vastness in the space behind, 
the parallelism and relation of the two masses. The law 


of demand may be seen in this advertisement; the progres- 


sion in thought from the particular to the general; victory, 
the prize of endurance, is immediately generalized, and 
by balance the next statement of mimeograph sales su- 


premacy is brought home. Proof of superior serviceabil- 
ity is the gist of the contrast; specific detail of what may 
be produced in short time at small expense supports the 


argument. Mr. Buck also suggests another point—that 
no exceptional or technical skill is required, and the value 
of private supervision is again iterated. 

“Note how his exclamatory style brings two good points 
home, even though they are deep in the body of the copy 
‘No exceptional skill required’ and ‘cleanly!’—suggestions 
so strong and vigorous that they may com rashing 


home without ‘the burden of proof’.” 




















OFFICE APPLIANCES’ LONDON CORRESPONDENT PASSES AWAY. 


The publishers and staff of 


Office Appliances announce with sorrow the death of Thomas Reece, who 


for almost twelve years has been the London correspondent of this journal. Mr. Reece died last month quite 
/ : ; 


unexpectedly. 
faithful to his duties and x 
reaved family. 


We hope to have some particulars of his career to present in a later tssue. 
e shall keenly miss his monthly letters. 


He was ever 
Our sympathy is extended to his be- 





Levantine Trade Through American Eyes. 


A Word Concerning the American Chamber of Commerce 
for the Levant, Its Purposes and Origin, and Some 
General Points Concerning Trade in 
the Near East. 


HE American Chamber of Commerce for the Levant 

is an incorporated body organized in 1911 by a small 

group of Americans headed by Consul-General G. Bie 
Ravndal. From inconspicuous beginnings the Chamber 
has grown into a real power in the Near East, standing 
always for the protection and promotion of American 
Commerce. In its laudable aims it has won an encourag- 
ing degree of success. 

The activities of the Chamber have been largely directed 
toward the establishment of better facilities for the trans- 
action of business between the United States and the Near 
East. Efforts—successful in many cases—have been made 
to inaugurate direct steamship lines, establish American 
branch banking institutions, parcel post facilities, and com- 
mercial and mercantile agencies. American news service 
and direct cable and radio communications have come 
under the attention and active promotion of the Chamber, 
while special efforts have been made to encourage Amer- 
ican investments as one of the foundation stones of a 
stable foreign trade. 

Until recently the Chamber has existed only in the Near 
East, but a short time ago an American section was 
formed and separately incorporated Members of the 
American Section become ipso facto members of the Cham- 
ber in Constantinople, without the payment of extra fees. 
Members in Constantinople likewise have the privileges of 
the American organization. Throughout the principal cities 
of the Near East there are a number of branch or associate 
Chambers and still others are in process of formation. Im- 
portant branches are located at Alexandria, Cairo, Smyrna, 
Salonika, Athens and Beirut. The countries and territories 
covered by the American Chamber of Commerce for the 
Levant include: Albania, Bulgaria, Greece, Jugo-Slavia, 
Montenegro, Rumania, Turkey in Europe and Asia, Persia, 
Egypt, Anatolia, Arabia, Armenia, Azerbaijan, Georgia, 
Mesopotamia, Palestine and Syria. 

The Chamber is prepared to furnish practical information 
upon any commercial topic affecting the Near East, such 
as: statistics, imports and exports, duties, customs regula- 
tions, license fees and fees for commercial travelers, patents 
and trademarks; shipping information of every kind; books, 
magazines, etc., filed and indexed for reference; data con- 
cerning financial practices, extension of credit, terms of 
ale, customs as to handling drafts, interest charges, pro- 

t ete. 

Traveling salesmen are given assistance in every pos- 
sible way, while properly accredited travelers are supplied 
with letters of introduction to the officers and branches 
Chamber and others in the Near East. Trade lists, 
lists of prospective customers, etc., are furnished; buyers 
trom the Near East are introduced and supplied with 
needed information while many are invited to make the 


S 
te 
Lests, 


ot the 


offices of the American Chamber their headquarters while 
in the United States. 


An employment registry of persons available for ser- 
vice in the Near East is kept. 

A committee has been appointed to recommend and 
inaugurate a system for the adjustment of commercial 
disputes between the United States and the countries of 
the Near East. 

A registry of competent translators is kept on file at 
the office of the Chamber, and members will be put in 
touch at any time with English speaking persons who can 
speak any one or more of the numerous and little known 
languages current in the territory covered by the Cham- 
ber. 

The 
States 
Trade 


organization in Constantinople and the United 
issues the following publications: The Levant 
Review, a monthly published in Constantinople; 
The News-Bulletin, issued bi-weekly by the American 
Section; the Cable Bulletin, issued twice a month and 
having to do with conditions in the Near East. A sup- 
plementary radio service from the Constantinople office is 
being arranged. Handbooks: The Chamber has such 
books in preparation on each of the countries covered by 
its activities; and finally, the Chamber maintains a pub- 
licity department through which articles and information 
on the Near East are placed in the public press from time 
to time 

The Chamber keeps in touch with travelers, and as a 
part of its publicity work sends out interviews from time 
to time, either first hand or reprinted from current pub- 
lications. One of these recently received was an inter- 


view with Lucien Irving Thomas of the Standard Oil 
Company, New York, reprinted from the New York 
Commercial. Mr. Thomas had recently returned from 
a tour of the Levant. Regarding opportunities for the 


investment of American capital there he said: 

“The Levant offers a splendid opportunity for the in- 
vestment of American capital in a wide range of enter- 
prises. One of the great openings of the present is for 
the construction of dwellings, warehouses, harbor im- 
provements, etc. Constantinople alone has lost from 25,- 
000 to 30,000 houses by fire since the war began, and 
offers a magnificent opportunity for housebuilding activity. 
I know for a fact that the Turkish authorities would wel- 
come anyone coming there for the purpose and that they 
would even be glad to offer concessions. The prevaili 
spirit is progressive. Modern industrial equipment, oa 
now sought where formerly it was shunned. I recall that 
a long time ago, prior to the coming into power of the 
Young Turk Party, a business cablegram was intercepted 
by the Turkish authorities because it contained an offer to 
import some electrical dynamos capable of ‘1,500 revolu- 
tions per minute.’ The wily adviser of Abdul Hamid is 
said to have thrown up his hands at the suggestion and 
remarked with some heat that Turkey had enough revolu- 
tions on her hands at the moment without encouraging 
any new-fangled trouble rai 

“Constantinople now has an inadequate system of elec- 
tric tramways. The city has, however, a rather excellent 
te'ephone system 


sers. 
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“Some enterprising concerns might undertake to provide 
substantial harbor craft for use in the waters around Con- 
stantinople. People living on the other side of the 
phorus lack sufficient facilities for commuting to Constan- 
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The Elizabethan Houses in Holborn. 


By L. M. Barman of Roneo, Ltd., London. 














tinople Amid the bustle and turmoil of Holborn, London's great 
“The development of roadways on the European side highway to the West, one little spot catches the eye and 
of the Bosphorus is another matter for business enterprise. irrests attention. This is Stap‘e as that collection 
If the Bosphorus is not the most beautiful body of water quaint old houses, with their gabled roofs 1 latticed 
in the world, I should like to know where its equal is to windows, which, standing in their picturesque irregularity, 
be found A proper driveway along the shores of the make an appeal which few can resist 
Bosphorus would rather tax the memory of a_world- It is a relief to gaze on these old world houses after 
traveler to recall anything more charming. the modern and strictly commercial buildings of Holborn 
“Opportunities for housebuilding and other forms of And the memories connected with Staple Inn! Although 
construction are open in the other cities of the Levant as_ in its latter days this “Fayrest Inn of Chanceri was all 
well as in Constantinople. There is widespread need for given over to lawyers, it was originally the headquarters 
railroad construction and rehabilitation; while at the sea- of the ancient Hanseatic League, that great company of 
ports modern docks and wharves and up-to-date freight merchants who banded themselves together for the pur 
handling equipment must be provided. pose of defending their merchant vessels against y in 
The Levant should become a growing market for the year 1169. 
American machinery and manufactures of all kinds. Impor- In 1248, Henry III. granted them a charter close 
tations from the Levant must be stimulated, too, in order association with these merchants was another Guild lled 
AB j : FL Tf 
Py el awa reed 
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+h sagt Hliligen 
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“THE OLD HOUSES OF HOLBORN,” LO NDON LANDMARKS OF BELIZABETHAN 
TIMES.—These old houses are famous for their historical associations. Here was “Staple Inn,” 
one of the ten Inns of Chancery. Readers of Dickens will recall several references to these 
buildings At the left is the Roneo building 
to improve the exchange and credit situation so that the the Merchants of the Staple, that is, those wl traded 
Near East can buy more from America. Tobacco, licorice, what were termed the staples of England, such as lead, 
valonea, attar of roses, raisins, currants, dates, figs, goat- leather, wool, etc. It was here that these merchants had 
skins, hides, furs, olive oil, long-staple cotton, rugs, carpets their warehouse and Customs offices. Staple Inn, h 
and oriental objects d’art are among the imports coming ever, did not long remain the League's plac: usiness 
into the United States from the Levant. It will be the In 1378 it became an Inn of Chancery and | one o 
aim of the American Chamber of Commerce for the Levant the ten Inns of Chancery which were instituted to allow 
to help establish trade connections between responsible poor men’s sons to get their law training. Fr hence 
merchants on either side of the ocean, and to furnish all onwards Staple Inn has seen lively times at the hands of 
possible information and assistance to those engaged in the lawyers, the too exuberant students having to be 
trade in this field.” trolled on various occasions by Acts of Parliament 
Officers of the American Chamber of Commerce for the Of the worthies connected with Staple Inn, Sir Richar 


Levant include Mr. Thomas, author of the foregoing inter- 
view, president; J. Dixon of the Tobacco Products Cor- 
poration; vice-president, Captain J. F. Lucey, of the Lucey 
Manufacturing Company; treasurer, Donald Frothingham, 
of the American Express Company; secretary and manag- 


ing director, Dr. E. E. Pratt. 
Temporary offices have been established at 200 West 
Doth Street, New York City. 
German Electric Typewriter. 
News reports regarding a German electric typewriter 


concern the Mercedes, made by the Mercedes-Buro- 
maschinenwerke, Berlin, Germany. The standard mech- 
anism is employed in a large degree. Keyboard and shift 
key action are power-actuated, a touch of the finger re- 
leasing the mechanism. It is understood that the elec- 
tromagnet principle has been employed in the new Mer- 
cedes model. 


Hutton deserves mention; he became a member: Staple 
Inn in 1578 and in his judicial capacity de lined Sse! 
to the tax known as “ship money” which illegal demand 
led to the Revolution and overthrow of Cieerles An 
other ee worthy was Sir Joseph Yates whose 
coat-of-arms may still be seen on the gates of Staple In 
He . spoken of as being one of the most n 
English judges. 

Perhaps the most famous of all Englishmen who came 
within the precincts of Staple Inn was Doct Samuel 
Johnson who lived there nearly 150 years ag Boswell 
thus describes him on the occasion of a visit His brow1 
suit of clothes looked very rusty: he had on a little old 
shrivelled unpowdered wig, which was too small for hi 
head, his shirt-neck and the knees of his breeches wert 
loose, his black worsted stockings ill draw: ind he 
had a pair of unbuckled shoes by way of slippers. Bu 
all these slovenly particulars were forgotten the oment 
he began to talk.” 

No history of Staple Inn would be complet: ut re 


erence to Dickens’ associations with the Inn itsel 
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surrounding parts of Holborn: he loved to walk about turn up.” 
the Courtyard watching the sparrows whom he described Further east, close to Fetter Lane stood Barnard’s Inn 
as “playing at country” amid the smoky trees. In “Ed- where “Pip” of “Great Expectations” lodged. 

















AN OPEN AIR STAND AT THE BRUSSELS INTER NATIONAL FAIR, APRIL 4-20, 1921.—The Exterior View 


" 


Shows a Series of Stands Occupied by Vanderborght Fer es. ‘he Interior View Shows the Detail of a Representa- 
tive Stand. In the Group Before the Booths Are, Among Others, Mr. Castelli della Vinea, European Manager of 
the Rex Visible Typewriter and the National Typewriter, and Mr. Paul Putz, of Vanderborght Feres. 

Through an Unfortunate Circumstance, This Picture Was Identified in Our July Issue With the Exhibit of 
Another Belgian Friend. It Was One of Those Happenings Which Permit of a Plausible Explanation, but no 
lieasonable Excuse. 


win Drood,”’ Dickens’ unfinished novel, Mr. Grewgious is In 1884 Staple Inn passed from the lawyers; it was 
mentioned as having his offices in No. 10 Staple Inn sold to a firm of auctioneers for £80,000 who, shocking 
Almost opposite Staple Inn stood Furnival’s Inn where as it may appear, contemplated erecting modern offices 
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OPEN AIR STAND AT THE BRUSSELS INTERNATIONAL FAIR, APRIL 4-20, 1921.— 
There Are Four Units, Which Housed the Exhibits of EKstablissements Jasco, of Antwerp. 
The Royal Typewriter Formed the “Piece de Resistance.” The Group Before the Stands In- 
cludes T. T. Malleson, Export Manager of the Royal Typewriter Company, Inc., Surrounded 
by the Royal Agents in Belgium, and Some of Their Staff. Lest a Misapprehension May Arise, 
it is Well to Note that the Uniformed Individual Before the Door of the Stand is Not a 
General—He is a Mail Carrier in the Full Em bellishments of His Calling. 

This Photograph was Dispatched from Antwerp in June and Reached Chicago Late in 
August. The View is Sufficiently Interesting to Earn a Place Here, Even Though the Inter- 
national Post Has Been Unduly Leisurely in Bringing it to Us 


Dickens was living when he began the “Pickwick Papers.” and flats on the site Fortunately, wiser counsels pre- 


Mr. Micawber of “David Copperfield” is supposed to  vailed and let us hope that Staple Inn, the finest bit of old 


have stayed at this Inn whilst waiting for “something to London left, will long be spared us. 
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A Javanese Printing Establishment. 


Office Appliances takes pleasure in reproducing on this 
page some pictures which show a leading printing estab- 
lishment in Soekaboemi, Java. This establishment is that 
of L. Zecha, who is prominent as a publisher and business 
man in the Dutch East Indies. The company of which 
Mr. Zecha is the proprietor is known as the Soeka- 
boemische Snelpersdrukkery—or, in English, “Soekaboemi 
Printing Establishment.” 
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Zecha is the sole agent for the Imperial and Woodstock 
typewriters and the Safe-Cabinet in Java—all of which he 
handles with success. 

The printing and office equipment business of the Soeka- 
boemische Snelpersdrukkery has been so successful that 
it has become necessary to enlarge the plant and to add a 
new department of modern photo-lithography. This de- 
partment will be under the general supervision of Mr. 
Zecha’s nephew, Emil Zecha, who has studied the subject 
several years in Holland and about five years in America. 


























SCENES FROM JAVA 1. Procession of 
the Employes of the Soekaboemische Snel- 
persdrukkery (Soekaboemi Printing Estab- 
lishment), Soekaboemi, Java, on the occa- 
sion of the company’s twenty-fifth anni- 
versary.—2. The office equipment store of 
the Soekaboemische Snelpersdrukkery 3. 
The Store and Printing Establishment seen 
from the main street. This business is 
headed by Mr. L. Zecha, who is prominent 


in Java and is known in the American of- 
fice equipment industry as an up-to-date, 
successful business man. He has a con- 
siderable personal acquaintance here, for 
he is a world traveler who thinks little of a 
ten thousand mile journey. Mr. Zecha’s 


son is receiving his collegiate education in 
the United States, and other members of 
his family have pursued studies at Amer- 
ican universities. 





Mr. 


one hand- 


1895 with 
press and several kinds of type, which are mostly used 


Zecha started in business in 
for printing cards. Today the establishment has a number 
of large presses and other machines, such as the Babcock 
Optimus, two-color presses, Intertype composing ma- 
chines, several types of ruling machines, etc., etc., covering 
every requirement of general printing work. 

Besides printing, the establishment has departments for 
binding books, framing pictures, and a stationery depart- 
ment. On account of the neat and accurate work per- 
formed, the Government has entrusted Mr. Zecha with 
the production of all the printing matter for Government 
pawn shops in West and Middle Java and Sumatra. Mr. 


A complete outfit for the production of lithographic work 
and an offset press have been obtained from the United 
States. 


Mr. Zecha is also a tea grower in Java and has intro- 
duced his tea into the United States under the brand 
“Zecha Finest Java Tea.” This is an “Orange Pekoe,” 
packed in one-pound and half-pound tins, and is distrib- 
uted by the American-Javanese Products Company, Chi- 
cago, Ill. The label, with its Javanese idols, is unique 
and quite attractive, but the contents are said to be far 
more alluring than the exterior, once the tea drinker has 
caught the flavor. 
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Bright Future in Great Britain. 

“Practically all importers of office accessories in Great 
3ritain are agreed that there immense scope and an 
unlimited field in that country for all sorts of office labor- 
saving devices, although the trade depression has retarded 
progress for the present,” says a special report just re- 
ceived in this country by prominent firms who are members 
of the American Chamber of Commerce in London. 

The present position and future prospects of various 
office appliances, furniture, labor-saving devices, type- 
writers, etc., are discussed in detail, as well as the changing 
attitude of the British business man towards them, An- 
other important factor in the situation is the government, 
which is the largest potential single purchaser of such 
articles, and the efforts to cut down expenses by installing 
labor-saving devices are being watched with interest. 

In the past, many American firms selling these devices 
have failed to make any headway in Great Britain. The 
reason for this is generally that they have not gone about 
it in the right way. To obviate this in the future, practical 
advice is given in the report on how to enter the British 
market, the need for service being specially emphasized. 

Fuli details are available only in the report which has 
been circulated to members, but interested firms can secure 
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To get out of this bog, the community must rely upon 
its own efforts. The people must force upon unwillin 
politicians the abolition of measures which have faile 
and the employment of which have become a menace to 
the industrial community. 


_ The second editorial deals with how unemployment 
is made. The editor believes there are many causes, some 
of them world causes. But Australia, he says, might 


make its way on a practically even industrial keel if it 
were not for its grievous burden of impossible wage de- 
mands, the logs and awards of arbitration courts, the 
basic wages of boards of trade, the reduction of the work- 
ing week by 44-hour courts, the soaring increases in pay 
granted by special tribunals, and the alteration of working 
conditions by compulsory conferences. The building 
trades have been deadly dull for nearly a year in Aus- 
tralia, increasing costs, rising wages and a five-day week 
have made building prohibitive. Private citizens with a 
few hundred pounds saved have had to abandon hope 
of building. 

The Assistant Minister for Reparation told the Hause 
of Representatives that the demands of the timber workers 
were such that they would vastly increase costs and it 
would be impossible to continue on the present lines when 











ANOTHER JAVANESE SCENE.—Native 


kery, Soekaboemi, Java, giving thanks to the 
Zecha from his third trip around the world. W 
Small cross that readers may identify him. 


copies as long as they last by writing to the American 
Chamber of Commerce in London, 8 Waterloo place, Pall 
Mall, London, S. W. 1, and referring to this item. 

Two Editorials from Australia. 

Office Appliances has received from a friend in Sydney, 
N. S. W., Australia, two editorials clipped from recent 
issues of the Evening News of Sydney. 

The first editorial is entitled “Out of the Bog.” This 
editorial notes the resignation of Mr. Justice Higgins from 
the presidentship of the Federal Arbitration Court, who 
believed that the measure passed for the appointment of 
special industrial tribunals would ruin the influence of 
his court and lead to more strikes than the country had 
ever known. Industrial legislation in Australia, in the opin- 
ion of Mr. Justice Higgins and the editor of the Evening 
News, is ill advised. Industry is struggling in a bog 
and depression settles upon the community, while want 
hovers in the distance. The industrial system over- 
loaded. In the past Australia cried out against the waste- 
fulness of strikes and sought to abolish them. Now in 
addition to strikes which the arbitration system dismally 
failed to prevent, they have the added expense of arbitra- 
tion courts upon which is superimposed the burden of 
special tribunals, to be again topped off with boards of 
trade and followed by commissions for the reduction of 
working hours until, in the classical language of the Fed- 
eral arbitration court, Pelion is piled on Ossa and the 
strike itself is the least of the many charges upon industry. 


is 





employes of the Soekaboemische Snelpersdruk- 

Divine Power for the. safe return of Mr. L. 
é have marked Mr. Zecha’s likeness with a 
Parliament fixed a definite limit to the cost of soldiers’ 
homes. 

The editor points out that all the resources of the gov- 
ernment of Australia are not equal to building homes for 
soldiers. He points out that when the workmen walk 
the streets this winter, they may know that the system of 
industrial arbitration and their own wrong-headed tactics 
have brought them to that pass. 

All this has a familiar sound. Conditions are more acute 
in Australia than they are with us, but they might become 
as bad in the United States. The price of freedom from 
the tyranny of the few or the tyranny of the many is 
eternal vigilance. 


Canada Requires “Country of Origin” Brands. 

Effective October, 1921, shipments into Canada for con- 
sumption there must be branded with the country of 
erigin. The name of the manufacturer's city or state will 
not answer. Articles which qannot be so branded must 
have the name of the country of origin on the wrappers 
or containers. Violation of the act subjects the person 
guilty to fine or imprisonment, or both. 


Barcelona Sample Fair in 1922. 


The third sample fair to be held at Barcelona, Spain, 
will be international in character. It will run arch 
15-25. 


{ Coritinued -on Page 151.) 
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A Tale of Two Cities 


A Few Words About the Civic 
Spirit of New Orleans 


Two Cities. The two cities of New 
Twins near the other end of the 
Mississippi because there is no boundary drawn between 
them, no separate administrations. The one envelopes the 
other, but the enfolded town is still much of a reality and, 
in many respects, dominates the bulk about it. There is 
no need to discuss here just where the domain of one ends 
and that of the other begins, but it is well to know that 
bound in this civic wedlock are two hearts which can never 
be made wholly one. 

The old New Orleans is the city of history and senti- 
ment. Physically it embraces a rectangle stretching along 
the river for some fourteen blocks and reaching back 
about seven blocks. This was the scene of the events of 
the last century and of the century before. Here the 
French founded village and ruled for forty years. For 
another forty years it was the seat of Spanish dominion. 
The ceremony of cession to the United States occurred 
here, From the balconies in this section, Jackson 
was cheered as he marched a half-baked army out to face 
veterans of England’s Napoleonic campaigns at Chalmette. 
To one side of it is the spot where Gen. Butler hanged 
Mumford for hauling down the flag of Federal occupation 
in 62, and near the other side Carter’s attempt to organize 
an independent legislature was dispersed by the police of 
reconstruction times. Near the third side is the home of 
which the guide-book says, “In this building John L. 
Sullivan trained for his fights with Kilrane and Corbett.” 
It is the “Old Quarter of the Town” or “Vieux Carré de 
la Ville shortened for popular and head-line use to 
“Vieux Carré.” 

O. Henry was well acquainted there. 
he can describe its effect upon modern Americans? 
Rue Chartres,” he says, “is a street of ghosts. It lies in 
the quarter where the Frenchman set up translated power 
and glory; where, also, the arrogant don swaggered and 
dreamed of gold grants and ladies’ gloves. Every house 
has a princely heartbreak; every doorway its untold tale 
of gallant promise and slow decay. By night the Rue 
Chartres is now but a murky fissure, from which the 
groping wayfarer sees, flung up against the sky, the tan- 
gled filigree of Moorish balconies. The old houses of 
monsieur stand yet, indomitable against the century, but 
their essence is gone. The street is one of ghosts to 
whomsoever can see them.” 


In the 


This is a Tale of 
Orleans differ from the 


too. 


Who better than 
? “The 


steamboat prosperity before the Civil 
interesting structures were demol!- 
ished. The toll of individual losses since then is con- 
siderable. The famous St. Louis Hotel did not warrant 
the expense of rat-proofing and was torn down. Fire 
destroyed the French Opera House. A whole block was 
cleared in 1903 for the new courthouse. Lately a number 
of modern warehouses and stores have invaded “vieux 
carre,’ some by remodeling, others by displacement. But 
the Cathedral, Presbytére, Cabildo and Pontalba Rows 
have kept the Place d’Armes (Jackson Square) true to the 


days of 
War many historically 


AP 
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and the announcement has just been made that Mardi 
Gras, abandoned during the war, is next season to have 
all its old-time grandeur. One reads of persons distant 
so far as Calgary, Alberta, who make it a point to be 
participants in every carnival, and realize that the old 
spirit is not dead or weak. Indeed, sometimes New Or 


like her 
The 


distinguished Grandemont 


ready, 
rleroi, to 


Henry’s 


leans seems 
Charles, in O. 


t 


Renaissance of Cha 


spend all her painfully saved hoardings in a revival of past 
glories. It is this sentimental heritage, this emphasis on 
personal elements, this habit of looking acted. which, 


still pulls more than one important 


encircling city 


carried into business, 
string in the conduct of the new, 


Much of the groundwork for this newer city’s greatness 
was laid in the past, no doubt. Nevertheless, the era of 
development has fallen within this century. Insistenc¢ 
from without, as commerce shifts to the most desirable 
routes, and discontent within have brought wholesale 
changes. The tremendous job of purifying Mississippi 
River water for drinking and of installing complete water 
supply and sewerage systems in an area as large as Chi 
cago and below water level was tackled and solv: a Mu 
nicipal ownership of the whole waterfront was established 
and modern equipment provided. The whol lads was 


things done at a cost 


staggering total 


These are some of the 
upward of $125,000,000. In addition, a 
has been spent in private building, even though up to the 
present the city has not caught up with the demand fo: 
factory, warehouse, office and housing space 


rat-proofed. 


Mighty impressive facts can be cited about this great 
New Orleans. It is a two-way port. It manufactures 
ninety per cent of America’s alcohol, and handles forty pe 


billio 


cent of the world’s oil. It distributes a n dollars of 
products every year. It is the largest American market 
for spot-cotton, molasses, bananas, rice and burlap, the 
second largest for coffee and sugar. It has the largest 
area for industrial sites on railroads and water of Ameri 
can cities. In the 196 square miles within its city limits 
live 387,219 people, and within its industrial area are over 
half a million. The world’s largest oil fields are close by 
At its doors are found the largest salt and sulphur mines 


Within its tributary territory lie the most important sugar, 
rice and cotton areas of the country. 


“New Orleans,” said Chairman E. N. Hurley of the 
Shipping Board, “is not only a gateway to the heart of a 
continent, but a portal that leads by cheap and _ short 
routes to the markets of the world.” Already the second 
port of the United States, it may yet be the first Che 
importance of today is but a prophecy of tomorrow 

The great town, sprawled out between the Mississipp 
and Lake Ponchartrain, has been late in starting on the 
job as to which she now says, “Let’s go!” There wer 
handicaps inherited from the last century—reconstruction, 
for example, and exhaustion from the war There was 
the comparative indifference of the United States towards 
Latin America. There was the tendency of the North to 
view strategy lightly, favoring the use of rails instead of 
water and accustomed routes via northern ports rather 
than the most economical ways that could be developed 
Moreover, until lately there was no Panama Canal 

Now, however, there is not only the will to realize a 
greater destiny than was dreamed in the past but there 


is also the favoring influence of great changes throughout 
the country. The purpose of New Orleans is underwritten 








past. The Paul Morphy House has lately been restored. py the determinations of America. 
It was the first bank building. The old Bank of Louisiana The levees of the city have forever yielded to the flood 
still stands. Sieur George’s House (of Cable’s story), the of the future. The crevasse is wide. Jew and Italian and 
Haunted House, N: apoleon House and Old Absinthe House Northerner have gained admittance, to strugcels for su 
are among the best known of other survivals. premacy with the good old families. To the ability o 

There are other testimonies to the age that is past than doughty Southerners has been added the shrewdness of 
the buildings of “vieux carre,”—the Mardi Gras carnivals strange races and the force of the North \ newer South 
for one example, and the phrase, “the city that care for- is being made. “Vieux carre” is to see New Orleans once 
got,” for another. One cannot say that New Orleans’ more the metropolis of what Napoleon sold for a song, 
self-complacency is gone, even if it is admitted to be going, our Inland Empire. 

(See opposite page.) 

N NES IN OLD NEW ORLEANS, SHOWING ARCHITECTURE AND CUSTOMS BROUGHT TO US FROM \ PAST 
GENE i AT! ION, l. Inside of one of the best known ‘“‘Vieux Carre” courtyards, looking toward the street entranc: A typ l 
Mardi Gras float. Venerable Southern living oak at the Country Club Various individual trees are famous sucl s 
Dueling Oaks, and many are named, such as the Martha Washirgton Oak.—4. Home occupied by General Beaure I 1 grea 
soldier in the ‘*‘Lost Cause,’ and an even more distinguished engineer. Much of the credit for the building of the Mississipy 
river jetties should go to General Beauregard, who was a member of the Government engineering forces engaged this worl 
—5. Rue Roval, which rivaied Chartres street as the main thorcughfare of the old quarter.—6. Old Absinthe Hous there ar 
actually_three stories The floor of the second is at the top of the doors, the only apertures being half-circle windows over the 
doors.—7. Jackson statue, Presbytere and Pontalba Row The massed residences on two sides of the square were the finest 
of their day. These ‘‘Rows,’’ reconstructed, are hereafter to serve as artists’ studios, curio shops, etc., as a center for those 
interested in ‘‘vieux carre’’—-literally, “the old squares.’ 8. French Opera House, erected in 1859 and destroyed by fire in 1919 
Its interior is said to have been more beautiful than that of anyother overa house in America No audience was in tl place 
when it caught fire It will probably be rebuilt on a larger scale with its interior beauty reproduced as closely as may | 
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SOME OF THE NEW BUSINESS BUILDINGS ALREADY ERECTED OR IN COURSE OF ERECTION IN NEW ORLEANS 
—In the lower left hand corner is the new Times-Picayune building, where the New Orleans business show will be held. Thess 
pictures were supplied by the Dameron-Pierson Co., Ltd 
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News # Miscellany 





Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 











Trade Litigation at Standstill. 


Office Appliances learns through counsel for parties in 
suits now pending in the local courts that the summer has 
produced no results by way of disposition of cases. 

In the suit of Sidney-Morris Company against the Chi- 
cago Stationers’ Association, now pending on appeal be- 
fore the Appellate Court, a decision is expected at the 
October term. 

In the suit in equity brought by the Wahl Company 
against the Autopoint Pencil Company, et al., some testi- 
mony has been taken before a master in chancery, but 
counsel do not look for a decision in the matter before 
another twelve-month. 


John J. Lund Back in Harness. 

Chicago friends were much pleased last month when 
John J. Lund, former manager of the local branch of the 
Remington Typewriter Company, passed through. Mr. 
Lund relinquished his position early this year on account 
of ill health, and went to a sanitarium at Colfax, Calif., 
to recuperate. He has been restored to robust health, and 
returns to the Remington organization as superintendent 
of sales for the Western division. W. J. Pickering, who 
preceded him at the San Francisco post, has been trans- 
ferred to New York. 


Accurate System Manifolding Company, Inc., 
Sells Out. 


It is announced that the Akkurate Loose Leaf Company, 
Inc., of 81 Nassau street, New York City, N. Y., has pur- 
chased the name, title and material interests of the Ac- 
curate System Manifolding Company, Inc., of 407 Broome 
street, New York City. The company maintains close 
connections with two printing plants and ruling and bind- 
ing plants. It makes a specialty of ready-made bookkeep- 
ing systems, featuring a special prod- 
uct known as the “Akkurate Self- 
Indexing Statement Ledger,” adapted 
for pen, pencil or typewriter, and the 
“Akkurate Book-Keeping System,” a 
complete, comprehensive, compact 
book. 

The company has also purchased 
the Accurate Accounting and Audit- 
ing Company, Inc., of New York, and 
with this purchase goes the “A- 
Proved” weekly business statement 
and income tax book—a simple loose 
leaf book adapted for the use of the 
small merchant, enabling him _ to 
render records of his business to the 
Government and to maintain such a 
record for himself. 

The Akkurate Loose Leaf Com- 
pany, Inc., desires to take on or pur- 
chase about two more lines which can 
be sold in conjunction with their own 
lines. They have six energetic sales- 
men on the road. The company an- 
nounces that A. J. Mirski, formerly 
associated with the Accurate System 
Manifolding Company, Inc., has been 
appointed sales manager. HARRY 





Realite Pencil Company Opened in June. 

Brief mention was made in the August issue of the 
Realite Pencil Company, 3011 Montrose avenue, Chicago, 
Ill., which commenced operation in June. The officers 
have all been identified with the pencil business for years. 
The company adopted a novel material for the barrels ef 
its pencils, Redmanol, which has the virtue of taking 
color, which permeates its substance, making the pig- 
ment permanent. 

The officers of the Realite Pencil Company are M. M. 
Kaufmann, president; Frank C. Deli, vice-president; John 
P. Lynn, secretary; C. R. Keeran, treasurer, general man- 
ager and sales manager. The company has attained a 
stage of production in which an aggressive campaign for 
business is possible. 


Seymour Buys Buffalo Concern. 

The Buffalo Automatic Manufacturing Company of 
Buffalo, N. Y., has gone out-of business, having sold all its 
machinery to George J. Seymour, who will conduct the 
business under the name-of the Climax Paper Clip Manu- 
facturing Company, continuing the manufacture of Climax 
paper clips at the same address—457 Washington street, 
Buffalo, N. Y. 8 

Mr. Seymour, who heads the Climax Paper Clip Manu- 
facturing Company, may be welcomed as a new man in 
the office equipment field. For several years he conducted 
a retail meat business, but for the last eight years has 
been employed as chief timekeeper in a large manufac- 
turing establishment having from 2,200 to 2,500 employes. 
He has had from twenty-five to thirty men under his direct 


Harry Bates Takes Partnership in New Concern. 

Harry Bates, who for years has been advertising man- 
ager of the Underwood Typewriter Company,. resigned 
September 1, to assume a partnership 
in a new company which will begin 
business about October 15. Until the 
late fall Mr. Bates will spend the time 
in work preparatory to the opening of 
his new business. 


Chapin Takes Important Post at 
Youngstown. 

Chas. H. Chapin, who for a number 
of years has been in charge of the 
foreign. advertising department of the 
General toca Hn Company, with 
headquarters in New York City, has 
been appointed assistant advertisin 
manager of that company and. wi 
hereafter be located at the company’s 
main office—Youngstown, Ohio. 


H. W. Severance Joins Wilson-Jones. 

Horace W. Severance has become 
associated with the Wilson-Jones 
Loose Leaf Company as assistant to 
Frank L. Severance, vice president 
and general manager. Horace W. 
Severance was formerly with the Irv- 
ing-Pitt Manufacturing Company, 
BATES. Kansas City, Mo. 
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An Error in Name. 

On page 31 of the August issue of Office Appliances, an 
item appeared announcing the arrival of Mr. Thomas R. 
Dewell of London, England. In this-item it was stated 
that Mr. Dewell represented the Modern Office Equipment 
Company. The name of the company should have been 
Partridge & Cooper, Ltd., 191 Fleet street, E. C. 4, Lon- 
don, England. Mr. Dewell represents this company as 
the manager of its Office Equipment Department. In the 
item published in the August issue the department of the 
company was confused with the firm name. 

Mr. Dewell is spending some time in the United States 
and will arrive in Chicago about the middle of September, 
stopping in Rochester and Buffalo on the way. He has 
been with the house of Partridge & Cooper, Ltd., for the 
last thirty-three years, and for fifteen years has been in 
charge of the Modern Office Equipment Department, which 
handles all kinds of office furniture and equipment for ex- 
pediting business. Partridge & Cooper are unique in that 
they are probably one of the few firms in England who 
can outfit an office complete. Their head office is at 191- 
192 Fleet street, E. C. 4; their show rooms are 50 Queen 
Victoria street, E. C. 4, with warehouse and a store at 15 
Clerkenwell Close, E. C. 

Mr. Dewell states that business as a whole in England 
suffered a sharp decline in January, but that a steady 
improvement is now in effect. He said that they are 
receiving in the British Isles desks from Czecho-Slovakia, 
Austria, Belgium and Holland. So far Germany has not 











THOMAS R. DEWELL, 


London, England. 


gotten into the market in England with office equipment, 
but a certain quantity of household goods have been re- 
ceived from that country. 

England is still feeling the effects of the coal strike, 
as coal is a fundamental article in the manufacture of all 
goods. Coal prices are still high. The people appear to 
be on a “buyer’s strike” where household goods are con- 


cerned. The prices of household goeds are being held 
up because of the scarcity and high price of coal. 

Mr. Dewell declared that he was at a loss to under- 
stand the present rates of exchange. He said that if the 


United States wishes to keep its part of the British mar- 

ket, we will have to se'l at a lower price while the exchange 

stands where it is. This will help very much to get over 

the present difficulty. It is Mr. Dewell’s belief that if 

the matter is put up. squarely to the American public, any 

aid which can be given will be gladly pledged. . 
A Visitor from Hawaii. 

I. J. Reed, vice president of the Waterhouse Commerce, 
Inc., Honolulu, Hawaii, paid a visit to Office Appliances 
recently, stopping in Chicago for a day en route-to James- 
town, N. Y.; York, Penna., and New York City. Mr. 
Reed regards his present trip to the mainland as the 
most important he has ever taken because on reaching 
New York City, he took unto himself a bride. On their 
return, Mr. and Mrs. Reed visited friends in Chicago, after 
which they spent a fortnight in Canada. 

Mr. Reed reports business conditions in 
excellent. He states that the tight money 


Hawaii to be 
and the 


so- 


called “buyers’ strike” were conspicuous by their absence ‘ 


in the Sandwich Islands and that his agency has sold more 
steel furniture per capita than any other agency of which 
he has any knowledge. 
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The Guest Book. 

\. M. WEBSTER, a prominent office equipment 
in Hilo, Hawaii, visited Office Appliances on At 
Mr. Webster was spending a short time on th¢ 
on business and recreation. 


deale r 






iainland 


H. E. FRANTZ of the George A. Drake Company, 
Detroit, Mich., spent a few days in Chicago early last 
month, calling on various manufacturers and others 

CHARLES E. PELTON, whom many stationers know 


from his former association with this industry 
August 8 He has moved from Detroit to Chicago 
he is selling an automobile accessory. 

ROBERT HAYNE TARRANT, who is promoting the 
coming New Orleans business show, visited this office on 
August 9. He called on many manufacturers in the Nort 
and made an extended trip. 

MANUEL VALLADARES of San Juan, Porto Rico, 
called on August 18. On another page are some partici 
lars regarding his activities. 

WALTER P. FUNCK, manager of the San Francisco 
office of the F. S. Webster Company, called August 18 
Mr. Funck was for some time with the Chicago office of 
the Webster company. 

ROY C. CLARKE, manager at Minneapolis for the 
F. S. Webster Company, visited this office with Mr. 

J. B. BARRY of the Barshal Company, Cleveland, paid 
us a visit on August 22. 

C. W. STRAUBEL and J. N. DUNCAN, both of the 
Automatic File and Index Company, Green Bay, Wis., 
spent a short time in this office last month 

ALFRED HARTOG of the Columbia Unive 
& Stationery Company, New York, N. \ 
August 24. 


rsity Book 


called on 


ARTHUR L. KUGEL of the New York office of the 
W. A. Sheaffer Pen Company, visited the office of this 
journal on August 24. 

S. C. QUALHEIM, production manager, and R. A 
HANSEN, business manager, of Hansen & Qualhein 
manufacturers of the Universal Book and Copy Holder, 


visited this office on August 30. 
E. C. BREDESEN of Bredesen Brothers 
office equipment, Beloit, Wis., called early this month 
JACK E. ADAMS of the Los Angeles Stationery Com 


pany, Los Angeles, Cal., called on September 6 Mr 
\dams is covering the trade of the country selling the 
U-wan-ta eveshade, made in Los Angeles 

C. H. Roth with Van Dorn Chicago Branch. 

Charles H. Roth, until recently assistant engineer at 
the Underwriters’ Laboratories, Chicago, has joined the 
Chicago branch of The Van Dorn Iron Works Company, 
167 West Monroe street. At the Laboratories he super 
vised tests on practically every safe now marketed. His 


experience in the handling of safes, and studies of theit 


construction and analysis, is now being directed into chan 
nels beneficial to the Van Dorn dealers a representa 
tives. For the present Mr. Roth is connect with the 
Chicago branch. He wil travel subsequently to ot! 

Van Dorn agencies with a view to educating the entire 
organization in the specific merits of the ne Van Dort 


“B” label 


safe 


Globe-Wernicke’s New Orleans Office 


pletion. 

The new home which the recently estab] 1 soutl 
distributing branch of the Globe-Wernicke Company 
to occupy in New Orleans is being rapidly mpleted 
their occupancy. Extensive alterations have been mad 
in the interior.of the structure to render it thoroug 
modern and convenient The exterior has been rede 
orated, helping Camp street to look shi apt I 


Gash will manage the new branch 


Italian Friends Wed. 


Announcements have been received of the wedding of 
Nino Negri to Emma Diatto at Turin, Italy, on June 25 
2921. Mr. Negri is the agent for the Elliott-Fisher Com 


pany at Turin. His bride is the daughter Alfred and 
Ellen Diatto, also of Turin. 


Office Appliance Body Meets at Seashore. 
The National Association of Office Appliance Manufa 


turers held its annual meeting at Atlantic Cit N. Pes 
tember 9. 
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Ti '9e1 
NATIONAL 
BUSINESS 
SHOW IN 
CHICAGO 


Program of Events and 
List of Exhibitors : : 


This Program is arranged in 
sections for the convenience of 
Visitors to the show. These 
sections include: 


Alphabetical List of Exhibitors 
Announcements of Advertisers 
Classified List of Exhibitors 
Exhibits Described in Detail 
Special Days and Contests. 


All Exhibitors and Visitors are cordially 


invited to call at the booths of Office Ap- 
pliances, where they will receive a hearty 
welcome and every possible assistance by 
way of advice and information 


























— bebein the increasing use of accounting machines in 
offices of all kinds comes the need for a desk espe- 

cially built to give the operator the greatest comfort and. 

therefore, the greatest speed, accuracy and efficiency. 


@® THE FURNAS DESK 


No. 330 FOR THE BURROUGHS CALCULATOR 


does this most 
effectively, and 
has the added 
advantage of 
being adapted, 
both for the op- 
erator spending 
all her time at 
the machine, 
and for the book- 
keeper and ac- 
countant who 
uses the ma- 
chine only part 
of the time. 


FOR THE BURROUGHS CALCULATOR OPERATOR 


to the angle most convenient to the oper- 
ator. 


4. The machine can be quickly and eas- 
ily brought into position for work, and as 
quickly put away. When the compart- 
ment is closed you know the machine can- 
not be abused or knocked off the desk 
accidentally. 





1. The sloping top brings all the figures 
on the page into easy reading position. 

2. The well for the machine places the 
top of the keys on a level with the top of 
desk and allows a natural position of the 
arm. 


3. With the diagonal side wall of the 
compartment, the machine can be turned 


FOR THE BOOKKEEPER OR THE ACCOUNTANT 


1. With the well closed, the large un- 2. If the accounting machine is needed, it 





broken surface of the desk top is admirably only takes a moment to raise the top and 
suited for any accounting work. The table 
is just the right height, and the advan- 
tages of the sloping top are obvious. 


bring the machine into position. When 
thus, the whole surface of the table is again 
easily made available for figuring. 


FURNAS OFFICE FURNITURE COMPANY 


INCORPORATED 


INDIANAPOLIS 




















INDIANA 


























Alphabetical Index of Exhibitors 


1921 Chicago National Business Show 
Coliseum, Sept. 19-24, inclusive 





(BOOTH NO 
A. 
Acme Card System € 131, 141 


74, 75, 84, 85 


\ddressograph Co 


Amberg File & Index Co 146, 154, 155, 156 


American Multigraph Sales 
Co a ius . 147, 148, 157, 158 
American T. W.. Fastener 
\rt Metal Construction Co 


B. 


saker-Vawter Co. . 45, 46, 56, 57 
Hiene lan & Ca. \\ . 18 
Bircher Company, Ine 27 
Burroughs Adding Machine 

Co eee . 91 to’ 105 

o 
avo Journal ol Com 
nerce 0 


Cicero-Chicago Corrugating 


Ci wre et 


Computing Tabulating Re 

irding Co. ears 35. 36. 37. 38 .39. 40 
Coie & Company, Geo. E 149, 159 
Corona T. W. Sales Co 8&7. 88 


he 191, 192 5 
Dick Co., A. B. 152, 153, 162, 163 
Dictaphone, The . 171, 181 
Hittin, 106s Sa <3 137, 138 

E. 
Elliott Co., The 86 


Elliott-Fisher Co. 

Sih. T2493 944; YE O21. 322. Tea 
Ellis Adding T. W. C 182, 183 
Ensign Co., The... 194 

F. 

Felt & Tarrant Mfg. ¢ 64. 65 
Filing & Office Management 127 
Fulled-Morrisson Co.. The 192 


G. 


Globe-Wernicke Co 68, 69, 78, 79 
Golding Mfc. Co. 145 
Graff Co., Geo. B. ‘ Y 
Gregg School ... ; 179 
H. 
Hill Duplicating “Co 27 A. No. end 


Hevet Duplicator Co., The.5 
I. 

Index Visible, Inc.. 189, 190 

International Accountants. .16 


Kalamazoo L. L. Binde yr Lo 125. 126. 135, 136 


Kardex Sales Company 67 
Kohlhaas Co., The. S 27 
L. 
Langslow-Fowler Co 199 
La Salle Extension Univer 


Library Bureau 


(BOOTH NO.) 


Lightning Coir Changer Co.140 
lLine-a lime Mite LO oan 170, 180 
Lloyd Co., W. G int he 

M. 
Net askey Register Co....55 


McKay, W. L . .66 
Mailometer Company .....144 
McGill Metal Products Co..172 


Monroe Calculating Ma- 
chine Co. ... 124, 134 
Morkrum Company eee 


Multicolor Sales Co........ 142, 143 
Multiplex Display Fixture 
Co. oe 
Munson Supply Co ewe 
N. 
National Cash Register Co..107, 108, 117, 118 
National Map Co <4 ie 
National Safé Co ieee 
Noiseless Typewriter Co...187, 188, 200 
O. 
Office Appliances .41, 42 
Oliver Typewriter Co......184, 185, 186, 201 
P. 
Postage Meter Co * .. 61, 62, 63 
Powers Accout ting Machine 
Lo — ... 198 


Praemafix Corp. of America.23 


Rand, McNally Co.........31,32, 33 


Rapid Addressing Machine 

Co pes 
Rotospeed Lo Che eee. |. 

S. 

Shallcross ( o., The - ..139 
Shaw Co., A. W <9 
Shaw-Walker Co., The... .50,51, 52, 53 
She Iby Salesbook Co 53 Se 


Smith Typewriter Co., L. C..48, 49, 59, 60 
Standard Envelope Sealer. .13 


Standard Register Co......2] 

Stationers’ L. L. Co 5 

Stromberg Electric Co.....14.15 

Sundstrand Sales Agency...160, 161 
5 36 

odd Protectograph Co....3 

ype \ddet Company a 90, 100 


U. 
Underwood Typewriter Co.164, 168, 174, 178 
Universal Fixture Corp....34 
V. 
\ ictor Adding Machine Co.. 106, 116 
Visible Records Equipment 
Csi oa vd vie oes eee 110, 120 


Wales Add. Machine Co...149, 150 
Wertsner & Wild.......... 17 
W oodstock Py pe writer Co..76, 77 
>. 
Yawman & Erbe Mfg. Co.. .96, 97, 98, 99 
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Reg. U. 3. Pat. Office 





The ‘‘BARBEE”’ trade mark is the guarantee 
of satisfaction to the user 


—, 


WASTE BASKETS 
LETTER TRAYS 
“BUILT-UP” TRAYS 


Came, 
BARBEE WIRE & IRON WORKS 


Conwey Buildtng 
CHICAGO 




















Classified Index to Exhibitors 


1921 Chicago National Business Show 


BOOTH 0) 


Adding and Calculating Machines. 


Burroughs Adding Machine Com 
ee Ge a ae 91-105 
Dalton Adding Machine ( ompany 191, 192, 193, 
Ensign Company .... ..194 
Felt & Tarrant Manufacturing 
Comy any . _ . 64, 65 
Monroe ( alculating Machine Com 
pany : bee ...124, 134 
Sundstrand Adding Machine Sales 
\oency pe Tee RY 160, 161 
Vi Adding Machine Company.106, 11 
\ Adding Machine Company.149, 150 
Addressing Machines. 
romain site ys 74.75. 84. 85 
Elliott Company, The 86 
Rapid Addressing Machi e Ce 
-% 
pi 173 
Adding- Typewriting Machines and Devices. 
KI \dding eid satan r Con 
ny ; 1&8 ) 1% 
ype Adder Company 90), 104 
Bookkeeping Mac hte 
1 Kishe Company 11] 5 123 
I Adding Typewriter ( 
. 182, 183 
Card ‘Index’ ng Systems. 
\ ( d System Comy] ‘ 131, 141 
Index Visible, In 189, 1 
Kardex Sales Compa 67 
Cash Registers. 
N Cash Registe 
107. 108 Re 11% 
Check Endorsing wi 
Mo Company, The 
Check Protectors. 
Protectograph Company 3 
Coin Handling Machines. 
Morrisson Company 172 
Lights Coin Changer Company 140 
Computing Tabulating Recording Device 
{ labulating-Re I £ 
Co \ ae 35-40 
|? 1tiIng Ma ( 
Copyholders. 
Manufacturing ( 
‘) 18 
Dictation and Transcribing Machin 
Lict e. Che . . 171, i 
Duplicators (Composition) 
I iplicator Company 
Duplicating Machines (Gelatin Roll) 
yy 137 } 
Duplicating Machines (mete Type) 
\1 Multigraph Sales 
p 147, 148, 157. 158 
Mi Sales Compam 142,14 


Duplicating Machines (Stencil) and ‘Sup plies. 


uny, A. B 32, 3 163 
Sales Agency 119 
' s Company, The 139 
Educational Institutions and Societ’es 
School 179 


nal \ untants S 


Sal] Extension Universit Q 
Embossing Machine. 
Corporation ot Ame 
Fi iling Cabinets and Supplies 
li¢ ind lt cie.% 


146, 154, 155, 154 


(BOOTH NO.) 


\rt Metal Construction Com- 

pany eee ry 
Baker-Vawter Company ......... 45, 46, 56, 57 
Cicero-Chicago Corrugating Com- 

pany 0: 6: Wop ota ie ee 10, 11 
Globe. Wernicke ( ompany 4 ote eae 68, 69, 78, 79 
Libraty Bureau... 08s eke 73, 80, 81, 82, 83 
Shaw-Walker Company ........50,51, 52,53 
Yawman & Erbe Mfg. Com- 

ONY. —.o:.cciki.cv seeds uk Soe 96, 97, 98, 99 


Folding and Swinging Display Fixtures. 
Universal Fixture Corporation. ..34 
Form Letters, Etc. 

Hili Duplicating Company 27 A, North End 

Industrial Systems and Devices. 
Company. ‘238 
Company...14, 15 
Loose Leaf Devices. 


Register 
mbere El 


aske 5 


Baker-Vawte ( Th ee ie OP 45, 46, 56, 57 
Cole & CLoO., Ut 26. ES. «aes eee 149, 159 
K alamazo¢ Loo lea 3inder 
Co \ .125, 126, 135, 136 
Lloyd Company, W. G. 12:20 169 
Stationers Loose Leaf Company. .109 
Visible Records Equipment Com- 
pany er rte rrr 110, 120 
Mailing Machines. 
sircher Company, Inc., The......27 
Mail ter | Po , olare eae .144 
McKay, W. I & Company......66 
Postag M Company, The,..61, 62, 63 
Standar Enve e Sealer Manu- 
Company .i.i3-a0G 13 
Manifolding Registers. 
Standard Re r Company, The.21 
Maps a Map Fixtures 
Multiplex Dis] Fixture Com- 
, 197 
Rand, McNally & (¢ npany 31, 32, 33 
Wertsner @ ‘Wild... +3 <3 7s 17 
Office Desks, Etc. 
Biene1 | ee Se ompany. .18 
Langs! Fow!] Ae 
Voantain Pens and Pencils. 
Cole & | George: Bios. hsseee 149, 159 
Publications. 
Chicag Journal of Commerce... .6 
Filtae, Ime: ©... 620+0k ec eee 127 
Office \ ial Company......41, 42 
Shaw Compai The A. W. .19 
Punchi ing Machines, Etc. 
Gi \ ring Company.145 
Safes. 
Nati | Safe ¢ iny, The....89 
Salesbooks. 
Shel Sales Book Company.....26 
Signals. 
(ara ¢ i ‘ ree | eee 9 
Sorting Devices, Trays, Etc. 
Kohl Co1 iny gS eee 
rypometies Accessories. 
Ameri rite Fastener 
Co + \ 
Muns Supply | “1 Pe 
‘Typewriting Wiachines. 
_orona | Sales Com- 
ewer ook eek ks bee es eee 87, 88 
Noiseless Typewriter Company..187, 188, 200 
Olivet ypewrit Company.....184, 185, 186, 201 
Smith, L. C., & Bi Ri cataai x 
Com} owe ce 4, 49, 59,60 
Underwood Type ter Company.164, 168, 174, 178 
W oodst ry riter Company .76, 77 












































THE MILLER LINE | 
[IS SUPERFINE | 





THE MILLER LINE 
IS SUPERFINE 






































\ UR own claims to superiority of product or service, 
could never establish us as /eaders, but when a 
constantly enlarging stream of orders carries us 

forward, till we are compelled to build and occupy a new 
plant, larger and more completely equipped than any 
other plant in the country, devoted exclusively to making 


Typewriter Ribbons and Carbon Papers 
it is pretty safe to conclude that 
we are at least well to the front. 


Quality tells. Quality brings its own reward. Quality 
builds a business big—and bigger. 





Add to Quality a hearty desire to serve, and very happy 
results are sure to follow. 


These are the things that have built the Miller Line. 


And because our business and our goods stand on that 
kind of a foundation we are always ready to let you be the 
judge as to whether or not the Miller Line is the one you 
want to handle. 


Take any item, or every item, of the Miller Line. Test 
it in any way you see fit. We'll abide by the conclusion 
vou reach. 

Ask tor Samples. Try them cut. Make comparisons. 
We'll rest our case with you. You're the judge. 























The Miller-Bryant-Pierce Co. 


General Offices and Factory: 


231-241 South River Street - - Aurora, Illinois 
Cable Address, “Milpie” Aurora, Illinois, U. S. A. 


Branches: Chicago; New York; Boston; St. Louis; Detroit; Milwaukee; 
Cleveland; Indianapolis; Minneapolis; Denver; New Orleans; Peoria; 
San Francisco; Springfield, Illinois. 


European Headquarters: 46, Avenue des Villas, Brussels, Belgium. 
































Special Days and Events 





Executives’ 


Days: 


he sessions of ‘Tuesday, September 20, and 
Thursday, September 22, from 1:00 to 6:00 
p. m., daylight saving time, are for execu- 
tives only. Special arrangements are made 
for these days and special tickets provided 


to executives. 


Illinois State School 
[ypewriting Contest: . 

This contest. held at the Coliseum on Mon 
day, September 19, at 7:00 p. m., Chicago 
time, is under the auspices of the Annual 
Business Show Company of New York It 
was formerly known as the Chicago Circle 
Contest and was open to schools within a 


“4° 
nicago 


radius of 100 miles from ¢ ()wing to 
the fact that this year Michigan and \Wis- 
consin have held state contests, 1t has been 
considered wise to lmit the Chicago con- 
test to the state of Illinois only. It is there 

(1). Open to any school in Illinois. (2) 
It is held under the personal supervision of 
the International Contest Manager and 


strictly in accordance with International 


Contest Rules. (3). No one who has been 
in the employ of a tvpewriter company may 
ente! +). Contest is open to any student 


who never used any machine or received 
any instruction in typewriting prior to Sep- 
tember 1, 1920, and who has had no training 
except trom the school from which he en 
ters and by which he is entered. 5). The 
fact that a student has finished his course, 
is, or 1s not, in a position, will not affect 
his standing as a novice providing he is eli 

No limit will be 


placed upon the number of students en 


cible under section 4+. (6 


tered by any school. (7). An entry fee of 
$1.01 ill be required from each contestant 
(S) Contestants must provide machines, 
mut chairs and tables will be furnished. (9). 
ach machine must have a tag with the 


name and address of its user. (10 \l] 


machines must be in place at 6 o’clock p. m., 
daylight saving time. (11). Contest will 
commence promptly at 7 o'clock p. m., day- 
light saving time. (12). Time of writing— 
fifteen minutes from printed copy. (13). 
I-ntries will be received until noon, Septem- 
ber 17th, but it is very desirable that they 
should be made at the earliest possible mo- 
ment in order that proper seating arrange- 
ments may be made. (14). Entry blanks, 
copies of International Rules, and any fur- 
ther information which may be desired, can 
be had by writing to the Annual Business 
Show Company, 417 South Dearborn Street, 
Chicago, Ill., and all entries should be 


mailed to the same address. 


Prizes. 


the Chicago Trophy, now held by the 
Gregg School, of Chicago, will go to the 
school (either Public or Proprietary) whose 
pupil writes the largest number of net 
words 


Gold, silver, bronze, and three “Honor- 
able Mention” medals will be given to the 
] 


lg 


and a like set of medals will be awarded to 


Six hest pupils of Proprietary Schools, 
the six highest pupils of High or Public 


sche r¢ Is. 


\ special trophy, known as the Illinois 
High School Typewriting Trophy, will be 
awarded to the High School whose pupils 
write the largest number of net words. 

lhe winner of the Chicago Trophy will 
be declared Illinois School Novice Cham- 
pion, and the winner of the High School 
Trophy will become High School Novice 
Champion 

Each of these trophies will be held in trust 
by the winning school until the next Illinois 
contest 

Pupils of Parochial schools having the 
same schedule of work as High Schools may 
compete for the High School medals and the 
Chicago Trophy, but not for the Illinois 


High School Trophy 



































The Exhibits Described 


ACME CARD SYSTEM COMPANY, 6 North 
Michigan avenue, Chicago, Ill. Booths No. 131 
and 141. 

Here are shown the new developments in visible record 
keeping equipment. All visible card records used in this 
system may be transferred from the open stand to steel 
cabinets when desired. The company makes the point in 
connection with its equipment, “All steel but the cards.” 
The same exhibit shown in Chicago will be exhibited at 
the New York show next month. 

This exhibit is in charge of Mr. assisted by 
the Chicago sales organization. 


ADDRESSOGRAPH COMPANY, 01-911 \West 


Van Buren street, Chicago, Ill. Booths Nos. 74, 75 
84 and 85. 


Goldthwait, 


Showing hand Addressograph, foot machines, electrics 
and automatics, payroll Addressographs and Addresso- 
graphs for filling in form letters, Addressographs with 


mechanical selectors for selecting and addressing any par- 
ticular classification of a mailing list, also tag Addresso- 
graph for addressing tags either singly or in groups, also 
complete line of Graphotypes for embossing names and 
addresses on metal plates, equipped with various styles of 
type. 

This exhibit is in charge of C. D. Worthington, Chicago 
ssisted by F. H. Jordan, J. Jordan, Jr., R. V. 
Belina, T. Abercrombie, G. R. Vickers, W. R. Hermann, 
T. W. George, F. J. Ackerman, F. K. Forrest, G. S. Booz, 
T. H. Ubbelohde, R. J. Grove and J. Paveck. 

AMBERG FILE & INDEX COMPANY, 1400 
Fulton street, Chicago, Ill. Booths Nos. 146, 154 
155 and 156. 

Here are shown various 
steel filing cabinets, also necessary 
tems for records of all kinds. 

The exhibit is in charge of J. R. Scherm, district 
ager, and a staff of men from the Chicago office. 
AMERICAN MULTIGRAPH SALES COM- 
PANY, The, East 40th street and Kelley avenue, 
Cleveland, Ohio. Booths Nos. 147, 148, 157 and 158. 

Complete lines of Multigraphs in both senior and junior 
models for form typewriting and office printing are shown 
in this exhibit. The Universal folding machine and Mul- 
tigraph folder are also on exhibition. 

Mr. Hagelin represents the home office. The exhibit is 
under the direction of F. M. Boughton, division 
manager. 

AMERICAN TYPEWRITER FASTENER COM- 
PANY, 123 West Madison street, Chicago, Il. 
Booth No. 11-A. 


Here is demonstrated an 


Thhanager, a 


types and sizes of wood and 
indexing for hling sys 


nan 


sales 


attachment for use on type 
writing machines and typewriter desks whereby, when 
one part is attached to the machine and the other to the 
desk the two engage and clamp firmly, or release as the 
machine is pushed forward or back. The attachment fits 
all machines and can be used on any type of desk desired 
J. N. Leslie, R. L. Hunt and J. H. Kettler are in charg: 
of the exhibit 
ART METAL CONSTRUCTION COMPANY, 
Jamestown, N. Y., and 205 West Monroe street, 
Chicago, Ill. Booths Nos. 70, 71 and 72. 


This exhibit consists of about twenty-five units of the 
vertical line, also safes and desks. 
The exhibit is in charge of L. F. Hancock, J. W 


Hayward, F. H. Lapham, A. M. Brockob, E. K. Griswold, 


R. E. Nelson and G. C. Lind. 
BAKER-VAWTER COMPANY, 


Benton Harbor, 


Mich., San Francisco, Calif., and Holyoke, Mass. 
Booths Nos. 45, 46, 56 and 57. 

This exhibit consists of a large assortment of forms, 
binders, steel filing sections, and steel filing equipment 
such as guides, correspondence folders, ete., also a num 
ber of office conveniences such as sorting hoxes, card 
hles, ete 

[his exhibit is in charge of R. Calvert Haws, adver 


tising manager, assisted by T. E. Kendell, sales promotion 


manager: D. A. Householder, manager bank department 
W. V. Moore, manager steel filing equipment; A. V. Rob 
bins, district manager Chicago office, and Chicago sales 
force. 


BIENEMAN, W. C., & COMPANY, 33 North 


Dearborn street, Chicago, Ill. Booth No. 18 

This exhibit contains different models of the Bienemat 
efficiency desk for stenographers, also a motor drivet 
desk, as well as miniature models of these desks he 
motor-driven desk is a regular stock model to which is 
attached an electric motor and a series of gears for rais 
ing and lowering the top. The miniature models are exa 


replicas of the regular Bieneman desk, but so 

may hold them in his hands. 
This booth is in charge of W. ( 

F. L. Minton, H. L. Ramsay and E. D. Alle: 


BIRCHER COMPANY, INC., The, Rochester, \ 


] _ . - j 
eneciial SSISTeCC »\V 


Y., and 440 _ South Dearborn street, Chicago, III] 
Booth No. 27. 
Exhibiting Model P power mailing 


positive automatic feed and automatic stamper, stamps 


being placed on envelopes in a uniform positio1 Also 


complete line of Lightning letter openers, c: isting 
the A-5 electrically ope rated, opening 500 letters per mi 
ute and the hand operated machines models H and 3 
also hand and power operated Lightning sealers he 
Lightning mailing system is being illustrated phot 


graphs of many installations and material 
the system operates. 

This booth is in charge of E. A. Kirkland, ( 
resentative, assisted by R. U. Reed of the 


BURROUGHS ADDING MACHINE COM- 


PANY, Detroit, Mich. Booths Nos. 91 to 105 
inclusive. 
Showing all the latest models of Burroughs e at 
ing and listing machines, as well as bookkeeping 
of the motor-controlled type. The Burroug s 1 
kins billing machine is also being exhibited 
Frank C. Davies, business manager, is i 
exhibit. Mr. Rensch of the sales de pat 
of the sales force. ( W. Treadwell, J \ ( 


two of the Moon-Hopkins 


attendance. 


CHICAGO JOURNAL OF COMMERCE, 12 East 
Grand Avenue, Chicago, Ill. Booth No. ¢ 

At this booth are to be found the da 
published in Chicag: It has 


+} 


representatives 


only business newspaper 
service ‘giving the news of 


business news, 


complete 
a special feature of all 
and information. It has special departn 
cial, live stock, ] 


food products, textile, 


surance, hide and leather, iron and ste 
eign trade, railroad, automobile and sports 
price is $12.00 per annum. 

The booth is in cha of members 
CICERO - CHICAGO CORRUGA TING COM- 
PANY, 1538-1546 South 5lst court el 
Booths Nos. 10 and 11. 

This exhibit presents the complete li ger sig 


files, showing about 12 different cabinets 
enlarged case showing the special “Out 

Messrs. Waller, Siersma, Gilbert and 
charge of this exhibit, assisted by the 
Davis 


GEORGE E. COLE . COMPANY, 


West Washington stre Chicago, II] sooths Nos 
149 and 139. 

Here is exhibited ymplete line 
equipment, together with printing pro 
pany’s own plant. The exhibit features ( 
leaf systems and equipment, “Buddy S 
‘Buddyv” as an advertiser, “Pal.” the pen nd 


Junior,” “Klearadesk,” Settles Supre1 
ind Settles Check Protector fountai 
The exhibit is in charge of H. H. Shaft $s 


| 
ther members of the company’s staft 














eS — 
——_—___ a oaos=swoa Se ——auauaal“algglSSsS=S=S—S———aSSaa——) 
sss ens S8—09M0MNSNMNMNN eee 


me 
ee 
ae 














ee SSDD9B9™VL>bbPPPPpPpEppphDpDBDBhSa]BELh]AAE___E. 


COMPUTING TABULATING RECORDING 
COMPANY, 350 Broad street, New York, N. Y. 


Booths Nos. 35. 36, 37, 38, 39 and 40. 


Here is shown a complete line of computing, tabulating 


nd recording machines, produced by the several com 
nies who are members of this organization Che display 
s extensive and is in the hands of competent demon 


strators 


CORONA TYPEWRITER SALES COMPANY, 
12 South LaSalle street, Chicago, Ill. Booths Nos. 
7 and && 
Showing the Corona typewriter, “the personal writing 
achine,” and demonstrating how the machine has aided 
ge concerns to increase their business. 
Chis exhibit is in charge of A. C. Winnan, Chicago field 
iger;: L. J. Conger, sales manager of the Corona Type 
riter Company, Groton, N. Y.; Charles T. Smith, travel 
service expert, and G. B. Pelton, western division man 
assisted by E. R. Redman, Roy Winnan, G. R. Fuller, 
P. Edwards, J. B. Peatling, M. Trenka, H. J. Gransee, 
iss V. Rylander and Miss Marie Knees of the sales forces 


DALTON ADDING MACHINE COMPANY, 


The, Norwood, Cincinnati, Ohio, and 122 South 


Michigan avenue, Chicago, Ill. Booths Nos. 191, 
2 and |‘ 3 
ere are shown all models of the Dalton adding ma 
ne, including regular models and a wide carriage listing 
( anager of the Chicago oftice. with mem 
rs of the mpanv's sales staff are in charge 
DICK COMPANT, A. B., 730-744 West Jackson 
lis ¢ ibit shows the Edison-Dick mimeograph and 
cake ! the Edison-Dick mimeos ope, in operation 
. A. Waterbury, sales manager: | T. Ellis, assistant 
les manager, and Edward W. Hill, process expert, are in 
arge of the exhibit 


DICTAPHONE, THE (Columbia Graphophone 
Company), 321 South Wabash avenue, Chicago, III. 
sooths Nos. 171 and 181 


Showing the Dictaphone, for dictation and transcribing 

all its up-to-date improvements to aid the dictator 

This exhil is in charge of \. B. Walker. Chicago 

anch mi r, assisted by H. \ Rulau, J. | Bauer, 

B. B. Schuld, | r. Matheny, P. W. Barker nd W. R 

hell, salesmen: Miss Beall lucational department 
Miss Calvin, employment department 


DITTO, INCORPORATED, 530 South Dearborn 
Teer, * hicago, Il. Booths Nos. 137 and 138. 


Showing arious types oft Ditto duplicators 

his exhibit is in charge of | DD. Schmalt ( hicago 
ger, assisted by F. P. McCarthy. M. B. Dilts. W. S 
est, A. ( lempel, G. Shouldis, K. W. Carr, Stanley 
Pwist, Le Giles and others \ir? Schmaltz and Mr. 
irthy, consulting industrial engineer for the mpan\ 
onstrate Ditto methods as ap! lied to order and invotl eS; 
analysis, production order and other systems 


ELLIOTT COMPANY, The, Cambridge, Mass 


is exhib consists ot the 1 hanc mode 


SS 
Css, dS we is a toot power n del, an electri machine 

selector that “thinks,” recording information o1 
lressing d at the same time it prints the address, a 
ailer machine, automatic envelop feeding machines, 
here j lso a moving picture machi showing 

us tactor operations 

s in charge of R. J. Ludlow, manager Chi 
brane isted by H. S. Burkhardt, efficiency expert, 
S. Wellingtor John Gustafson and Miss Anita Becker 
ELLIOTT-FISHER COMPANY, Harrisburg, 
enna nd 342 Madison avenue, New York, N. Y. 





Booths Nos. 111, 112, 113, 114, 115, 121, 122 and 123. 

Here are shown the different models of Elliott-Fisher 
accounting and typewriting machines and their application 
to the various systems and methods employed by western 
users. The demonstrations show the application of these 
machines to every phase of accounting, proving their 
speed, accuracy and convenience. 

This exhibit is in charge of Charles A. Slingerland, 
assisted by R. B. Buswell, western district manager; F. M. 
Anglim, Chicago local manager, and the Chicago sales 


rorce, 


ELLIS ADDING TYPEWRITER COMPANY, 
Newark, N. J., and 72 West Adams street, Chicago, 
lll. Booths Nos. 182 and 183. 

Here are shown Ellis bookkeeping machines demon- 
strating duplicate ledger and statement work, also straight. 
ledger posting, Ellis transit machines writing remittance 
letters, also Ellis cross footing machine and duplex Ellis 
adding machine 

This exhibit is in charge of J. W. Lamphier, Chicago 
district sales agent, assisted by A. T. Ferris, St. Louis 


district sales agent, and a staff of capable demonstrators. 


ENSIGN COMPANY, Faneuil District, Boston, 
Mass. Booth No. 194, 

This exhibit shows Model 97 and Model 75 Ensign elec- 
tric calculating chines, that add, subtract, divide and 
multiply by electricity, no cranks to turn, no key strokes 
to count, the motor doing the work. 

This booth is in charge of D. V. O’Callaghan, assisted 
by Ward M. Calhoon and George C. Wyatt. 

FELT & TARRANT MANUFACTURING COM- 
PANY, 1713-1735 North Paulina street, Chicago, 
Ill. Booths Nos. 64 and 65. 

Demonstrating in an interesting way the Comptometer, 
showing the practical application of the machine to all 
forms of figure work in accounting. A special feature is 
the safeguarding action of the controlled key in the pre- 


vention of errors from partial key stroke. 
[his exhibit is in charge of W. D. Lawrence, city sales 
anager, assisted by Messrs. Zepherin, Ellis, Theders, 
Tol 11 Nel Fender and Shields. 


FILING, INCORPORATED, 3 320 Broadway, New 
York, N. i Booth No. WF 


Here is exhibited the magazine “Filing & Office Man- 


The exhibit is harge of Rowland W. Jolly, Martin 


FULLER-MORRISSON COMPANY, 540 West 
Randolph street, Chicago, Ill. Booth No. 172. 


Here tl \icGill change maker is demonstrated. This 
a machine for ndling coins of all the usual denomina- 
The ex it 1 harge of sales people from the staff 
the Fuller-Morrisson Company. 


GLOBE- WERNICKE COMPANY, Cincinnati, 
Ohio, and 170 West Monroe street, Chicago, Ill. 
Booths Nos. 68, 69, 78 and 79. 

Here is exhibited the lines of letter files in wood and 


steel. light steel safes, sectional bookcases, office suites, 
[he exhibition is in charge of the Chicago sales division 
the mpan) 
GOL DING MANUFACTURING COMPANY, 
Franklin, Mass., and 466 Transportation building, 
Chicago Booth No. 145. 
Here is show interesting exhibit of the company’s 
nplete line including the Boston card cutter, the Pearl 
utter, a line of lead and rule cutters, presses, punches for 
ose Ik evices d other similar devices. 
1. D. Sal ith others, is in charge of the exhibit 


GRAFF ‘COMPANY. GEORGE B., 18 Beacon 
street, Boston, \lass Booth No. 133. 


Here re sho the Graffco vise signals, vise clips, vise 
dex tabs, Graffco silver-steel pens, Graffco pencil sharp- 
| Gratt tacks. 
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This exhibit is in charge of C. W. 
of competent assistants. 


GREGG SCHOOL, 6 North Michigan avenue, 
cago, Ill. Booth No. 179 

Showing what is being done in the way of furnishing 
superior stenographic and secretarial training, also demon 
strations of shorthand writing and typewriting. There 
will likewise be an exhibit of the commercial text-books 
published by the Gregg Publishing Company 

This booth is in charge of Henry J. Holm, 
assisted by other members of the school 


HEYER DUPLICATOR COMPANY, THE, 

North Wells street, Chicago, Ill. Booth No. 35. 
This exhibit consists of the various types of 

duplicators which the company manufactures. 


Lipman, with a corps 


Chi- 


principal, 
it 4) 


gelatine 
Supplies 


for all duplicators are also shown. The special machine 
featured is the Self-Feeding Ironclad Duplicator, which 
has not heretofore been shown. This machine will re 


fifty to seventy-five copies of impressions 


pen or copying pencil with speed, accuracy and 


produce from 
Irom type, 
economy 
Ae Heyer is in personal charge of the booth, 
by G. H. Herrmann, William R. Neverman and/J. B. 
sels of the company’s sales department. 
HILL. DUPLICATING COMPANY, !13 South 
Dearborn street, Chicago, Ill. Booth No. 27-A, 
north end. 
Here are to be found different kinds of mimeographing 
and multigraphing work, demonstrating the effective re 
sults which can be produced by experts. 


assisted 


Wes 


The exhibit is in charge of the three Hill Brothers 
INDEX VISIBLE, INC., New Haven, Conn., and 
72 \Nest Adams street, Chicago, Ill. Booths Nos. 


189 and 190. 

Showing a complete line of visible indexing equipment, 
offering a typical visible unit for every purpose, including 
different rotaries with and without steel covers, wooden 
table stands and index cabinets and steel 45 degree angle 
posting equipment, also the new Drawfile, new = steel 
drawer visible unit, as well cards for each type equip- 
ment, and a complete line of visible ring books. 

This exhibit is in charge of D. A. Beeler, 
manager. 


INTERNATIONAL ACCOUNTANTS SOCI- 
ETY, 2626 South Michigan avenue, Chicago, III. 
Booth No. 16. 


Showing the accounting knowledge in whole 
sale, retail, manufacturing and tinancial institutions, in 
cluding charts and diagrams. 

R. 1. Tabb, manager of the 
this booth. 


KALAMAZOO LOOSE LEAF BINDER COM- 
PANY, Kalamazoo, Mich. Booths Nos. 125, 126, 
135 and 136. 

Showing a complete line of loose leaf devices and oftice 
systems, also new bank desk and banking systems. 

The exhibit is in charge of Leon L. Allyn, assisted 
Fred D. Organ, manager of the Chicago branch, and his 
sales organization. 


KARDEX SALES COMPANY, 80 East 
boulevard, Chicago, Ill. Booth No. 67. 

This exhibit shows the Kardex method of account and 
record keeping, by means of cards classified in any way 
desired, attached at the top and fitting in shallow trays 
so that the upper part of the cards overlap, leaving name 
or classification on each card in sight at the bottom. Both 
sides of all cards can be inspected by lifting up the card 
or cards above the one to be read. 

Che Kardex Sales Company is a branch of the American 
Nardex Company of Tonawanda, N. Y. The exhibit is in 
charge of members of the local office and selling force 
KOHLHAAS COMPANY, The, 183 North Dear- 
born street, Chicago, Ill., and 480 Lexington avenue, 
New York, N. Y. Booth No. 27. 


Showing a full line of 


district 


uses of 


loop office, is in charge of 


by 


Jackson 


sorting devices, card systems, 











ledger posting trays, distributors, work dist itors 
check sorters. 
This exhibit is in charge of | J Nohlhaas and M \ 


Thometz, assisted by J. I. Kelly and H. L. Veght 


LANGSLOW-FOWLER COMPANY, 216 fay 


street, Rochester, N. Y. Booth No. 10 

Here is demonstrated the Langslow-Fowler line « 
office furniture, including combination desks d chairs 
cde signed to economize office space. 


Che exhibit is in charge of people from th: e othes 


LA SALLE EXTENSION UNIVERSITY, Mic h 


igan avenue at 4lst street, Chicago, III] Booths 
Nos. 7 and 8. 

\ very interesting business training exhibit is demo: 
strated, showing charts marking the progress business 
education in this country and full sets of text books are 
also on display. 

LIBRARY BUREAU, (the, 43 Federal street, Bos 


ton, Mass., and 6 North Michigan avenue, Chicago, 


Ill. Booths Nos. 73, 80, &1, 
Library Burea yf offic 


82 and 8&3 
Here is shown the complete 

filing devices, supplie Ss, etc 
The exhibit is in charge of J. Fk. Truman a hers 


LIGHTNING COIN CHANGER "COMPANY, 


4401 Ravenswood avenue, Chicag Booth 
No. 140 

[his installation exhibits the different 1 . the 
Lightning coin changer, which makes chang itical 
ly. Immediately after the Chicago show, the exhibit will 
be moved to New York, where it will be disp ived at th 
New York show, and will go from there to Philadelphi: 
and New Orleans, to be exhibited at the business shows 
those cities. 

This booth is in charge of H. W. Kempnich, sales mat 


ager, and William Geisser and Louis Dauer, field managers 


LINEATIME MANUFACTURING COMPANY, 


INC., Rochester, N. Y. Booths Nos. 170 and 180 

This exhibit consists of the standard model Line-a-Time 
which has been improved in a number of features; a new 
book model of Line-a-Time to handle bound books, whicl 
is self adjusting to take up any difference in the numb 
of pages on either side; a New Universal Luminous Lens 
Line-a-Time, which has been greatly improved dd ig 
nities as well as illuminates the copy with an exact repro 
duction of day light, also a number of attacl nodels 
of Line-a-Time for different types of special ofthce tra 
“jr ee. machines, such as Elhott-lisher, RK: igton arn 

"nderwood billing machines, etc 

This is in charge of E. D. Dunn, Chicago district ma 
ager: Daniel Payne, manager of educational service; Just 
\. Caron, manager of the Milwaukee oftice, assisted 


the sales staff of the Chicago othce 


LLOYD COMPANY, W. G., 626 South Clark 


street, Chicago, Ill. Booth No. 169. 

Here are shown the products of the Accounting Devices 
Company, known as the “Tailor-Made Line machine 
bookkeeping equipment is also exhibited The Adco “A 
flexion expansion binder for every known record of 
come and expenditure is among the devices featured 

This exhibit is in charge of Edward |). B s, sa 


manager, and the entire sales force« 


MAILOMETER COMPANY, Detroit, Mich., 3 
South LaSalle street, Chicago, Ill., and [Pulitzer 
building, New York, N. Y. Booth No. 144 

Three Mailometer models are shown het ihe origi 
Model A, large machine, which type has ( n genera 
use for thirteen years; Model B, hand machine, and t 
Model C, small electric Mailometer The Automat checl 
endorser is also demonstrated. 

This booth is in charge of Gabriel Lipman, Chicago 1 


assisted by Chicago salesmen 


McCASKEY REGISTER COMPANY, ‘he. A! 
ance, Ohio. Booth No. 53. 

This exhibit features the industrial systems this « 
consisting of the One 


ager, 


Writing Visi Filing Ide 


1 1) 
pany, 











Practical Office Accessories 








CHICAGO GLASS DESK PAD 


Insert Charts, Maps, Price 
Lists, Tables, etc., by simply 
lifting the glass. It is adapt- 
able to any desk and furnishes 
a hard writing surface. It is 
backed entirely with felt. 
thereby insuring the desk sur- 


face against marring. 


CLOSED 











The Glass extends 
to the edge of the 
pad and is either 
plain finished or 


beveled. 


OUR PLATE GLASS LETTER 


TRAY is a practical as well as an 
ornamental acquisition to your desk 
equipment. It is held together securely 
by nickel-plated clamps, which are 
tipped with rubber to prevent scratching 


of polished surfaces. 








OUR PLATE GLASS WINDOW 
VENTILATOR is as essential to your 


office as your desk. It not only protects 
you against drafts, but prevents your papers 
from being blown about. It can be attached 
quickly to any window. Also adaptable for 
hotels, apartments, residences. 


The Chicago Mirror and Art Glass Co. 


216 NORTH CLINTON ST., CHICAGO, ILL. 
Phone Franklin 5840 
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for the purpose of handling tool check and tool inventory, 
perpetual inventory, costs, pay roll, production control, 
machine control, order control, planning, routing and dis 
patching. 

This booth is in charge of C. 
industrial division; E. G. Crane, C. M. 
Batteiger. 

McKAY, W. L., & COMPANY, 111 North Market 
street, Chicago, Ill. Booth No. 66. 

This exhibit consists of an extensive line of mailing 
equipment including Multipost machines for handling 
postage stamps, a large variety of machines and devices 
for sealing letters, hand and power operated machines for 
opening letters, and other devices and equipment for saving 
labor and expense in the mail room. 

This booth is in charge of W. L. McKay, G. A. 
son, T. B. Kelley, R. J. McGreevy and Miss Helen Malley. 


MONROE CALCULATING MACHINE COM- 


PANY, W oolworth Building, New York, and Peo- 
124 


Swoboda, manager of the 
Faust and J. H. 


George- 


ples Gas Building, Chicago. Booths Nos. 
and 134. 
Here is shown the Monroe Calculating Machine Com 


pany s complete line of machines with a number of other 
features of interest to business men. 

The exhibit is in charge of members of the 
sales office. 

MORKRUM COMPANY, The, 1410 Wrightwood 
avenue, Chicago, Ill. Booth No. 196. 

Here the Teletype and the National check endorser are 
shown and demonstrated. The former is a_ typewriter 
which writes by wire and is used for intercommunicating 
purposes between isolated buildings, within buildings and 
between points distant from each other. The National 
check endorser is the No. 5 used by banks and other con- 
cerns which handle many checks. 

J. O. Carr is in charge, assisted by 
Peltier, C. E. Hayes, H. W. Gram, Roy 
liam Hamilton. 


MULTICOLOR SALES COMPANY, 421 South 


Dearborn street, Chicago, Ill. Booths Nos. 142 and 


Chicago 


R. S. Wishart, J. 
L. Baily and Wil- 


143. 

Three Multicolor presses and two models of Mentges 
folders are demonstrated here. Two of the Multicolor 
presses will be equipped with Autofeeds and one will 


be hand-fed. On one of the automatics complete 9x12 


mailing folders are printed on two sides in two colors. 
These folders will be scored for folding and perforated 
in lower right hand corner. The process will be shown 
in actual working. 

This exhibit is in charge of E. G. Ryan and J. E 


P. Miner, W. S. 


Miske, 


W. Graves, J. 


Quinn, assisted by F. 
Duffy, N. J. James, E. kK. 


Esser, F. E. Lally, R. J. 
E. G. Moe and E. Skoog. 
MULTIPLEX DISPLAY FIXTURE COM- 
PANY, St. Louis, Mo., New York, N. Y., Cincin- 
nati, Ohio, San Francisco, Calif., and Chicago, III. 
Booth No. 197. 

Showing 
Efficiency display 


Multiplex map fixtures and 
The new Multiplex 


various types of 
ixtures tor othces. 


map fixture carries a full set of United States maps on 
twenty-six wings or panels. This is a_self-supportable 
Hoor fixture six and one-half feet high. The wall typ: 


Multiplex has eighteen state maps and is of the pivoting 
type, permitting all wings to be closed compactly against 
wall or pillar when not in use. The large wing portabl 
Multiplex is a new type never shown publicly before. It 


carries seven large size map wings accommodating four 
teen large maps. The wings are 50 inches wide and 48 
inches high. There are no floor fastenings, the device 
resting on steel rollers so that it may be conveniently 


moved about. Several interesting all-steel sales helps ar: 
also shown 

This booth is in charge of F, S 
Chicago office. 
MUNSON SUPPLY COMPANY, 23-27 Cit 
Place, New York, N. Y. Booth No. 4. 


Here are shown Munson and 


Temple, manager of the 
Hall 


pneumatic International 











rubber keys for all makes of typewriters and adding 
machines, also the Munson Sure-Grip twirlers 

This exhibit is in charge of W. H. Kee, general 
manager, and T. A. Riendl, Chicago sales manger, as- 
sisted by C. Goggin, W. H. Zimmer, O. Flammang and 
C. Davis, salesmen of the Chicago branch. 


NATIONAL CASH REGISTER COMPANY, 
The, Dayton, Ohio. Booths Nos. 107, 108, 117 and 
118. 


This exhibit consists of the first of the company’s new 
model machines, which are about to be placed on _ the 
market, including banking, auditing and contro! machines 
These machines are the result of research work covering 
a number of years, and are built especially 
of the different lines to which they will a} 
models are a part of a number that are to 
the market covering many lines of business 

In addition to these machines, the 
their most up-to-date store and ofhce 
new machines which were brought out during the past y: 
for the small lines of business. They are built especial 
to meet the demand of the small merchants who heretotor 
could not secure the protection without purchasing 1 


ply The four 


ve placed upo! 


compal iS SHOWINE 


models, an 


expensive machines, but these machines furnish some 
the late features of the higher priced machines low 
cost. 

W. A. Outten, head of the Future Den 
is in charge of this exhibit. 


NATIONAL MAP COMPANY, 32-34 last 


Georgia street, Indianapolis, Ind. Booth No. 25 
Here are shown the Multi-Unit map system and sp 
compo board mounted maps, also other maps, including 
a large United States map. The self-supportable fl 

canopy map fixture, and other fixtures, such as 
and stationary fixtures, will be found at this t 
Che exhibit is in charge of E. A. Peterson, C. | 


C. L. Duval and E. S. Larrison. 


NATIONAL SAFE COMPANY, ‘Jhe, 2545 East 


69th street. Cleveland, Ohio. Booth No. 89 


Here is shown the Seal-Joint safe, call 
safe, equipped with burglar-proof chest, unit ot fet 
posit boxes, letter cardfiles and roller shely 

This exhibit is in charge of John W. Mess re, sales 
manager, assisted by George W. Hunt of the George V 


Bank building, Chicag 


Hunt Company, First National 
Ill., local representatives. 
NOISELESS TYPEWRITER COMPANY, 253 
Broadway, New York, N. Y., and 526 South Deat 
born street, Chicago. Booths Nos. 187, 188 and 
typewriter is demonstrated, showit 
the many valuable features of this star 

The exhibit is in cl aro of P. E. IK ¢ nnist a 


OFFICE APPLIANCE COMPANY, The, 41. 


Here the Noiseless 


South Dearborn street, Chicago, III Booths Nos 
ft] and 42. 

Here Office Appliances, the journal of 
explains its service to the industry Chroug t ews 
general articles it keeps its readers in toucl 
ness suggestions, recent inventions and | 
in the office equipment field. It puts thi 
with what he needs and places the goods of the s« 
before those who wish to buy. Its advertising pages 
practical directory to the office equipment industry 

lhe booths are in charge of John A. Gilbert and Russ 
B. Williams. Other members of the lvert 
editorial staffs will be present. Evan J] 
Office Appliances and president of the O \ 
Company, will be on hand a part of the time Iring 
week, 
OLIVER TYPEWRITER COMPANY, 15° Nort! 
Dearborn street. Chicago. Booths Nos. 184. 18 
186 and 201. 

Here the Oliver typewriter is demonstrat 
persons are ready to show the valuable 


machine and to make a point ef the fact | | 


of construction have remained the same | 
model down to the present time and that 
made have been, not 11 the fundamental 
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| -every office 
“winger” == @_ Prospect 





“STANDARD EQUIPMENT" 
*The better results which wesecured 
inourtypewriting department thru the 
installation of the Byron Cabinet wer ° . 
such that we decided to equip our new _— u t 
schoolin Pontiac thruout with Byrons a In In your 


Business Institute, Detroit 


* 
*““ALWAYS WINNER IN SALES’ d 
ae window -- watch th owd gather 
u winner from a enles point in that it in 0 a C e cr 
has gained our salesmen admission into ~ . , 4 : = nf 4 
offices that no other article could.’ E very business blank, form and size ol stationery at user's finger- 
‘arton Printers, Lid > . 4 — 4 ° eer < 
na ig ‘ips—close the Byron over your unfinished work—simply raise the 
“ALL STENOGRAPHERS ' 4 







LL. STENCOR APE top a minute or a year later and stari 
rhis isthe best article I have eve working exactly whe re yi yu left off. 

seen for an office have all the steno- c - - 4 . , 

poet eg A a oullee Gaal “heaee 3 > Dust -~prot tf and win 1-] root when 


to buy them 


closed. Saves one-third stenographer’s 
Hundreds of unsolicited testimonials time, eliminate waste, and 1S actually 

Oo le e for booklet ‘““The Byror 

isakcpater. guaranteed to reduce office 


F.A.Hullett, “Office Equipment 





ow ¢ 


expense. 











Let us send you descriptive literature 


Guaranteed ire now 
to reduce office Byron Typewriter Cabinet Co. 


Incorporated 


expense and to Louisville, Ky. 
save time, la- 
bor, and elim- 
inate waste. 
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One demonstration 
sells it! 
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the machine, but by way of refinements and additions to 
the original idea. One part of the display 
machine which strikes the keys a given number of times 
per minute. This is known exerciser and works 
faster than human fingers can operate. 

The exhibit is in charge of A. W. Barlow of the Chicago 
office, assisted by other members of the sales force. 
POSTAGE METER COMPANY, The, Stamford, 
Conn., and 342 Madison avenue, New York, N. Y. 
Booths Nos. 61, 62 and 63. 

Showing Universal postmarking 
chines, also the Postage Meter. 

This exhibit is in charge of F. M. Reeder, general sales 


assisted by W. H. Wheeler, Jr.. and H. G 


consists of a 


as an 


and cancelling ma- 


manager, 
Evans 
POWERS ACCOUNTING MACHINE COM- 
PANY, 150 Nassau street, New York, N. Y., and 
137 South LaSalle street, Chicago, Ill. Booth 
No. 198. 

Here are shown automatic key punch, visible key punch, 
sorter and seven-unit printing tabulator as used in con- 
nection with cost accounting. Full and accurate informa- 
tion in the various phases of the work of cost accounting 
is made available through the medium of a_ perforated 
card 73% by 3% inches, the information on the card being 
recorded by the punching machine. The sorting machine 
segregates the cards into any classification desired, after 
which they are run through the tabulator, which prints 
in detail, if desired, all the information on the cards. 

This booth ts in charge of H. R. Russell, Chicago 
district manager, assisted by J. D. Fraser, salesman. H. C. 
Snyder, general sales manager, is also in attendance. 


PRAEMAFIX CORPORATION OF AMERICA, 
33-35 West 46th street, New York, N. Y. Booth 
No. 23. 


This company exhibits the only cold embossing machine 
on the market, enabling one to make original, distinctive 
and attractive signs, posters, price tickets, etc., for store 
windows, counters, etc., on cardboard, very easily. 

This booth is in charge of Hilaire J. Holder, president. 


RAND McNALLY & COMPANY, 536 South Clark 
street, Chicago, Ill. Booths Nos. 31, 32 and 33. 

Showing maps) map appliances and map systems as 
used by business executives, also a copy of the largest 
‘map of the United States in print, mounted on soft board 
for use with colored tacks. 

Kk. S. Hall, manager commercial map department, is in 
charge of this exhibit, assisted by Frank Bauer, John Daw- 
son, Harry Sherwood, George D. Smith, Frank Koopman 
and A. E. Sigman. 


RAPID ADDRESSING MACHINE COMPANY, 
615 South State street, Chicago, Ill., and New York, 
N. Y. Booth No. 173. 

This exhibit consists of the company’s late model ad 
dressing machines, also a mail order unit of special interest 
to manufacturers who use direct by mail methods as an 
aid to their salesmen. This comprises a machine built 
especially for the mail order business, and automatic ma- 
chines that handle the mailing of large lists. 

This booth is in charge of Joseph Taxis, manager, as- 
sisted by Herbert W. Clough, E. T. Statler, J. S. Tyley, 
H. Howe and J. Baskin of the machine sales department; 
B. H. Daniels and C. Novak of the mechanical department: 
Paul Heilman, J. R. Witous, L. C. Hill and H. Bergstrom 
of the service department. 

ROTOSPEED SALES AGENCY, 108 North Dear- 
born street, Chicago, ill. “Booth No. 119. 

Showing Rotospeed duplicator and Rotospeed supplies. 

rhe exhibit is in charge of A. F. Waltzinger, manager, 
assisted by A. H. Buenzli, salesman. W. H. Young, sales 
manager of the Rotospeed Company, is also in attendance. 
SHALLCROSS COMPANY, The, 48th and Grays 
Ferry avenue, Philadelphia, Penna., and 128 North 
LaSalle street, Chicago, Ill. Booth No. 139. 

Here is shown the Halco quality line of supplies for 











use with mimeographs, multigraphs and other 
ing and duplicating machines. 

This exhibit is in charge of H. L. 
co-operating with A. P. Shallcross 


Shall TOSS 


district manager, who 


will be assisted by the staff of the Chicago ofhce 
SHAW COMPANY, A. W., Cass. Huron and Erie 
streets, Chicago, Ill. Booth No. 19. 

Here the service of “Svstem, the Magazine of Business 
is fully and clearly explained. The magazine gives pra 
tical help to business men in business building idening 
understanding of fundamental business principles. Eacl 
issue carries articles of interest to wholesalers, retail 
and manufacturers, giving practical ideas for store, off 
factory, sales department, etc. Business men of inte 
national prominence are frequent contri}butors System's 


mine of information 


the business 


valuable 


advertising pages are a 
shown illustrating 


business men. Charts are 
situation, ete. 

The exhibit is in charge 
the company. 


SHAW-WALKER COMPANY, THE, \uskego 


of the advertising department 


Mich. Booths Nos. 50, 51, 52 and 33. 
This exhibit consists of steel and wood ling cabinets 
indexes for all different kinds of tiling, safes and trays an 


forms for mechanical bookkeeping. 
The exhibit is in charge of D: C. 
ager, assisted by E. W. Fredericks, 
dexing department, Mr. McGowan in charge of 
bookkeeping, Mr. Davis from the general sales dep 
together with the salesmen of the Chicago store 


Malin, Chicago mai 
manager of the 
mechanic: 


irtment 


SHELBY SALES COMPANY, The. Shelby, Ohio, 
and Fremont, Ohio. Booth No. 206. 

Here are shown different forms and types of books 
used by the country’s more important industrial an: 
mercantile institutions, also the Salesbook “The Shelby 
trip.” a sales writing device used by the majority of depart 
ment stores. 

The exhibit is in charge of C. W. Giller, sales promo 
tion manager, assisted by R. L. Hopkins, Illinois distri 


manager, 


SMITH, L. C., & BROS. TYPEWRITER COM- 
PANY, Syracuse, N. Y., and 58 East Washington 
street, Chicago, Ill. Booths Nos. 48, 49, 59 and 60 

Here are exhibited all models of L. C. Smith ty 
as well as the model No. 3-12” machine, 
time in Chicago. This is a new size of carriage 

This exhibit is in charge of E. K. Stephenson of the 
home office, assisted by H. S. Gilbert, manager, the 
men and a few of the office force, including stenographers 
STANDARD ENVELOPE SEALER MANU- 
FACTURING COMPANY, Everett. Mass., and 
440 South Dearborn street, Chicago. Booth No. 13 

Here is shown the company’s line of envelope sealing 
machines and stamp affixers. Some interesting demonstr: 
tions are given at this booth. 

The exhibit is in charge of the Office 
pany, 440 South Dearborn street. 
STANDARD REGISTER COMPANY, The, Day 
ton, Ohio, and 105 West Monroe street, Chicago 
Ill. Booth No. 21. 

This shows Standard Kant Slip manifold 
wherever ¢arbon copies of a transaction ars 
guaranteeing perfect alignment of all copies 

This booth is in charge of Lewis Nathan, Chicago repre 
sentative,. assisted by R. A. Harvey and P. Fink. M1 
Bice, sales manager, is also in attendance 
STATIONERS LOOSE LEAF COMPANY, 23 
North Franklin street, Chicago, 174 Wooster street, 
New York, and 342-346 Broadway, Milwaukee, Wis 
hooth No. 109. 

Showing a complete line of Faultless loose leaf devices 
including the Miller turning 


pewriters 
shown for the first 


sales 


Kconomies Con 


registers used 


desired and 


Flexipost binders, Faultless 
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The Royal Road to Happiness 


Is marked by Congenial Home and Business Environment 
"1 


| Users of 
1 TRAYBILT 
Machine Posting Ledgers 


are in harmony with their surroundings, 
because the day’s work goes along pleasant- 
ly and smoothly. The Traybilt Ledger is 
specially adapted for use with Elliott Fisher 
flat bed machines, but may be used to good 
advantage for Round Platen Machines. 
Round Punched Sheets fall automatically into position on posts as 


they are handled from the machine. Cover locks in place by slight 
pressure of the thumb. 


The Faultless Line 


Machine Posting Binders 
is supported by 
The Largest and Best 


General Line 


Faultless 
Turning Post 


Ledger 
| of Popular Binders and 
is the most popular 


device for use with The Practibilt Flexi Binder Forms in Existenee 


Burroughs 
© Posting 
Machines . Sold jonly 


Thru the 
Trade 
Holds 
sheets 
securely. 


Is easily oper- 


ated. , The Faultless Stay-Open Alu- 
minum Loose Sheet Holder 


Provides ideal facil- 
ities for offsetting. 


Insures the maximum of \ 
; Durability. ’ a 
& 4, 


analy * aa 


STATIONERS LOOSE LEAF CO. a /. 


NEW vyvoRK MILWAUKEE CHICAGO Traybilt Machine 
Posting Ledger 
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post and Traybilt machine posting ledgers. A_ small 
carving representing a Buddhist shrine is also on display— 
a device which will furnish some amusement to those who 
believe themselves competent to guess weights. 

E. Hawkins and H. A. 


charge of H. 
manager of the Chicago 


Ferguson, 


This exhibit is in 
Gerlach, assisted by Mr 
office. 


STROMBERG ELECTRIC COMPANY, 
South Dearborn street, Chicago, Ill. Booths 
14 and 15. 

This display shows a self winding master clock, control- 
in and out recorders to record attendance, 
job time recorders, secondary clocks for the observation 
of time, time stamps to record the receipt of mail, orders 
and documents, and programme machines to automatically 
signals for starting and stopping hours 


343 
Nos. 


ling employees’ 


ring bells or give 
of work. 

charge of B. Pedersen, 
Spencer and B. 


district sales 


exhibit is in 
R. Radcliffe. 


assisted by W. J. 


This 
manager, 


SUNDSTRAND ADDING MACHINE SALES 
AGENCY, Rockford, Ill, and 77 West Jackson 


boulevard, Chicago, Ill. Booths 160 and 1061. 
Exhibiting full line of adding and calculating machines, 
including new statement machine and also a complete line 
of new cash registers and special “cash and carry” store 
machines. 
The exhibit is in charge of E. E. 


P. N. Sea. 


TODD PROTECTOGRAPH COMPANY, 208 


South LaSalle street, Chicago, Ill. Booth No. 3. 


Noell, J. W. Noell and 


Here the Todd Protectograph and other Todd check 
protecting devices are demonstrated, including the Protod 
Bond, a special paper for checks, drafts, notes, etc. The 

I pal 


importance of check protection is vividly and interestingly 
brought out at this exhibit. 

A. F. Gerak, district manager, is in charge, assisted by 
R. V. Andrus, manager of the check department, and the 
following salesmen: H. A. Munson, G. E. Sweetnam, W 
W. Bryant, R. S. Mattison, A. A. Meuser, R. H. Boorman 
\. W. Briddon, C. G. Bridges, R. M. Power. 


TYPE ADDER COMPANY, 405-409 Washington 
street, New York, N. Y. Booths Nos. 90 and 100. 

Showing device attached to regular typewriter, making 
it a billing, hookkeeping and listing machine. This device 
fits on the front of the typewriter and can be attached or 
detached in a With this addition to the type 
writer, calculating can be done across the page 
as in the vertical column 

This exhibit is in charge of A. Brunswick, 
the company, with several assistants. 


UNIVERSAL FIXTURE CORPORATION, 
West 23rd street, New York, N. Y. Booth 34. 

This exhibit consists of Universal wing display fixtures 
for displaying all kinds of merchandise, such as hardware, 
upholstery goods, lace curtains, maps, etc 
line of dealer helps for manufacturers 
sales 


moment 
as easily 


secretary ol 


135 


wall paper, 
and also a complete 
to distribute to their dealers to increase 


The exhibit is in charge of S. Goldberg, president of 


the corporation, and Deppert & Jakobi, 350 North Clark 
street, Chicago. 
UNDERWOOD TYPEWRITER COMPANY, 30 


Vesey street, New York, N. Y. Booths No. 164, 
168, 174 and 178. 

Here are shown full line of Underwood typewriters, 
portable typewriters, and bookkeeping machines. Interest- 
ing demonstrations will be given and a full staff of experts 
will be on hand throughout the duration of the show. 

The exhibit is in charge of F. A. Robinson, manager of 


the bookkeeping machine department. 

VICTOR ADDING MACHINE COMPANY, 
North Wells street, Chicago, Ill. Booths No. 
and 116. 


128 
106 


The Victor adding and listing machines in the newest 
models are demonstrated at this booth. 

The exhibit is in charge of F. B. Willis, 
manager of the company, assisted by Chas. 5S. | 
city sales manager, and four able demonstrators 


VISIBLE RECORDS EQUIPMENT COM- 


Saies 


PANY, 226 West Adams street, Chicago, III 
Booths 110 and 120. 

Here are shown various types of the only automatically 
shifting loose leaf book equipment on the market, also 
different types of the Accountants’ Accelerator, a devics 


for visualizing computations of facts and hgure 
form for expediting office routine. 

This exhibit is in charge of J. W. Wirt, L. A. Barro 
W. S. Traenkle, Van A. Wirt, W. B. Horner, K. Church 


R. Templeton and R. Saunders. 


WALES ADDING MACHINE COMPANY, 


Wilkes-Barre, Pa., and 401 Silversmith building, 


Chicago, Ill. Booths No. 149 and 150 

This exhibit consists of various models of machines an¢ 
models 106 and 107 recently placed on the market, as 
well as a number 30 Wales with counter control, being 
shown for the first time, which is this company's newest 
development in a commercial and bank postii g machine 
The tirst model Wales adding machine is also on display 
This model is about twenty years old. 

This booth is in charge of Bert T. Hull, district manager 
assisted by H. D. Wiegel, Morton Roth, Stephe: -oda 


E. H. Richard Wagner, G. W. Hartell, C. | 


Johnson, 


Scuffham, J. L. Peet and C. G. Knorr, salesm« 
WERTSNER & WILD, 314 South Franklin street 
Chicago, Ill. Booth No. 17. 

This exhibit consists of an interesting line of Ss, Map 
mountings and map tacks, the uses of which are fully 
explained. 

The booth is in charge of Mr. Wild and other embers 


of the staff. 


WOODSTOCK TYPEWRITER COMPANY, 35 


North Dearborn street, Chicago, Ill. Booths No. 7¢ 
and i 

Exhibiting in addition to the current Model 5-F typ 
writer, the new model No. 6-14” machine. \ stock 1 
chine is being operated by an automatic mechanism at 
high rate of speed and several special display re being 
made of the three unit feature of constri the 
Woodstock. 

The booth is in charge of John M. Roberts inaget! 
assisted by W, E. Howard, E. Goldblatt, Ff. L. Morga 
ind B. E. Halvorsen. The general offices are sentec 
by Vorley Wright, sales manager, F. M. Br issistant 


sales manager, and Arthur Williams, export 1 ger 


YAWMAN & ERBE MANUFACTURING COM- 


PANY, Rochester, N. Y., and 323 West Madiso1 
street, Chicago, Ill. Booths No. 96, 97,98 and 99 

\bout half of this interesting exhibit is take: with a 
showing of the Y and E dry insulated Underwriters’ “B’ 
label safe, and fire-wall cabinets in double steel asbestos 
lined uprights of full height and counter height Phe 
latter cabinets are a new line, here first shown in Chicago 
By the use of asbestos-lined containers of the proper sizes 
practically anything made by the company ood « 
steel filing devices can be made fire resistant, furnishing 
protection for any class of record. A _ full-size realisti: 
model showing the interior of the Underwriters’ furnac: 
which the safe tests are made is a feature of t exhib 

The remaining space is taken up by a display of wood 
filing devices, efficiency desks, mechanical le Osting 
trays, etc. The desks are completely fitted for sales 
managers, purchasing agents, stenographers, et 

The display was planned by Mr. Grey, manager of tl 
company’s system department, who is pres¢ at 
booth, which is in charge of A. ¢ Scott. manager of the 
Chicago branch, assisted by members of the sales and 
office force. 
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New Machines 
# and & 
Devices 


New Models of Mentges Folders. 

The Multicolor Sales Company, 421 South Dearborn 
street, Chicago, IIl., is national distributor for the Mentges 
folder. Two new models are announced—No. 7, for job 
and circular folding, and No. 9 for book and job folding. 
Each makes a variety of folds, No. 7 handling stock from 
5%x6 inches to 25x25 inches; No. 9 ranges from 5%x6 
inches to 22x32 inches. The No. 2 model, made for letter 
and circular work, takes stock 5%x6 inches up to 14x21 
inches 

Mentges folders embody features which make them par- 
ticularly well-adapted to a miscellaneous range of work. 
They operate at high speeds, being made to run at from 
3,000 to 4,000 an hour, and many users attain a speed of 
6,000 an hour. Accuracy is obtained through having the first 
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MENTGES FOLDER FOR LETTERS, CIR- 
CULARS AND JOB WORK. 


fold knife operating at right angles to the paper stop, 
and parallel with the gripper straightener. Double thick 
ness tapes, with three-inch laps at the joints, make a 
smooth surface and practically elminate tape Lreakage. 
All stops are set on stenciled gauges, simplifying setting 


for any fold. All gears are cut from steel and bronze. 
The bearings on Nos. 7 and 9 are all phosphor-bronze, 
accurately fitted. The bearings on No. 2 are of bronze 


and steel. Each Mentges folder is shipped completely 
assembled, equipped with an electric motor adapted to the 
user's current supply 

New Line of Transfer Cases. 

The Republic Box Company, 1693 Merwin street, Cleve- 
land, Ohio, is putting on the market a new series of oak 
transfer cases made in three sizes, letter, cap and bill. 
Each case is built of kiln dried, plain oak, finished in the 
light, natural oak color. Drawers are arranged to slide 
on rollers. Provision is made to bolt the cases together 
both vertically and horizontally. The drawers of each 
will hold the contents of an average letter file. 

Automatic Pencil With Novel Features. 

The Realite Pencil Company, 3011 Montrose avenue, 

Chicago, Ill., has worked out new principles in automatic 





pencil design. The barrels are made of Redmanol, a com- 
position of light weight, which can be had in a variety of 
colors, and is more beautiful than rubber. The mechan- 


ism is simple, with metal parts made of duralite or gold, 
according to the grade. The Realite pencil is of hand- 
some appearance, light weight and perfectly balanced. 
It retails at fifty cents and $1.00. Realite pencils are fur- 
nished in green, black, maroon and mottled. The feed 
is readily controlled; the magazine for reserve leads is 
under the eraser 


New Electric Control Adds to Convenience of 
Ediphone. 


Electric touch control for the Ediphone dictating ma- 
chine is the latest development announced from the Edison 
laboratories. To start or stop the rotation of the wax 
cylinder while speaking the dictator makes a very light 
touch upon a long, flat contact under the fingers holding 
the tube. The transcriber with the same ease taps either 
one of two electric keys attached to either side of the 
typewriter frame to start and repeat the dictator’s voice. 

This convenient control operates with the city current 
which supplies the machines from any lamp socket in the 
office; and the tiny electric control magnets do their work 
so instantaneously that practically no additional expense 
is incurred in the operation. 

The Edison people believe that this new control is an 
important improvement worthy to rank in utility and con- 
venience with any one of the many improvements which 
have been added’ to dictating machines in recent years. 

The new electric touch control takes from the operator 
the necessity of performing certain manual operations 
more or less distracting to the attention no matter how 
habitual they may have become; it gives the dictator an 
almost automatic starting action of the machine when he 
wishes to speak. The device can be operated with either 
hand. 

When the electric touch control is used by the tran- 
scriber the keys located on either side of the typewriter 
become virtually a part of the keyboard, so that starting 
and stopping the cylinder by a tap on the control key soon 
become as natural as using the space bar. Repeating a 
word or phrase by another tap permits the eyes of the 
operator to remain on the letter she is writing without 
turning to the lever on the machine and memorizing 
before turning back to her writing. 

The intention of the inventor in adding this electric 
touch control is to enable dictation to be accomplished 
more easily and to lighten the labors and increase the 
speed of the transcriber. It is stated that operation of 
the new device results in a material increase in the amount 
of work transcribed. 

The electric touch control will be demonstrated at local 
offices of Thomas A. Edison, Inc, or information will be 
supplied by addressing the factory at Orange, N. J. 


Addition to I.-P. Line. 


3elieving there is a field for a compact loose leaf ledger 
outfit to retail at a very moderate price, the Irving-Pitt 
Manufacturing Company of Kansas City, Mo., is manu- 
facturing such a book, which they have designated the 
LEDGERette. As its name indicates, it is light in weight 
as well as inexpensive. 

The Ledgerette is bound in a good quality of black 
imitation leather and is equipped with a metal hinge. It 
has four 5/16 in. posts standard spacings. Its minimum 





NEW L-P. LEDGERette. 


capacity is one and one-quarter inches and its expansion 
is 90 per cent. 

Ledgerettes are put up in outfits consisting of one 
ledger binder, 200 lithographed ledger sheets and one 
canvas tabbed index. 

Among the features of this device is the locking mech- 
anism. The covers do not require a key for their opera- 
tion, being opened by a slight movement of two small 
levers at the ends. 

Ledgerettes are made in two sizes only—7% by 10% 
inches and 9% by 11% inches. 





REALITE PENCIL—WITH 


BARREL OF REDMANOL 
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The reception which is being accorded these outfits en 
courages the manufacturers in their belief that a wide 
field of usefulness awaits the Ledgerette. 


Brown & Bigelow Improve “Redipoint.” 


A new model “Redipoint” automatic pencil has been 
produced by Brown & Bigelow, St. Paul, Minn., embody- 
ing a concealed eraser. The complete line now includes 
twenty-three designs, ranging in price from fifty cents 
up. The new model is made in standard and pony sizes, 
each carrying a concealed eraser. The standard size has 
a built-in clip; the pony has a ring in the cap. The pencils 
are regularly supplied with five double-length leads; the 
magazine has a carrying capacity for eighteen leads. 
Each pencil is fully guaranteed by the manufacturer, who 
offiers to replace free of charge any pencil which fails 
to operate satisfactorily. 
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because the keys completely absorb the jar of the impact 
The “Master” speed keys protect the nerve centers in the 
finger tips. The makers find that the impact of the type- 
writer type with the platen leads to bad alignment, 
chipped type and undue wear of ribbons. The “Master” 
is sometimes instrumental in preventing and remedying 
these defects. 

The “Master” speed key is warranted for 
The makers will replace without charge, any 
wearing that long or proving defective. 


thre e 
key 


years. 
not 


A device is produced for eliminating the “metal-to-wood” 
connection of typewriter to desk, with its attendant reso- 
nance. The base-cushioning feature eliminates the sound- 
ing board effect, and thus hushes the noise. 


Thermometer Combining Utility and Decoration. 


“Thermo-Vane” thermometers are a deviation from the 





The new “Redipoint” embodies the standard feature of conventional and commoplace instrument used to measure 
the line—the automatic push-back, which withdraws the the temperature. They are made by the Schaeffer & 
lead instantly upon completion of the writing, by direct Bulenberg Manufacturing Company, Brooklyn, N. Y. The 

“REDIPOINT” PENCIL WITH CONCEALED ERASER. 
vertical pressure on the point. The standard and pony “Thermo-Vane” is an instrument made in many attractive 
models range from seventy-five cents for the light weight styles and features. There is a base, on which a raised 


aluminum or nickel plated with exposed eraser, to $3.50 
in silver and gold. 

Junior models, of smaller diameter than the Standard, 
furnished with or without a ring in the cap, range in price 
from fifty cents for the nickel plated to $2.00 for the 
sterling silver and gold. 


Adjuncts to the Quiet Office. 


The Speed Key Manufacturing Company, 22 Columbus 
Place, Brooklyn, N. Y., has developed some conveniences 
fer the office. A special platen is made up on a wooden 
center with a cushion of soft rubber, and a hard rubber 
platen. This can greatly assist in cutting down the noise 
of typewriting. 

The “Master” Speed Key 
top is shaped to fit the finger tips. 


The 


given 


is quite an innovation. 
The fingers are 





“MASTER” 
SPEED KEY. 


a secure grip on the key. A spring makes the touch 


snappy. The top is made of celluloid with black or green 
base, and pure white figures that stay pure white. The 
celluloid does not collect and hold moisture and dirt; 


the time of the stenographer or typist is not wasted in 
cleaning keys. There is no jar felt against the finger tips, 


The temperature is indicated by a red flag, 
numbers printed 


dial is fitted. 
which turns around and points to large 





in red figures on the dial. The device does not employ 
mercury for indicating temperature. 

The “Thermo-Vane” thermometers are made up indi- 
vidually, or are offered to the trade in combination with 
ink-wells. The “Thermo-Vane” thermometers are sup- 
plied in glass, or mahogany, or in half a dozen different 
styles of metals, brass, copper, or nickel. A _ perpetual 
calendar is attached to the mahogany set 

“THERMO-V ee OT THERMOMETER OF 
‘HARACTER. 

The “Thermo-Vane” overcomes at first sight all objec- 

tions to thermometers on the score of appearance. It is 


its practical 
a part of 
of every 
are 


a thing of beauty, without the sacrifice of 
character. The “Thermo-Vane” can be used 
a combination desk set which is the usual feature 
well-appointed desk. A number of attractive forms 
offered. 


(Continued on Page 109.) 











POSTCRAFT SEALING MACHINE WHICH 


Made by the Postcraft Company, Inc., 


Utica, N. 


TTERS Machine, 
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Tie up with goods backed by 
a selling reputation 


It’s good policy. The profit-making ‘“‘come-back’’ sales such lines produce 
will pull bigger business your way, giving you that most important of all 
business assets, satisfied customers. You cannot sell a more dependable or 
a more satisfaction-giving line than 
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Mittag & Volger Typewriter 
Ribbons and Carbons 


The service that these winners give puts dollars of extra profit in your cash 
drawer. The M.& V. Catalog will show you the open door to better customer- 
satisfaction. Our prices are right. Dropus_ card today. 
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You can count on increased customer confidence when you sell the M. & V. 
TYPEWRITER RIBBONS & CARBONS. The permanency, durability, 
cleanliness and economy of these lines make a winning appeal to every efficient 
executive. A first purchase of M. & V. Typewriter supplies is invariably the 
forerunner of profitable repeat business. Hence it is to your interest to suggest 
the M. & V. lines to every customer. 
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The trade-mark 


that makes “‘come- 


== M. & V. Lines 
give the service 
that satisfies 
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MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U.S. A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 295 W. Monroe Street 35 Montgomery Street 
CLEVELAND BOSTON ST. LOUIS 
326 Erie Building 160 Congress Street Merchants Laclede Building 


LONDON 
7 and 8 Dyers Building, Holborn, E. C. 


AGENCIES ALL OVER THE WORLD 
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BIENNIAL CONVENTION OF THE SALESMEN AND EXECUTIVES OF 
TAKEN IN FRONT OF THE FACTORY AT CAMBRIDGE, MASS.—Left 
Van Ausdall, Indianapolis; Mr. Lord, New 
New York City; Mr. Stoddard, Memphis; 


Swett, foreman; O. K. 
Boston; Mr. Fletcher, 
burgh; Mr. Bernier, 
Cook, Cleveland; Mr. 


Quebec; Mr. Knier, Baltimore; Mr. 
Torxheimer, Toledo; F. H. 
York City; Mr. Seagrist,. New York City; Mr. Rowley, 
V. &. Glyre, Memphis; H. L. Tower, New Haven. 
Sitting, left to right: A. S. Hustwitt, Toronto; Mr. Kelly, 
Belding, Syracuse; Frank Maines, Kansas City; S. C. Lloyd, 


William Hovis, San Francisco; H. P. Elliott, treasurer; Sterling Elliott, president; R. J. 
Svkes, 
Tincher, Atlanta. 


dence; Robert Griggs, Boston; Mr. Diehl, Columbus; Mr. 


Newark; Mr. Root, West Virginia; Mr. Jarvis, Montreal; A. M. 


Company Conferences 


The Elliott Company Holds Big Sales Convention. 


The Elliott Company of Cambridge, Massachusetts, 
manufacturers of the Addresserpress, held a biennial sales 
convention August 18, 19, 20 and 21. Each day of the con- 
vention was given over to business meetings and discus- 
sions, a room at the factory being set apart and decorated 
for the occasion. A caterer served luncheons and dinners 
at the factory and after dinner all work was set aside 
and the force played as hard as they could. 














BUSINESS 
MASS. 


ELLIOTT COMPANY IN 
MEETING IN THE WOODS AT PLYMOUTH, 


SALESMEN OF THE 


These conventions have grown bigger each year. Fifty- 
two men, from all parts of the country attended the one 
which was concluded last month. 

The company believes in industrial democracy to the 
extent that they allow their salesmen to set the prices. 
Under this rule, the salesmen voted to put into effect on 
September 1 a substantial reduction in price. 

On Thursday evening, August 18, the company char- 
tered the steamer “King Philip” and went on a cruise 
about Boston Harbor and Massachusetts Bay, remaining 
on the water four hours. On the following evening, a 
special cabaret show was put on at the factory, and 
later the salesmen and executives occupied the entire three 
front rows at the Tremont theatre. On Saturday, August 
20, the factory was closed the entire day, with full pay to 
all factory employes, and the fifty-two salesmen and 
eighteen foremen and factory executives went to Plymouth 
in sight-seeing busses, where a big clam bake was served 
by Job Standish, a direct descendant of Myles Standish, 
who came in 1620 and some of whose descendants have 
ever since continuously kept alive the Standish tradition 
in that town. After the clam bake there was another 
meeting under the pines, followed by a dinner at Paragon 
Park, Nantasket Beach. On Sunday, August 20, thos« 
who had not left for home spent the day at the home of 
H. P. Elliott, treasurer of the company, enjoying various 
games as well as reminiscences. 





Mr. Sisk, Charlotie; Mr. 
Gillette, Boston; Mr. Carnegie, Norfolk; Mr. Carnegie 

Shinn, Daven port; rs 
Philadelphia; K. 


Louisville; 
St. Louis; S. L. Mershon, Philadelphia; Mr. Prusmeyer, St 








COMPANY PHOTOGRAPH 
to right, standing, L. A. Harper, superintendent; Mr 
Frank Weeks, New York City; W. H. Griffin 
Dolbey, Cincinnati; Mr. Noble, Pitts- 
tichmond; Mr 

Swart, New 
York City 


TH ELLIOTT 


Hampshire; 


Derby Brown, advertising manager; B. 
A. Von Ladau, Cleveland; Mr. Warfield, New 


Olney, Minneapolis; ¢ M 
Louis 
Provi- 
Eustis 


Mr. Anderson, Detroit; F. E. 


Cleaver 


Harold 


Ludlow, Chicago; Mr 
advertising department 


Omaha; Mr. Hoyt, 


Webster Salesmen Meet in Chicago. 

Ter salesmen in the territory tributary to the 
office of the F. S. Webster Company, met in Chicago, Au 
aust 16-17. Charles P. Garvin, general sales manager, posted 
the men on the company’s selling plans, and instilled pep 
The men devoted all their time to business, with the excep 
tion of an evening at the Terrace Garden. The men in at- 


Chicago 














GEORGE WOLCOTT OF IRVING-PITT MANUFACTURING 

ANL “TED” HUGHES, COAST MANAGER, GENERAL 
EPROOFING CO., RETURNING FROM SEATTLE ON 
{ Ss. “PRESIDENT” AFTER ATTENDING THE NORTH- 
TEST STATIONERS’ CONVENTION.—George pointing out to 
“Ted”’ a red eared “wimbus” from amongst a flock of Whif- 
fletits—very difficult. 








tendance were Walter P. Hunt, manager at San Francisco, 
Calif.; R. D. Clarke, traveler in Northern Wisconsin, Min- 
nesota and the Dakotas; H. M. Rouse, traveler in Iowa, 
Northern Illinois and Southern Wisconsin; E. F. Preevy, 
traveler in Indiana and Southern Illinois; P. F. McLaugh 
lin, traveler in Missouri, Arkansas, Louisiana and part of 
Texas; Walter W. Exelby, traveler in Kansas, Oklahoma 
and Central Texas; J. D. Finn, traveler in Colorado, New 
Mexico and Arizona; L. M. Kirchner, traveler in Michigan; 
Howard M. Pierce, Chicago salesman; M. J. White, Chi 
cago salesman. 
George W. Todd on Kodak Directorate. 

George W. Todd, president of the Todd Protectograph 
Company, Rochester, N. Y., was elected a director of the 
Eastman Kodak Company in August. 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and Typewriter Ribbons 


‘The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 


BROOKLYN station L 2) N. Y., U. See 
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JULY OUTING OF THE “RED CIRCLE,”” DESCRIBED ON PAGE 36 OF OUR AUGUST ISSUE.—The Photographs Were 
Delayed in the Mails and Did Not Reach Us in Time to Appear With the Story When Published. 
1—(Tcp row, left to right, standing)—M. Van Tilbury, Inger, R. Regan, M. Tauber, A. W. Barlow, C. Knipers nd E 


Barnett. (Lower row, left to right, sitting)—F. Long, L. McDonough, G. Pride and L. Seltzerman. 


2—George Pride, A. W. Barlow and C. Wilson. 
M. Tauber, C. Knipers, F. Inger, G. Pride 








3—(Top row, left to right, standing)—E. Barnett, J. Lindsay, M. Van Tilbury, 
and A. W. Barlow. (Lower row, left to right, sitting)’—L. Seltzerman, L. McDonough, W. O'Neil, A. Freeberg and R. Regar 
On Buying Trip. Monroe Sales Conference in Chicago. 

Manuel Valladares of Cantero, Fernandez & Company, A district sales conference was held in August by th 
Inc., of San Juan, P. R., paid this office a brief visit last Monroe Calculating Machine Company at Hotel La Salle, 
month. In addition to contracting for a line of school Chicago, Ill. It was in charge of Josiah Neuhart educa 
furniture he consummated connections with the C. R. & tional director, who met with about fifteen the sales 
W. A. Nelson Company, The Clementsen Company and _ force in the territory tributary to Chicago 
others. Si Sap 

Messrs. Cantero, Fernandez & Co., Inc., are publishers 7” ay Legacy Awaits Geo. W. Fay. ices 
of El Imparcial, an independent publication of general [he Chicago Stationers’ Association has een asked 
information issued each day except Sundays. They also help locate Geo. W. Fay, a stationery clerk. He has beet 


do an important office equipment business. left a legacy by a relative = Fay iL now - ig : meer 130 
9 ‘ “<4 . re: ~ t > 2 e Six ~hec g ons abo JU 
Mr. Valladares reports business conditions in Porto roc ee: dark — pe i “ + 7 , a 
: . m1: ) as ; ark-co ylected. > as een emplo ( : 
Rico to be on the upward climb. While at present the iffer. nt th , bs erochiin it Br le Chica -* tl. 
, v P re v1 , oe y y odack, i daZO, 
progress is only gradual, he looks forward to a radical 4, “H W vy Coes sets Milwauke Wi Richwnond 
Id =} 0 « ® p\ c ~ Go 1S.; IV 1¢ mond, 
change for the better as soon as the next harvest of sugar * > eet - ' , 
rAC S Oo any, € Ol, 42 cn. 
Backus Company, Detroit, Mich 


and tobacco is in. He believes, however, normal condi- hae : Mf 
gp oie’ . c “wh tg Any information regarding the locatio1 Mr. Fay 

tions cannot be attained there until sugar prices reach a ’ . : ‘ : 

higher level should be sent to John W. Ogren, chairman, the Chicago 

= . ; cc Stationers’ Association, 407 Conway building, | 20, III 

He also informs us that the municipality of San Juan _— \ssociatio ¢ Co on ; 

has recently dredged the harbor to a depth of thirty fect ti “aali caae — 

and that a fine, new wharf is in process of construction. Calais Market Inviting. 

He also mentions a new eight-story bank and office build- Consul Thomas D. Davis, writing from Calais, France 


ing in course of erection. This, he thinks, will create an in Commerce Reports, states that there are good possi 
active demand for general office and bank equipment. bilities there for the sale of various American manufac 
Mr. Valladares returned to Porto Rico via Avenel, New tures, including typewriters, calculating machines and of 


Jersey, and New York City. fice supplies. 








Dn, excl, o> 
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FORM CARD DISPLAY WINDOW BY THE H. H. WEST COMPANY, MILWAUK®e£E, WIS.—It Won the First Prize in 
a Contest Participated in by Shaw-Walker Dealers All Over the Country. The Favor of the Judges Was Won Becauss 
Was a Complete Exhibit of Forms, Showed Them Assembled in Outfits and Included Priced Show Cards. Courtesy of The 
Skyscraper. 
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You are invited to 
call at the nearest 
Remington office 
and ask for a dem- 
onstration. 





The Improved Self- Starting 


Remington 


It is called “The Operator’s 
Typewriter” because it has the 
touch and all the other quali- 
ties desired by every typist to 
a degree never before attained 
in a writing machine. 


Remington Typewriter Company 


374 Broadway New York 


(Incorporated) 


Branches Everywhere 
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Selling Fountain Pens 
@ Yesterday and Today 














Satety- Sealed at = me- 
ith cap. 


with pr 





Ne “de-ji ger” on pene 
Ink can’t sack e 
wears out. Con be wat 
without sack as non-self- 
filling pen 


Presser Bar along ink sack 
can’t rust—can’t pull out. 


Luck y-Curve causes ink left 
in feed to flew back in bar- 


rel instead of out at 
tip. 


Safety-Sealed at writing 
end, with ink-tight bevel 
jeint. Keeps barrel clean 
—keeps pen always moist. 


Parker Patent Washer Clip 
pen flush with edge 
of pocket. 


It’s removable. 


Nezzle screws in —can't 
wobble 


ERE try this one” —and the customer 
use’d to try the pen you handed him. 


If he liked the point he bought it. 


Today, he usually does something more 
than try the point. He remembers the faults 
his last pen may have had—and he asks 
questions. 


He wants to know just how it fills and why 
— if it can possibly leak—if it ever “sweats 
ink” —if the nozzle can ever work loose. 


He may even remember that he broke the 
clip off his last pen. 


Parker Dealers have satisfactory answers 
to all these questions. Perhaps this is the 
reason such a large number of Parker 
owners are people who once used other 


pens. 


——— 


Look at the Parker answers at the left. 
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CSAFETY—-SEALED ) 


Fountain Pens 








The Parker Pen Company 


Janesville, Wisconsin ee 





Distributing Branches in 
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New York Chicago Spokane San Francisco 
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New Orleans and Office Equipment. 


By J. Ogden Pierson, Vice-President, 
Dameron-Pierson Co., Ltd., New Orleans. 
O-DAY the business section of. New Orleans is vastly 
- different in appearance from what it was five years 
ago. Modern ideas have taken hold of the business 
men ot this famous old southern city and are proving their 
worth every day. 

New Orleans has struck its stride in the building indus- 
try. On every hand one finds antiquated buildings that 
for years have housed important commercial and financial 
organizations being remodeled into modern structures 
with up-to-date equipment. Many others like them have 
already been replaced by modern office buildings, while 
still others which have lost their historical value will soon 
be gone and where they stood ten and twelve story struct- 
ures will be upreared to meet the growing demands of a 
newer cfa. 

New buildings mean new equipment. Business men 
must come to efficiency methods. Port development is at- 
tracting competition and if the local business man is not 





J. OGDEN 


PIERSON 


prepared efficiently to merchandise his goods, he will be 
lost in the rush. New Orleans business men are not going 
to permit this condition to arise. 

Not many years ago it was impossible to sell a really 
high-grade desk or chair in New Orleans. To-day the 
larger institutions will have no other. Advertising and 
constructive criticism have convinced the local business 
men of the importance of efficiency and dignity in their 
offices. They know that, to increase public confidence and 
gain prestige, they must first put their houses in order 
and transact business in a systematic manner. 

None will doubt that this city geographically is truly 
one of the greatest ports of the world. It is fed by one of 
the world’s richest agricultural and mineral territories. 
It is accessible at all seasons of the year, and has ample 
accommodations for double its present shipping. It is 
convenient to our future foreign market, Latin America. 

All these things make necessary new lines of endeavor 
which call for all manner of office equipment. Modern- 
izing of business methods in New Orleans, probably de- 
layed longer than necessary, has started, and will go on 
for years to come. 

The class of equipment bought by the new banks, and 
the manner of their arrangement, show conclusively that 
this is true. The cotton exchange, conceded to be the 
largest in the world, is just completing one of the finest 
structures in the city, with an equipment rivaled by none. 
One can very well see the effect this improvement will 
have on the cotton offices of the city, most of which are 
very venerable in appearance. 

It is interesting to note that wood files have been gradu- 
ally replaced until to-day steel forms the major portion of 
the filing equipment in use. 

The New Orleans Business Show, which is to be held 
October 3rd to 8th, will bring together the out-of-town 
and local business men, and give them an opportunity to 
exchange ideas and further the advancement of southern 
business efficiency. Those not yet sold on many of the 
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as the original! 


PERFECT original inpression 
through a Columbia Typewrit- 
er Ribbon—and a perfect duplicate 
through a sheet of Columbia Car- 


bon Paper. 


That is the goal we set out to 
reach seventeen years ago. 

and testimonials such as the 
one above coming to us continually 
prove that we are nearing our 
goal! 
An interesting pamphlet, “Where 
the Golden Rule Keeps Faith,” tells 
you more about Columbia qualities. 
Send for a copy. 
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Ribbon & Carbon Mfg. Co. 


DIXON, HOLMES & DIXON 
69-71 Wooster Street, New York, N. Y. 


“Where the GOLDEN RULE Keeps Faith” 


Columbia 
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Flat Top Desk 
No. 967 F. T. 













Y DESKS 


-for every office use- 
Get All Your Office Furniture 


From a Single'Source 















HE most profitable way 

to buy merchandise is 
from a single source. The 
office man or woman who 
owns an Imperial Desk is 
already thoroughly sold on 
Imperial Tables and Chairs 
because it is assumed thaé 


Buy from 


a single the qualities of one are pre- 

g sent in the others. Thus the 
source—sell merchant sells many Imperial 
a single products to each Imperial cus- 





tomer and in turn orders carload 
shipments of Imperial products. 
This results in lowest shipping 
costs; quickest turnover of stock; 
big volume; easy selling; enthusi- 
astic salesmen; and good profits 
for merchant and selling force. 






Trade Mark 
Profit More 









Sell ALL of the 100 
Imperial Products. 
Write for catalog, 
freight rates and 
discounts. 


Imperial Desk Company 


Fvansville - Indiana 
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modern business tools will be impressed by the progress 
of their more modern neighbors. 

New Orleans has greater possibilities for the office equip- 
ment industry than any other city of the United States in 
proportion to its size. 

Note—This is the true spirit of industrial progress 
When men believe so thoroughly in their own city there 
is nothing they cannot accomplish if they will all pull 
together and work with good will and faith toward a 
common goal.—Ed. 


New Orleans Business Show. 

The recent visit of Robert Hayne Tarrant to the North 
proved profitable for the coming business show to be held 
at New Orleans October 3 to 8, inclusive 

The show will be held in the “Times-Picayune” building 
and day by day more exhibitors are being signed up, until 
now the success of the show is guaranteed The news 
papers of New Orleans are co-operating with the show 
management in every possible way, giving valuable pub 
licity. Lynn Dinkins, president of the Interstate Bank 
of New Orleans, had the following to say with regard to 
modern systems in relation to banking. In an interview 
published in the New Orleans “Item” on August 21 
he said: 

‘There is no question as to the importance and necessity 
of up-to-date, modern, accurate business information. The 
old day of the penciled ledger, with the longhand entries 
of the old family bookkeeper, is gone forever 

‘The banker in examining statements and inventories of 
his clients preparatory to deciding on lines and extent of 
credit accommodation, must consider as of prime im 
portance fact, not fiction nor reputation nor hearsay. The 
merchant, therefore, must be able to present his figures 
in such a way that the facts they show are clear and 
positive. Credit, today, is an exact science—no longer a 
haphazard matter of rating and collections. No longer 
does the banker grant credit on the vague reputation of 
the merchant in the community, but he does so on solid 
facts and figures, clearly marshaled and set forth 

“Hand in hand with this growth in the demand for exact 
figures, complete reports, and comprehensive inventories 
has come the growth in the physical means of making 
them. The billing machines, the steel filing cabinets, the 
addressing, mailing, sealing and stamping machines, run 
by electric power and performing their work with me 
chanical accuracy at far greater speed than is possible by 
hand, were unheard of twenty years or so ago 

The following interview appeared in the “New 
States” on August 21: 

“Present conditions demand the desirable revolution 
which correct application of mechanical devices brings to 
office routine—that is why October 3 to 8 is none too 
soon for the business show which Mr. Tarrant is present 
ing in the Times-Picayune building,” says William B 
Jones, local manager for Ernst & Ernst, 
consultants. 

“We ought to know, too,” continued Mr. Jones, “for 
our business is the application of straight line methods, 
requiring the fitting of the latest and best mechanical 
devices to individual office requirements. 

‘The pinch of stiffer competition is here. The ineffi 
cient will be weeded out. The fit will survive by making 
use of every new and old means for efficiency in offic: 
routine as well as in factory production. Business men 
might not have attended this show in the recent soft times 
But they will now. They realize the need for every 
economy and every bit of production.” 

The “Times-Picayune” of August 14 carried an inter 
esting interview with George W. Reese, a New Orleans 
advertising expert. Among other things Mr. Reese said 


Orleans 


auditors and 


“New Orleans needs such an exposition and needs it 
particularly at this time of business readjustment. The 
recent slackness has given an excellent chance for the 
improvement of methods, and now is the time to attract 
and handle a much greater amount of business than ever 
before.” “This show,” he continues, “will attract thou 
sands who come in and become experts as to office equip 
ment. The mental attitude of the visitors will be right 
They will forget their prejudices and close-mindedness 
Business men will feel free to come because they will not 
be pestered to buy. Students and thousands of others 
will be there who will not be buyers for years, but they 
will all go away knowing what to get when some business 
developes to a point where a machine can be profitably 
used and wisely afforded.” 
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BLANK metal 
‘fone - piece”’ ad- 
dress plates quick 
ly ‘‘graphotyped’’ 
with names, ad 
dresses, etc. in 
your office or at 
our nearest ser 
vice station. 





Alddresso 


PRINTS FROM TYPE 
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Model H2 


750 


FOB.Chicago 







Costs Little to Increase Your Sales! 


more Addressographs were sold in 

June, 1921, than in June a year ago. 
1920, was a record month! July and 
show proportionate gains. Why? Be- 
rms in every line want more sales. 


67% : 


Yet June, 
August 
cause 


And the amazing success many firms are having 
with the Addressographs they installed on free 
trial is causing them to buy this “business 
energizer’ on our easy payment plan. 


“Our extraordinary growth in 1921 is due in 
great part to Addressograph-ed circularizing’’— 


Van Den Berg Bros. (Ret. 


Furniture), Grand 


Rapid 

‘ Addr r< 1 «ad “t404 , =2. r 
Addressograph-ed advertising increasing out 
1921 business over 1920’’— Bert L. Daily 

(Painters’ Supplies), Dayton. 


General Offices: 903 Van Buren St., 


Allentown Boston Cleveland Duluth 
Albany Buffalo Dallas El Paso 
Atlanta Butte Denver Grand Rapids 
Birmingham Chicago Des Moines Heuston 
Baltimore Cincinnati Detroit Indianapolis 


Canada: 60 West Front Street, TORONTO 


Chicago 


Kansas City 


Coupon Brings Catalog o- FREE TRIAL 


“$31,000 sales resulted from Addressograph-ed 
campaign just finished. Money couldn’t buy 
our Ad¢ = SSC vie 4 we couldn't get another” 
Samuels Shoe Co., St. Louis. 

‘‘Addressograph pays for itself before the bill 

comes due’’—Iowa Fruit and Produce Co. 


The small cost of an Addressograph for increas- 
ing your sales will surprise you. Trying it at 
our expense will convince you. And our easy 
way of “paying for it as you sell more’”’ will 
please you. 10 times faster than pen or type- 
writer, the RIBBON-PRINT Addressograph 
“fills in’’ letters—addresses anything, every- 
thing, exact typewriter style. Errors impos- 
sible! Wins sales—speeds collections — cuts 
routine costs, as free trial quickly proves when 
you mail coupon opposite. No obligation—just 
good business! 


Factories: Chicago, Brooklyn, London 


New York Salt Lake City St. Louis 
Los Angeles Omaha San Antonio St. Paul 
Minneapolis Philadelphia San Francisco Syracuse 
Newark Pittsburgh Seattle Toledo 
New Orleans Portland Spokane Washington 
~—Vancouver— Montreal—W innipeg—Calgary 
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2 Free Books 
To Help YouSell 


HOUSANDS of ex- 
ecutives have profit- 
ably read these books 
which tell how YOU can 
win sales quickly— 
1 “Mailing Lists — Their 
Preparation, re and 
Uses.”’ 


—By C. P. Ufford, Mailing 
{ist Bapert of Goodrich Rub- 
0. 


2 “How Live Sales Pro- 
«oe the _ceerP 
Edge jon Dull Bus;- 


ness.’ 4 


—By A. J. Reiss, Aa 





Sales Promotion 
Expert. 
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When the 


Underwood Bookkeeping 
Machine 


comes into your business, care flies out of the door. 


Underwood way of keeping books leaves no 
guesswork in your records—Daily balances 
prove operations. Fits your business and 
does your work your way. 

















UNDERWOOD TYPEWRITER COMPANY, Inc 
Underwood Building, New York City 
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Meetings and Dinners 


Canadian Stationers Meet at Toronto. 


[he first convention of the Booksellers’ and Stationers’ 
Association of Canada opened at Toronto September 2. 
The officers in charge were C. L. Nelles, president, Guelph, 
Ont.; A. H. Jarvis, first vice president, Ottawa; F. E. 
Osborne, second vice president, Calgary; J. E. Secord, 


third vice president, St. Johns, N. B.; F. I. Weaver, secre 
tary-treasurer, Toronto 


New Orleans Has New Price Book. 


At a recent meeting of the New Orleans Stationers’ Club 
the price committee presented the new recommended price 
list to the members. The committee, comprising E. G. 
Harpold (chairman), Frank Perschall and William EI- 
dridge, led in the discussion of the new prices. Burt W. 
Henry, chairman of the Club, alluded to the harmonious 
state of the trade in New Orleans, and the helpful spirit 
of co-operation which has been maintained through the 


year 


Office Managers to Hold Second Annual Conference. 

[he second annual conference of the National Associa- 
tion of Office Managers will be held at Buffalo; New York, 
October 6, 7 and 8. Advance programs may be secured 
from the secretary, H. W. Harney, c/o Dennison Manu- 
facturing Company, Framingham, Mass. 


New York Stationer’s Employees Outing. 
Some weeks ago the employees of the J. Meyers Sta- 
tionery & Printing Company, Inc., 301 Broadway, New 
York, N. Y., enjoved the annual outing at City Island. 
The diversions included baseball and various contests. 
Swimming facilities were provided by the hotel which 
served the dinner 


New York Golfers to Play at Riverton. 

The Esterbrook Steel Pen Manufacturing Company will 
be host to the Stationers’ Golf Association of New York 
September 13. A tournament will be piayed at the River- 
ton Country Club, Riverton, N. J. The plans of the tourna- 
ment committee include a special car going and returning. 
Last year the same host entertained at Riverton, and the 
guests of that event look forward to this year’s tournament 
with pleasant anticipation. 


Montreal Stationers’ Section Meets. 


[he booksellers’ and stationery section of the Montreal 
Retail Merchants’ Association recently held a special meet- 
ing. It was given over largely to discussions on the ex- 
change situation. No definite action was taken, although 
there was a sentiment to charge five cents extra for all 
magazines printed in the United States. Many said that 
their practice was to advance magazine prices two or 
three cents, depending on the charge made for each in 
the States. 

August Meeting at Crescent City. 

The New Orleans Stationers’ Club met August 9 at Gal 
latoire’s restaurant. The discussions included price read- 
justment. a new recommended price list and the satisfactory 
state of the club’s facilities 


“Vallies” Executive Committee Plans for Winter. 
_The executive committee of the Connecticut Valley Sta- 
tioners’ Association met August 17 to prepare plans for 
the winter schedules 


Jennings Returns from Seattle. 


H. W. Jennings, president of the Universal Index Tab 
Company, has returned to Seatt'e after a trip as far east 
as Chicago. On this trip Mr. Jennings enjoyed a very 
successful business. 


“Acco” Executive in Europe. 
_Fred J. Kline, of the American Clip Company, is in 
Europe negotiating for the use of “Acco” patents abroad. 
He will devote some time to studying the European situ- 
ation at first hand. 














No. 2605 


Chairs-- 


Chairs were primarily built for comfcrt—the 
desiga, construction and finish of CONRADES 
CHAIRS are “built in” with the idea of com- 
fort paremouat. A concentrated desire to 
obtain a higher degree of comfort has resulted 
in an established reputation not only for com- 
fort but, durability and serviceability. Thus 
CONRADES CHAIRS have come to be lead- 


ers io the furniture world 
A catalog showing the complete Con- 


rades “Beiter Built” line will 
mailed on request 


Conrades Manufacturing Co. 


Makers of “‘Better Built’’ Chairs 
Second & Tyler Sts. St. Louis, Mo. 
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"SePPUUTURE RRA aaah saga sa ct 


The ACCO FASTENER 


with the Prong Shield Compressor 


used everywhere for 


Binding Loose Papers 
AN OFFICE NECESSITY 


Acco filed papers are not held by the prongs 
of the fastener but are bound in place by the 
Prong Shield Compressor. The thinnest sheet 
of tissue is just as safely protected from rip- 
ping out as the heaviest grade of paper. 

Where papers are referred to constantly, a 
cover is necessary to give protection against 
curling, soiling and mutilation. 


The ACCO FOLDER 


is specially designed for this 
purpose and offers the best 
means of protection. 







AMERICAN CLIP COMPANY 
‘pener ave 6 wausem Sree 
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It is impossible to misplace or lose a paper 
from the Acco Folder regardless of how fre- 
quently or carelessly the files are referred to. 

Adopt the Acco Folder and keep every 
paper in its place. No time will be lost search- 
ing for misplaced correspondence. There is 
positive insurance against loss or misplace- 
ment of correspondence because papers can- 
not be wrongly replaced after being once filed 
in an Acco Folder. 

The Acco is the only system that enables 
the file clerk to transter correspondence in- 
tact, securely bound in book-form. 


Circulars on request 


American Clip Company 








Beebe Ave. & WilliamSt. NEW YORK, 
LIC. (( N.Y.U.S.A. 
Pre 
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Miller-Bryant-Pierce Build New Factory. 

Significant of advancement in the inked ribbon and car- 
bon paper industry is the new plant now being built by 
the Miller-Bryant-Pierce Company of Aurora, Illinois. 

In 1896, the Miller-Bryant-Pierce Company was incor- 
porated under the laws of Illinois for the purpose of en- 
gaging in the manufacture of inked ribbons and carbon 
papers. During the first fifteen years the company twice 
changed its location in order to obtain enlarged quarters, 
and again in 1911 secured a new building in South River 
street, which it now occupies. The business had such a 
rapid growth that a little later even the new building be- 
came inadequate and an addition was then built to the 
present quarters of the company, which for a time furnish- 


ed sufficient space for its needs, but now this also has been 
outgrown. 
The new building, now in process of erection, is a three- 


story structure of reinforced concrete, 60x160 feet, having 
a two-story wing in which will be installed the boilers, 
furnaces, and other equipment. The exterior surface of 
the building will be of rough-faced gray brick with terra- 
cotta trimmings. A floor space of 30,000 square feet will 
be available and the building is of such construction that 
additional stories can be built when necessary, thus pro- 
viding increased space in an economical way. 

A careful study of the present arrangement of the old 
plant has been made by the engineers, Messrs. Lockwood, 











MANUFACTURING PLANT NOW BEING ERECTED FOR 
THE MILLER-BRYANT-PIERCE COMPANY AT AURORA, 
ILLINOIS.—From a Pen Drawing by the Architect 





Greene & Co. of Chicago, and the new factory is planned 
to permit of the most economical arrangement for manu- 
facturing processes. On the ground floor, the heavy car- 
bon-coating machines, ink vats, mixers, caldrons, etc., will 
be installed. Storage room for tissue, inks, and chemicals 
will also be provided on this floor. Sufficient space in the 
front, on the same floor, will be allowed for the mixing 
laboratories and also the chemical laboratories. 

The company has recently purchased the most modern 
chemical laboratory equipment available, and expert chem- 
ists are employed who are continually working on new 
formulae in an endeavor to find even better methods than 
are now used for the manufacture of carbon paper and 
inked ribbons. 


The second floor will be divided into general offices, 
boxing, wrapping, and shipping department, carbon-roll 
division, and stockroom. The machinery for reducing 
carbon paper from large, ream sizes, to varying sizes, will 
be installed on this floor. 

The offices will be equipped with the most up-to-date 


appliances and will be furnished not only with a view to 
providing pleasant and harmonious surroundings, but also 
for the easy and convenient dispatching of business. 

On the third floor the ribbon department will be taken 
care of. Inking machines, ribbon winders, eyeletting and 
stapling machines will be installed. Storage shelves and 
bins will be provided for the stocking of special and im 
print ribbon cartons and tins, and dust-proof cloth cages 
for protecting the fabrics in stock will be built. Restrooms 
for the girls will take up a portion of this floor. The en- 
tire building will be fitted with a pneumatic tube system 
for interdepartment communication, i.e., for transmitting 
papers, etc., and elevators will be provided for travel be 
tween floors. The building, when completed, will repre- 
sent an expenditure of approximately $100,000. 

The new plant will not only be modern from a pro 
ductive standpoint, but will provide amply for the com 
fort of the employes. Kitchens, rest-rooms, recreation 


il 
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The simplest and most economical binder ever offered Also fitted with screw posts. Various lengths as 
Eyelets rust-proof. Posts are U-shaped flat wire. Rub- ordered. Sheets are firmly and compactly held. Screw- 
ber washers hold cover down snugly. heads countersunk. Binders pile with accuracy. 





The same canvas cover used with the famous Adams 
i * Book Ring, forms a loose leaf book. May be used thus ee 


for current work, and the flat wire posts inserted and 
i 


| } turned down as desired. | | 
EE 4 


BIG CUT in Cost of | 


Canvas Bound Transfer Binders 


Your customers 
will welcome the 
Adams Economical 
Transfer Binders. 
They are made of 
strong binder’s 

















Get Samples and 
Make Comparisons. 

These Adams 
Canvas Bound 
Transfer Binders 
are not ‘Bargain 
board, covered with Made,” but are our 
gray canvas. They new standard qual- 
cost much less than any canvas ity of material and manufacture, 
binders you have been able to made for the trade that appre- 
offer, yet they will give practically ciatesa genuine saving. Standard sizes 
the same service. and punchings for a'l standard sheets. 





YOU CAN MAKE A BIG HIT BY RUNNING 
A SPECIAL SALE ON THESE BINDERS 


Paar: 
so pt ~ 


er ———— =? = = : 


<> =: =: 


Inc. q f 


HENRY T.ADAMS MF (co. 
6796 2s South Chicago Ave., CHICALO, U.S.A. * 








Eastern Representative—-WM. H. BASSINGER, 377 Broadway, New York, N. Y. 
Western Representative—T. J. CARDOZA CO., 455 Mission Street, San Francisco, Cal. 


1637A) 











50 OFFICE APPLIANCES September 





What The H. H. West Company 
Thinks About Shaw-Walker 


Even our neighbors like us! 


And for fourteen years West and Shaw- Walker have 
been pulling together—-growing together — prosper- 
ing together. 


We treasure our friendship with West— and with 
hundreds of other loyal dealers the wide world over. 


This friendship——like our Steel Files is “Built Like 
a Skyscraper.” 





As Mr. Beveridge points 
out, the Shaw-Walker 
line offers great money- 
making possibilities—not 
only because it includes 
steel cabinets, wood cabi 
nets, safes, mechanical 
bookkeeping equipment, 
desks, and the filing sup- 
plies that always are 


bread and _ butter — not 
only because of Shaw 
Walker quality — service 


—co-operation—advertis 
ing. These are a few of 
the features of a_ well 
rounded out proposition 
which we offer ourdealers 














In those cities where we do not 
have agents or are not aggres 
sively represented, we would 
like to hear from new dealers 
Write for full particulars 
today. 


\ on 


Muskegon, Mich. 
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room and library will be provided for the use of employes, 
and the lighting, heating, and ventilating system will fur- 
nish an ideal working arrangement. 

The grounds will be beautified, and the green lawns set 
with flowers and shrubbery. 

The building will be ready for occupancy on December 
first, and when it is complete it will be one of the finest 
manufacturing plants of its kind in the world. The com- 
pany is at present represented in every state in the union 
and has a number of foreign branches. The officers of the 
company are: S. E. Miller, president; T. G. Roehm, vice- 
president, and H. R. Holden, secretary. 


Tatum Salesmen Meet at Cincinnati. 


Branch managers and road men of The Sam’l Tatum 
Company gathered at Cincinnati the week of August 22 
for the annual conference. The sessions were devoted to 
the selling plans of the company. Incidental to the busi- 
ness was a dinner the night of September 26 and a visit 
to the Kentucky shore one night to take in a prize fight. 
After the dinner the men returned to their territories. 

[hose in attendance from the field were R. C. Macke, 
manager the New York branch; E. F. Perry, South- 
western traveler; J. J. Means, midwestern traveler; Steve 
Stout, mideastern traveler; G. R. Whitney, Southeastern 
traveler. W. W. Matthews, manager at Chicago, was 
unable to attend. 














THE NATIONAL EDUCATIONAL ASSOCIATION HELD A 
WEEK’S CONVENTION IN DES MOINES. HERE IS AN AT- 
TRACTIVE SCHOOL WINDOW OF PENCILS, ERASERS, 
ETC., AT THE STORE OF THE WILL H. ZAISER SPE- 
CIALTY CcO.—Cut by courtesy the Jos. Dixon Crucible Co 








Incentive to Highest Goal in Typing. 

The school department of the Underwood Typewriter 
Company has perfected a plan to further better type- 
writing—a _ series of monthly typewriting tests, with 
awards for the successful. The contests are conducted 
by commercial schools until a rate of seventy words a 
minute or over is attained. Thereafter the contestants un- 
dergo tests in Underwood offices, or elsewhere as desig- 
nated by the company’s school department. 

Awards comprise an initial certificate of proficiency for 
a rate of thirty words a minute, up to a diamond medal 
for 130 net words a minute. The awards are furnished by 
the Underwood Typewriter Company. 


Recent Visitors at Wilson-Jones Plant. 


Among recent visitors at the Chicago plant of the Wil- 
son-Jones Loose Leaf Company were: Ed_ Shields 
(Shields Stationery Company, Salt Lake City, Utah), Pliny 
Allen (Pliny L. Allen Company, Seattle, Wash.), Messrs. 
Morrison and Whiteman (Simpson-Whiteman Company, 
Dallas, Texas), H. J. Wanz (Skinner & Kennedy Com- 
pany, St. Louis, Mo.), Messrs. Carlson and Hansen (Carl- 
son Bros., Moline, IIl.), the Kleinschmidts, father and 
son (of the Tribe of Kleinschmidt, Gary, Ind.), Chas. Stone 
(University Book Store, Fayetteville, Ark.). 


Furniture Club Outing. 
_ The Queen City Furniture Club of Cincinnati, O., held 
its annual outing at “Joe” Monter’s farm on July 28. 
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The Easiest 
Way 
To Sell 


Isn’t it easier to simply say 
Shaw-Walker, “Built Like a 
Skyscraper” — and point to 
your entire stock of Steel Files, 
Wood Files, Filing Supplies, 
etc.? (See page 53.) 


Isn’t it easier to talk about a 
line of goods whose name and 
slogan are already stamped on 
your customer’s mind? 


[sn’t it a saving of time, as well 
as a builder of prestige? 


The “Built Like a Skyscraper” 
line places the dealer who 
handles it, in a better position. 
[t gives dignity to his store. It 
brings sales that are easier to 
make. And it saves delays, ex- 
tra freightage and bookkeep- 
ing required in dealing with a 
number of different manufac- 
turers of filing merchandise. 


Shaw-Walker dealers have the 
lead. Make money with them 
—write us for full information 
today. 


Shaw - Walker 
Muskegon, Mich. 
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Muskegon, Michigan 
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Shaw- Walker 
Agencies 


Available 


For ten years past, our 
Factory has been oversold 
most of the time—so we 
have been unable to ap- 
point many new agencies. 
However, we have now 
completed new additions 
which practically double 
our capacity and I am able 
to appoint exclusive agents 
in those cities where we do 
not have agents, or are not 
aggressively represented. 


If you are going to open a 
new store or department, 
or if you are considering 
changing lines, write me 


today. 


W. H. MeNIFF 
General Sales Mgr. 
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National Blank Book Company at Chicago. 

The National Blank Book Company’s new office and 
warehouse at 618 West Jackson boulevard, Chicago, IIL, 
is now operating full blast in handling orders from the 
territory. It is the headquarters of Fred L. Coggin, dis- 
trict manager, who has charge of a group of fifteen states 
West Virginia, Western Pennsylvania, Ohio, Kentucky, 
Michigan, Indiana, Illinois, Wisconsin, Minnesota, North 
Dakota, South Dakota, Missouri, lowa, Kansas and Neb 
raska,. Mr. Coggin joined the National Blank Book Com 
pany about twenty-five years ago, traveling a group of 
states including New York, Pennsylvania and Ohio. About 
ten years ago he was transferred to the Chicago terri 
tory, and it became his ambition to establish facilities in 
the central West to give service to dealers in that terri 
tory. The warehouse established this year is the fruition 
of Mr. Coggin’s ambition. He has in Chicago a complete 
stock of blank books and loose leaf goods, filling all or 
ders from his territory from the warehouse 

The states East of the Illinois and Indiana state line 
are covered by Al. Baxter, son of Fred Baxter, the com 
pany’s Pacific Coast representative. Al. Baxter gained his 
knowledge of the National line through two years’ trav- 
eling on the Pacific Coast under his father. He served 
overseas in the aviation corps, enlisting from the Univer 
sity of Colorado. 














FRED L. COGGIN. 


O. D. Fielding travels the states West of the Illinois- 
Indiana state lines. He is well-known in this territory, 
having covered it for approximately twenty years. 

The warehouse and office personnel was transferred 
from the plant at Holyoke, Mass. Miss Agnes Carroll 
has been with the company ten years. She is widely ex 
perienced in blank book lines, having had charge of pro- 
duction at Holyoke. 

Robert Alben has been with the National Blank Book 
Company twenty years, in the stock and shipping rooms 
For the last five years he was in charge of both depart 
ments at the factory, handling traffic work in addition 

The Chicago telephone number is Haymarket 2836 





Fischer Joins Trussell Manufacturing Company. 

Andrew M. A. Fischer has been appointed manager of 
the New York City branch of the Trussell Manufacturing 
Company of Poughkeepsie, N. Y. This branch is located 
at 280 Broadway, corner Chambers street, and is in the 
structure known as the Stewart building. 

Mr. Fischer is known to many in the trade both as a 
buyer and a salesman, having been associated with several 
large corporations in lower New York. He has many 
practical ideas on the routine operation of sales and pur 
chasing departments and is a man who thoroughly unde: 
stands modern principles of co-operation and service. 

A complete stock of the entire Trussell Manufacturing 
Company line is carried at the New York branch, ready 
for distribution in the metropolitan district. 


Ribbons and Carbon Man Sells Out. 

J. G. Pearson, manager for American Ribbon & Carbon 
Company, at Minneapolis, has sold his business to C. E 
Stohl, formerly with the Louis F. Dow Company (Min- 
neapolis). Mr. Stohl will assume active management 
September 1. Mr. Pearson was formerly sales manager 
at New York City. He will leave September 1 for New 
York and Rochester to complete arrangements for estab- 
lishing a Multigraph re-inking business at Omaha and Des 
Moines, and will then visit all cities west of Chicago to 
establish marketing connections for the re-inking servic« 
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STEEL’ FILES? 
WOOD FILES? 

SAFES? 
FORM CARDS? 
CARD FILING DESK? 


UTILITY,DESK? 


EXPANDEX? 


MACHINEJBOOKKEEPING 
ACCESSORIES? 


TRANSFER CASES? 
IDEAL INDEXES? 
CARD TRAYS? JOGGERS? 


7 FILING SUPPLIES? 


At*GOOD FIRM 
TO DEAL WITH? 


BOOKLETS? CATALOGS? 
a ADVERTISING? 


HUMAN? 
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SHAW YALE 


Yea- a buy broad ling 

Yo-amd nota one of tom wer Mrat ile contol 
Yo-a new Line, wilh nour ddlecrs. 
Ya- capacly up to 60.000 cards. 
Cmothen wehuour Shaurilllher product 
Yeo - steel and wood. 

Yeo -the himd you ars proud t alll. 
Yeo- for Shaw- Walker Filta amd 
Chk our hala. 

Mam! you ought see Thom 











MUSKEGON MICHIGAN 
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TYPEWRITERS 


SOMPARE. 
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THE WORK” 
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At a time when every dollar must count! 


When a user of office equipment compares the work of typewriters on a dollar 


and cents basis the Royal is the natural, almost inevitable selection. . 


The Royal Typewriter can improve every letter that you send out. It can make 
each letter more nearly accomplish the purpose for which it is intended. If you 
wish to convey a sales argument, the Royal Typewriter improves the presentation 
of that sales argument. If you wish to establish the credit, prestige and stability 
of your organization it will help in that direction, also. In short, the Royal 
Typewriter improves the result-getting power of correspondence—EVERY letter 
through EVERY channel and avenue of your business. 

What is such a machine worth to you? On a basis of finer work, alone—the 
force and effect that it will add to your correspondence——the Royal is a superior 
value. After you have compared, also, the greater durability, adaptability, speed 
and ease of operation, there should be no question in your mind as to the reasons 
for Royal superiority. A brief trial is thoroughly convincing. Phone your nearest 
Royal office today for a demonstration. 


ROYAL TYPEWRITER COMPANY, Ine. 
Royal Typewriter Building, 364-366 Broadway, N. Y. 
Branches and Agencies the World Over 
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Hutchinson Office Supply Co. 


The following news item from the 
of Hutchinson, Kans., 
terest to the trade 


Buys Building. 
Hutchinson Gazette 
issue of August 18, will be of in- 


The growth of the Hutchinson Office Supply and Print- 
ing company has caused it to change location, by pur- 
chasing the two-story building at 408-10 North Main street, 
now occupied by the Fowler department store. The deal 
was recently concluded, the consideration being in the 
neighborhood of $50,000. The change will take place 
about the first of the year. 

The building as it now stands has a front of 50 feet, 
and occupies just half of the lot, extending only 80 feet 
back. The Office Supply and Printing company will se- 
cure the additional space it needs by building an 80 foot 
addition on the back of the lot. This annex will have 
two full stories, doubling the present space, and giving 
the concern one-half more floor space than it has at the 
present location at the corner of Sherman and Walnut Sts. 

The improvements will cost between $15,000 and $20,000, 
according to George Hausam, manager of the company. 


























HORACE A. 
INTERVIEWING SIR 


WADE, AMERICA’S YOUNGEST 
GILBERT PARKER IN LOS AN- 
GELES ON THE FUTURE OF THE MOVIES.—At twelve 
years of age Horace A. Wade has four books to his credit: 
‘In the Shadow of Great Peril’; ‘“‘The Heavy Hand of Jus- 
tice’; “Tracking Whiskey Wolves,’’ and “Daggers in Boots.”’ 
He has addressed several hundred thousand people in the 
United States: has heen staff writer on several metropolitan 
dailies, and has played in the movies. Through Horace’s 
birthright privilege to use The Key on the Cover he has 
alse admitted Douglas Fairbanks and Mary Pickford to the 
pages of Office Appliances 

"Tis a special privilege to greet and 
fellowship to Sir Gilrert Parker. There’s just something in 
Sir Gilbert’s expression that reminds one of the chap who 
was about to pick up the shell, but was rather uncertain 
whether or not the elusive little pea was under it 


AUTHOR, 


extend the hand of 








Enlargement at the present location is practically impos- 
sible, and the concern will have the advantage of owner- 
ship at the new location, instead of a lease, as at the pres- 
ent place. 

In addition to the office supplies now carried by this 
company, about ten or fifteen new lines will be added. 
Among these is a line of sporting goods, especially golf. 

The stationery supplies, shelf goods and other miscel- 
laneous supplies will be kept on the first floor of the 
building now standing at the new location. The second 
floor will be devoted to office furniture and a salesroom. 

The new addition will be given over to the printing end 
of the business, having twice the floor space the printing 
department now has. The Office Supply and Printing 
company recently bought some new machinery, which 
could not be installed in the present quarters. The acqui- 
sition of additional space will allow the new machines to 
be put in. 

The Fowler company had a lease for three years from 
this October, but sold the lease to the Hutchinson Office 
and Supply company when that concern bought the build- 
ing. The Fowler store has the privilege of staying until 
the first of the year, however. 
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Ohe ACCO CLIP FILE 


an inexpensive device———— 
to take the place of the cumber- 
some clip boar d. 









= 7 
= Files can be 
conveniently 











." “Clip securely held 


to file—cannot 
slip off. 






Fits perfectly flat on the papers, there- 
fore permits stacking. 


No bulky operating mechanism. 


Papers may be quickly inserted and re- 
moved—they are held firmly and do 
not wobble. 


There are no awkward projections. 


The file will hold firmly from | to 150 


sheets. 


Clip isreversible, and islocked to theback. 


SIZES AND LIST PRICES 


Style “‘SF’’—Red Pressboard 
SHEET SIZE STOCK NO. 


1 BS x 8} SF 110 
6 BS x 9} SF 140 
83 BS x Il SF 170 
93 BS x 12 SF 220 22c. 

} BS x 14 SF 190 22c. 


PRICE INCLUDES CLIP WITH EACH FILE 
Special sizes to order 


PRICE 


18c. 











American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Attendance at Convention a Privilege. 

This is for the man who is undecided about going to 
the National Convention at Atlantic City or has decided 
he can’t afford to go. It is what one stationer thinks of 
it, and scores of others echo his words: 

“I wouldn’t miss this convention if it took the last dol- 
lar I had in the Savings Bank,” says a mid-west stationer. 
“What I took home with me from last year’s convention 
was worth ten times what it cost for expenses—and my 
wife and daughter were with me. 

“I was wabbling and almost discouraged when we 
started for the convention. But when I got back to my 
store and started to put into practice things I learned 
there, everything looked brighter and everything has 
actually been better ever since. This year I am going to 
take my wife and daughter and son to Atlantic City. Me 
miss the convention? I should say not! Never again! 
They are life savers!” 

Reduced Railroad Rates. 

Reduced rates of fare-and-a-half have been secured over 
all railroads from the following districts: 

. Trunk Line Association, covering New York, New Jer- 
sey, Pennsylvania, Maryland, District of Columbia and 
vicinity. 

Central Passenger Association, covering west of Buf- 
falo, up to and including Chicago and St. Louis. 

Western Passenger Association, covering west of Chi- 
cago and St. Louis, and east of Washington, Oregon and 
Nevada. 

Southwestern Passenger Association, covering south- 
west of St. Louis, including Texas, Arkansas, Oklahoma 
and Mississippi. 


Southeastern Passenger Association, covering south of 
Ohio and east of Mississippi River. 

This rate can be obtained provided 350 avail themselves 
Ask ticket 


of it. Buy a one-way ticket to Atlantic City. 

agent for a “Convention Certificate.” A receipt will not 
do. You will pay fuil fare one way. At the convention, 
a railroad official will be in attendance. If 350 or more 
certificates are turned in, he will validate each one, which, 
when presented to the railroad ticket office, will entitle 
holder to return ticket at just one-half the regular rate. 


Tickets, with certificates, can be purchased from October 
6 to 12 and are good for return not later than October 18 

It is extremely important that everyone from New York 
and Philadelphia and vicinity take advantage of this and 
get the necessary certificate when purchasing ticket. Not 
only will there be a saving for them, but if the larger 
numbers coming from nearby cities do not all do this, it 
will mean a very considerable loss to those coming from 
distances. 

These rates do not apply to New England Passenger 
Association, including Boston, or the Trans-Continental 
Passenger Association, including California. In these 
territories, reduced rates can only be obtained by asking 
for the regular tourists’ rate tickets to Atlantic City 

Hotel Reservations. 

Hotel reservations should be made as far in advance as 
possible by writing directly to the hotel. The committee 
urges as many as possible to stop at the Hotel Traymore, 
Convention Headquarters. The Breakers recently an- 
nounced a cut of from $6.00 to $2.50 a day. 

Expense should keep no one away. There are 
modations at Atlantic City to suit every purse 


accom- 
Among 
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HOTEL TRAYMORE, ATLANTIC CITY, N. J., 
AND MANUFACTURERS DURING THE COMING 
Fote Service. 


HEADQUARTERS OF THE NATIONAL 
ANNUAL CONVENTION, OCTOBER 10-13.—Photo Copyright by 
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By its fruits you must know it. 
The natural product of the oak 


is perfect acorns, just as the normal product of the 
Mimeograph is fine printing. If the Mimeograph 
fails to deliver exact copies of a clear original, some 
factor in the simple process is being neglected. With 
ordinary care its habitual hourly grist is five thousand 
finely printed duplicates of a typewritten sheet, form, 
blank, letter, design, chart, map, etc. Too much em- 
phasis cannot be laid upon the exquisite work which the 
Mimeograph turns out—much quicker than by any other 
means and at almost negligible cost. More Mimeographs 
have been sold than all other similar duplicating devices 
combined—to business and educational institutions through- 
out the world. Let us show you how the Mimeograph outfit 


will cut expenses for you now. Send for interesting catalog 
“T.9”—from A.B. Dick Company, Chicago—and New York. 
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other good hotels are The Chelsea, The St. Charles, The 
Dennis, Haddon Hall, The Chalfonte, The Shelburne. 
Address any of these hotels just “Atlantic City, N. J.” 
And if one does not want a hotel-restaurant, there are 
many coffee houses, Child’s restaurants, etc, nearby. In 
formation on hotel rates and accommodations may be 
obtained from the Atlantic City Publicity Bureau, 334 
Guarantee Trust Building, Atlantic City, N. J 














Scene: Your customer's office. 
Time: Today. 
Characters: Your customer and You. 


Your Custome “Hello, there!’ 
You: “How-do-you-do, Sir.” 
Te “eS “Well, what’s doing today?” 
4 (Business of regular sales talk) 
You: “By the way, what kind of cover 


are you using for your catalogues?”’ 

: “Oh—Jjust an ordinary bound book. 

. Why? Have you something new?” 

You “Yes, L have. I believe I can sub- 
mit a cover in loose leaf style that will be 
economical and far more attractive and 
lasting.”’ 

Y. Cc. “What is it?’’ 

You: “Just let me have a copy of your 
old cover and if you have any ideas as to 
size, color or anything of that kind, just give 
me the dope and I’ll have a sample binder 
prepared for you that will be a surprise.” 

(Ten days elapse—same scene) 


¥. G 











WINDOW DISPLAY OF LOOSE LEAF GOODS IN STORE 
WINDOW OF BURROWS BROS. COMPANY, CLEVELAND 
Photo by courtesy Sam'l C. Tatum Co., Cincinnat 
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You: “Here’s that sample I promised 
you.” 

z. Gs “Gee! That’s a peach. That’s some 
binder. I believe that’s just what I want. 
How much will they cost in a lot of—say 

















1000?" 
You: (Naming price.) 
zs. id “Well, I’ve got to have them and 
[ guess we can stand the strain. How long 
will it take to get them? LOOSE LEAF STOCK AND DISPLAY IN BURROWS 
(Scene: Your office—thirty days later) BROS.’ STORE.—Pnhoto by courtesy Sam’!] C. Tatum Co. 
You. _ “That was a nice order. The job 
is delivered and billed and we’ve made a neat 
profit without any investment. The Barrett Hotel Traymore Reduces Rates 
Bindery people have certainly made good. om . . . . ~ ‘ . 
That kind of business tastes like more.’’ The following reduced daily rates will be in eftect at 
(Curtain—rises every day) the Hotel Traymore, Atlantic City, N. J.—headquarters 


hotel—during the Convention of the National Association 

of Stationers and Manufacturers, October 10 to 13, in 
clusive: 

, European plan: Room only—no meals—One person in 

B a room with private bath, $5.00, $6.00, $8.00, $10.00, $12.00 

The Barrett indery Company and $14.00. Two persons in a room with private bath, 

$6.00, $8.00, $10.00, $12.00, $14.00, $16.00. One person in 


725 Federal Street a room without private bath, $4.00 (no rate other thar 
Chica this). Two persons in a room without private bath, $5.00 
e (no rate other than this one). 


American plan, including all meals—One person in a 
room with private bath, $10.00, $11.00, $13.00, $15.00, $17.00, 
$19.00. Two persons in a room with private bath, $16.00, 
$18.00, $20.00, $22.00, $24.00, $26.00. One person in a room 
without private bath, $8.00 (no rate other than this). Two 
persons in a room without private bath, $14.00 (no rate 
P. S—Ernest says that if you've got any time to kill, you other than this one). 

can‘work it to death and get something out of it yourself. Reservations should be made direct with the Hotel Tray 
L , y more. In writing for reservations members should refer 
to these special rates. 
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Here’s Opportunity— 
the New SHEAFFER “Propel-Repel-Expel” Pencil 


Here’s a pencil that will attract attention and Big demand assures quick sales. Order an assort- 


profit instantly because it can do things no other ment now—immediate delivery. 


; neil cz O S sncils can ¢ , advance > 
S pencil can do. Most pencils can only advance the STANDARD PENCIL ASSORTMENTS 


Two dozen “Propel-Repel-Expel” Pencils in 


lead. This new SHEAFFER masterpiece advances 


or withdraws the lead into the barrel by a simple imitation leather counter display case—fur- 
: , ° : 7REE $8. - 
at quarter turn to right or left. A few full turns and nished FREE. Sells for $80.00. x Cie 
rs you can expel the lead entirel\ Four dozen “Propel-Repel-Expel” Pencils in 
mn ¢ =e ca = =7° imitation leather counter display case—fur- 
n- Leads fll f1 the Him 3 a ee are N nished FREE. Sells for $160.00. 
.Cads ‘ “ >- n . - j eis ° e . . . 
| ae ES ee ee en ee ee = Write for prices of combination case assort- 
“ tedious turning. No possibility of jamming or clog- ments, with both Sheaffer’s Pen and Pencil. 
h, ging. Leads can’t twist, slip nor turn. A slight pull MAIL THIS COUPON! 
in of the cap brings forth handy eraser. Will hold — 
in 4 yore ; - i ey 
0 nineteen leads. | W. A. Sheaffer Pen Co., Dept. 16, Ft. Madison, Ia. | 
1. ° . , Send us assortments checked, at usual discount: 

* Place one of these attractive assortments, in the Ss 
= : } : Two doz. Assmt. with free display case. 
0, handsome imitation leather display case we furnish | Four doz. Assmt. with free display case. 
H), ee a a ies . Send free window display material. 
m Iree ot charge, on your counter. rhe symmetrical, | Send information on assortments and terms. | 
“ gracetul design of the pencil quickly wins custom- “ee 

ers and a brief demonstration of its many superior | sleds | 
y- features means a sure sale—and a good profit. Sat- | “ity State | 
ae State; <ersssaukaccen 


istaction guaranteed—to you and your customers. | 


ee — ee 
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THE INTERCHANGEABLE 
PLATEN 


One of the exclusive features of the L. C. Smith & Bros. 
typewriter is the interchangeable platen. 


With the use of no tools except the fingers, platens of dif- 
ferent degrees of hardness can be inserted. There is the regu- 
lar platen, the medium, the hard, and the brass platen, depend- 
ing upon the number of copies desired. 


Then there is the card writing platen and the label writing 
platen. 

[It is economical to have platens of different degrees ot 
hardness, because a soft platen, which is used for ordinary cor- 
respondence, with one or two carbon copies, is much easier on 
ribbons, carbon paper, on the mechanism of the typewriter and 
on the nerves of the operator, as well as being much more quiet. 


It is a great advantage, therefore, to be able to take out a 
hard platen, after it has been used fora special purpose, and in- 
sert the softer platen for regular work. 


Ask for folder, “Many in One.” 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office 


Syracuse, N. Y. 


Branches in all principal cities 























September, 1921. OFFICE 


PASSED AWAY 





Fred. D. Hills. 


A veteran in the office furniture business, Fred. D. Hills, 
president of the Marble & Shattuck Chair Company, 
Cleveland, O., passed away on August 27 in his seventy- 
eighth year. 

Mr. Hills had lived an exceedingly active, useful and in- 
teresting life, maintaining his health almost to the time 
of his death. He was born at Canandaigua, N. Y., Jan- 
uary 15, 1844, where he went to school and grew to young 
manhood. On the fourteenth of August, 1862, at the age 


<7 ne 








THE LATE FRED. D. HILLS, PRESIDENT, THE MAR- 
BLE & SHATTUCK CHAIR COMPANY, CLEVELAND, 0O.— 
From an engraving made by Medin in 1912, and published in 
Office Appliances in February, 1913. 


of eighteen he enlisted in the Fourth-fourth New York 
Volunteer Regiment, known as the People’s Ellsworth 
Regiment, and served his country as a soldier, for two 
years and ten months, being mustered out at the end of 
the war. With his regiment he participated in thirty-four 
battles and skirmishes, including the battle of Antietam 
and the final engagement at Appomatox, where General 
Lee surrendered. At the close of the war Mr. Hills be- 
came a salesman for a furniture store at Rochester, where 
he learned the business thoroughly. In 1870 he entered the 
furniture business at Watertown, New York, remaining 
lor six years in this business, retiring from it in 1876. He 
then went on the road for a furniture house and has been 
a traveler ever since. Mr. Hills had the distinction of be- 
ing one of the oldest traveling men in the country. 

In 1885 he purchased a one-fourth interest in the Marble 
& Shattuck Chair Company, becoming vice-president of 


the concern at this time, which office he held for about | 
thr _After the death, about thirteen years | 
ago, of Charles Klinger, for many years the president of | 


thirty-three years. 


the company, Mr. Hills became president and continued 
in that position until the time of his death. 
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Dealers everywhere are finding that Victor 
Metal Waste Baskets move when other lines 
stand still. They know that the Victor means: 
1. Profit—100%. 2. Quick turnover. 3. Sturdy 
construction and beautiful appearance. Investi- 
gate Victor possibilities for you. 


“Cyn ” Metal 
Waste Baskets 


The Victor is first a fireproof metal waste 
basket. This fact alone makes it a necessity in 
every Office. Attractively built to match the 
finest furniture, it finds its way into every office 
where good furniture is appreciated. The rub- 
ber cushion corners (a patented feature) protect 
other furniture. The Victor is popular among 
dealers because it makes them money. 

It will pay you to write for further facts. 
Mail the coupon today. 


Metal Office Furniture Co. 


Grand Rapids, Michigan 


Metal Office Furniture Co., 
Grand Rapids, Michigan. 


Please send me infcrmation and dealers’ prices on 
VICTOR Metal Waste Baskets. 


Name 


Address il 


: 
a 
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Mr. Hills moved to Chicago in 1880. His home was in 
Hyde Park, to which section of the city he moved in 1886 


- & 


* 
Jack H. Lewis. 
_Jack H. Lewis, Southeastern District sales representa- 
tive of the Joseph Dixon Crucible Company, died on Mon 


day morning, August 8, at his home, No. 2 Peachtree 
street, Atlanta, Georgia, at the age of forty-six years. 
His death followed an illness of considerable duration 
Surviving him are his wife, Mrs. Lula Lewis; his mother, 
who lives at Richmond, Va., and two brothers, Charles 
Lewis, of Richmond, Va., and William G. Lewis, of 
Jacksonville, Fla. 

Early in his business career Mr. Lewis became con 
nected with the old Tower Manufacturing & Novelty 
Company, of New York City, and for nearly two decades 
he represented that concern in the South. On December 
1, 1909, he resigned from the Tower service to become 
Southeastern sales representative of the Joseph Dixon 
Crucible Company, with headquarters at Atlanta—a posi- 
tion he held until the time of his death. His territory 
comprised North and South Carolina, Georgia, Florida, 
Alabama and Mississippi. 





Highly successful at the former 
price of $135, the Victor is now 
supreme as the only complete 
adding and listing machine to 
sell for $100. 


Victor Adding 


and Listing Machines 





THE LATE JACK H. LEWIS 


Mr. Lewis was born at Wilmington, N. C., and through 


Standard Keyboard (flexible). out his life his interests remained closely identified with 
i 4 Dy the South. He was vice-president of the Atlanta North 
Visible Printing and Totals. Carolina Society; a charter member of the Atlanta Rotary 
? 3 Club; a@ director of the Associated Charities; member of 
Eight-Column Capacity. the Capital City Club, the Atlanta Automobile Associa 
tion, and the Chamber of Commerce. He was active in 

Totals and Sub-totals in red Masonry, having been a member of Palestine Lodge of 
r Knights Templar and of Yarab Temple of the Shrin 

He was instrumental in putting the Associated Charities 

Non-Add Key. on a firm financial basis. His intimate friends know of 


sae : many kindly, but quiet acts of helpfulness performed for 
Portability—Weight 24 pounds. others. 

Mr. Lewis was a man of wide personal popularity. He 
had charm of address and high moral and intellectual 
ideals, and had made many friends in the stationery trad 


Exceptional opportunities : 
P P not all of whom by any means were confined to the 


for experienced dealers South, and his passing will be a source of much regret 

and sales agents. wherever he was known. Office Appliances feels a sense 
of loss at his passing and extends the profoundest syn 
pathy to his sorrowing family, to his associates in the 
Dixon organization, and to the many warm friends he had 


Victor Adding Machine | “ "°° = = = 


Henry J. Reuter. 


Com an Henry J. Reuter passed away July 15 at his home, 5927 
Kingsbury boulevard, St. Louis, Mo. He was president 
of the H. J. Reuter Printing & Stationery Company. Mr 


bed ~- . 
3037-3047 Carroll Ave. Chicago Reuter was fifty-six years old, and a pioneer in the print 
ing and stationery business in St. Louis. The widow a1 
a son, Edmund A. Reuter, survive 
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DAIN-TEE Holiday Assortments of gorgeously 


colored Waste Baskets, Boudoir 
Boxes and Book Racks 


Six Standard Assortments to choose from: made up of the best selling 
numbers; in twelve delicate finishes, beautifully decorated 


The most artistic line of practical articles ever offered to attract 


the woman shopping and gift seeking trade 


Write us at once for detailed information and liberal holiday terms 


Ene Art Metal Company 


ERIE, PA., U. S. A. 
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INDEX CARDS 


ALL GRADES—COoLORS—SIZES 
RoTARY CUT 
RULED TO REGISTER 





r. |. WERTICAL FILE GUIDES 
Sst «RS MADE IN MANILLA AND PRESSBOARD 
ANY STYLE TAB DESIRED 








VERTICAL #2], FOLDERS 


MANILLA i — 1 ALL CoLors 
PRESSBOARD H | GRADES 
Rep RopINE LU WEIGHTS 


“THE KIND THAT STAND UP” 





CARD GUIDE 

















SEVERAL GRADES OF STOCK 4235-48 COLORS 
Susp Divisions oF Any SIZE in BUFF 
1 BLUE 
ABS OF ALL DESCRIPTIONS Sal MON 








CELLULOID CARD GUIDES 


CELLULOID TaBs Last LONGER THAN PLAIN TABS : 
TRANSPARENT OR OPAQUE | 
SuB DIVISIONS OF ANY SIZE | = 


COLORED CELLULOID UPON ORDER 











Boston INDEX CARD COMPANY 
BOSTON, MASSACHUSETTS 
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Mrs. Mary C. Bullen. 

\s Office Appliances was going to press we learned of 
the death of Mrs. Mary C. Bullen, sister of R. B. Wilson, 
chairman of the board of directors of the Wilson-Jones 
Loose Leaf Company, and of S. M. Wilson of Chicago. 

Mrs. Bullen passed away at Monmouth, Ill, on Septem- 
ber 3 and the remains were interred at that city. 

She had traveled extensively, having been around the 
world several times. “During the war she was in France 
where she performed many services for humanity. 
She returned from a prolonged European trip shortly 
before her death, which was quite unexpected. Mrs. Bul- 
len was active in charitable work. 


= & 
W. G. Harshaw. 


W. G. Harshaw, for many years with the sales force of 
the Todd Protectograph Company, succumbed to heart 
failure August 8, at Walker, Minn. He joined the Todd 
organization in 1913, working at Minneapolis; later he 
handled the general agencies at Nashville, Evansville and 
Cincinnati. This year failing health led him to relinquish 
managerial duties, and he joined the Minneapolis office 
of the Todd Protectograph Company as a salesman. A 
host of friends within the Todd organization, as well as in 
the business field, mourn his departure from mundane ac- 
tivities 

+ - + 
Karl F. Wirt. 

Karl F. Wirt, died suddenly in August at his home in 
Bloomsburg, Penna., while preparing for an outing at his 
summer cottage near Stillwater. Mr. Wirt had practically 
recovered from a stroke of paralysis several years ago. 
He was found unconscious by his father, Paul E. Wirt. 
Efforts to revive him were futile. Karl F. Wirt was widely 
known in the stationery trade through his connection with 
the Paul E. Wirt Fountain Pen Company. 

Tr 


Fred Brown. 

\ veteran of the house of Eberhard Faber, Fred Brown, 
found relief from long illness in July on Long Island, N 
Y. Fred Brown started with the Faber organization as 
a boy. As soon as he was old enough, he succeeded An- 
drew Thomas in the New England territory. He had been 
traveling the New England territory for twenty-three years 

Mr. Brown was married three years ago. His widow, 
Agnes Anderson Brown, his mother and one sister, sur- 
vive 

' + 
J. E. Cairns. 


J. E. Cairns was killed in an automobile accident at 
New London, Conn., July 29. He was forty-three years 
old, and had been connected with the sales force of The 
National Cash Register Company since 1908. He was 
afhliated with a number of clubs and other organizations, 
and deeply interested in civic affairs. A wide circle of 
acquaintances in the business field mourns his passing. 

Mr. Cairns is survived by the widow, three children 
and four brothers 

xk - & 
Sidney Smith Avery. 

Sidney Smith Avery, who died recently in Rochester, 
N. Y., was born in Genoa, N. Y., in 1834. He was edu- 
cated there, and moved to Rochester in 1854, taking a po- 
sition in Hoyt’s stationery and book store. Inside of a 
year the Hoyt business was bought out, and the firm of 


Steele & Avery established. This connection continued 
until 1890, when Mr. Avery retired. 
x eu © 


Edward A. Walsmith. 


_Edward A. Walsmith, one of the oldest stationers in 
Chicago, died August 13. He was associated with the 


Marshall-Jackson Company. Previously he was with 
Culver, Page & Horn and Thayer & Jackson. 
x oe & 
James Devine. 
A motor car accident at Middletown, N. Y., cost the 
life of James Devine August 14. He was the assistant 


manager of the New York office of the Kee Lox Ribbon 
& Carbon Company. 
=“ oh & 
Sebastian Abel. 

Sebastian Abel, president of the Western Screen Com 
pany, Cincinnati, O., died a few weeks ago. Mr. Abel 
was a member of the Cincinnati Furniture Exchange and 
the Queen City Furniture Club. 
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Maybe She Is 
Only “Cheap Help” 


BU your typist is a human 
being, just the same, with 
eyes that sometimes ache, with 
muscles and nerves that yield to 
strain and with feelings that 
sometimes get the better of her 
at the end of a trying day’s work. 


Moreover, she is appreciative of 
everything that makes the ’day’s 
work less trying. She shows her 
gratitude by turning out more 
work. The whole office is a hap- 
pier, busier, more efficient place 
when she has the right equipment 
than it is when she is subjected to 
needless annoyances. 


Take the matter of handling 
copy that is to be typed. How 
would YOU like to twist your 
neck and adjust your eyes to an 
awkward angle for every line you 
wroter 


You wouldn’t stand it a day. 
You would demand a light, serv- 
iceable, lining copy holder—one 
that folded in the desk at night. 
Phat means a 


pOHERTy 














The Doherty Mfg. Co. 


4903 Harlem Avenue 
Cleveland, O. 
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September Office Appliances in 1906. 


Gleanings Here and There from the Pages 
of This Publication, Noting the Outstanding 


Crown — 
The frontispiece showed Dorr E. Felt, of the Felt & Tar 


rant Manufacturing Company. 
The lead article urged that stationers study the sales 


The name of ‘‘Crown”’ as applied to possibilities of office devices. The need of suitable trait 
ing to handle a technical product was clearly brought out 
Typewriter Ribbons and Carbon The telegraphone was announced—a talking machine 
Papers, stands for the best and highest whose records were made on steel discs. The plan was 
gra ood to use these discs in correspondence, mailing them to the 
de of 2 s made. addressee, who would hear the voice of his correspondent 


when the disc was operated in his own machine. 
It was hoped that a sample of the new Moon-Hopkins 
The material used in their manufac- adding typewriter would be ready to exhibit at the New 


ture is the finest obtainable; the York business show. , | 
Pictures were shown of some of the typewrite! 
colors strong and brilliant; both branches in San Francisco, housed in temporary stores, 
a following the fire. 
ribbons and carbon paper are non The annual outing of The National Cash Register em- 
drying and non-fading, and capable ployees was held at Michigan City, Ind. Four trains of 
ten cars each were needed to transport the picnickers 
of sharp, clean work from beginning from Dayton to Michigan City. The party numbered 
to end. about 2,500. 


The new home of the L. E. Waterman Company in San 
Francisco was to be ready for occupancy soon 
““Crown’’ ribbons and carbon papers _Among the new machines to be on view at the New 
York business show were the products of the Monarch 
are made in a completely equipped Typewriter Company, the Secor Typewriter Company, the 


and up-to-date factory by men Royal Typewriter Company and the Telegraphic Type- 
s writer Company. 


whose experience covering many years The New York Boosters’ Club was described, and 
ensures a product of perfect and view of the reception room shown. A number of met 
unifern. quality Neat and attrac prominent — _ typewriter and stationery fields were 
° - active in the club. 
tive boxes and packing assist in the epemeinee 
“Beg Your Pardon.” 
ready sale of Crown goods by the win Chicsmes Tel ~ yee 
1¢ Chicago Tribune has established a department 
dealer. which errors are corrected, known as the “Beg Your Par 
don” department. It has thereby established a line of 
thought for readers. A letter addressed to our “Beg You: 
Dealers wishing a line of Typewriter Pardon” department by E. A. Kirkland, directs attention t 
an error on page 159 of the August issue. Reference wa 
Ribbons and Carbon Paper that is made to Mr. Kirkland’s connection with the “Office Equi 
COMPLETE and of irreproachable ment Company.” Mr. Kirkland says that his concer: 
. ~ the “Manufacturers’ Agent Company—Not Inc.,” represent 
quality are invited to write for sam- ing The Bircher Company. Mr. Kirkland is unable t 


locate a concern by the name of “Office Equipment Co1 
pany” in Chicago. Our apologies for the error are ex 
tended to Mr. Kirkland. 


CROWN It’s the Salesmen Who Were Speedy. , 


Under the heading, “Speedy Work in Typewritet 
I ) 


Ribb & C b Mf © sembly,” on page 60 of the August issue, we misstated tl 
1 on arpon g. 0. scope of the uniform demonstration plan of the Unde 


wood Typewriter Company. The account stated that th: 


ples, prices and terms. 


782-90 St. Paul Street Underwood repair men showed speed in taking down th¢ 
achines “assembling them in incredibly short tim 

r N machines and reassem g red } 
Rocheste ® r Y., U.S. A. The records were made by salesmen. The uniform det 


onstration plan is calculated to show prospective custon 
ers the simplicity of Underwood typewriter constructio1 
and the character of manufacturing processes which makes 
possible this quick work by the salesmen 

The elimination contests in the Underwood unifor 
demonstration have been concluded, and the successful 
salesmen in each district journeyed to New York | 
month to show which man of all the Underwood sales1 
was the most proficient in this novel demonstration. 

There are two common costly mistakes in busines 
Wasting fine brains on routine work, and trusting fine 
work to routine brains—-The Faultless Bulletin of t! 
Stationers’ Loose Leaf Company. 
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“Permanent” 


CARTER PRODUCTS 


make permanent 


CARTER CUSTOMERS 












— - 
ee hd carbon copy to all departments, 
. salesmen and branch managers 
—tonight —without fail!” 








You want to sell inks that write not only | 
easily and well, but inks that will stand the | 
test of time. And you want to sell your cus- 
tomers carbons and ribbons to make writings 
that will be as clear and legible twenty-five 





years from now as they are today. 


In other words you want Carter permanence 
Such a permanence in sticking, for instance, as 
only Carter’s Cico paste will give. 


Permanence is the backbone of Carter quality 
—has been through more than sixty years of 
manufacturing. Carter Inx Products for 
sixty-three years have met and passed the 
tests of every crisis. Year in, year out, Carter 
quality is the same. And dealers buying them 
all are making the manifold profits of a wide 
and standard line. 


Permanence in advertising—that’s another 
thing. Telling the public about that excel- | 
lent quality! Every month in System now 


the 200,000 leading business executives of a 
the country are being advised of the ne- | h I 

cessity of quality in carbons and ribbons. e ar er S Nn Ompany 
Let these executives know that you sell 


Carter’s. Display your whole line. Manufacturing Chemists 


BOSTON NEW YORK 
CHICAGO MONTREAL 











Standardize on 





a Standard Line 
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August in Corporate Finance. 


A summary of prices on New York and Chicago stock 
exchanges of industrial stocks related to the office equip- 
ment and stationery fields. Where no showing is made 
the stocks were not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Can Company—Common. 
High for year, Jan. 29@32%; low for year, June 20@23% 

Week of August 6—Sales, 7,800; high, 2814; low, 2634; 
close, 264. 

Week of August 13—Sales, 5,500; high, 267%: low, 25! 
close, 25! 

Week of August 20—Sales, 6,300; high, 25! 
close, 247% 

Week of August 27—Sales, 3,600; high, 253%: low, 24! 


close, 25. 


- low, 2414; 


American Can Company—Preferred. 

High for year, Jan. 20@88; low for year, June 23@76%. 

Week of August 6—Sales, 100; high, 82; low, 8&2; 
close, 82. 

Week of August 13—Sales, 100: high, 82: low, 82; 
close, 82. 
Week of August 20—Sales, 1,400: high, 80: low, 887 
close, 79. 
Week of August 27—Sales, 600: high, 79%: low, 79; 
close, 79% 
Div idend 1% per cent the quarter, payable October 1 to 
stock of record September 15. 
American Writing Paper Company—Preferred. 

High for year, Jan. 20@39¥,; low for year, Aug. 12@20 

Week of August 6—Sales, 700; high, 23%: low, 22; 
close, 22 ’ 

Week of August 13—Sales, 1,200: high, 23: low, 204; 
close, 23. 


Week of August 20—Sales, 900; high, 22: low, 21% 


Ss 


close, 21%. 
Week of August 27—Sales, 500: high, 2234: low, 21; 
close, 223 


Burroughs Adding Machine Company.* 

Month to August 27—High bid, 139; low bid, 130. High 
asked, 145: low asked, 133. 

Columbia Graphophone Company—Common. 

High for year, Jan. 8@123%4; low for year, Aug. 24@2%. 

Weck of August 6—Sales, 3,400; high, 434; low, 43%; 
close, 4 ° 

Week of August 13—Sales, 12,500: high, 414: low, 4; 
close, 4 

Week of August 20—Sales, 14,800; high, 4%: low, 3% 
close, 33 g 

Week of August 27—Sales, 26,700: high, 334: low, 
ck se 35K. 

Brokers who are supposed to act for the du Pont inter- 
ests have been sellers of Columbia Graphophone and Gen- 
eral Motors. In the case of Columbia Graphophone it was 
learned on reliable authority that the company is now 
meeting its funded debt and other fixed charges from opera- 
tions, after running at a deficit in the first six months of 
this year. It can be stated there is no danger of a receiv- 
ership, in spite of persistent reports in the financial dis- 
trict to the contrary.—Chicago Journal of Commerce, Aug- 
ust 20. 

Columbia Graphophone Company—Preferred. 
High for year, Feb. 19@62%; low for year, Aug. 24@9% 

Week of August 6—Sales, 299: high, 19: low, 18%; 
close, 1834. 

Week of August 13—Sales, 300: high, 1814: low, 18; 
close, 18, 

Week of August 20—Sales, 600: high, 15: low, 14; 
close, 14. 

Week of August 27—Sales, 2,200; high, 14; low, 9%: 
close, 137%. 

Computing- age Recording Company. 
High for year, March 19@39 low for year, June 2@ 28%. 

Dividends $1.00 the quarter, payable October 10 to stock 
of record September 26. 

_. . B. F. Goodrich Company—Common. 

High for year, Jan. 11@44%; low for year, June 24@26%%. 

Week of August 6—Sales, 1,000; high, 33; low, 32; 
close. 32. 

Reg Be of August 13—Sales, 2,900; high, 3214; low, 31; 
Close 311 


oY; 


Week of ’ August 20—- Sales, 2,600: high, 31%: low, 297%; 
close 31. 
Week of August 27—Sales, 2,500; high, 3014; low, 28%; 


close. 30 
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DIEMER 


PRODUCTS 

















The discriminating consumer 
wants to know “why” the pro- 
eressive dealer wants to know 
“why”—it is therefore squarely 
up to the manufacturer to make 
the “why” of his products ap- 
parent at first glance. For this 
reason we recommend DIE- 
MER PRODUCTS 


Because of their extensive vari- 
ety and consistently reliable 
performance—a natural conse- 
quence due to the use of more 
durable, high grade materials— 
DIEMER PRODUCTS have es- 
tablished a name for service- 
ability. As an established well- 
advertised line it consequentiy 
assumes the leadership of your 
specialty department. The de- 
pendability of the DIEMER 
PRODUCTS breeds a spirit of 
confidence and satisfaction that 
reflects on the daily sales sheet. 
We will prove to you its possibility 
—get in touch with us today—ask 
for our catalog and price list, which 
will acquaint you with the advan- 
tages that a line of a higher caliber 
will afford you. 


John F. Diemer Co. 


107-109 LaFayette St. 





New York, N. Y. 
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in Acme Staplers. They are sim- 
ple, and of few parts; amply strong 
for any work within their range. 
We guarantee both our Stapling 
Machines and Staples: 


Acme Staplers 


$ bring a continual stream of busi- 

ness to the stationer who sells them. 
Et Not only for staples, but for all 
other items in stock. Folks get 
the habit of coming to the store for 
all their office supply requirements. 





There are four sizes of Acme Staplers: 

Acme No. /, for heavy duty; capac- 
# ity, 100 staples. Acme No. 2, for 
general utility; capacity, 50 staples. 
Sure Shot, for every office job; ca- 
pacity, 100 staples. Midget Binder, 
for individual desk equipment, with 
wide range of usefulness; capacity, 
100 staples. 


DEALERS—You can make good money 
$2 handling Acme Staplers. Write for par- 
ticulars. 


Acme Staple Co., Ltd. 


1643-47 Haddon Ave. Camden, N. J. 


LONDON: Kado Company 
CANADA: Ernest J. Scott Peter 
See} St., Montreal 
; SCANDINAVIA & FINLAND: 
& Export Co., 206 Broadway, 
HOLLAND: Richard Weiniger, 
Amsterdam 
AUSTRALIA & 
Supply Co., 
Wellington 


& Co., 59 St. 
Foreign Trade 
New York 
Singel 276, 
NEW 
Ltd., 
N. Z. 


ZEALAND: Excelsior 
Sydney, N.S. W. and 
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B. F. Goodrich Company—Preferred. 

High for year, Jan. 7@8&5; low for year, June 23@62 
= Week of August 6—Sales, 700: high, 75: low. 717%: close 
73. 

Week of August 13—Sales, 400: high, 74: low. 7 
close, 74. 

Week of August 20—Sales, 600: high, 73 low, 72 
close, 72. 

Week of August 27—Sales, 800: high, 72: low. 7 
close, 70. 

Kellogg Switchboard & Supply ricer 

wy to August 27—High bid, 36; low 34. Hig 

asked, low asked, 36. 
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The pelle Tire & Rubber apne Common.’ 
Month to August 27—High bid, | rid 
asked, 1414; low asked, 10%. 
The Goodyear Tire & Rubber eye Preferred. 


1 
Hig 


ery ~ to August 27—High bid, low 21 H 
asked, : low asked, 28. 
the tw Typewriter Company—Common. 

High for year, Jan. 204 37%: low for vear, June 20@17 
Week of August 6 Sales. 500: high, 21 low, 20 
close, 21%. 

Week of August 13—Sales, 300; high, 20':; low, 2! 
close, 20. 

Week of August 20-—Sales, 400; high, 21; low, 2! 
close, 21. 

Week of August 27—Sales, 500; high, 2 low, 19 
close, 20 


Remington Typewriter Company—First Preferred. 
High for year, Jan. 17@80; low tor year, May 7@74 
Remington Typewriter Company—Second Preferred. 

Inactive 1921 to Date 
Underwood Typewriter Company—Common. 





High for year, Feb. 25@160%; low for year, Aug. 25@ 121 
Week of August 27—Sa les, 100; high, 121 low, 121 
close, 121”. 
Underwood Typewriter Company—Preferred. 
High for year, Jan. 18@104%4; low for = ar, Aug. 14@101 
Week of August 13—Sales, 100; high, 10114; low, 101 
close, 101% 
U. S. Envelope Company. 
Dividend four per cent semi-annually, payable Sept 
ber 1 
The Wahl Company—Common. 
High for vear, Feb. 9503; low for year, June 21l@3 
Week of August 6—Sales, 190: high, 42 ow, 41 
close, 42. 
Week of August 13—Sales, 640; high, 42: low, 40 
close, 40% 
Week of August 20—Sales, 160; high, 40%; low, 4 
¢€ lose, 40. 
Week of August 27—Sales, 260; high, 40; low, 39 
close, 39K. 
The Wahl Company—Preferred.* 
Month to August 27—High bid, 78; low bid, 72. H 
asked, 83; low asked, 73. 
House Organ Philosophy. 
Beauty that’s skin deep at least won't sh off | 
Hub Guide Post. 
Buying is shrewd, but people haven't actuall; 
their money.—The Shaw-Walker Skyscraper 
Equip your smile with a self-starter.—The Hand-é 


of the United States Envelope Company 


A concern doesn’t “stop buying” whet in energe 





salesman is around.—Lightning (The Bircher Company 
All you can expect is flowers, slow musi 1 sympa 
if you insist on telling the world your business is dea 
The Burroughs Bulletin. 
The best you can do will not be better the d 
and responsibility your work justifies he Bu 
Brothers Breeze. 
If you don’t know the value of team play, just | 
; just 
what happens to a loaded wagon when one wheel 
off—The Murphy Chair Man. 
Phere is no second money in the Hall of Fame Parker | 
grams. 
ever put off until! tomorrow vour order that shoul { 
placed today.—Friendly Service News LL 
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No. 14 


This No. 14 Bank 
Pen is the most \- 
ular in the world 
among accountants, 
with its fine, clear 
stroke, so little need 
of blotting and with 
ink for many col- 
umns 


iS 


20 


20; 





va Pens Easily Shown 
M8 are Easily Sold 


hale 
HAT’S the real reason for the Esterbrook 
3614 display case. It saves counter space, gives 
good display to a wide assortment, requires 
little capital tied up in stock and makes the 

40 choice easy for your customers. Then sell 
3954: by the box and use the name and number. 





That and well-arranged shelves of other 
stock will make a pen sale grow into a much 
larger purchase. 





There’s a link-up between this Esterbrook 
line of the world’s twelve most popular pens 
and added profits in other departments. 


Clasp Our dealers’ service will show you how if 
you will write us. 


rgetic 
any) 
The Esterbrook Pen Manufacturing Co. 
vathy 80-100 Delaware Avenue, Camden, N. J. 


ad — 
ad . 
The Brown Bros., Ltd., Toronto, Canada, 


ignity 


rrow>s> 
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Flat Vertical File Folders 











The fits That 
> Holds And Wins! 


Fiberstok holds old customers 
and wins new ones. It answers the 
universal demand for envelopes 


that stand the roughest usage in 
mailing, filing or carrying; that 
look well and last indefinitely. 
Fiberstok uniformity in thickness 
and color are salient features. If 
you do not handle Fiberstok, write 
for free samples and Catalog 5 
with a practical selling plan for 
your territory. 


toh 


FLAT and EXPANDING 
ENVELOPES, FOLDERS, 
FILE POCKETS, FILES, 
and Other Specialties 


NATIONAL FIBERSTOK 
ENVELOPE Co. 
429-447 Moyer St. PHILADELPHIA 









21 Park Row 
NEW YORK 


Merchants 
Laclede Se Sie) 

Building, me Spec 
ST.LOUIS \ 








Tag Manila Vertical File Folders 
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Inland Retail Store Bought by Wallender. 

Sale of the retail store of the Inland Printing & Binding 
Company, at 323 St. Louis street, Springfield, Mo., to 
W. A. Wallender, of Springfield, was announced on 
August 16, by E. H. Scholten, president of the company. 
[he purchase price was not made public, but a 260-acre 
farm five miles southeast cf Springfield was given in 
trade by Mr. Wallender. 

The retaii store of the printing and binding company 
was established about two years ago, and Mr. Wallender 
has been the general manager oi the store during the past 
year. He came to Springfield from Decatur, Illinois, two 
years ago. In Decatur, Mr. Wallender was a member of 
the firm of Wallender & Wilder (now Wilder & Wilder), 
one of the Jargest office supply stores in Illinois outside of 
Chicago. He has had fourteen years’ experience in the 
office supply business. 

The store will be renamed the Springtield Office Supply 
Company. The sales and office force of the store will not 
be changed. 

The foregoing item was taken from the Springfield Daily 
Leader of August 16, forwarded by Charles L. Mitchell of 
Topeka, who says that our friend, “Bill’ Wallender has, 
in the store he has just bought, one of the most attractive 
establishments in the state of Missouri. Mr. Wallende‘ 
took charge of the Inland Printing & Binding Company’s 
store as general manager some fourteen months ago 





Chapman Joins Helwig Company. 

Ed. Chapman, who has been in the employ ef the Kil- 
ham Stationery & Printing Company of Portland, Ore., 
for the last fifteen years, has recently purchased a half 
interest in the oftice supply house of Chas. L. Helwig 
Company. Mr. Chapman started with the Kilham Com- 
pany in 1906 in the capacity of shipping and receiving 


clerk. He has worked on up the ladder, performing 
work in practically every department, with several years’ 
outside selling. He now resigns the position of sales 
manager to enter into business tor himself. The expe- 
rience he has had during which he has seen the Kilham 
Company grow from a very small concern to be one 


of the leaders on the coast should pe of considerable 
value to him now in building up his own business. The 
Helwig Company have made a creditable growth in the 
last two years and they feel that they have greatly in- 
creased their possibilities by the addition of Mr. Chap- 
man to the firm. 

Fred. Young Takes New Quarters. 

Fred. J. Young, widely known on the Pacific Coast as a 
manufacturers’ agent handling several leading office equip- 
ment lines, recently moved from rooms in the Citizens’ 
National Bank building, Los Angeles, to 319-320 Grosse 
building, that city, where larger quarters were available. 
Here the lines can be displayed to much better advantage 
than heretofore. 

Mr. Young was recently in the eastern section of the 
country, calling on manufacturers and others. Office Ap- 
pliances’ representatives had the opportunity of visiting 
with Mr. Young both in New York and Chicago. 








Cox Handles Clarotype Linc. 

Allen W. Cox, who is well-known and popular among 
the stationery fraternity, is calling on dealers in the states 
of New York, Pennsylvania and Ohio in the interests of 
the Clarotype Company, manufacturers of the typewriter 
type cleaner of that name. Mr. Cox has had considerable 
experience in selling specialties and has built up a wide 
acquaintance, particularly in the East. 


Harrisburg Concern in New Building. 


_ On September 3 the Cotterel-Ebner Company moved 
into their new building at Second and Locust streets, Har- 
risburg, Pa. Alterations have been in progress for about 
five months, the completion of which gives the company a 
modern and convenient store for themselves and their 
customers. The formal opening took place on Saturday 
afternoon and evening, September 3. 


Coast Index Card Maker Reorganizes. 

A reorganization of the Wheeler Index Card Company, 
344-46 Crocker street, Los Angeles, Calif., has been ef- 
tected. The name has been changed to the Cowan- 
Wheeler Company, Inc. Park W. Cowan. president-treas- 
urer, has charge of production; Clyde H. Wheeler, vice 
president-secretary, conducts the sales department 
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What About Chairs? 


Do you offer “Just chairs” to the 
prospective buyer, with an apol- 
ogetic gesture, or do you show 
him an established line, recog- 
nized for its sterling merit? 








A375P ixy 





Nichols & Stone Chairs 


command respect on first sight. 
Experience with their sturdy 
strength and lasting finish in 
hard service proves to the office 
executive that Nichols & Stone 
Chairs are reliable as well as 
comfortable. 


Write for the Nichols & Stone Catalogue 


Nichols & Stone Company 


Gardner, Mass. 


Export Department: 25 Whitehall St., New York, N. Y. Z 
AL A 


WEE 
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Texas Dealers’ Sign Has Familiar Features. 








The Cargill Company, Houston, Texas, has recently dis 
played an electrical sign over the store door which is con 
spicuous because of the several trade marks of man 
facturers who have given extensive publicity to thei 
marks. The idea lifts the sign out of the | | 
vives it a distinction of national character. Such 


, 
class, 











THE 


St. Johns Trade-mark 


Guarantees the Table! 








If only from a dollar and cents 
standpoint, it pays to buy good 

merchandise. Retailers who TEXAS—Showing How ‘The Cargill Gom- 
pany Appropriates to Itself the Selling 


sell St. Johns Tables take ad- | | Vale Adwepingd Ldmes Cute 
ditional satisfaction in every | ee ee 














sale because they know our . has the effect of enhancing the standing of the store in t 
eyes of visitors, as well as local residents, as it gives 
' label guarantees the table. : identity to the store well worth while. 

Won't Dispatch Short Paid Foreign Letters. 
Every St. Johns table you sell | A post office innovation which will enhance the standing 
. . ' of American business houses abroad has been instituted 
will become a real advertise- : by Postmaster General Will Hays. An order has _ beet 
issued that letters of foreign address on which insufficient 
ment for you and your store postage have been paid will be returned to the sender for 

. be : rectification. The value of the stamps originally affixed 
because of the genuine pleas the envelope will be credited, even though cancelled. Th 
. . . . . sender merely adds stamps to cover the deficiency, and r« 

ure and satisfaction it will give . ae 

the purchaser. This will bring an end to the complaints of business 
: men in other lands against the unfortunate accident of 
short paid mail from the United States. In the past th 


*\ 


S h T bl ‘* : recipient abroad has had to pay double the deficien 
t order to secure the letter. The offense is not commo: 
“ Jo ns a e€ O. among experienced exporters, but novices in foreign cot 


respondence have often caused annoyance and expense 








Cadillac, Michigan : their correspondents abroad through mailing letters with 
insufficient postage. Office Appliances, with other business 
papers, has called attention to the unfortunate consequences 
of short paid foreign mail from time to time. The sit 


plicity of the solution gives rise to the wish that a | 
had been in charge of the post office years ago. The ren 
edy has been suggested often, but it remained for the pres 
ent incumbent to take the necessary step 





The new ruling does not justify exporters from relaxit 
vigilance over foreign mail. If a letter is short paid its 
dispatch is delayed several hours at least 

This may be sufficient to cause the letter to miss a sail-* 
ing. The chief benefit in the new regulation is that 
save our faces abroad. 


Safe Dealer Takes on Office Furniture. 
The Southern California Safe Company, 402 South |] 
Angeles street, Los Angeles, Calif., has added office furt 
ture to its lines of vaults, vault doors, safes, safety depo 
boxes, etc. The corner store adjacent to the old locati 
No. 400 South Los Angeles street. will house the ne 
department. 
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con- 
anu- 
their 
and 
plan 
ae Cement floor towithin 
Fit linoleum. loose ly Fold back strips 80 4m. of seam, Seams 
y with seams overlapping that cement may be ap- to be cemented 
and allow to stretch, plied to the floor. later. 
Y \ | > 
. ° 
A New and Better Method of 
| Laying Linoleum and Cork Carpet 
I | ARDLY less important than the quality of the materials them- 
selves is the manner in which Battleship Linoleum and Cork 
Carpet are laid. If this werk is not done properly, maximum service 
i from the floor is impossible. 
: 
U When we placed an unequivocal money-back guarantee on all 
Gold-Seal Linoleums and Gold-Seal Cork Carpets, we took the first 
j great step toward complele user satisfaction. 
Now we have taken the second and final step. We have worked 
out a method of laying these Gold-Sea/ products which insures maxi- 
mum service on the floor. 
i This new method was developed by our experts after consultation 
with experienced architects and floor-covering contractors — after 
a the many months spent in thorough investigation of the results obtained 
Cs an ; j . . . 
by various methods of laying. From the mass of accurate informa- 
' tion thus secured, the new Gold-Seal Specitication for Laying was 
S. evolved. It is clear and exact in every detail, and covers every or- 
nding dinary condition. In the event of unusual conditions, not covered 
— by our specifications, call upon our flooring experts for free assistance 
een 
ner eee and co-operation. 
eae When you incorporate this new specification in your Hooring con- 
The f tract you are assured of two things—(1) the highest grade materials 
id re- —Gold-Seal products backed by an out-and-out money-back guar- 
antee—(2) that these materials will be laid by a method that makes 
Siness perfect results a certainty. 
nt of i , 
st the ; Why not be sure? Let us send you copies of the Gold-Sea/ Spec- 
icy im | ification for laying Battleship Linoleum or Cork Carpet. ; 
mmon ; 
—— ‘ 
Ss S6e- ’ — oo . ae 
aa ga CONGOLEUM COMPANY 
with ' INCORPORATED 
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Havs ki >» Kansas City Atlanta Montreal 
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laxing 


1id its 


On every roll of Gold 
Pri Seal Battleship Lino 


a sail- 
leum will be found ou 


Gold Seal bearing 


Battleship Linoleum. :<: 





h Los *‘ Satisfaction guaran- 
furni- (THE FAMOUS FARR & BAILEY BRAND) 
leposit teed or your money 





gprs Made According to U.S.Navy Standard back. 
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GOLD PLATED METALS 
Sheet Size : Cover and Only 
Bind ate 50 Sheets : 
. a4 51 $2.75 $2.50 
444 x 2 51% 3.00 2.75 
444 x 24% 52 3.25 3.00 
24x 4% 52% 3.25 3.00 
5 Za 53 3.55 3.45 
3 = 3 531% 3.55 3.75 
6 x 3% 54 4.35 4.00 
3% x 6 54% 4.35 4.00 
03% x 3% 55 4.65 4.25 
NICKEL PLATED METALS 
Sheet Size No. Cover and ‘ r Only 
Bind 50 Sheets ; 
2x4 41 $2.25 $2.00 
444 x 2 41% 2.50 2.25 
4% x 24% 42 2.75 2.50 
24x 4% 42! y a 5." 2.50 
5 x 3 43 3.05 2.75 
2 . 5 434 3.05 2.75 
6 x 314 44 3.85 3.50 
3u% x 6 44, 3.85 3.50 
6% x 3% 45 4.15 3.75 











McM Memorandum Sets 


COVER AND 300 SHEETS 
Vest Pocket Size—2!/2"x41A” 


Gold Plated Metals—No. G42}, 





A POPULAR BOOK FOR GIFTS 
FOR MEN 





SEAL ADDRESS BOOKS 


Gold Fillet Edges. Gold Edged Sheets. 





Gold 414x2% 152 $3.05 $0.45 $0.50 
Plated 5$ x3 153 | 3.35 50 55 
Metals | 6 x3% | 154 4.05 55 60 
Nickel | 4%x2% 142 2.55 45 50 
Plated | 5 x3 143 2.85 50 55 
Metal | 6 x3% | 144 | 3.55 55 60 





SEAL DIARIES 


Genuine Seal. Gold Fillet Edges. Gold Edged Sheets, 


Cover | Set of | Index 

















.. Size of Sheet No. Only Sheets Monthly 
Gold 414x2% | 252 $3.05 | $0.45 $0.50 
Plated (| 5 x3 | 253 | nae” | 50 So 
Metals | 6 x3% | 254 | 4.05 ge | .60 
Nickel | 4%x2™% | 242 ri 45 | 50 
Plated (| 5 x3 | 243 2.85 50 | 55 
Metals | 6 x3% 244 | 3.55 55 | 60 





_McMILLAN BOOK COMPAN y, Syracuse, New York | 


Geen temonmennnensnnsnvmnnnnnnnninsinnnissinsinmnnnnsniiin _ 
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Graphic Arts Souvenirs Made “On the Spot.” 

While the crowds were milling about the Graphic Arts 
Exposition in Chicago last July, several of the exhibitors 
found time to produce an attractive booklet in the 
Coliseum, realistically depicting the scope of the show, 
and the completeness of its exhibits. 

This unique souvenir—a twelve-page affair, 3x334 inches 
in size—is entitled, “Presenting the Graphic Arts Exposi- 
tion Graphically.” The novel feature is the fact that 
everything about it—from stock to trimming—was pro- 
duced on machines exhibited at the big convention. It is 
the first booklet or piece of printed matter of any kind 
ever made in all details at a printing convention or exposi- 
tion. 

Stock for the booklet was produced on the miniature 
paper machine exhibited by the American Writing Paper 
Company, and which, incidentally, proved to be one of 








WAS IOO.— NOW ©! 








THE PAGEANT OF PROGRESS, CHICAGO, JULY, 1921.—The 
“Exerciser,’’ Showing How Machines are Given a Running Test 
at the Factory, is in the Right Foreground. It Caught the In- 
terest of the Crowds Which Surged Through the Pier. 








the decidedly worth-while features of the big printing con- 
vention. The composition and new strip border were 
handled on a monotype in the display of the Lanston 
Monotype Machine Company. The printing was done on 
a Chandler & Price press, equipped with a Miller feeder, 
and exhibited by the Miller Saw Trimmer Company. 

Even the ink used in the distinctive souvenir was ground 
and mixed at the exposition. It was produced at the com- 
plete ink-making plant of-the National Association of 
Printing Ink Manufacturers. Other phases of the work 
were handled by the following: Press rollers, Chicago 
Roller Company; engraving, F. Wesel Manufacturing Com 
pany, exhibiting a complete photo engraving plant operated 
hy the Peerless Engraving & Colortype Company; folding, 
Dexter Folder Company; stitching (Perfection wire 
stitcker), J. ] Morrison Company; cutting, Seybold 
Machine Company. 

The booklet, which is attractively prepared despite the 
unnsual conditions under which it was issued, contains 
the official greeting of President Warren G. Harding and 
tne reply of W. R. Goodheart, president of the National 
Association of Printing House Craftsmen. A line cut of 
President Harding adds appreciably to its appearance. 

Copies were sent to President Harding, to members oi 
the executive committee of the United Typothetae of 
America, and to Geo. A. Galliver, president of the Ameri- 
ean Writing Paper Company. 


Soldier’s National Typewriter Stolen. 
United States soldier stationed at Fort Sheridan, III, 
reports that his National typewriter, serial No. 20,547, has 
been stolen, the case included. Dealers are requested to 
watch for this machine and hold it if possible, reporting it 
to the loser, Anthony J. Geshay, U. S. A., Fort Sheridan, 
Ill. (Signal Corps), or to the National Typewriter Com- 
pany, Fond du Lac, Wis. 

Mr. Geshay is not in a position to make an active effort 
to recover his machine, and can ill-afford the loss. The 
co-operation of dealers and repair men will be appreciated 
by him and the National Typewriter Company. 
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VUL-COT Waste 


Baskets usually sell 
themselves—and we 
guarantee them. 


VUL-COT was the first guaranteed 
waste basket—and VUL-COT bas- 
kets still carry that guarantee which 
says they must give 5 full years of 
service. 


Show your customer this guarantee. 
Incidentally he’ll take in the hand- 
some appearance of the VUL-COT 
basket. Let him feel how light it is. 
Then tell him it will bear his weight 
without damage. 


\nother good argument is the fact 
that a VUL-COT basket holds all 
the waste. Small pieces of paper, 
chips and the like can’t slip through. 
Any one of these facts will sell 
V UL-COT baskets and this is where 
you come in for profits you deserve 
for handling a guaranteed product. 


Let us hear from you if you are not 
now handling VUL-COT Baskets. 








American Vulcanized Fibre Co. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 

Canadian Distributors: 


A. R. Mac Dougall Co., Ltd. 
468 King St. W., Toronto, Canada 


VUL-COT Fibre 
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Y Erbe Mfg. Co. | 
/ Rochester, New York. : 
| 
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¥/ Please send me informa- 
y/ tion about the new “Y and 


YE.” “B” Label Safe. 


lj 
/ Name. 
4 Address 
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WHY BUSINESS MEN 


ARE DISCARDING THEIR FORMER 
LDDRESSING SYSTEMS FOR 


” She 
Lad i PLS5 











The address cards used in the Address-Press 
can be stenciled on the same typewriter you 
are now using in your office. rch stencil is 
good for 10,000 inpoees ions and pririts address. 
es which cannot distinguished from type- 
writing. These Address Cards are filed card- 
index fashion. 





























The Address-Press costs much less than a 
typewriter. You can start using it on as few 
names as you wish and easily develop this list 
until it covers every prospective customer. 
Sears Roebuck & Company of Chicago use the 
Address-Press on a list of 7.000.000 names. 
































The Address-Press automatically transfers 
addresses from the indexed stencils to your 
circulars,etc.,at a speed of 60 per minute. Uncle 
Sam’s big army of Postmen are then ready to 
go to work for you, delivering your sales-talks 

irect to the people you want to reach, for 1 
cent per call;—thus eliminating profit-killing 
railroad fares, hotel bills and expensive sellin ng 
crews. By far the quickest and most profitab 
way to sell goods nowadays! 











ited in Cities of from 25.000 to 125.000 
ition. Send r »ecial Proposition 


THE EL LIOTT CO. 


140 ALBANY ST., CAMBRIDGE, MASS. 
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Holmes of Mississippi Moves to Jackson. 


Holmes of Mississippi, whose store and factory has been 


an institution at Greenville, has moved to Jackson, Miss 
The change was made because of the widened circle ot 
customers in Mississippi and adjoining states. Jackson 


affords a better distributing point, and enables improved 
service to customers. 

The store at Jackson will carry a complete line of office 
furniture, including wood and steel desks, filing cabinets, 
steel shelving and allsteel safes. As soon as a suitable 
location can be secured Holmes of Mississippi will install 
at Jackson one of the most complete manufacturing plants 
of its kind in the South, producing blank books of every 
character, ruled work and printing, and meeting the re- 
quirements of banks and commercial concerns 

An office will be maintained at Greenville, to look after 
the needs of customers there and in the surrounding terri 
tory. M. P. Schlesinger will be in charge at Greenville. 


E. Y. Horder Leaves for Alabama. 

E Y. Horder, founder of Horder’s, Inc., Chicago, IIL., 
left late in August for Magnolia Springs, Ala., where he 
is developing an extensive orange and pecan orchard. He 
makes periodical trips to Alabama, watching his orchard, 
and enjoying the salubrious climate. On the eve of his de- 
parture for Alabama, Mr. Horder commented on the sur 
prising amount of cash business done by the stores of late 
He ascribes this to the fact that many buyers are shopping 
around, and prefer to pay cash rather than to cotah lish a 
credit. Mr. Horder noted that the tide of business had 
turned with the passing of July, and that affairs are now 
showing continued and perceptinie improvement 

Schmink Office Supply ‘Company Established. 

The office supplies department of the Lone Star Press, 
Port Arthur, Texas, was separated from the printing de- 
partment August 1, and will continue under the name, 
Schmink Office Supply Company. The Lone Star Press 
was established by S. E. Schmink. He has disposed of 
the printing business, and will devote all his time to the 
office equipment and supply business. The store will re 
main at 631 Procter street. The lines carried include Art 
Metal, Dixon, Carter’s, Irving-Pitt, Wilson-Jones and “Y 
and EF.” 


Cairo Commercial Library. 

The commercial catalogue file of the Bureau of Com 
merce and Industry of the Egyptian Minister of Finance 
now contains nearly 9.000 copies, representing manufactur 
ers of the United Kingdom, Canada, Australia, United 
States, France, Belgium, Sweden, Switzerland, Czecho 
slovakia and Germany. ‘The catalogue file is open from 
nine to noon week days, and an invitation to the general 
public to use it has been issued by the government in thre 
languages. American business houses are invited to con 
tribute to this file. 





“Oxford” Opens Chicago Salesroom. 
The Oxford Filing Supply Company, 382-84 Jefferson 
street, Brooklvn, N. Y., has opened Chicago salesrooms at 


106 North La Salle street. There is a complete assortment 
of filing supplies for the convenience of Chicago stationers, 
under the supervision of F. W. Connor. 

In addition to the factory steck, the Oxford Filing Sup 
ply Company has salesrocms in New York City and Chi 
cago, a resident salesman in Philadelphia, and a resident 


salesman is to be established shortly at San Francisco. 


Irvin Company Cultivates Western Trade. 
N. L. and K. W. Zeagler, 625 Colorado building, Denver 


Colo., have been appointed Western representatives ‘ 


Alex H. Irvin Company, Curwensville, Penn: They wil 
handle the new Irvin line of stapling machines and supplies 
in the states of Washington, Oregon, California, Montana 


Idaho, Nevada, Wyoming Colorado, New Mexico, the 
Black Hills country of South Dakota, Nebraska, Kansas, 
and the Pan Handle and El Paso districts of Texas 
Tulsa Dealer Sells to Mexican Government. 
The Palace Office Supply Company, Tulsa, Okla., has 


reached out into Mexico for business. An order was 
placed for $21,000 worth of office furniture and suy plies 
for delivery to the Mexican government. This business 


was the direct result of a newspaper advertisement. which 
reached the attention of the commissary for the Mexican 
government. The Tulsa firm was in competition with equip- 
ment houses in New Orleans and Houston 
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Another improvement in National Cash Registers. 
Low-priced receipt printer. 








To all merchants: 


J. BLANK 


When you press a key on this register — 214 Main Street 
Blankville 


@ It shows the price of the article. 40 


@) It prints a record for the merchant. 





Amount =< 
° . ° Purchase S 
@) It prints this receipt for the customer. =p) ae 
@ It opens the cash drawer. 05 SEPT 10 


©) It adds up the money received for the day. 











Copy of receipt printed 
for each customer 


Now there is a receipt-printing National Cash Register for every line of business. 


Old registers bought, sold, repaired, and exchanged. 
Easy payments. Liberal allowance for old registers. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CoO. 


DAYTON. OHIO. 
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Browne-Morse Steel Products 


“A Year and a Half Ahead’’ 








No other word than “Quality” quite so well 
describes the new Browne-Morse Steel 
Filing Equipment. Real dependable quality 
is built into every part and into every piece. 
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Introducing Complete Line of Steel 


Standard line of Upright Sections. 
Counter Height Sections. 
Single Drawer Vertical Sections. 


Solid Card Index Cabinets (built to 
stack up). 


Transfer Cases. 





Standard Upright Sections 


Solid cast brass hardware. Auto- 
matic drawer stop catch. 


Every end panel recessed and fin- 
ished. Separate detachable end 
panels never necessary. 


Made in Letter, Cap and Bill sizes. 
Also cupboards, 10 double drawer 
3x5, 8 double drawer 4x6, 7 double 
drawer 5x8—and Inserts for letter 
size sections in 3x5, 4x6 and storage 
drawer sizes. 





2 Drawer Vertical 


Single Drawer Vertical Sections. 


Made in Letter, Cap and Ledger 
Sheet sizes. 


Intermembering device so solid 
and strong that a stack of single 
drawer sections make practi- 
cally a solid cabinet. 








Transfer Cases 


Made in Leather, Cap, Bill 


and Ledger sizes. Browne-Mor se Company 


Flush sides and top. Roller 
bearings. Extra large Builders of Quality Filing Equipment 
capacny- and Supplies 


Lock tcgether solidly with- 2 eas 
out bolts or screws. 16 McKinney Avenue Muskegon, Michigan 
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“Here is the Best Binder I Have Ever Seen”’ 


Office Manager—"'In the fifteen years I have had charge of your office I have never recommended a single device but what has been 
to your advantage. Now here is a mew binder that is the best I have ever seen—it has so many points of superiority over the 
old kind that I’m sold on it and would like you to give it a trial.” 
President—“You are right, I depend upon you for office efficiency, —so go ahead and order some of them, They look mighty good to 
me, but what will you do with the old binders you now have?’ 
Office Manager—''I've got that all figured out. I'll use them for filing, for transfer use. There will be no loss.”, 


The f@pco Flexion Expansion Binder 


The first new idea in loose leaf Binders in 20 years. All unsightly, awkward, external 
posts eliminated—no sharp edges—lies flat—and cannot mar the desk—simple in opera- 
») 














tion—no complicated mechanism—infinitely superior to the old style. 
It is over twenty years since there has been any real practical improvement in loose leaf binders. True there have been 
some slight modifications of the old time mechanical principles, some insignificant improvements, but nothing worthy of 
consideration and adoption. ‘The Adco-Flexion Loose Leaf Binder is such a definite and radical improvement over the 


heavy three-piece-back ledger, that it will rapidly replace all other styles. 
12 Reasons For Its Superiority and Efficiency 


1—Binds a few leaves or 1000 leaves. 

2—Holds leaves securely and in best alignment. 

3—Has non-projecting chain posts % in. or js in. 
diameter and requires no sections to increase capacity. 

4—Expanding mechanism all within small steel tubes, 
no parts in covers. 

5—Chain posts are flexible, same diameter entire length, 
no smaller parts as in telescoping posts. 

6—Has no leather back to wear away or become 
loosened. 

7—Lighter, more easily handled, smaller, less clumsy, 
and saves vault space. 

8—Can be made to fit any leaf size and any center to 
center can be duplicated. Uses ordinary slotted hole 
punching. 

9—Stacks Sal, saves office furniture—all surfaces 
rounded. 

10—ADCO flexion expansion binder has iess minimum 
and greater maximum capacity than others. 

1l—Any leaf lies flat, and easily rotates, as in round 
back ledger binder. 

12—Economical, practical, efficient, a money saver. 


More Economical—A Reduction in Expense 


The “‘Adco-Flexion” will outlast any two binders ever built. No expense for new backs: leaves are inserted more easily; the adjust 

















ment is automatically taken care of—it holds from a few to 1000 leaves, saves office furniture, saves vault space—an economical adjunct. 
Different in Principle, Better in A Boon for Bookkeepers 

Construction! The “‘Adco-Flexion” is not as heavy and cumbersome as the old 
The mechanism of the ‘‘Adco-Flexion’’ embodies entirely new time binder. It is light—attractive, nothing to catch and tear 
principles in steel construction with small minimum and large your clothes—bookkeepers are not compelled tc do manual labor 
maximum expansion. The chain posts, a novel idea, are en- in addition to using their brains—all metal parts rounded and 
tirely hidden and have high tensile strength. The ‘‘ Adco-Flex- polished—opens flat, can be stacked one on top of the other; in 
ion” has very few parts—nothing to get out oforder. Practically fact, it adds happiness to any bookkeeper’s life. Just see one 
indestructible. Fully covered by patents. and judge for yourself. 


ADCO Flexion Expansion Binder—The Binder of Highest Efficiency 














ACCOUNTING DEVICES COMPANY 


564 West Monroe Street Chicago, Illinois 





ee 
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Economy in Government Printing. 

Budget Director Dawes and Public Printer Carter are 
working together to reduce the burden caused by waste 
and extravagance in Government printing. The country 
has been conscious of the expensive methods followed in 
Government printing, but thus far no one has had the 
courage or authority to curb Congress and departmental 
executives in their requisitions on the Government print- 
ing office. 

Before the war our bill for public printing was in the 
neighborhood of $7,000,000. This year’s bill is estimated 
at $13,845,000. The world’s wordiest newspaper, The Con- 
gressional Record, costs $500,000 a year, for issues during 
the sessions of Congress. It goes through the mails free. 
Representatives are entitled to sixty free copies daily; sen- 
ators get eighty-eight. “Leave to print” speeches—which 
ire rarely delivered in full in Congress—add greatly to its 
bulk. These could be curtailed. Speeches reprinted from 
the Congressional Record are charged to the senators and 
representatives ordering them at cost. 

Much money is wasted at Washington in ordering printed 
forms for the various departments. Each department or- 
ders forms indiscriminately. The public printer is aiming 
to standardize forms, so that the number of different 
forms can be cut down, enabling their production in quan- 
tity where several departments can use identical forms. 
The preparation of copy for Government printing is often 
carelessly done, the authors’ alterations running into ey- 
treme figures. In five years this item represented $987,000 
of taxpayers’ money. ? 

An instance of departmental extravagance was the ef- 
fort of an official to have the shop work on Sunday to 
run out several hundred thousand form letters in a hurry. 
Mr. Carter declined to approve the $15,000 extra cost 
which this Sunday work would entail. 


Paper Dealers Hold Convention. 

\n enthusiastic meeting of salesmen of the Arnold- 
Roberts Company, Boston, Mass., and the Boston sales 
force of the Whitaker Paper Company was held in that 
city recently. Addresses were made by officials of both 
companies and by representatives of the American Writing 
Paper Company. The latter described the new plan of 
distributing Eagle-A papers,*by which the simplified line 
of standardized papers is’ now being handled through 
Eagle-A service houses. The speakers from the American 
Writing Paper Company included George J. Cadwell and 
Chas. B. Foster, assistant sales managers, Dr. R. E. Rind- 
fusz, secretary, Joseph A. Borden, director of general 
service and George Heintzemann, advertising counselor. 

Plans were discussed for making Eagle-A paper service 
of the utmost value to printers through the cooperation of 
the Whitaker Paper Company and the Arnold-Roberts 
Company—both of which are Eagle-A service houses. 


Pulpwood Costs High Interest. 

\ pile of pulpwoed in storage in the Adirondacks is cost- 
ing more than $89,000 a year interest at six per cent. 
While the instance cited, by the Wall Street Journal, 
covers wood ior print pulp, it gives a conception of an 
element of paper cost which is not generally appreciated. 

The largest and most expensive woodpile in the world 
is to be found at Corinth in the foothills of the Adiron- 
dacks. Needless to say, it has no relation to the ordinary 
woodpile to be found in the back yard. The International 
Paper Company, at its Corinth mill, boasts a woodpile 
that on a conservative estimate, cost it approximately 
$1,500,000. Stretched out lengthwise, it would reach out 
more than three city blocks and is close to fifty feet high. 
The woodpile contains 65,000 cords of wood that, on a 
conservative basis of figuring, cost $23 a cord. The wood 
has been under accumulation for nearly eighteen months 





Hoeckel in New Building at Denver. 

The C. F. Hoeckel Blank Book Company is now settled 
in its new four-story building at 1524 Arapahoe street, 
Denver, Colo. The old store was at Seventeenth and Law- 
rence streets. The new building is equipped with new fix 
tures, and an office that is a credit to the stationery busi- 
ness of Denver. 


Jennison Joins Weis Sales Staff 
H. J. Jennison has joined the traveling sales force of the 
Weis Manufacturing Company, Monroe, Mich. He was 
with The Buntell-Roth Company, Dayton, Ohio, previous 
to his present engagement. 
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The Monroe 


in Argentina 


Largest flour mills and ‘grain rs 
in South America, using eight Monroes- 

























IMPLICITY of construction, ease of opera- 
tion and absolute accuracy have brought 
the Monroe Calculating Machine into 

world-wide use. 


Manufacturers, shippers, merchants, bankers, 
accountants, public utilities, governments, 
railroads, growers, etc., all over the world are 
putting the burden of their figure-work on the 
Monroe. By simply turning the crank forward 
to add or multiply and backward to divide or 
subtract, the Monroe saves time, labor and 
mental drudgery. 


Take the Molinos Hasineros del Rio de la 
Plata of Buenos Aires, Argentina, for instance. 
They operate the largest flour mills and grain 
elevators in South America and handle an 
enormous amount of figure-work. Here is 
what they write: 

“We own eight Monroes, the results of their 
use having filled all our requirements. Besides 
its exactness, the Monroe has the pot ad- 
vantage that an inexperienced employe can, 
after five minutes’ practice, operate the machine 
like an expert.” 


Just as the Monroe is making good in Argentina, it 
can make good in your office. Let the Monroe show 
you how. The coupon below simplifies your request 
for a copy of “Letting the User Speak”. Mail it now. 


Calculating Machine 


Member of the National As- 
sociation of Office Appliance 
Manufucturers. ‘ 
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Look at this 





Interior temperature degrees during test 


Time Inside Temperature Standard Temp. deg. 
outside of safe 


5 minutes 100 degrees F. 1000 degrees F. 
10 #0 130 re ” 1300 ¥ 
15 “4 140 - ~ 1400 

20 ee 150 _ aia 1460 

Ss | 1600 a 1511 

30 as 170 oe we 155 

35 4 200 = * . 158¢ 

40 ie 205 re ni 161( 

45 205 % a 1640 

50 a 205 > 1660 

55 re 205 a 1680 

60 “(1hour) 205 2 1700 

mam (se 212 : rs 1750 

9 = 212 yy 7 1790 

105 a 212 a ca 1820 

120 “ (2 hours) 212 = im 1850 

= | 230 * ‘a 1870 


Note that the inside temperature recorded at the end 
of one hour was 205° F., and at the end of two hours 


Actual reproduction of chart taken during test of the Van Dorn 212° F. Only a rise of 7° in the second hour which is 
Class “‘B’’ Safe at The Underwriters’ Labaratories the most severe! 





ee 
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remarkable heat oul 


We believe no other manufacturer can 

show an official B-Label heat curve that 

can compare with the efficiency of the 

Van Dorn B-Label safe, both during ap- 
plication of the heat and cooling, and 
’ ~~ for consistant uniformity of tempera- 
HIS tatoet sortition thee Sh She tures in all parts of the safe. 


Underwriters’ test the safe 
withstood heat reaching 1,850° F. 
at the end of two hours before in- 


irguhremnariapeetvlete apts cnet % OUR Thermo-couples placed about the interior 








withstood impact due to falling 


and while in heated condition, 
of the safe recorded only 212° F. at the end of 
2 hours of intense heat that reached 1850° F. 
(See chart on opposite page). At the end of two 
hours and fifteen minutes the interior was only 
230° F.—fifteen minutes longer than the time re- 
quired by the Underwriters’ Laboratories, yet the 
inside temperature was still 70° less than the 300° 
point allowed in the Class “B” Test. 


30 feet in the clear. 


Note how rapidly the safe cooled when the fire was 
extinguished—further proof of the wonderful efh- 
ciency of the special insulation. Sheets of paper 
placed loosely in the safe were found slightly 
curled after the test, but in no other way injured. 


There is a vital need for this Van Dorn filing safe 
now! The fire loss for 1920 amounted to 
$330,854,000—the greatest loss since 1906, the year 
of the San Francisco fire. 


Sell the Van Dorn Class “B” Filing safe and you 
actually deliver to your customer more protection 
than he pays for! 


Prices on the four sizes of Class “B” Van 
Dorn Filing Safes sent to any dealer. Write 


THE VAN DORN IRON WORKS CO. 


«Mastercrattsmanship-in- Steel 
Cleveland 


ffice Furniture 


Steel Office Furniture 
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STATEMENTS CATALOGS, POST 
1STCLASS ADVERTISING CARDS 


: MATTER T- 
T 


The New Habit of 


Saving on Stamps 


Do it through the Multipost which 
with but one operation detaches, 
counts, moistens and affixes stamps. 

It saves time, money and prevents 
stamp losses through waste, spoilage 
and theft. Stamp containers can be 
changed in order to use different de- 
nominations. 


BE OUR DEALER 
Without Investing 


You can make sales without risking 
a cent. 

You are offered a most unusual and 
attractive proposition for repre- 
senting 


MULTIPOST 


Postage Stamping Equipment 


This plan enables the Dealer to sell the 
oldest and leading equipment on the 
market, made by the largest concern of 
its kinds, without risking or tying up a cent. 

The equipment is such as to suit the re- 
quirements of the smallest and the larg- 
est postage users. It is flexible, so that 
it can grow with the needs of a business. 


Free Trial for Your Own Use 


as Well as for Your Customers 


Just tell us to send you a Multipost Stamp 
Affixer and Recorder, together with full 
details of our dealer plan. 


MULTIPOST COMPANY 
Rochester,N. Y. 


Parcel Post Machine 
for handling any 
denomination of 
Stamps : 
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Progress on Direct Mail Advertising Convention. 

The direct advertising which will be used by the Pub 
licity Club of Springfield to advertise the Direct Mail 
Advertising Association convention and exposition, which 
will be held in Springfield, Mass., October 25-28, will be 
in charge of a committee of which George B. Hendrick, 
publicity manager of the Fisk Rubber Company, has been 


appointed chairman. \ complete campaign, embracing 
both direct and publication advertising, is being developed 
Mr. Hendrick, who is president of the Publicity Club 


of Springfield, is among the best known advertising men 


in the country. He has been in advertising and publicity 
work practically all his life. At one time, he served as 
business manager of the Pittsburgh Post and Sun. Later 


he became advertising manager of the Boston Traveler 
About six years ago, he took charge of the Fisk Rubber 
Company’s publicity work, which position he now holds 
During the war, Mr. Hendrick was active in liberty loan 
and war chest drives. 
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EXHIBIT OF THE HYPERGRAPH COMPANY, CHICAGO, AT 
THE PAGEANT OF PROGRESS, CHICAGO, JULY 1921 








C. H. Barr, director of the advertising division of the 
Croker-McElwain Company and of the Chemical Paper 
Manufacturing Company, has been appointed chairman of 
the contest committee of the Direct Mail Advertising As 


sociation convention and exposition. Mr. Barr’s com 
mittee is working on a number of contests covering vari 
ous phases of the big meeting next fall. While complete 


letails have not heen perfected, it is the purpose of the 
committee to make the contests of educational value in- 
sofar as possible. It is expected that announcement of the 
prizes in the various contests will be made in the very near 
future. Mr. Barr is well-known to advertising men 
throughout the country. He is president of the Paper 
Makers’ Advertising Club, the membership of which em- 
braces many of the large paper manufacturers. Previous 
to his elevation to the presidency of that organization, he 
icted as its treasurer for two years. 


The Typewriter. 


The use of the typewriter to teach reading and writing 
to young pupils is now recommended by certain advanced 
educators. Mrs. Winifred Sackville Stoner, whose daugh 


ter was a child prodigy a few years ago, is an advocate ol 
the typewriter and also of the talking doll, a recent i 

vention, as important first aids to education. The type 
writer, certainly, seems like an easy and not unnatural 
means of teaching some of the first principles of the Eng 
lish language. It is probably not fitted for school use, 
in the first grades, requiring altogether too much individ- 
ual work; but the parent who has a typewriter in the home 
has, surely, an easy means of interesting the child in read- 
ing and writing. The child who has first learned to write 
on the typewriter will always have control of an easy and 
facile medium for transcribing his thoughts. It is true 
the objection arises that he may never become so good 


a penman. But most children learn to print before they 
learn to write. And, besides, the day of pretty penman 
ship is fast passing. The ideal today is legibility; and the 


use of the typewriter will only encourage that. It is likely 
that the use of the typewriter by young pupils would make 
for accuracy in all ways, and that its definite lines would be 
more likely to result in complete and definite sentences, 
than do vague and formless sprawls with a pen.—Columbus 
(Ohio) Journal, July 25, 1921. 
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Kohlhaas Posting Ledger and Tray 


A “‘Machine-Posting” Ledger with 
Brand New Exclusive Features 


Here is a ledger tray that will give you Maximum Service at Minimum Cost. 
It is compact, portable, and durable; made to fit all sizes of ledger sheets, and 
allows for offsetting on left, right, or both sides. A feature of the construction 
makes it possible for the entire ledger sheet to be seen from any angle during 
the posting operation. The tray is removed by turning a single thumb-screw, 
after which the ledger will fit into a small space in your safe or vault. 


Write for illustrated circular. 











We Have Sorting Devices for Every Purpose 


for coupons, checks, letters, sales tickets, requisitions, etc. These Sorters are 
sectional, permitting unlimited expansion; they take up very little space; and 
are made to fit the particular needs of the user. The construction is of first 
quality material; the guides are of extra-heavy pressboard, with non-rust metal 
tabs; and all points of contact are protected by rubber feet that will prevent 
marring or scratching of furniture. Kohlhaas Filing specialties promote 
order and efficiency in any office. Dealers find that they are a 
profitable line to carry. 


Write for our dealers’ proposition. 


The Kohlhaas Company 


Kohlhaas EASTERN DISTRIBUTORS: MFRS. AND WESTERN DISTRIBUTORS: 
Work Distributor Kohlhaas Systems Corpn. The Kohlhaas Company 
150 Nassau St. 183 N. Dearborn St. 
NEW YORK CITY CHICAGO, ILL. 


Booth No. 27 at Chicago Business Show 


























Kohlhaas 
Assorter 
for Cards 


and Coupons 
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“ROSCO” 


Glass Desk Pads 


The fact that every desk ought t 
have a desk pad is thoroughly well 
established. The problem, there- 
fore, resolves itself into a matter of 
selection—selection from pads of 
all varieties of sizes and descrip- 
tions, each with its own particular 
features. Therefore, we recommend 
glass desk pads and, especially, the 
ROSCO GLASS DESK PADS. 





Glass of good quality has always 
been recognized as the ideal writing 
surface and ROSCO GLASS DESK 
PADS are endowed with this qual- 
ity. They do not break, scratch or 
chip as easily as do the average. 
For to further secure them, they are 
held in a leatherette covered frame 
that safeguards the corners and 


edges. 


Also, we specify ROSCO GLASS 
DESK PADS because of their ac- 
cessibility to replacing old data for 
instant reference. This is accom- 
plished by means of the ROSCO 
PATENT FINGER HOLE placed 
within easy reach. This is an ex- 
clusive ROSCO feature. 

There are many more features of 
the ROSCO PADS which we will be 
very glad to explain to you. Will 
you not get in touch with us? 


RAVENSWOOD 


Office Specialties Company 


Originators of Glass Desk Pads 


We also manufacture ‘‘Ravenswood’’ 
Glass Desk Pads 


1800-02 Newport Avenue CHICAGO 
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New Director of Commerce Bureau. 


Dr. Julius Klein, who succeeded Dr. R. S. MacElws 
director of the Bureau of Foreign and Domestic Con 


merce, has been active in the work of the Bureau for some 
years. He became chief of the Latin American divisio1 
in September, 1917. In May, 1919, he was appointed cor 
mercial attache at Buenos Aires: he resigne: rom th 


position in October, 1920. 

Dr. Klein was born at San Jose. Calif., and 1 
at the University of California, the Sorbonns ‘aris, al 
the Unnversity of Berlin. In 1915 Harvard conferred o1 

















DR. JULIVS KLF™ 
New Chief, Bureau of For 
eign and Domestic Com- 
merce. Copyright by Harris 


& Ewing 
him the degrees of B. Lit., M. Lit., A. M., Ph. D. He 
specialized in Latin American economics, trade | politi 
Since his resignation as attache at Buenos Air: Dr. Kl 
has been assistant professor of Latin American history an¢ 
economics at Harvard; he left that post to tal harge 


the Bureau. 


Volume on Foreign Trade Statistics. 


The Department of Commerce has relea the 192 
edition of “Foreign Commerce and Navigat 
United States.”” It details the value of important product 
and manufactures imported or exported, and t countt 
of origin or destination. The book also gives tables s 
ing imports and exports of gold and silver, the volume 
business transacted by each customs district, the numbe: 
and tonnage of vessels cleared and similar detailed infor 
mation. 

Copies of “Foreign Commerce and Navigation of th 
United States” may be purchased for $1.25 (coin or mone 
order) from the Superintendent of Public Documents 
Government Printing Office, Washington, D. ¢ 
any of the district and co-operative offices t Bure 


of Foreign and Domestic Commerce 


Commerce Reports Becomes a Weekly. 


Commerce Reports, the publication of the B 
Foreign and Domestic Commerce, becam¢ ekly Sc 
tember 5. It has been issued as a daily r many yt 
The price as a weekly is $3.00 a year 

The change has been effected to permit more thoroug 
and careful editing, and the condensation o ports in 
manner which it is expected readers will appreciate Phe 
Bureau is arranging for the distribution of “spot” news 
through channels which will reach the public prompt! 
In its new form Commerce Reports is a weekly trad 
paper scientifically prepared, and classified o1 ommod 
ity and geographical basis. Daily Commer Rep 


ceased August 31. 


Woodstock Float in Legion Parade. 


The American Legion held a parade at Woodstock, III 
this summer, and many of the local institutions were re] 
resented. The Woodstock Typewriter ( ompany float made 
a hit through its originality and beauty. At each of the 
four corners of the Woodstock float were little girls 
Dorothy Hokanson, Erline Volkert, Lillian Benson and 
\lice Peterson. The design and decorating were done by 
Woodstock employees: John McGee, Hart Diggins 
Floyd Van Bogart, Otto Ebert and Cy Sanfor 
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First, the Flero-Type- 
setter sets the type for you. 
It is simple, speedy and 
without mechanical com- 
plications. A line at 1 
time, the type are set int 
segmental drum. 


Deer Reader: 


PRINTED ON THE MULTICNAPH 


THE AMERICAN MULTIGRAPH SALES COMPANY 


Executive & General Offices E40 St.é Kelley Ave. 
Cleveland,Ohio, USA. 
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Second, you transfer the 
segmental drum on which 
the complete letter has been 
set up, to the Multigraph, 
and lock it into place. 


September lst, 1921. 


There is nothing so very unusual in the fact 
that this letter which you are reading was not written 
on a typewriter Bltho it is typewritten, printed through 
a ribbon by individual typewriter type, as millions up- 
on millions of other letters have been. 


What we do want to emphasize is this, that 
these millions of real, typewritten letters have been 
produced by that machine whose picture you see on the 
page opposite -- the Multigraph. 


S6.° there tl aah te 


-- and that's 
tl of ii thgrash Lette * the 


kind that is produced by that partic 


There is only one way to 


get actual Multi 


ae letters 
in quantity -- all exactly alike -~- ie t 3 by hav- 
ing @ real Multigraph with which to do them 


"Mult " bes become se well known, 90 
famous , if that many. persons think it means 


srg 0 yrotess 9 letter". It grate “= 4t means 
yt Se ee t only the real 


There has never been a time when the Multi- 
copa ahs Imanches that ose 9168 15 genid. do 20 


88 now, 


mote Fy 








We ask oe 
2a gh * 


Yours truly, 





MULTIGRAF Hed - 





About Letters 


The virtue of a letter is in its message, but 
there is no reason why virtue should be clothed 
in cast-off raiment. The letters that you put into the mail 
should all be attractively written, whether they are pro- 
duced one a second or one an hour. And they can be just 
that way, if you Multigraph them. 


What to Say 


What would you say to your prospect if 
he sat across the desk from you? Say those same 
things to him by mail. Put the “ATION” twins— 
“ITER” and “RE-ITER”—to work for you. If a thing is 
worth saying once it is worth saying more than once. You 
don’t have to be original and different and unusual every 


time. Conscientious consistency will bring success with 


direct-mail. 
About Staying With It 


How many calls should a salesman make 


on a prospect before he becomes discouraged? 
Twice that many letters should be sent before you take a 
name off your mailing list. Those who use the mails for 
selling purposes say the big thing is to follow through. 


How We Can Help 


Out of our own direct-mail selling, and 
from the experience of hundreds of other Multi- 
graph users, in every sort of business, we have accumu- 
leted a fund of experience that is at the disposal of those 
interested in selling by mail. Send us the coupon. 
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Third, you place a Multi- 
graph ribbon (same as 
a typewriter ribbon, but 
larger) around the segment- 
al drum. 
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eae’ | 
Fourth, you fill the auto- 
matic feed with letterheads, 
— the by -_ os 
ultigraph typewri 
letters. i} destvel, Bowser 
ator can set up or distri' 
the type of another letter 
whilethe is being run. 





There /s Lut one kind of Multigraphed letter— 
the kind that is produced on a MULTIGRAPH 





FILL IN AND MAIL THIS COUPON NOW! 


AMERICAN MULTIGRAPH SALES CO., 1830 E. 40th, Cleveland, Ohio—I would like to know how Direct-Mail can pay 
And I would also like you to fill the requests checked below. 


business. 





oe wey ie Cit. 


Send me the booklet, “How to Compile a Mailing List” 

Send me the booklet, “Following Through With Follow- 
Up” 

Send me the booklet, “How to Sell In a Buyers’ Market” 

Send me the booklet, “Blazing the Trail—The Right Way 
to Make a Start in Advertising” 

Send me information about the Multigraph 


Send a representative to tell me about Direct-Mail Selling 
and how the Multigraph makes it so economical. 


Firm om 


Name_ aaa 


Street 


Town_ 


___———- Se 
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DAN-DEE 


The Last Word 


in Letter Trays 


i 





Single Letter Tray 


| e & 


| Unit Letter Tray 


| 
| 


Unit Cabinet Letter Tray 


Artistic, symmetrical, with nicely 
rounded corners and cut out features, 
the new DAN-DEE line of letter trays 
sets a new standard of perfection in 
every detail. 

rho perfectly constructed of best mate- 
rials and finished in distinctive good 
taste, this tray is manufactured at less 
cost than any other good metal letter 
tray. 








No stationer or office-outfitter can af- 
ford not to stock a complete assort- 
ment of these fast selling, profit-mak- 
ing articles. Prompt shipments assured. 
Write today for our liberal sales plan 
and general information of the DAN- 
DEE line of metal waste baskets, let- 
ter trays, towel baskets, hampers, cash, 
strong and security boxes, etc. 


ERIE ART METAL CO. 


ERIE, PA., U.S. A. 



































June Exports of Typewriters. 


United States exports of typewriters by countries 


ing June, 1921. 
ot Commerce. 
Countries. 


By the Division of Statistics, D: 


Countries 


New Zealand ..... $ 4,595 Cuba 

Austria 8,053 Virgin Is. of U. S 

ee ae 4,556 Dutch West Indies 

Czechoslovakia ... 17,119 French West Indi 

Denmark ........ 5,652 Haiti 

ere 4.300 Dominican Repu 

France 75,641 Argentina 

ee RE ee 12,121 Bolivia 

Greece SG er ae 1,507 Brazil 

Me Vervadadccxda, aoe ae 

Netherlands ...... 26,901 Colombia 

ee eee ee 336 Ecuador 

Poland & Danzig.. 16,181 British Guiana 

NS EI ae peed 2,740 Peru 

Russia in Europe.. 1.265 Uruguay 

Spain 24,102 Venezuela 

OS ee 4,078 China 

Switzerland ....... 11,213 Kwantung, leas 

Turkey in Europe.. 306 territory 

England 131,159 Chosen i 

Scotland x 9,200 British India 

Yugoslavia, Alba- Straits Settlement 
NE ee 8,503 Dutch East Indies 

British Honduras. 132 French Indo Ch 

RP rere 49,623 Japan 

Costa Rica 494 Siam ...... 

i@etemaia 2.655%. 890 Turkey in Asia 

Honduras. - .i.... 2, 482 Australia 

Nicaragua .. ssi... 241 French Oceania 


Panama 
Mexico ‘tenes *ea9 
Newfoundland and 


Philippine [Islands 
Brit. South Afri 
Canary Islands 


ee 90 Portuguese Africa 
BatenGos .....52.. 480 Spanish Africa 
I Tere 347 Egypt 
Trinidad & Tobago 647 
Other Brit. W. I... 243 Tete... .. 

Shipments to Non-contiguous Territories. 

pS ee Serre $ 720 Porto Rico 
ee a eee 12,464 


S 


‘ 
D4 


“ 


10,552 
294 
37 
119 
683 
132 
20.608 
70 
12.051 
1.833 
> 653 
1. 000 
136 

5 293 
5,824 
> 882 


4.982 


31.655 
6,000 
6,663 
5.067 
5.036 

90) 
530 
36, O80 
103 
3,949 
5,157 
600 
1,635 
320 
IRS 


>? 
LI444 


3.101 


June Exports of Cash Registers and Parts. 


United States exports of cash registers and parts, during 


MS dale cae <s cen wae $165,654 


June, 1921. By the Division of Statistics, Departn 
Commerce: 
Cash 

Countries Number. Register 
EE Ss =. 2 Fae 6 $ 2,874 
Oe rere ai ad 18,171 
NF Pe Fee 6 2,049 
ee ae 
ae ee Rate bsaik a <a te 
| a . 99 20.844 
a. le oe rr 5S 11 3,443 
OS Sa ee ee 7 2,149 
Sweden .....3: 8 3,427 
Switzerland ......... ee”. 3,267 
NIE Me Rie VS. Sods ows 4% . 215 30,052 
Canada 129 8,809 
Honduras ] 200 
PSCMSOMUR 4c... des 4 1.801 
2 | ee ee 5 1,604 
eR se alana ca 5,993 
Newfoundland and Labrador.. ] 228 
re 4 830 
Jamaica eal ese eee alnla ales l 180 
CF Se eee oe eee a 6,237 
Argentina ....... l 315 
ON re 
BE -cacone oui l 795 
OO eee Ter err 2 1,114 
British Guiana ...... 2 864 
Peru EEA l 455 
British India air te 7 2,234 
Dutch East Indies.... 5 3,195 
Japan 2 1,282 
Ce 106 37 564 
New Zealand s3 2,909 
Philippine Islands .. l 66 
sritish South Africa ; 
British East Africa aoe 5 1,681 
Pe jc nahandamamtenar , 6 419 


ent of 


1,049 
477 


$37.613 
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Construction Features of 


Seal-Joint Super Safe 
Series 905 to 930 


Structural Strength Monolithic Insulation 
Scientific Design Continuous Bolt 
The unique features of Seal-joint construction appeal at sight. Com- 


bired with the attractive appearance, Seal-joint superiority over ordi- 
nary safes is clearly apparent. It 











| Fee inspires the confidence which per- 

— es formance in laboratory tests and 
ens ili, Sus Cae xt oad . . “c . 

eS ae actual fires justifies. Follow the 


course of the arrows from refer- 
ence notes to the related subject 
in each of the graphic illustra- 
tions. You can see and feel why 
Seal-joint should be and is the 


safe for guarding records and 
documents which, if destroyed, 


Foundation Frame 








with welded steel] bars. Casters bolted through 
frame and steel base plate. 


Foundation: Frame of structural steel : 
angles, solidly welded at corners. Reinforced > 








cannot be replaced. From foun- 
dation frame to superstructure it 


has a big margin of safety over 
against impact and crushing. 


Solid Back: one continuous plate of cold 
rolled steel, solidly welded to foundation frame 
Especially valuable as contributing to resistance 


all requirements. It costs no 














more than any other good safe. 














Drill Resisting Plate: Five ply stee! 
to protect locking mechanism. Quality the same 
as used in burglar resisting bank doors. 


Monolithic Insulation: scientifically 
tested material. Poured in liquid form to com- 




















etely fill space between walls. Quickly sets into 
stone like slab of great strength. 








{ Body Jamb: solid steel moulding welded 


at corners to form one continuous hoop; which 
in turn is fastened solidly to foundation frame. 


Door Jamb: Solid steel moulding welded 
at corners to form continuous hoop; which in 
turn is fastened solidly to outer door plate. 


= 














. = 

 seakjotas Seal: Patented system of inter- 
locking steel bolt bars forming a continuous hoop 
connecting doors with body of safe on all sides. 


— 














Baffle Step: steel seat against which doors 
are pulled by action of Sea/-joint Seal. The lever- 
age exerted insures permanently tight doors, 





=A 
Horizontal Cross Section of Reduced Fac-simile of Phantom 


men Seal-joint Safe View of Bolt System 
{Sealjoint} To Dealers and Agents—If you want the best for your trade and 


AACMALS 
<4 


Zz 








the fastest selling safe safe write for further particulars to 
THE SYMBOL OF SAFETY 


THE NATIONAL SAFE COMPANY 


Division Steelcraft Corporation of America 





Founded as The National Safe and Lock Company in 1883 


CLEVELAND, U. S. A. 
Makers of High Grade Bank Equipment, Safes, Vaults, Seal-joint Safes 






































96 OFFICE APPLIANCES September 


Ui — 


oe “Ean 
| 
A , HE 


1 f 
Si < . - 
Yy when, after having stood for several 


Z 








Z 
4, 
Y 
Y 
Z 
Y, 
Y 
Z 
4% 


real test otf an inkstand comes 





weeks, or months perhaps, without 






~ 


having been used, it is suddenly called into 
action. Most inkstands fall down at such a 






time—they will generally be found dry, or 
if there is any ink in them it will be thick and 
full of dust and sediment and will gum up 








the pen. 






The doctor doesn’t use his desk regularly. 





He is usually rushed when he does sit down 
to write or make out bills or prescriptions. 
Just think how it tries his disposition and 
disturbs his professional state of mind to dip 


WV hen the his pen into an inkwell that is dry or that has 
ink which 


a scum of sediment-thickened 


Doctor clings to his pen! 
is Judge There is no other inkstand that will serve 


the doctor so wellas the “Sengbusch.” It is 








always ready; ink is always fresh and clean; 





pen is never overloaded and never gets 






gummed up. 






Bring these advantages to the doctor’s at- 
tention. Show him the Sengbusch Self- 
Closing Inkstand, and tell him how it will be 
a help and comfort to him in his practice. 



















Sengbusch V 
Self-Closing Inkstand Co. jMadciric 


J 
400 Stroh Building 







Wisconsin 


Milwaukee 
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June Exports of Adders-Calculators. 
United States exports of adding and calculating ma- 
chines, by countries, during June, 1921. By the Division 
of Statistics, Department of Commerce: 


Countries Number. 





Beigium ... Be ae re peng ee teers: 16 $ 2,160 
SOE: ow ele eewank yews 3 957 
Denmark 3 262 
France ro ee ae etna . 76 15,255 
Germany ..... ays ere oo 12,482 
Greece Seas Eo > aa ; atts 3 900 
ee re ee are ae ccna Oe 485 
Netherlands 5 ke a doe eae ~. & 12,900 
MN chs a2 5-0. <eote pg ee ee are 4,955 
Sweden ....... ss acaicdate erence oe 5,176 
eS Oe er re ; — 768 
Turkey in Europe 4 Daur anaes Alex oe 300 
England ...... EP ee are . 88 24,992 
ee ee Pere eee . &3 7,802 
OE awn a. 5 hp Oe ere Re 2 300 
Pe eee CET ee er re ] 260 
PMR Ok gs a iss » wie es ] 300 
arr Te ee 2 270 
i, ea we cc ba% SERRE Ce 118 26.816 
OER i ic ds 0.0.05 4-0 3b woes eeD 1 450 
Trinidad & Tobago 6 1,105 
Cuba 3 So ht aes lions py ecepaet 3 810 
ee PEEP eT CE ree 10 3,408 
Bolivia ; a ee ar eee 4 727 
Srazil .... eT on ee ' aoe 1,076 
8 ee 2 673 
NE on cg oc a8 bd ew Slee a 25 4,252 
a eee 4c: ahaa lata ied 1 53 
Dutch East Indies ee eS ey Peewee 564 
Japan 29 5,310 
Australia 4th ts: tec 'd'n ncn Sedoaacarace oot tl 155 63,303 
New Zealand 92 38,492 
French Oceania seigcntte wre faake ail 50 
Philippine Islands a iba deecane MER Pee 3 1,752 
WH ci iaveiec$ssnscnkdeee es ee 868 $ 239,846 
Shioments to Non-contiguous Territories. 
re ere caine $ 9,299 
I: EN 6 45. wins ach a cana eas 15 2,189 


June Exports of Carbon Paper and Ribbons. 
United States exports of carbon paper and typewriter 
ribbons by countries during June, 1921. By the Division 
of Statistics, Department of Commerce: 
Carbon Typewriter 





Countries Paper Ribbon. 
3eloium ..... erates 6 93 $ 660 
Denmark band bs xa ees 353 904 
France ..... ey Cee aes 521 1,498 
Greece ....... eT ee: ee 334 
Netherlands Ps a ae ge 1,002 577 
res a See bite atte egret eeeees 53 15 
Switzerland ....... s ild: 4 ears 945 58 
England ..... pies ler eee eee 7,582 
Scotiand ...... fis dot See rene 315 
Jugoslavia, Albania, etc.............. 236 1,219 
British Honduras dia hie Skeicee parker’. 11 2 
Canada ...... : er ere Sm 3,419 
Costa Rica 76 67 
IN. oot os. 5, sic ee ee Oe ee 43 231 
Se oS nia, 3-4, 5,5 Sa Se 661 3 
ee a Pere re rae 3,742 18 
ON Oe ae ogi. ee ae 7,693 
Newfoundland & Labrador .......... 9 
ME ics so 9 dei > eae eee aa 37 
Jamaica ities Pee er or pre 4 
RON, i0s<wau'es jc ead ata 640 1,231 
SS ie wes s ike ale rel totes veka 17 
Dominican Republic... .6..66625.5< 75 112 
Argentina ie AE Pere ae 891 1,743 
a 5. 4: de ee cokes 299 926 
IEEE - cnn cawie We» so tea ee Rhee eames 840 
RMS. g esin ds nw on aenesa geome erases 317 722 
eee viskds pate 173 194 
Venezuela .... ers ee ee 39 126 
OE SR errant se ee 268 126 
British India tig ag 1,868 7,401 
momen Bast Tadies: ..«..ss<cceccacs 127 370 
Ts sw. 4:4.» onda Gee ace 72 98 
ND: iad: 6,c06 se siae 5 564 RRR EE 482 
ME. 2.5%, dann etka ~odu soo distr RR 3 56 
DIES ve Ook aus. o-0-d 8 eee 2 438 2,487 
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GheNew Irvin No.2-L 


Automatic Stapling Machine 


HIS model recently adopted by the 

U. S. GOVERNMENT is so con- 

structed as to withstand the most se- 
vere test. Particularly adapted for the 
larger office where the work is heavier and 
more constant. One operation of the lever 
instantly separates the staple from the ma- 
chine, drives and clinches it and with the 
same movement automatically feeds the 
next staple into place. Binds from 2 to 
50 sheets of ordinary paper. 


Always Ready, 
Absolutely Certain, 


Fully Guaranteed 


Constructed entirely of steel, highly fin- 
ished in nickel, this machine makes a 
handsome as well as serviceable addition 
to any office. 


Dealers: Every office is a prospective buy- 
er for one or more of these new and im- 
proved Automatic Stapling Machines. Lay 
in a supply, push them with vigor and your 
profits are bound to grow. 


Write for Catalogue, Trade Prices, 
Attractive Display Posters 
and Particulars. 


Alex H. Irvin Co. 


Curwensville, Penna. 


Cable Address “IRVIN” West- 
ern Union Telegraph 


in NE IRVIN 
or other well 
made machines. 
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gee a ee ee eee ee 54 
Philippme Islands ............... .. 2,444 3,208 
British South Africa PeSE Rs ee ene 232 
Premcn Asreee .....ccccce. gia Le 177 
Po eae re PP $43,073 
ae oe 
——— a June Exports of Metal Office Furniture. 
2 $ United States exports of metal office furniture by coun 

——— tries during June, 1921. By the Division of Statistics, 

a / Department of Commerce: 

: Countries. Countries 

i Dominican Republic 496 
ra See 200 Argentina 248 
Netherlands ....... 39 Brazd ..... 223 
Poland & Danzig... 500 Chile .. : 131 
OE, Aer 635 Colombia .. 137 
OE reer 4187 Ecuador 50 
eee . 12,933 Peru ... 1,172 
Soetemela .......3. 1,855 Uruguay 39 
PeOMGuUraS .......5- 584 Venezuela 305 
PEMGIMA 2... ciesee 685 China 585 
é OT 1432 Other British E. | 146 
/ YY G NE, 8 scent oes ; BAsa0 Dutch East Indies 3,142 
Uy f / Miquelon, Lang- Japan ; 421 
V7 yy g see 20 Turkey in Asia 100 
7 Y// Uy G Newfoundland and Australia ; 1,125 
YY yy Labrador are teks 94 New Zealand 1,500 
L i aeprerrer ee 197 Philippine Islands 1,523 
‘ Trinidad & Tobago 125 British South Africa 2,926 
eer a Pe Pee 5,465 Egypt 50 
Virgin Is. of U. S. 720 _ 
iT 4 9 h : 99 | Dutch West Indies 167 Petal... .%: $61,905 

so , ag ri 

now s t e time Yj Re egeee: 419 


S 


\N 


Business at the Pageant of Progress. 

A Chicago newspaper interviewed the exhibitors at the 
Pageant of Progress in July to determine the amount of 
business they derived from their advertising [wo ex- 
hibitors in this field are quoted. 

Felt & Tarrant Manufacturing Company—Twenty or- 
ders for Comptometers from all over the world; one from 
India. 

Addressograph Company—500 prospective buyers. 

At a dinner given by the exhibitors to the organizers 
of the Pageant, it was announced that eighty-five per cent 
: : of the exhibitors had signed up for the 1922 Pageant of 
cash in on a growing market and Seameess. 


to build up your depleted stock and 


prepare for a busy Fall and Winter, 


for this steady seller is going to 
break all records during the coming 


period of big business. Why? 3e- 
cause CLAR-O-TYPE is not a semi- 
luxury—it’s a modern office ne- 


N 


KX 


SN 


WOH 


cessity. By featuring it YOU can F 


SS 


use it as a leader for your other ; 
lines. Let us prove tt! Post Office Opposition to Innovation. 
The Mailbag, Cleveland, Ohio, has been urging that 
THE CLAROTYPE COMPANY the post office department permit the establishment of the 
“return postage collect” privilege, which will make it pos- 

203-J FRANKLIN STREET, NEW YORK CITY sible for advertisers to send their direct mail matter with 
Chicago Office: 105 N. Clark Street YY return postals or envelopes enclosed, with suitable indica 

: x - y permitting the rece!ver to reply without buying a stamp, 
Canadian Agents: Standard Distributing Co., YYy the postage to be collected from the advertiser on receipt. 
Menereal, Quebec The August issue printed an analysis of the situation at 
Washington, showing some of the obstacles to be over 
come in departmental prejudices before the “return postage 


YY -ollect” privilege can be secured 
ty yy, y | / collect” ] lege can | e sec 1. 
Yj 


Commerce Bureau District Office at Manila. 


A district office of the Bureau of Foreign and Domestic 
Commerce has been established at Manila in charge of 
George L. Logan, formerly chief at Boston. The Bureau 
has operated a commercial agency at Manila for several 
years. The district office will enable better service to 
business men in the Philippines and in the United States 
The new district office will co-operate closely in trade 
promotion matters with the Philippine Bureau of Com- 
merce and Industry. 


Bureau of Commerce Office at Richmond. 

\ co-operative office of the Bureau of Foreign and Do- 
mestic Commerce has been established at Richmond, Va., 
by the Richmond Chamber of Commerce. W. H. Dabney, 
foreign trade secretary, is in charge. 


Consular Agency Reopened in Haiti. 

The American consular agency at Port au Paix, Haiti, 
has been reopened, in charge of Carlos Abegg. This of- 
fice is under the supervision of the United States consul 
at Cape Haitien. 
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HE NOISELESS IS MORE 
THAN A TYPEWRITER 


Far, far more. It is an in- 
vestment in quiet. 


Every man who purchases the 
Noiseless Typewriter is pur- 
chasing not only the usual type- 
writer efficiency, but quiet hours 
for clear thinking—a tonic for 
tired nerves. 


It isn’t a question of whether 
you can afford to buy Noiseless 
Typewriters. It is a question as 
to whether you can ever hope to 


do your best work without them! 
THE NOISELESS TYPEWRITER COMPANY 


253 Broadway, New York 
Offices in leading cities throughout the United States and Canada. 


7 NOISELESS 


TYPEWRITER 


WHAT STENOGRAPHERS SAY 
ABOUT THE NOISELESS 









foes feat taa 
fou me lee 


SE 






Write today for descriptive 
booklet, “The T ypewriter Plus.” 
Free on request. 
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ai" chair iron 
roved wort 





No. 336 
TYPEWRITER IRON 


This Chair Iron has a clean cut graceful appearance with more 
strength and less weight than a casting. 


The Spider Arms are of pressed steel. The height variation 
is easily obtained through an adjuster screw bearing threaded to 
its full length (2”), making it secure from any wobble. The shaft 
is of cold drawn steel extending full size through the hub. 


The Hub itself is of pressed steel with unbreakable dove-tailed 
sockets for the legs. The Bottom Plate collars the hub and is held 
in place by eight screws. 


MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA, CoO.. 


GARDNER ,MASS., U.5.A. 




















WIRE RARNPEREERERAE RAE 


PERE TES DN I RAED 








September, 1¢21. OFFICE 


(Caesar’s Stenographer—Continued from page 21.) 
to his grandchildren, which indicates the esteem in which 
he held it. By decree the Senate named the month of 
August after him It will thus be seen that two of the 
months were named after men who wrote shorthand, the 
other being July, after Julius Caesar, it being his birth 
month. 

The great. orator and philosopher, Seneca, the friend 
of Cicero, became so interested in shorthand that he used 
his ingenuity in improving the system originated by Tiro. 
He extended the Tironian notes by several thousand ab- 
breviations of his own invention. When he returned to 
his native city, Cordova, he encouraged the teaching of 
the art. 

Stenographers in the Christian Era. 

With the rise of the early Christian Church and the 
demand for a record of the exact words of the religious 
leaders of the day, the teaching and practice of the short- 
hand of Tiro received a new impetus. Pope Clement, 
in A. D. 196, divided Rome into seven districts and ap- 
pointed a shorthand-writer for each. Cyprian, the famous 
bishop of Carthage, devoted much of his time to the elab- 
oration of several thousand abbreviations to supplement 
the Tironian notes. These abbreviations were aevoted 
for the main part to scriptural and proper names and to 
current phrases peculiar to the early Christians, thereby 
rendering the work “much more useful to the faithful,” 
as he expressed it, but at the same time making the 
learning of shorthand much more difficult. 

Certain recent historians have produced a good deal 
of evidence to show that the Sermon on the Mount was 
reported in shorthand by St. Luke. They base their as- 
sumption on the fact that shorthand was then a very 
fashionable and highly prized art, and it is reasonable to 
suppose that St. Luke mastered it. There is little doubt 
that St. Paul dictated to stenographers his epistles to the 
Colossians. 

The famous preacher Origen (A. D. 185-253) has left 
on record the statement that he prepared his addresses 
in shorthand. He did not, however, permit the addresses 
to be reported until after he was sixty years of age, when 
he had acquired such skill as an orator that he could be 
certain that his orations were given in the form he wished. 
St. Augustine employed ten stenogriphers. Basil the 
Great (A. D. 329-379) wrote: 

“Words have wings, therefore we use signs so that we 
can attain in writing the swiftness of speech. But you, 
oh, youth, must make the signs very carefully and pay 
attention to an accurate arrangement of them, as through 
a little mistake a long speech will be disfigured, while 
by the care of the writer a speech may be correctly re- 
peated.” 

Pope Gregory the Great (A. D. 590-604), in the dedica- 
tion to his famous “Homilies,” mentions that he had re- 
vised them from the stenographic reports. St. Jerome 
had ten stenographers, four of whom took down his dic- 
tation, while six were transcribers who wrote out what 
the others had taken from dictation. This fact is an 
illustration of how “efficiency” was highly regarded even 
at that early time, and that shorthand had reached a 
commendable degree of accuracy. How many stenogra- 
phers today can read one another’s notes? 

Early Systems Were Complicated. 

Bearing in mind the fact that the Tironian notes con- 
sisted of thousands of arbitrary signs for words and 
phrases, that the famous orator Seneca developed the 
Tironian notes by five thousand additional signs of his 
own invention, and that Bishop Cyprian added many thou- 
sands of abbreviations for scriptural terms, one may have 
some idea of the difficulties with which the students of 
shorthand in ancient times had to contend. Perhaps 
these long lists of arbitraries were responsible for the 
sad fate of Cassianus when teaching shorthand. Cassianus 
had been a bishop of Brescia, and when he was expelled 
from his see, he established an academy at Imola, in the 
Province of Bologna, in which he taught shorthand. It 
is recorded that his exasperated pupils suddenly sur- 
rounded him and stabbed him to death with their styli. 
There is no explanation as to what they were exasperated 
about, but I conjecture that he had assigned them a les- 
son of a thousand extra arbitraries of his own invention. 
Fortunate, indeed, is the teacher of modern shorthand 
whose students are armed only with harmless pencils. 

Marcus Aurelius Prudentius, who, in the third century, 
was the most famous of the Roman Christian poets, ex- 
presses regret at the unhappy fate of a shorthand-writer 
who was reporting a trial in court. The centurion 
Metellus, having been converted to Christianity, refused 
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Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


The J.F. Dietz Compan 


CINCINNATI 
OHIO 


Established 1881 
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Diamond Inks 


The Line 
That Satisfies 


The Diamond Line is 
a complete line of 
inks, paste and mu- 
cilage. It is com- — 

: CAMO ay 
prised of goods of [iy AMUN) 
quality which heip the TT4 
stationers build up 
permanent business. [M@iwenyanntc 
Especial attention is FLUID 
paid to the containers 
which are made along 
improved, modern 
lines. 


— 


——— 





Style Nos. 1, 2 and 3 


In our new location with a much larger 
space than before we are in better posi- 
tion than ever to take care of the needs 
of the stationery trade. 


Try Diamond Inks— 
You’ll like them. 


DIAMOND INK COMPANY 


3033-43 Galena Street 
Milwaukee, Wis. 
New York Office: 265 West Broadway 


~~ 


7 Diamon\ 





Style No. 4354—54 oz. Desk Pot 
Style No. 4333—8 oz. Desk Pot 
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to remain a soldier. He was what we should now term 
“a conscientious objector.” When the judge decided the 
case against him and condemned him to death, the short 
hand-writer who had been employed by Metellus flung 
his tablets at the head of the judge. By order of the 
judge he was promptly torn to pieces. It was decreed 
that stenographers who copied the writings of the 
teachers of heretical doctrines should have their hands 
“hewn off.’ 

Then there is the sad case of the stenographer to a 
great ecclesiastic who, finding his stenographer dozing 
when he should have been transcribing his notes, dealt 
him such a vigorous blow on the ear that the stenog 
rapher died from the effects of it, and the churchman 


had to leave the city in order to avoid trial for mat 
slaughter. The prevailing fashion of our stenographers 
of today in covering their ears makes such a “custom 
impossible. 

With the crude form of shorthand that then prevaile¢ 


shorthand-writers had enough to worry about; but we 
find that the Emperor Severus, in the third century, d 
creed that a shorthand-writer who made a mistake 
reporting a case should be banished and have the nerves 
of his fingers cut so that he could never write agai 


Early Documentary Evidence. 

In 1903 archaeologists discovered, one hundri 
south of Cairo, a great many ancient documents on papyri 
Among them was a contract with a shorthand-writet 
dated A. D. 137, whereby a boy was to be taught short 
hand for the sum of 120 drachmae (about $24.00); fort 
drachmae to be paid in advance, forty drachmae on sat 
isfactory evidence of the progress of the boy in the ; 
quirement of the art, and a final forty drachmae when he 
had become a proficient writer. Remember that this was 
137 years after the birth of Christ. Shorthand was so 
much in demand in those days that there may have been 
some profiteering among the teachers of it, because w 
find that in A. D. 301 the Emperor Diocletian issued a1 
edict fixing tuition fees at seventy-five denares per mont] 
for each pupil, about a dollar and a half a month. Evi 
dently the high cost of living did not vex teachers 
those days. 

St. Augustine records the fact that the stenographers 
of Rome went on strike on one occasion and succeeded 
in securing their demands. Just imagine’ for a moment 
what would happen if all the stenographers of today went 
on strike. Tne whole world of commerce, our whol 
political and social life, would, be disorganized 


m1 
es 


Peocopius, who was a stenographer to the Emper 
Constantine II, became a count. He attempted to seizé 
Julius’ crown, but, vacillating at the critical moment, was 


betrayed by his generals and put to death. A teacher 
of oratory, Fabius Quintilian (A. D. 35-95), in publish 
ing his “Guide to the Art of Oratory,” complained that 
his lectures, published by others under his name, had 
injured him because they had been reported by “greedy 
shorthand-writers who had taken them down, and cit 


culated them.” It is stated that the early Christians 
bribed the judicial shorthand-writers to take down the 
sayings of the Christian on trial. These were preserved 


in the archives and read at the martyrs’ anniversaries 
in order to encourage the faithful. 

With the decline and dissolution of the Roman Empire 
shorthand, like all other arts, lost favor. It was no 
longer regarded as a great, fashionable art. The Em 


peror Justinian, in the sixth century, forbade his rec 
ords being kept by the “catches and short-cut riddles of 
signs.” Later, Frederick II ordered the destruction of 
all shorthand-characters as being “necromantic and dia 
bolical.” As the Holy Roman Empire then covered al 
most the entire known world, the edict of Frederick I] 
rendered shorthand one of the lost arts. Then came the 
Dark Ages, and for nearly a thousand years the arts and 
sciences, among them shorthand, were banished from the 
world. 
Shorthand in the Renaissance. 

With the decline of the church, and the decay of em 
pires and feudal powers, there came a revival of learning, 
and the birth of new ideals of human life and culture 
There came freedom of speech, as manifested in the 
Renaissance in Italy and in the Reformation in Germany 
and England. The peoples of the earth awoke from the 
long lethargy of the Middle Ages. Columbus sailed the 
seas and discovered a new world, Copernicus became the 
father of modern astronomy, and Galileo, of modern sci- 
ence. It was a great age: Shakespeare wrote, Gutenberg 
invented movable type, and Caxton, the printing press. 
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QUALITY 
FILING 





how to get big profits 
out of filing supplies 
HE big profits in filing supplies go to the dealer 


who handles the high grade product consistent- 
ly, who is aggressive in his sales methods and 





who has a real sales plan to follow. 


By helping along these lines we have been able to point 
the way to increased business for many Wabash dealers. 


We can do the same for you. 


In the first place Wabash products have been recognized 
for 38 years as products of quality. No effort has been 
spared to make our cabinets and supplies the best on the 
market. The many filing precedents established by us 
testify to that. Asa result Wabash products bring good 
profits; and to the dealer who handles them consistently 
they bring steady repeat sales as well. 


Our plan of going after new customers aggressively and 
sending them to you is an important consideration. And 
our co-operation in helping you with a sales plan to fit 
your needs means that we are just as interested in moving 
our products out of your front door as we are in bringing 
them to your back door. Write for details. 


The Wabash Cabinet Company 


Desk 1, Department B WABASH, INDIANA 





CUITITITITI I. 








Send for our free book, “‘The Five 
Basic Methods of Filing,” pictured 
helow. See how you can use it to 
get the attention of new prospects. 
Then ask us how we are prepared to 
help you further. 








The Wabash Cabinet Co., 

Desk 1, Dept. B, Wabash, Ind. 
Gentlemen: Please send me my copy of 
“The Five Basic Methods of Filing’ and 
details of your dealer plan. 
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EVERY SCHOLAR AND STUDENT 


in School, College or University can increase efficiency by using WATERMAN’S 
“IDEAL” Fountain Pen. 


This tremendous field is open to dealers who will devote 
a little time and interest, toward developing sales, which are annually on the increase. 


Waterman’s “Ideal’’ Duo Point — Two Pens in One 


is an achievement in pen point making—especially adapted to school work. 


It is opportune for you to introduce it in your locality. 
We will furnish “‘SCHOOL FOLDER A42” imprinted with your name and address. 


Waterman's “Ideal” Ink is in demand and sells profitably—lIt is the best. 


L. E. Waterman Company, 129 So. State Street, Chicago 
191 Broadway, New York 24 School St., Boston 17 Stockton St., San Francisco 179 St James St., Montreal 
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The first evidence of the revival of shorthand that we 
have in the Renaissance is in the fact that the orations 
of the reformer Savonarola (1452-1498) were reported in 
some form of abbreviated writing by Lorenzo di Jacopo 
Viola There are many omissions or incomplete sen- 
tences in these reports, and in parenthesis there is this 
quaint explanation by the reporter, “Here I was unable 
to proceed because of weeping.” Was the reporter merely 
camouflaging his own inability to keep pace with the 
fiery tongue of the orator? Yet historians say that Sav- 
onarola’s orations were so eloquent that they strung the 
Florentines to heights of spiritual emotion which they 
had never before or since attained. Let us, then, be char- 
itable to Lorenzo Viola, who had to report when such 
waves of emotional frenzy were sweeping over the audi 
ence surrounding him. 

Dr. Bright’s “Characterie.” 

The first system of shorthand published in modern times 
was that of Dr. Timothy Bright, whose system of “char- 
acterie’” was published in Lonaon in 1588. Dr. Bright, 
in the introduction to his book, said that he was inspired 
to devise his system through reading Plutarch’s reference 
to the reporting of the Catilinian conspiracy. 

The full title of Dr. Bright’s book was. “Characterie, 
An Arte of Shorte, Swifte and Secrete Writing by Char- 
acter.” The system was dedicated to Queen Elizabeth, 
and letters patent were issued to the author by the crown, 
dated July 13, 1588, giving him the exclusive right to the 
publication and use of shorthand. 

The art of shorthand has been known by many titles. 
“Characterie” did not meet with favor, and it was super- 
seded by branchygraphy, tachygraphy, stenography, and 
many other names. It is a curious thing that the first 
mention of the word “shorthand,” by which the art is 
now generally known, is in an epitapn which is still to 
be seen in the cloisters of Westminster Abbey. It is to 
William Laurence, who died December 28, 1661, and 
reads: 

Shorthand he wrot, his flowre in prime did fade, 
And hasty death shorthand of him hath made. 

Dr. Bright was a man of rare attainments. He was a 
distinguished physician and an author of several books 
of importance. In 1586 one of his books was called “A 
Treatise on Melancholy,” and it is believed that it sug- 
gested to Shakespeare many of the pranks of mad people 
as set forth in his plays, and especially, “Hamlet.” Shake- 
speare was twenty-four years of age when Bright’s book 
was published, and no doubt he was familiar with it, as it 
created a stir at the time: indeed, the word “characterie” 
is used in two of his plays. Bright’s “Treatise on Melan- 
choly” was published in 1586, and therefore long preceded 
“Hamlet.” Recent investigators have found that several 
expressions in “Hamlet,” which were heretofore believed 
to have been original with Shakespeare, are to be found 
in Bright’s book; such as “discourse of reason.” 

Bright’s system was arbitrary and had not an alphabet 
that could be connected; it was simply a list of signs to 
be used for words. The first system with an alphabet 
was that of John Willis, published in 1602, and from that 
time on there was a steady stream of systems or modifica- 
tions of systems. In the next century and a half more 
than two hundred systems were published. 


The Wesleys Wrote Shorthand. 

There was great interest in shorthand at this time. The 
people were eagerly desirous of preserving in permanent 
form the utterances of their beloved religious leaders. All 
text-books of that time reflect this, because they are full 
of abbreviations for biblical phrases. John and Charles 
Wesley, the founders of the Methodist Church, were 
shorthand-writers. The Wesleys used the celebrated sys- 
tem of Dr. John Byrom. 

Dr. Philip Doddridge, in his famous theological college, 
insisted that all students preparing for the ministry should 
learn shorthand first in order that they might easily take 
down his lectures. In 1628 Bishop Earle denounced cer- 
tain “graceless” persons who did not scruple to report 
sermons in stenography and then palm them off later as 
their own. 

But shorthand was used for other purposes. The most 
famous diary ever published was that of Samuel Pepys, 
which was written in the Shelton system. In this diary 
Pepys gives a vivid account of the Great Plague and the 
Great Fire of London, with many intimate accounts of the 
court of King Charles II. Pepys was an expert short- 
hand-writer, because he mentions in his diary that in 
April, 1680, he attended the king, by command, at New- 
market, ard there “took down in shorthand from his own 














































































Pack Them 





Tough, strong MAYVILLE FOLDERS 
carry a maximum load of letters and pre- q 
serve the good condition of their contents 
under conditions where other folders 
(made of weaker stock) would come to 
pieces, resulting in damage to the letters 


inside. 


By the use of 


Color Classification 
in Filing 
they shorten the distance between the file 
euide and the desk top, thereby facilitat- 


ing reference and speeding up the work 


of the c rrespt yndent. 


A short explanation of their merits will 
close the sale for you every time. There’s 
another good reason for selling MAY- 
VILLE FOLDERS,—ask us about it on 
your letterhead. It will pay you to carry 
them in stock in the different sizes and 
colors: the quality builds up your 
prestige, the profits justify your faith. 
Pack them to the limit— 


They'll Stand It! 
Geo.W. Millar &Co., lnc. 


284-290 Lafayette St., New York, N. Y. 
Also makers of standard quality 


“MAY Vital” 
Die Wiping Paper, Adding 
Machine Rolls and 

“MAYVILLE” ' 
Treated Tympan 
and Offset 
Papers 
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Banks and Business Houses 
Use the Pearl Cutter 


For cutting the margins from monthly 
statements in quantity. Several hun- 


dred sheets ledger paper 
clipped at one stroke. 
—Zip! .It is done in an 

= S instant and the edge is 
clean and straight. 


} Also cuts card- 
board, leather, 
cloth, quicker 
and better than 
knife or scis- 
sors. 


| 





Asaver of labor 
and gets the 
work out on 








Has spring 


balanced time. 

handle. Sells readily to 
Banks, Multi- 
" é raph Users, 
The base is a hotographers, 
waste receptacle Offices, Facto- 

for ries, Stores. 

convenience its te of 
aae in sizes 

and 13” and 19”. 

cleanliness. 


The BOSTON and OFFICIAL 
CUTTER 


Every office of every kind can 
use a Cutter in every depart- 
ment. The Bookkeeper, Mail 
Clerk, File Clerk, Price Clerk, 
Production Clerk, for a great 
variety of 
trimming. 
The Sales 
Department 
for cutting 
samples, illus- 
trations, en- 
closures. The Advertising De- 
partment for cutting out illus- 
trations, exhibits, dummys, etc. 
The Draftsman for blueprints 
and drawings. 









Invaluable in a hundred ways in 
every office, store and factory. 


Several thousand have been sold. 
Made in a variety of sizes. 

We make also a line of Power Cutters, 
Printing Presses, Tableting Presses. 
DEALERS WANTED 


Golding Manufacturing Co. 
FRANKLIN, MASS. 
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mouth the narrative of his escape from the battle of Wor 
cester.”’ 

It is interesting to recall that Thomas Jefferson, in a 
letter to his friend Page, dated January 23, 1764, proposed 
that they should master Shelton’s system, the one used 
by Pepys, so that they might have something which was 


unintelligible to anyone else. He said, “I will send you 
some of these days Shelton’s Tachygraphical Alphabet 
and directions.” 


Shorthand Followed the Pilgrims. 


There is evidence that the art of shorthand was in use 
in this country within half a dozen years of the landing 
of the Pilgrims. In the library at Springfield, Massa 
chusetts, there is preserved the shorthand note-books « 
Major John Pynchon, the son of the founder of Spring 


+i 


field, containing reports of the sermons of the first pastor 
of Springfield, the Rev. George Moxon. These sermons 
are dated from 1637 to 1639, seventeen years after the 


coming of the Mayflower. 
A majority of the writers of shorthand in New Eng 
land in the early colonial days were men of distinction. 


Roger V illiams, the founder of Rhode Island, was a very 
accomplished shorthand-writer. An Indian Bible belong 
ing to him in which are annotations in shorthand is still 
preserved in one of the historical societies. It is not, 
however, generally known that many years before con 


ing to this country Roger Williams, at nineteen years of 
age, was employed by the famous lawyer, Sir I 
Coke, to report the proceedings of the Star Chaml 
1618. 

John Winthrop, Jr., the son of the first governor of 
Massachusetts, and who was himself afterward Governor 
of Connecticut, was an accomplished shorthand-writer 
When he arrived in Boston in 1631 he proceeded to supe: 
intend the settlement of the town of Ipswich, Massachu 
setts, while his wife, Martha, remained in Boston. They 
corresponded in shorthand, and*many of these shorthand 
letters, which were written in 1633, are preserved by the 
Winthrop families under the date of that year. I men 
tion this particularly because Martha Winthrop is the 
first American shorthand-writer of the gentler c Oo 
whom we have record. As early as 1650 Sir Ralph Ver 
ney spoke of the “multitudes of women practicing short 
hand in church.” A discourse published in 1700 was dé 
scribed as “taken down in characters from the pulpit b 
a young maiden.” 

In his autobiography Benjamin Franklin says 

“My uncle Benjamin had formed a shorthand of his 


+ 
I 


own, which he taught me. He was very pious 1 very 
great attender of the best preachers which he took down 
in shorthand, and he had many volumes of them. My 


father intended to devote me to the service of the church 
My uncle offered to give me his collection of sermons as 
a sort of stock in trade with which to start.” 


Enthusiasts in Pitman’s Day. 


In 1837 Isaac Pitman published a system called 
“Stenographic Sound-Hand,” which was revived 1840 
ind published as “Phonography.” So great was the in 
terest displayed in the study of the art that enormous 
classes were organized, and in order to avail themselves 


of the teaching of Pitman, many of these met at six 
o’clock in the morning, and others continued the 
until ten in the evening. 


Despite this, however, the use of shorthand did not be 
come general. The difficulty in learning the older typ: 
of shorthand was probably the reason. 

It was not until the invention of a simpler shorthand 
that there came the present growing interest in it as a! 
art that should be mastered by everybody, whether they 
wish to make use of it professionally or otherwis: [t is 
now a recognized subject in the curriculum of nearly 
every high school in the country. This growth is nd 
to influence its use as a utility for every one, though 
is only with the interesting ancient story of shorthand that 


we have been here concerned. 


Pohnke Now Eastern Sales Manager. 
George C. Pohnke now heads the Stationers’ Loos 
Company’s New York sales office, 174 Wooster street, as 
Eastern sales manager. He had been connected with the 
home office at Milwaukee, Wis., and took charge at New 
York August 1. Mr. Pohnke moved his family and hous 
hold to Manhattan. 
The company has made plans for an increase in the 
stock of metals and finished goods at the New York office, 
enabling quick and satisfactory service for the trade 
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New Metal Parts Price List 


eee ns | 


If you use loose leaf metal parts or accesso- 





ries, you will find our new Metal Parts Price 
List No. 71 a source of valuable information. 


This forty page book lists the complete line 





of De Luxe Metal Parts and Accessories, to- 

gether with latest prices and discounts. It 
became effective August 25th, superseding | 
all previous lists. 
We will gladly mail copies on request. | 
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WILSON-JONES LOOSE LEAF Co. 


3300 Franklin Blvd. 316 Hudson Street 
Chicago New York 
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Fire-resisting, amply strong yet light, Macey Steel Safes 
enable you to offer adequate protection at lower cost. 
Insulated models are guaranteed against 1700° F for 50 
minutes. All sizes can be equipped from stock with 
Macey wood or steel filing equipment to suit customer, 
or with shelves and partitions 








No costly end panels are required for either open or closed 
side Macey Counterheights in steel. Noris there anyextra 
charge for the 5” sanitarylegs. Thisline, including legs, does 
not exceed the standard 42” height. The top is green battle- 
ship linoleum, brass bound. Insert drawers are available 
in variety 

Write for the New Macey catalog and latest 


prices. Our proposition to dealers, on this 
famous nationally-advertised line, is liberal 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safos, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, «Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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New Machines—Continued from page 36.) 


Additions to Stationers’ Loose Leaf Line. 











; The Stationers’ Loose Leaf Company, 432-46 Broadway, 
' Milwaukee, Wis., has added two features to its line, which 
ire fully described its new Catalogue A. The “Eclipse” 
' keyless flexible post ledger is intended for the use of the 
' bookkeeper having from 200 to 400 accounts. It is sold 
in outfit form, containing 200 sheets and leather tabbed 
’ index [he construction is different from others Che 
- 

' “ECLIPSE KEYLESS FLEXIBLE POST 

' LEDGER, 

} flexible posts fold into the top case. They are drawn tight 
by forward pressure on two spring dogs, which are actu 
ated by the closing of the lid. The sheets are released 


by pressing buttons at the end of the case 

The “Faultless” stay-open aluminum sheet holder has a 
positive action when opened “past center,” as it remains 
the insertion or removal of sheets. It 


open tor has a 





“FAULTLESS” STAY-OPEN 
SHEET HOLDER 


ALUMINUM 


smooth, continuous spring, which will not mar furniture, 
adapting the holder for use in the office as well as in the 


shipping and delivery departments. The makers say this 
holder obviates the need of an extra hand for changing 
sheets—a two-handed man can do this with ease when 


the covers are opened 


Unique Loose Leaf Memos From Britain. 


Ledgers, Ltd., 37, Victoria Road, Tipton, Stratfordshire, 
England, makes up a novel loose leaf binder for pocket 
memos. It has been used successfully in foolscap size. 
Although no metals are employed, the leaves are firmly 
held, and individual sheets are inserted or removed with 
facility. There are two styles made—one with flexible 
band and the other with a hard-twisted cord. The sheets 
are punched and slotted to conform eyelets in the 
covers. These are board, hinged, and bound with cloth, 


f 


to 
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MYATT POCKET BOOK WITH BAND RELEASED 
Sheets May be Removed, Inserted or Trans- 
posed With Facility. 


with paper linings. The sheets are cut flush, to facilitate 
jogging with the covers. There is no bulk to the bind 
ing device, so the book is never any thicker than its con- 
tents. The book lies flat when opened, and little writing 
space is wasted in the binding. 

The beok with flexible band can be manipulated readily, 
the elasticity of the band permitting the user to release it, 
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The largest selling Quality 
pencil in the world 


A VENUS Pencil 
for Every Purpose 


| HERE is a VENUS 
| Pencil made to satisfy 
every customer—no matter 
how difficult their require- 
ments are to fill. 

VENUS, the Perfect Pencil, is 
made in 17 black degrees from 
6B softest to 9H hardest, (with 
tip and rubber in all but three 
softest degrees) and is also 
made in 3 copying degrees. 















































order nou jor 


Send in your 
VENUS Pencils 


Complete stocks 


and Erasers. 


are an advaniage. 


American | 
Lead Pencil Co. 
220 Fifth Ave., New York 


and London, Eng. 





NEW — No. 3818 VENUS 
ROUND. Soft lead. 
Especially :uited for 
stenographicand 
other office purposes. 


VENUS ERASERS 





F the same superlative 

Tan that has made 
the VENUS Pencil fam- 
ous; soft, gray rubber that 
erases clean without a 
smudge. 


Made in 12 sizes. 
Sample on Request. 


CUGGDEGAGEEDEDS GEOUENDRSEGODEDERERESDDEFABAUNGESEDNOAGATATODASAERDREDLEEEDIORD SERDAR I eRTaaD ORT 


Su eapesnans COAtEUPUNOOREADIEONE 


pence senses 
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Harpen 
( ranteed 
[ on re 
PAL NIre 





Excellence -- 


Karpen Chairs possess that excellence 
which is readily perceived upon first ex- 
amination. That sells them on sight. 


Karpen Chairs possess the further ex- 
cellence produced by scientific designing, 
the use of good lumber, careful drying 
and shaping and permanent joining, that 
stays sold. Karpen Chairs don’t go well 
with the ‘‘bargain day”’ job lot gentry, 
but with real, permanent, service-selling 
office furniture dealers, they have been 
an unqualified success. 


Many dealers have experienced the ad- 
vantages afforded by the Karpen Line. 
They have worked out the problem of 
value to cost and they tell us their cus- 
tomer almost always sees the light. Let 
us prove to you the advantages of the 
Karpen Line. Write us for catalog. 


S. Karpen & Bros. 


New York 


Michigan City 
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or to secure it in place. The elastic is common to all 
dry goods stocks, and is thus readily replaced when worn. 
The hard twisted cord is knotted in place in a simple 
manner to secure the sheets. 

J. W. Myatt, of Ledgers, Ltd., has devised a form of 
statement which can be mailed without an envelope. The 
statement head is made with the name and address on the 
bottom, instead of the top, as in the conventional form 
The name and address are exposed when the form is 
mailed. The stamp and postmark are on the back of the 
form—when unfolded—and do not interefere with the 
record. The statement is folded once, so that about one- 
third of the sheet tends toward the bottom, covering the 
statement and permitting the name and address to ap 
pear. About an inch from each side, and at the bottom of 
the folded section two slits are cut. These form 





tongues, 





MYATT POCKET BOOK, SHOWING THE BAND 
SNAPPING INTO PLACE—When the Operation is Com- 
pleted the Sheets Are Firmly Held 


which interlock into corresponding slits, cut diagonally 
in the sheet just above the name and address. These 
hold the statement together firmly. Mr. Myatt has not 
secured patents in the United States or Canada on this 
statement form, and offers it with his compliments. This 
device is used quite freely in England. 


Practical Lightweight Eyeshade. 


A new patented eyeshade has just been introduced made 
of vulcanized fibre and treated with a preparation de 
signed to render it perspiration-proof. It can be cleaned 
with a damp cloth. This new shade is flexible, extremely 
light and practically non-inflammable, so that no danger 
can threaten the wearer by accidental ignition \ one 





TA EYESHADE AND 
A PLEASED USER. 


piece back headband of the same substance as the shade ts 
adjustable into small notches or pockets, making it poss! 
ble to fit the shade to any head. 
This device is known as the “U-wan-ta” eyeshade and 
is made by the U-wan-ta Novelty Manufacturing Com 
pany, 4353 South Vermont avenue, Los Angeles, Califor 
nia. Pacific Coast stationers are reported to have enjoyed : 
remarkable success with this little device. : 
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Another “Beat” for Stafford 


Stafford'’s 


AUTO SEALBOTTLE 





No cork—but it cannot spill! 
Always open—but no evaporation! 
Useable tothe last drop—and refillable! 
Convenient—Economical—“Sellable” 





IP IT, knock it over, turn it upside 

down—it CAN’T spill! Let it stand 
for months—it CAN’T evaporate! Leave 
your pen sticking in the well—no ink 
can touch it! 


But, push the pen down; up comes the 
ink for a penfull every time—but it can’t 
reach the holder or your fingers. The 
last drop in the bottle reaches the pen— 


Retail Price List then the bottle can be refilled. 
Auto-Seal filled with two ounces 
- ° . ‘ ™ ‘ ¥ 
of Commercial Blue-Black, Jet MORE SALES—BIGGER PROFITS 
Black or Nubian retails at 15c. 

Filled — Non-( Pita Car Stafford’s Auto-Seal makes an instant hit with 
> 4 r ( e ‘ > t " ° 7 
es, SoS, Vee ae ee everyone. Sales are faster and your profit on 
sells at 20 List price $24.00 - P ; : . ° 
and $28.00 a gross, respectively, each sale is greater. Send today for a trial 
subject to usual discount. Packed carton of three dozen Auto-Seals. 

three dozen to a box. 


With every carton is packed a handsomely 
lithographed counter display that tells the 
whole story. Send your order today and be 
the first in your territory to sell this remark- 
able new Stafford feature. 


S. S. STAFFORD, Inc. 


603-609 Washington Street, New York 


Established 1858 
Chicago: 62 W. Kinzie Street 
Canadian Factory: 9 Davenport Road, Toronto 
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Thousands 
of possible sales for 

International typewriter 
keys right at your door. 
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VERY customer who buys typewriter supplies of any kind is a prospect for a set 


or sets of International Keys. 


Sell them on the thought that they increase 


operator’s speed, quiet machine noises, and take the glare out of the keyboard (the 


great reducer of all-day efficiency). 


already installed. Keys wear out—sell them replacements. 


suggestion—and selling International Keys. 


International Keys are quality goods 
—as good as the best—You know the 
Munson reputation for square-dealing 
and quality—we stand back of every 
set—they must make good. 


Stock International Keys and make a 
liberal profit. 


International Typewriter Cushion Keys 











= ee MUNSON SUPPLY COMPANY 


23 CITY HALL PLACE 


— BRANCHES— 
Boston Cleveland Minneapolis Pittsburgh 
Buffalo Detroit Newark, N. J. San Francisco 
Chicago Los Angeles Philadelphia, Toronto, Can. 


Then again they may have some other keys 


There’s profit in sales 


are supplied in boxes bearing your 
name and address. They advertise 
your store not only as the place to 
buy rubber keys but as the place to 
go for supplies of all kinds. 


Keys come in green, black and white 
rubber in all languages. 


Ask about our dealer co-operative pla,, 


NEW YORK, U.S.A. 











meres: 


CAE RYERSON 
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A New Letter Tray. 

The Erie Art Metal Company of Erie, Pa., has added a 
new steel letter tray to its “Dan-Dee” line of steel office 
devices. This can be supplied either as a singe tray, or 
in unit combinations of from two to four trays, in either 
a skeleton rack or a closed cabinet. 

The company announces its new price list, in which 
prices on the entire line have been greatly reduced. On 





TITREE NEV “DAN-DEE” STEEL LETTER TRAYS.— 
Single tray; three-unit tray with skeleton rack; four-unit 
tray, enclosed cabinet 


1 shipment of two dozen single trays, or a combination 
totaling twenty-four trays, the limit of discount is allowed. 

The new trays above described are symmetrical in de- 
sign and handsomely finished either in olive-green, mahog- 
any or oak stain, grained oak or grained mahogany. 

\ ten-thousand lot of these trays is now coming through 
the factory for September trade, and an additional twenty 
thousand for October. The tray is moderate in price. 

Convenient Shaw-Walker Filing Stool. 

The Shaw-Walker Company, Muskegon, Mich., has 
added filing stool No. 1100 to its line. This is made with 
tubular steel legs and braces, with ball-bearing casters 
and oak seat. The stool is ten inches high; the seat 11% 








SHAW-WALKER FILING STOOL NO. 1100 


inches square. The height affords a convenient position 

for filing into the two bottom drawers of a file when not 

on a base. If the sections are on a base, the stool brings 

the file clerk to the correct height for filing into the bot- 
(Continued on page 121.) 
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The Feeling of Satisfaction 
which is the result of gen- 
uine good service, lasts long 
after the price is forgotten. 


To establish your custom- 
er’s confidence, sell 





ENGLEWOOD 


>) =~ Jae 














Let us tell you about that 
Senuine good service. 


Englewood Desk Company 


5816 Lowe Avenue 
Chicago 
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Two British Expositions. 
Brief Mention of “Some of the Concerns 
Showing Their Lines at Recent Exhibitions 
in London. 


The illustrations on this page show stands of the house 
of Hazell, Watson & Viney, Ltd., printers, stationers and 
binders, of London, at the International Printing, Sta- 
tionery and Allied Trades Exhibition held in London last 
spring at Royal Agricultural Hall, Islington, and the 
London Fair and Market, held in the same place July 
4 to 15, 

Hazell, Watson & Viney state that trade conditions in 
England, for the eight or ten weeks prior to July 6th, were 
practically dead, with a rather high proportion of unem- 
ployed persons in all trades. Those only partly employed 
were also numerous. The members of the trade who ex- 
hibited at the first named exhibition did fairly well con- 
sidering the state of business, the large number of unem- 
ployed and firms closed down on account of the coal strike. 
They also did fairly well at the London Fair and Market 
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THE SHANNON, LTD., Ropemaker street, London, s} 1 office 
furniture and new lines for the stationery trade, including a bind 
ing case, new and improved Shannon file and cabinets, warehouse 
files, supplies for filing and card cabinets, verticai desk trays and 


ready letter sorters, perforator with gauge, the “Efficiency desk 
and other devices, 

DENNIS & WEBB, LTD., 42-43 Little Britain, London, exhibited 
embossing presses and rubber stamps; likewise, self-inking stamp 
pads, stencil plates, office supplies, etc. 

PERCY F. TALBOT, 146A, Queen Victoria street, London, ex 
hibited the ‘“Postette’’ line of miniature stationery likewise a 
series of illustrated children’s stationery, writing pads, compend 
iums, cabinets, etc. 

WILSON & SONS, Seven Sisters road, Tottenham, London, ex 


hibited specialties in boxed stationery, pads, envelopes, et« 

ASHLEY SMITH, 19, Ludgate Hill, London, exhibited the« 
original Turkey Mill watermark papers in many different styles 
likewise drawing papers, blocks, books and sheets, typewriting 
papers, etc, 





THE PHOTECTOR COMPANY, LTD., Southall, England, ex 
hibited the ‘“Virotyp,” claimed to be the smallest, cheapest and 
lightest typewriter ever invented, weighing eighteen ounces in on¢ 
model and three pounds in another. Also, the “Abacall,”’ a smal}! 
and simple calculating machine for addition and subtraction. An 


other device shown was the “Omnigraph,”’ a multi-copying machine 
while still another device was the “Duroblot,”” a perpetual hand 
blotter, made of a special composition. 

SHAW & SONS, 6-9 Fetter Lane, London, exhibited the ‘‘Fette1 
loose leaf ledger, the “Economic” account book holder and the 
“Lex” typists’ book holder. 
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FOUNTAIN PENS. 
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LTD., AT LONDON FAIR AND MARKET. JULY 


4 TO 15.—‘Relief” fountain pens and nibs, Ester brook pens, Bradley’s penholcers, Wirt fountain 
pens and drawing and lettering pens were shown here. 


Exhibition considering the conditions that business men 
have had to confront. 

Mention is made of a number of exhibitors in our lines 
to give readers an idea of the character of exhibits at these 
big English shows. Goods are displayed freely, and the 
interest is enthusiastic and general. Some of the lines are 
familiar to us and some are not, but all are of interest to 
readers on this side of the ocean. 


Among the firms allied to the office equipment industry 
exhibiting their goods at the International Printing, Sta- 
tionery and Allied Trades Exhibition were the following: 


THE MUSIC TYPEWRITER COMPANY, London, exhibited the 
music typewriter, operating under Walton’s patents, British and 
foreign. In addition to being of service to the music printer, this 
machine is of value to the composer and to musicians generally 
who desire to copy music or to compose original productions. Five 
keys and three movements do all the work. 

PETER CARMICHAEL & CO., LTD., London, demonstrated 
envelope folding machines and power gumming machines. The 
chief machine shown was the “Carmic” adjustable envelope folder 
in four sizes. For large catalogue work, they produce a No. 5 
machine. 

SMITH & YOUNG, LONDON, exhibited various kinds of filing 
envelopes, made of strong fiber paper: cloth-lined and gussetted 
envelopes. Writing pads and boxed notepapers and envelopes wer 
included; likewise, presses for embossing and perforating. 


THE PEERLESS CARBON & RIBBON CO., LTD., §1 
London, showed the products of their factory at Toront 
They featured their typewriter ribbons and carbon papers a 
new Clarke self-inking stamp pads. 

THE GUMMED PAPER MANUFACTURING COMPANY, LTD 


Victoria Mills, Narborough, near Leicester, England, exhibited the 
“Tiger-Tiger’ brand of gummed tapes and three models of sealing 
machines. 

SAMUEL JONES & CO., LTD., Bridewell place, Lo: ilso 
showed gummed paper, coated paper, white and tinted pulp, gummed 


tapes, etc. 

W. RICKATSON & SONS, Ridinghouse street, London 
strated book binding leathers, loose leaf ledgers, etc 

RAPHAEL TUCK & SONS, LTD., Moorfields, London, exhibited 
their remarkable line of picture post cards, famous throug it the 
world: likewise, their picture books, children’s books, et 


HARRISON & SONS, LTD., Hayes, Middlesex, England, exhibited 
leatherette and other papers for the trade. 

THE NATIONAL LOOSE LEAF COMPANY, LTD., Little Britair 
London, showed loose leaf ledgers, transfer binders, ring books, et 

NICKERSON BROTHERS, Worship street, Londo: <hibited 
fancy leather goods for the trade 

HAZELL, WATSON & VINEY, LTD., 52 Long Acré I dor 
demonstrated “Relief’’ pen nibs, one hundred styles of Es brook 
steel pens, penholder tips, drawing pens, lettering pens l lers, 
“Relief” fountain pens, Wirt fountain pens, etc 

THE MACEY COMPANY, LTD., Houndsditch, Londo: mon- 
strated the “Zip” line of loose leaf devices; also, lines of pen and 
pencil duplicating books, Irving-Pitt pocket books and binders 
“G. F."” propelling pencils, Parker self-filling fountain pens, Macey 


wood and metal filing cabinets and supplies, card index signals and 
“U-File-M" binders, 
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tfc 421 Line 


Files Produce: Repeat Orders - Du- 


plicate Orders - Satisfied Customers 


‘‘The prospective customer you referred to us bought a letter file, order for 
which you filled. We now want two more outfits like the first. Friends 





of our first customer have ordered these.’’ 

‘“‘We want a file outfit like the one you sold Blank & Co., of our city.”’ 
Letters like these reach us continually. They show, better than anything else, 
the satisfaction which these files give their users. 9@# Lines are easy to sell, = 
and they stay sold. Workmanship, construction, capacity, service and price con- 
sidered, you give your customer better value for every dollar invested than in any | 
other line. 


Extensive Advertising 


has standardized these files as a basis 
by which filing cabinet values are 
judged. Customers cheerfully pay 
the advertised price—which nets the 
dealer a liberal profit. ‘‘See your 
dealer’’ in every advertisement 
sends the prospects to your store. 


Heartiest Co-operation 





makes your saleseasy. Prospective 
customers who write us for catalog, 
ete., are referred to the dealers in- 
their town who sell ¥2@@ files. Sales 
helps, in form of leaflets, pe 
newspaper copy, etc., assist in loca 

campaigns. e innumerable deal- 
ers who have benefitted by our plan 
will tell you of its result—producing 
influence. 


No. 421 


This is the most popular of all letter 
filing cabinets. It is well and favor- 
ably known as the most practical of 
all inexpensive files. 

Note its unique construction. All 
superfluous parts and operations in 
manufacture have been eliminated. 
All parts are amply strong. Its 30 
frame joints are triple—secured, in- 
terlocked, glued and held by 60 





screws. Drawers roll on Roller 
3earings and are equipped with fae 
Automatic Follow Blocks. No. 321 


The f/& Manufacturing Co. 


162 Union Street -t- Monroe, Michigan 


New York—The #2 Manufacturing Co., A. H. DENNY, Mgr., 52 Park Place 
Chicago-— Associated Stationers Supply Co., E. E. BLANKEMEYER, Mgar., 201-215 N. Franklin St. 








A Most Complete Line 
Made in Letter, Legal Cap and 
Invoice sizes, capacity 6000 papers 
per drawer. Also made with as- 
sortments of 10 kinds of drawers 
for filing index cards, blanks, 
vouchers, ete. You must see the 
line in Catalog 20 to appreciate 
its extensiveness. 


Write for YOUR Copy Today 
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The ¥f/@@- General Catalog describes 
these and many other Office Necessities. 
Free for the asking. 





The $f- Manufacturing Company 


162 Union Street, MONROE, MICH. 
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DESK ACCESSORIES 


Improved Swinging Attach- 
able Desk Stand 


Can be attached to either end of any style desk and will 
provide additional space that can be used for typewriter, 
reference book, card index tray, telephone, etc., but of 
especial value for stenographers’ use while taking dicta- 
tion—very much handier and more practical for this pur 
14'x 18' Tops pose than using slide shelf of desk. Locking arrangement 
Furnished in of the Improved 
Golden, Natural or ‘Swinging Desk 
Weathered Oak or Stand is a sim- 


Mahogany finish ple, efficient, 
long wearing 


Swings Free or Locks device—easy to 
operate and 


in Any Desired Position positive. in ite 


action. The 14" x 18" wood tops are furnished in either Golden, 
Natural or Weathered Oak or Mahogany finish. Always order by 
number and specif 

finish et Pry xd Under-View of Swinging Stand 
wood top. Golden Illustration at right shows an under-view 
sent if not specified. of the Improved Swinging Stand. To give 
complete satisfaction a device of this kind 
must have rigidity. The cast iron frame 





ih es) 
No. 5—Black Enameled 


Metal Frame. 
—— cas and connecting wire rods in conjunction with the simple yet effective locking device (a 
Stott Senne. sectional view of which is shown) provide this rigidity requirement. Swinging Stands 
: are shipped in knocked down form in a strong fibre carton measuring 2"x 15"x 21". 
No. 7—Nickel Plated ‘. a ‘ ‘ 
Metal Frame. Can be quickly and easily assembled ready for attaching. Weight ten pounds. 


Stationery Storage Cabinets 
Furnished Regular in Golden or Natural Quartered Oak and Mahogany Finish 


Handy Cabinets for keeping enough sta- 
tionery, envelopes, etc., for current use, 
at hand, easily accessible yet protected 
from dust and flies. Keep your desk and supply 
drawers neat by using these cabinets in your office. 
Both the No. 140 and No. 150 Stationery Cabinets have 
compartments for letter, cap and note size papers, 
invoices, large and small envelopes, etc., and adrawer 
for carbon papers, erasers and miscellaneous ac- 
cessories. Are solidly constructed of seasoned lum- 
ber. The Quartered Oak is nicely flaked. An ornate 
and practical necessity. No. 140 has a three-ply lid 





which raises and recedes. This effectually covers 

your stationery yet makes access easy. Both styles No. 150 

have rubber feet to prevent marring desks. The With Open Front 
No. 140 With Drop Lid neatness of your stenographers’ desks will be re- att Wide Dees 


Sigh Wie Dew flected in the letters written. A Stationery Cabinet ; aan = - 
No. 140—Outside 83" 95" 153" is a good investment and is always appreciated by No. 150 Outside 7 9% 153 
Drawer Inside ii," 88" 143" the users. Drawer Inside 1,;, 8]" 143" 


Legal Blank or Electro Cabinet 


A six drawer cabinet that can be utilized for the storing 
of stationery, legal blanks, etc. Made strong enough to 


~~ 





Outside ‘Dimensions 


hold engravings, electrotypes, small type forms, etc. 108" High 
Case is corner-locked, drawer bottoms have finger hole in 10" Wide 
front to aid in raising papers. Rubber feet under cabi- 154" Deep 


net prevent marring polished surfaces. Cabinet can be 
purchased with or without drawers. Horizontal parti- 
tions under each drawer extend full depth of cabinet. 
Always order by number and specify finish desired. 
Furnished regular in Golden or Natural Plain Oak or Ma- 
hogany finish. Weight 12 pounds. No. 814—With Drawers 
No. 418—Without Drawers 


162 Union Street 


The J Manufacturing Co. Monroe, Mich. 
Me 


Drawers Inside 
ij," High 
83" Wide 
14%," Deep 
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THE KITCHENER COMPANY, Tower Bridge road Londo r 
showed tier correspondence trays that may be built up to any 

ight; also, they showed the ‘“Erinoid’’ line of propelling pencils 
venholders, et« Other goods were shown, including wicker trays, 
vast paper baskets, typewriter oil and mats, et 

STATIONERY TRADES JOURNAL, Warwick Lane, London, had 
in interesting stall where the service of the paper was explained 
ind various pamphlets distributed. 

THE ORGANISER, Regent House, Kingsway, London, explained 
I service of ‘“‘The Organiser’ for men of business. The journal 





s devoted to office and factory organization, etc.; ““Organisers’’ for 
irious trades, including the Drapers’ Organiser and Dry Goods 
Export Journal, tl Footwear Organiser and Shoe and Leather 
Trades Export Journal, and the Furnishing Trades Organiser and 


Hardware Export Journa! 

A. WILME COLLIER, LTD., Manor Park, London, showed office 
paste, photo mountant, vegetable glue, etc. 

THE ASHLEY TRADING COMPANY, LTD., Victoria street, 
London, exhibited the ‘‘Rex’’ cold water paste ~ ” ) - ) aS , 

THE BRITISH STATIONER, Whitefriars street, London, ex For | en and | encil. Made by 
plained the service of the publication, which is the official organ | ‘ lj o 
of the Stationers’ Association of the United Kingdom > oO LAr ¢ 

D,. GESTETNER, Tottenham Hale, London, exhibited “Gestetner { 1¢ pl neer ¢ Ip manutacturer. 
ectric self-feeding rotary duplicator, No. 7 self-feeding rotary 


duplicator, No. 6 self-feeding and No, 3 hand-feeding rotaries; also 


flat  duplicators, including Neo-Cyclostyles, Nos. 10 and 70, were — - 
- : Che best and therefore the best 
At the London Fair and Market we note, among a large 


number of concerns in general lines of business, the fol- selling clips on the market. 


lowing, devoted principally to office equipment, com- 
mercial stationery and kindred lines: 
= wo ALDERMAN & CO., Hackney, London, exhibited an inter- 


esting line of fan eather goods, autograph albums, writing 
ises, et« =~ ‘ . : c . ; 
BLISS & CO LTD Finsbury, London, also showed many in- r plendidly finished 







eresting lines of leather manufactures. : > 4 4 
H & G. BLOCH Divuinatiaea, Eng., exhibited pencils, pen In pencil, medium 
ee Pa and large pen size. 


BOYDEN & SHIPTON, Fleet street, London, demonstyated prac- 


tical articles for the office, store and home, including ths Hande 
desk and a collapsible typist’s table. The “Work Organize: “Rob 
inson Reminder” and other specialties were shown. 
DENNISON MANUFACTURING COMPANY, LTD., Kingsway 
exhibited the complete Dennison line of tags, gummed 


London 
labels, bindings, paste, crepe paper, etc. These lines are the sam« 
as those which are familiar to users of Dennison’s goods in the 
United States, 

GUMMED PAPER MANUFACTURING COMPANY, LTD Nar 
borough, near Leicester, England, exhibited the ‘‘Tiger-Tiger prod- 


ucts mentioned her of 


HAZELL, WATSON & VINEY, LTD., Long Acre, Londor ex 


hibited practically the same line that was shown in the previous 
exposition at Agricultural Hall. 

JONES, SAMUEL & CO., LTD., Bridewell place, London, 
hibited gummed tay sealing machines, adhesive tapes, et 


LIFFORD CABINET COMPANY., THE Birmingham Eng 
demonstrated their ! of standardized office furniture, including 
managers’ desks, typists’ desks, clerks’ tables, filing cabinets, et« 

SANDLE BROS., Paternoster Row, London, exhibited envelopes 
notepapers, writing pads, pocket books, spring-back binders, a 
ind many other similar devices. 

SOLOMON & WHITEHEAD, LTD., Birmingham, Eng showed 
ir roducts as manufacturing stationers, including a widse ty 
stationery cabinets writing cases, etc. likewise deckle-edged 
lopes, parchments and other novelties 

lon, exhibited a w 


ytepar and envé 
TAMES SPELLER & CO., Wandsworth, Lo 





rie ff stationery specialties, including note cases, note books 
manuscript books, memorandum books, etc 
WORKS-ORGANIZER SPECIALTIES COMPANY, Fleet str 
Lo demonstrated the ‘‘Work-Organizer “Robinson Reminder 
“K Kas and “Promptu” specialties. 


Changes in Wilson-Jones Sales Territories. 

Changes in sales divisions have been announced by the 
Wilson-Jones Loose Leaf Company, Chicago, Ill. At his 
own request, H. H. Spurlock has been relieved from the 
duties of district sales manager for the central states. 
Hereafter he will cover the states of Oklahoma, Kansas, 
Missouri, lowa, Nebraska, North and South Dakota and 
the Canadian provinces of Manitoba and Saskatchewan. 
R. B. Alderson will hereafter cover the district as district 
sales manager. Che territories of Messrs. Frater and 
Mounted on at- 
tractive display 
cards. Big window 
cards free. 


Davison remain unchanged. 
I L. Gibbs will cover the states of Wisconsin, Ken 
] : ; . salasare : ¢ ~ 

linois, Indiana, Michigan, Ohio and the city of 


Frank 
tucky, 
Pittsburgh, Penna., working under the direction of W. F. 
Flynn, district sales manager. Mr. Flynn will also handle 
the foreign department 


\ 
I] 


New Sales Representative for Weis. 

J. H. Jennison, formerly connected with the Buntell. 
Roth Company at Dayton, Ohio, is now representing The Write for prices 
Weis Manufacturing Company of Monroe, Michigan, in 
certain parts of the north, central and eastern states, 
under direction of J. M. Goldstein, who still maintains his 


supervision over this territory L. D. VAN VALKENBURG CO. 


Challenge to Chicago Golfers. Holyoke, Mass. 


A challenge for match games between four of the cl rks New York Chicago San’ Francisco 
ot the Marshall-Jac kson ( ompany and repre sentatives of 225 Fifth Ave 202 So. State St 444 Market St 
any other Chicago stationery store has been submitted 


through John W. Ogren, chairman of the Chicago Station- 
ers’ Association. 
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MARK 


QUALITY se SERVICE * PRICE 


Let us send you our new Price List of Rebuilt and Rough 
Typewriters and at the same time tell you about our 


SUPER GRADE REMINGTONS 








Now is the time to stock a few Centurys in anticipation of the 
fall demand. Some good territory left and an unusually attractive 
proposition to the live dealer. 





and immediate shipment made. Special Covers and covers with your 


Place your order now for Rubber Covers. Regular covers carried in stock 
imprint made up and shipped in our usual prompt manner. 





AMERICAN WRITING MACHINE CO. 


EXECUTIVE OFFICES AND FACTORY 


449-455 Central Avenue, NEWARK, N. J., U.S.A. 


Branch Offices in All Principal Cities 





REBUILT @ TYPEWRITERS 
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(New Machines—Continued from page 113.) 
tom drawer. While the stool seat is ample for comfort, 
the stool does not take up valuable space in a filing depart- 
ment, and frequently when not in use is given space in 
some corner not available for any other purpose. 





S. S. Stafford Announces New Lines. 

S. S. Stafford Company, New York, N. Y., has intro- 
duced two new items to the stationery trade. Stafford’s 
‘Auto-Seal” ink stand is filled with two ounces of the 
best black ink. The device is non-spillable and non-eva- 
porable. The supply of ink is readily renewed and the 
device will last indefinitely. “Auto-Seal” is retailed for 
fifteen cents for the writing fluid or black ink; non-copying 
carmine, violet, green, or blue ink are retailed at twenty 
‘ents. There is an advance in price for “Auto-Seal’” over 





STAFFORD’S bs 

“AUTO-SEAL..’ 
the ordinary packages, but the consumers saves by the 
elimination of the evaporation loss, and because practically 
the entire contents of the container is accessible by means 
of the pumping suction dip cup. The maker figures that 
sometimes twenty-five per cent of the contents of the 
ordinary ink bottle is wasted on account of the difficulty 
of filling the pen after bottle is partially empty. “Auto- 
Seal” is used in the home where there are children. The 
contents cannot be spil'ed when the bottle is upset. It 
is advantageous for use in the schoolroom. The book- 
keeper who uses colored ink finds it wonderfully well 
adapted to his work; the pen-holders and pens used in 
the stand may be a'lowed to stand upright in the dip cup, 
thereby insuring the use of the right pen and color of ink, 





STAFFORD’S 


STAMP PAD. 

and affording a convenient resting place for the pen. 
“Auto-Seal” eliminates the necessity of buying high-priced 
ink-stands, as the action is said to be equal to that of the 
most expensive, and no measurable evaporation is sus- 
ceptible after a month’s continuous use. “Auto-Seal” is 
packed six dozen in a box, and an attractively lithographed 
counter display is included with each box. 

A line of stamp pads has been brought out by S. S. 
Stafford. They are formed from the finest quality of felt 
blotting paper and nainsook, saturated with high-grade 
dyes in a glycerine solution, insuring the longest life pos- 
sible. The tin boxes are non-collapsible, and decorated 
with a beautiful and attractive design 


A New Low Priced Memo Book. 

The Trussell Manufacturing Company of Poughkeepsie, 
N. Y., is offering to the trade in a neat counter carton a 
line of loose leaf memo books intended to retail for 15 
cents. These are ring books, bound in cloth, imitation 
leather. They are split ring books, opened by —? 
bending the cover back and closed by pinching the rings 
The memo includes the filler of 40 sheets. It is made in 
One size only, 2'%.x4%4 inches, end opening. Faint ruled 
sheets will be furnished unless otherwise ordered. Carton 
number 7 holds 12 memos and carton number 6 holds 36 
memos. Extra fillers and paper tab indexes are supplied 
at reasonab'e prices. 
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IGHTNING 


etter Openers Envelope Sealers 








Merit— 


Why is your machine more eff- 
cient and more desirable than the 
next one? That is the first and 
last question of your prospective 
customer. Perhaps you may be 
able to counteract the deficiency 
of the machine by an excellent 
sales talk. Nevertheless, it is 
impossible to use force and the 
purchaser will not buy an article 
that does not possess the neces- 
sary merits. Your most convinc- 
ing and final argument is the ac- 
tion of the machine itself. There- 
in lies the climax of your efforts. 


Lightning letter openers and 
envelope sealers are so en- 
dowed with the necessary re- 
quirements that they sell them- 
selves on their own merits. You 
have but to turn on the switch 
and the perfect performance of 
the machine justifies its sale. 
You should have these machines 
in your stock. Write us and we 
will make known to you our in- 
teresting dealer proposition. 


The Bircher Company 


(Inc.) 


Rochester, N. Y. 
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St kd Kohlhaas Mechanical Bookkeeping Equipment. 
The Kohlhaas Company, 183 North Dearborn street, 


Chicago, Ill., has worked out a ledger and posting tray 

= = for mechanical bookkeeping on its well-known sectional ' 
portable system. The posting tray is portable and can é 
easily be removed from the ledger by turning a single | 
thumb screw. This feature saves vault spac« Sheets 





The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 





always visible for ready reference. It KOHLHAAS’ LEDGER AND POSTING TRAY 
avoids marring of the working space of 

the desk and at the same time furnishes can be off-set while nny For users desiring additional 

space for off-setting, these trays are so adjusted that ex 

h reap mg Saree heey | a The tra space can be secured on either side of the tray All 

older 1s cKe t elt an as two parts of every sheet are entirely visible when viewed at 

raised leather corners which hold the any angle during the posting progress. The sheets may be 

glass in place. Two sizes: 18"x24” and handled from either side; no perforations are necessary, 

20"x36". as the locking feature of the device secures the sheets in the 

holder. The sectional feature permits the posting trays to 

be lengthened to:-take care of additional sheets. Sectional! 

posts may’ be added upon the same principle as the post 

binder. All points of contact are specially fitted with rub 

ber cushions, so these trays will not mar the most highly 

polished desk. Ledger guides are made up to suit th: 


individual requirements. 
Innovation in Guide Tips. 

The Plew & Motter Department of The Workman Manu 
facturing Company, Racine avenue and Monroe street, 
Chicago, IIll., has added to its line of metal tip guides new 
black enamel tips of cold rolled steel. This material af 
fords increased strength, and greater legibility of the in 
serts, as the black tip makes a better contrast than bright 
metal Customers who have equipped their files with 





A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 





An office equipped with plate glass window venti- 
lators is insured of a constant circulation of/air 
without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 


The Chicage Mirror & Art Glass Company 
216 North Clinten Street, Chicago, Ill. 


Established 1890 
GVEUUEDORSURURORDEGORORQURERENGEREQOGRRGOROROUGUOOEDERODEREEROROEEOOOGONOGENE 





“Pp. & M.” METAL TIP GUIDES, WITH NEW TIPS 


bright-tipped guides can continue the style, as guides with 
genuine nickeloid tips are carried in stock. 

“P. & M.” metal tip guides employ genuine pressboard, 
which assures maximum service under hard working con 
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VAM 


Necessary in every 
modern office 


EDART Steel Office Cabinets mark a notable 

advance in modern office equipment. They save 
time and eliminate waste —are constructed of steel 
throughout — attractively enameled in olive green or 
grained mahogany, and cost less than wood. 


ili 


Experience is proving that these steel cabinets 
are one of the quickest moving lines any dealer can 
carry. So great is their appeal that they have only 
to be shown to meet with ready sale. 


In addition to their rapid turnover, dealers every- 
where are attracted by the liberal margin of profit 
and the small investment required. All you need is 
four samples—one of each cabinet. 


Write today for our dealers’ proposition, covering 
prices, discounts, selling helps and illustrated literature. 





Stationery Cabinet 


72 in. high, 35 in. wide and 18 in. deep. Divided into 

five compartments by four adjustable shelves. Ample Fred Medart Mfg. Co. 

space for office supplies, printed forms, etc. Potomac and De Kalb Sts. St. Louis, Mo. 
New York: 52 Vanderbilt Ave. San Francisco: Rialto Bldg 





Sanitary Wardrobe 
Same size as stationery cabinet. Does 


Junior Stationery Cabinet 
60 in. high, 18 in. wide and 18 in. deep. 


Stenographer’s Individual Cabinet 


Four fixed shelves. Its smaller size 24 in. high, 21 in. wide and 21 in. deep. Just the height away with coat hangers and wall racks— 
allows it to fit into limited space. of an ordinary desk. Puts all stenographer's supplies with- presents neat appearance, saves time and 
in easy reach, saving time and steps. confusion. . 


IEDAR" 
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Educational Institutions Endorse 


THE SAFE-CABINET 


Universities, colleges, normal schools and 
other institutions of learning are standardiz- 


ing on THE SAFE-CABINET. 


An appreciation of the value of their ac- 
counting, historical and class records con- 
vinced the Indiana State Normal School of 
Terre Haute that the best protection is none 
too good. 


The battery of five SAFE-CABINETS 
shown above was the result of their decision 
to provide such protection for their records 

















THE SAFE-CABINET COMPANY 








Largest Manufacturers of Record Protection Devices in the World 
MARIETTA, OHIO 






































September, 1021, OFFICE APPLIANCES 125 











ditions. The tips are firmly secured to the pressboard 
by two eyelets. Service to customers is assured through 
generous stocks on hand at the factory at all times. 


Desk Trays Added to “Burns” Family. 

The American Electric Company, State at Sixty-fourth 
street, Chicago, Ijl., has brought out the “Burns” adjust- 
able desk tray. The new device consists of substantial 
wooden trays, supported on a metal standard which is 
fastened to the desk. The trays may be swung into any 
position desired for convenience in sorting or emptying. 




















“Every Inch Sanitary Desks 


The appearance of a man’s 
desk is often regarded as the 
indicator of his efficient abil- 
ity. Realizing this, desks 
that possess high grade spec- 
ifications with the added fea- 
“BURNS” ADJUSTABLE CORRESPOND- ture of increased sanitation 
ENCE TRAYS—Made with Two, Three, Four are in demand. For sanitary 

; desks are the key to greater 








Each tray is separable by tilting and detaching from its 


individual hanger. Metal index holders on each tray facili- eficiency. 
tate labeling it to suit the work of the user. Each tray 
has cushions on the under surface, preventing the possi- “RVERY INCH SANITARY” 


yility of scratching > desk. NVA onus = P : 
beity of ecratermng the Ste DESKS, with their notable sani- 


The “Burns” trays are of neat design, made either ma- 2 
hogany finish or solid oak. Various styles of mountings are tary teatures, are made to sell and 
provided, which permit supporting the standard on any to stay sold. They will serve you 


part of a desk, on the wall or any other convenient place. as they do your customers, paving 


the way for a more complete ex- 
pression of satisfaction and con- 
fidence. These desks 
meet every possible re- 
quirement and assure 
the dealer liberal profits 
and increased sales. 


Further information sent gladly. 


Jasper Manufacturing Company 


Jasper, Indiana 
Makers cf “Every Inch Sanitary” Office Desks 





“BURNS” ADJUSTABLE CORRESPONDENCE TRAYS— 
Showing Facility of Removing Any Tray from the Standard. 


\ special clamp is provided for users who do not desire 
to screw the standard to the desk top. This obviates 
screw holes and marring. Standard combinations provide 
two, three or four trays. Special long rods can be fur- 
nished for customers who desire greater capacity. Sepa- 
rate trays are furnished where desired. 





Guard for Fountain Pen Clips. 

“Clipon” is a guard for fountain pen clips marketed by 
the Century Rubber Stamp Company, 551 Pearl street, 
New York, N. Y. It is attached to the edge of the pocket, 
preventing the fountain pen clip from slipping loose. It 
also protects the pocket against wear. “Clipon” is a ten- 
cent seller, packed two dozen on a display card. 























126 OFFICE 


APPLIANCES Septe 





Typewriter 
Papers 


For Every 
Business Use 


The ROCKBARNES line of type- 
writer papers is first of all COMPRE- 
HENSIVE. It includes bonds, laids, 
woves, linens, mimeograph papers 
and manifolds in a variety of grades 
and weights to meet every conceiv- 
able typewriter requirement. There 
is a big advantage in doing business 
with a house which is prepared to 
supply such a complete line. 


Appearance of the package is given 
careful attention. ROCKBARNES’ 
typewriter papers are attractively 
boxed in strong, durable and hand- 
somely lithographed boxes, which 
lend an attraction to the dealers’ 
shelves. 


About Discounts 


We give a liberal discount from the 
list prices which make it possible for 
you to sell successfully in competition 
with other lines, and make a nice mar- 
gin of profit on your sales. 


We specialize in manifold papers in 
all colors, qualities and weights. 


Dealers 


Better write us now for our TY PE- 
WRITER and MANIFOLD PAPER 
CATALOGS. 


Rockwell- Barnes Company 
815 S. Wabash Avenue Chicago, II. 


Also 
Railroad Special Books 
and Papers 
Ruled Papers and Books 
Scratch Pads 
Counter Books Stamp Pads 
Figuring Tabs Stenographers’ Note 
Impression Books Books 
Journals Stenotype Rolls 
Metal File Boxes Tally Books 
Paper Clips and Fasteners Train Orders 
Paper Fasteners, Brass Typewriter Oil 
or Steel Typewriter Ribbon 
Perforated Memo Pads Vertical File Holders 
Records Waybill Books 


Adding Machine Rolls 
Carbon Copy Binders 
Carbon Papers 
Clipboards 

















Two Robinson Specialties. 


The Robinson Manufacturing Company, Westfield 
Mass., have put upon the market a wastepaper bag which 
is suspended from an inconspicuous bracket under the 
desk. So located, the bag cannot tip over and is where the 
desk user naturally and readily throws paper. It is so 
placed that it is well out of the way of the knees and feet, 
occupying no floor space, but taking up a space that would 
otherwise be wasted. The wastepaper bag is roomy and 
holds as much as two or three common waste baskets. 


























f 
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ROBINSON WASTEPAPER BAG 
When full it is scarcely more in evidence than when empty. 
The janitor can quickly detach it for emptying, but he 
cannot set it on the desk when he sweeps. He does not 
need to, because he can sweep under it without removing it. 
The bags are made of heavy khaki duck and are built for 
hard usage. 
Another interesting little specialty is the Robinson 
Readipad. In this device the scratch paper, bound in pads 
of sheets each containing three perforated coupons, is 
attached to a neat, rubber-footed metal stand. These sheets 
will permit the fastest one-handed scribbling without skid- 
ding. The pads are economical because the user employs 
ty: 
, 23432 bis 
' 
: 
ROBINSON READIPAD ' 


a coupon instead of a full sheet. Filler pads 
chased for a few cénts at stationery stores and instantl 
attached. At the top of the device is a perpetual calendar 
and a vertical groove holds a pencil. 


The “Readipad” is said to be a “son of its daddy’’—the 
“Robinson Reminder,” which is a pocket memo-book com 
posed of perforated coupon pages. When the coupons 
written upon are disposed of, they are torn out, leaying 
live rotes only. The Robinson Manufacturing Company 


desires te get in touch with dealers. 


Sainberg Adds Leather Goods to Line. 


Sainberg & Company, 65-67 West Huston street, Ne 
York, N. Y., has recently put on the market a new |! 
of leather goods for the commercial statione here is 
a comprehensive range of desirable items, which should 
find ready sale. The list includes leather envelopes, 
flush; collection wallets, cut flush; bank runners’ and 
surance policy cases; valuable paper cases; check book 
covers; bank book envelopes; letter cases; card and 
leather cases; pass cases; titewads; bill folds; hip-pocket 
folds; loose leaf memo books; diaries; special sample 
cases made to order in quantity. Any of these items can 
be imprinted for use as advertising specialties Many 
more novelties in leather are made up by Sainberg & 


Company for use in advertising. 


POMPEO ee 
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NEW PRICE DECLINE MAKES 
Ces6co THE LOWEST LIST 


In the belief that a recession in prices will at this 





time act as a big factor in stimulating our dealers’ 
sales, we have made a drastic cut in practically our 
entire line. Pending the distribution of a new price 
list, a change sheet has been mailed to the trade, 


effective Sept. Ist: 


10% to 25% Lower Than Any 
Other List 


These new prices now make the Cesco list lower than any 
other offered to the dealer. To satisfy yourself compare 
both the list and net prices. Think what this means to you 
—a mighty advantage over dealers handling a competitive 
line. And bear in mind, please, that quality is in no way 
affected by the new prices. The same high grade quality 
which has distinguished the Cesco Line heretofore, will be 


maintained regardless of cost. 


Are You Interested in 
Exclusive Territory? 


We still have unassigned territory for active dealers desir- 
ing exclusive agency. Our proposition carries absolute pro- 
tection with special terms, datings and discounts on stock 
orders. Plan your Fall business now. Send for illustrated 
catalog and full details. 


THE C. E. SHEPPARD CO. 
LOOSE LEAF 


303-311 Hudson Street NEW YORK 


PHILADELPHIA BRANCH: 422 Lafayette Building 
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‘““U-NEED-ME”’ 


OFFICE  eEcistereDD SPECIALTIES 
For the Desk and Chair 





Patent Applied For 


Folding Desk Pad with Work Distributors (16 styles) 


Felt Chair Pads (3 styles 








Folding Desk Pads (16 styles) 












Patent Applied For 


The Fox Plate Glass Desk Pads (4 styles) Chair Cushions (12 styles) 
Send for 1921 catalog and standardize on ‘‘U-NEED-ME”’ specialties 


Geo. E. Fox & Company 


35 West Kinzie Street Manufacturers Chicago, U.S. A. 


























— 
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Novel Features in Pens and Pencils. 


The Dictator Fountain Pen Company, Inc., 342 Madison 
avenue, New York, N. Y., offers unique features in the 
fountain pen and mechanical pencil lines. The Dictator 
fountain pen has a chamber which is charged with a sup- 
ply of concentrated ink said to be sufficient for a year’s 
use. Writing fluid is formed when the pen is diovped in 
water and the double pressure bar actuated. The Dictator 
pencil holds a charge of eighteen leads. These feed auto- 
matically as the lead in service wears away. The cap need 
not be touched or moved until it becomes necessary to in- 
sert a new supply of leads. 


Interesting Line of Certificates, Notes, Etc. 

Kihn Bros., 205-209 West Nineteenth Street, New York 
City, have issued a sample line of bonds, stock certificates, 
blanks, etc. This line shows a wide variety of work and 
some very handsome designs in colors and otherwise. A 
feature of the line is a series of coupons handsomely en- 
graved. “Short Time” note blanks, with engraved borders, 
and coupons attached, are included in this sample line: 
likewise, stock certificate blanks, mortgage note blanks, 
documentry blanks, etc. 

A catalogue has been issued describing these different 
blanks, which are steel engraved and quite elaborately got- 
ten up 


New Vulcanizer for Rubber Stamps. 


At the convention of the International Stamp Manufac- 
turers’ Association, recently held in Boston, a new type ot 
vulcanizer demonstrated an improved method of making 
rubber stamps. The machine 1s an electric device which 
can be connected to any light socket. Top and bottom 
platens are heated by separate units. An automatic de- 
vice turns off the electricity when the proper degree of 
heat is attained and turns it on again when the tempera- 
ture drops a few points. The machine is so constructed 
that the heat does not go beyond the heating plates. The 
machine was demonstrated by the Century Rubber Stamp 
Works, Inc., 551 Pearl street, New York. 


Novel Display Stand for Pens and Pencils. 

The W. A. Sheaffer Pen Company, Fort Madison, Iowa, 
is supplving to dealers a two-piece metal easel with a box- 
like base and a long, thin, inclined upright clipped to the 
base. An open pen or an automatic pencil rests in the 
depression in the base and leans against the upright, giving 
the appearance of a pen or pencil standing without support. 
On the black enamel-coated base is printed in silver letter- 
ing the words: “W. A. Sheaffer.” 


bt 


SHEAFFER'S “SIX LITTLE SALESMEN.” 





The company stvles these metal display pieces its “Six 
Little Salesmen.” They are furnished on request and can 
be used in window displays or on counters and showcases. 


National Fiberstok Innovation. 

A novel vertical file pocket has been devised by the Na- 
tional Fiberstok Company, 427 Moyer street, Philadelphia, 
Penna. This pocket is open at the left as well as the top. 
By lifting the front, the contents of the file pocket can be 
examined without removing from the file. There are 
gussets at the botton and right end; each reinforced with 
cloth. The front and back of the pockets are made of 
double thickness; standard sizes are made for 1%, 3% 
and 9% inch expansion. 


A New Tip. 

The Associated Stationery Supply Company of Chicago 

manufactures a new tab for index cards called the Cel- 

U-Tip. This tab is very durable and has many advan- 
tages. 
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Large Profits, More Sales 
and Satisfied Customers 


are assured when you sell 


AURORA STEEL CABINETS 


They are made by men of long experience 
in steel furniture making, in a factory that 
concentrates on just three items—Upright 
Files, Transfer Cases and Card Cabinets. 

Equipment, men and steel are selected for 
specialized work—eliminating waste, slow- 
moving stock, divided attention and extra over- 
head expense. 

Result—Steel Filing Cabinets of unexcelled 
value, at a price that gets the business. 

Tell your customer to write his own guar- 
antee when he buys Aurora Steel Files. Have 
him put into it anything that appeals to his 
sense of fairness, and make it strong. Then 
send us the guarantee, and we will sign it. 


Let us send you illustrations, 
descriptions and prices. 








“It's a better file if made by” 


AURORA METAL 
CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 
New York Representative: 52 Park Place, New York City 
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UHL®STEEL 


FURNITURE 
The LINE with a FUTURE 





38 Cabinets 
and Swivel Chairs 


$2400.00 ORDER from the Board of 
A Education at Bloomington, Ill.—a 
handsome contract. Easily landed because 
the equipment was just what they wanted— 
steel therefore durable and 
capable of Space saving, 
therefore economical in the total area the 
Economical in 


construction, 
long service. 
typing department occupies. 
first cost, considering the kind of construc- 
tion the Board purchased—steel. 


These same arguments interest industrial 
concerns, insurance companies, wholesalers, 
banks and any business houses that have 
large stenographic departments. The Uhl 
Steel Line sells when there is some effort 
placed behind it. 


Dealers are today selling Little Dandy 
Stands, High Desk Stools, File Stools and 
Chairs, every-day necessities, while they 
are keeping a “weather eye” open for the 
bigger contracts like this High School job. 
same? How’s 


Are you doing the your 


stock and how much do your salesmen 


know about Uhl Steel? 


The Toledo Metal Furniture Co. 
1252 Hastings Street Toledo Ohio 

















A New Line of Steel Office Devices. 

The Browne-Morse Company, Muskegon, Michigan, 
have perfected a new and valuable line of steel filing cab- 
inets, built carefully and well and with an eye to the best 
possible workmanship. This new steel cabinet line is 
electrically welded throughout; constructed without a bolt, 
nut or rivet to hold it together. We are told that if it 
were possible to cast a cabinet in one piece of the same 
thickness of parts, it would not be any more rigid or 
substantial than are the new steel cabinets of the Browne- 











Morse line. The manger in which they are welded makes ' 
them virtually one-piece cabinets. Every part and every { 
piece of these steel files are formed and bent with dies ' 
Not a single bend is formed on a brake; consequently, i 
every piece must be exactly the same as every other piece 
of the same kind, and each piece of the same kind is inter- 
changeable with every other. 

The cabinets are handsomely finished in soft olive-green 
enamel, baked on. The company has worked out a special 
process which gives the appearance of rich, deep velvet 
without gloss, but retaining the sheen of real velvet. 

Every drawer, being formed and shaped with dies, is 
exactly the same as every other drawer. No fitting is ever 
necessary. Every drawer of a certain size is perfectly h 
interchangeable with every other drawer of the same size 


A drawer catch-button is provided, which positively holds 
the drawer shut. It is placed in the most natural position 
to be touched with the thumb. The catch is at the side 
out of the way and it is impossible to scratch the arm 
with it or tear the sleeve. 

Cabinets may be locked together in batteries by means 
of bolts at top and bottom. The holes are punched only 
part way through and are finished over so that no un 
sightly holes appear in single cabinets. Every Browne 
Morse cabinet has the end shaped and moulded in dies, 
and these ends are thoroughly finished like all other parts 
of the cabinet. Separate end panels are never necessary, 
and when two units are stacked together, the thre: 
quarters inch dead air space between them offers added 
fire protection. 

The hardware is of solid cast brass, flat finish, and the 
pieces are neither too large nor too small, but are designed 
to give an artistic, harmonious appearance without sac- 
rificing utility. 


A New Desk Pad. 

The Polar Manufacturing Company of Philade!phia, Pa., 
is putting on the market a new desk pad of battleship 
linoleum. The new pad is firm, yet flexible, lies flat and 
does not curl at the corners. No blotters are required 
for a base, as the linoleum offers a good surface for papers 





POLAR LINOLEUM DESK PAD. 


when writing and can be washed clean at any time. Thi 
pad comes in two sizes and may be either brown or green 
as desired. 

“Sunset” Pencil Sharpener. 

A. L. Salomon & Company, 345-47 Broadway, New 
York, N. Y., offer the “Sunset” pencil sharpener It is 
designed for pocket use, being provided with a suitable 
case. 

sete , 
Eagle Pencil Company’s “Pointer.” 

The Eagle Pencil Company, New York, N. Y., offers 
the trade a new mechanical pencil, called “Pointer.” It 
has a spring clip, eraser concealed under the cap, and a 
chamber for reserve leads. 


a 
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Empire Ledger for Bankers 


EFORE the war banks used a good grade of Ledger paper on their 
monthly checking statements to customers. When paper price: 
went up, their statements went down—in quality. But because of 
its unusual suitability for bank work most banks stood by Empire Ledger. 


The bank whose statements, checks, drafts, notes, letterheads, ledger sheets 


and record sheets are all printed on Empire Ledger need never risk being 
questioned as to quality, for Empire Ledger is a high-grade paper and 
admirably fitted for every form of bank stationary and printing. 


Empire Hinge Ledger for loose-leaf systems is a startling innovation in 
bookkeeping efficiency. It permits greater speed i in posting and does away 
with the annoying flapping so common in ordinary ledger sheets. 
Stationers, you will do a bigger business by specifying Empire Ledger to 
your customers. Write for samples and information. 


EMPIRE PAPER CO. 
725 S. Wells St. Chicago Illinois 


EMPIRE 


iloceR! 
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efAutomatic 
PushBack 
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—Ve— Patented — |! 
Redipoint — ja if 
“Feature 


ill your 
pencil do this: 


Press straight down on the point of a Redpoint 
Pencil. 

Note what happens. 

The lead snaps back, into the barrel, instantly. 

No other pencil can do this. It is an exclusive Red: 
point feature. 


No pencil without it will satisfy your customers 
once they have used Redipoint. 














MADE AND GUARANTEED BY 


BROWN and BIGELOW, ST. PAUL 
If it hasnt the Push:-Back it isnt a Redipoint 
€ 





* Standard, Junior and 
Pony sizes, concealed 
or exposed eraser, in 
Aluminum, Nickel, 

* Silver and Gold. Prices 
from 50 cents up. Gen- 
erous dealer disount. 
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A New Mailing Box. 

Young Bros. are exhibiting in the jewelry and silverware 
division of the Bush Terminal Sales building, 130 West 
Forty-second street, New York, N. Y., a new mailing box 
which combines the following features of construction: 

The box is made of strong, reinforced cardboard with 
tempered white metal clips which slide through the top 
of the cover and bend down at the sides. The top of the 
box is provided with ruled lines for the address, while the 
inside of the cover contains the zoned parcel post rates. 
After packing the box with its intended contents, it is nec- 
essary only to write the address in the place provided, 
put on postage, close it in the way provided, and the pack- 
age is ready for shipment. 

The new box comes in five sizes—3x2x1% inches, 4%x 
2%4x1 inches, 5x314xl% inches, 6x4%4x2% inches and 
74%2x5x27%% inches. These boxes will carry, according to 
size, from one pound up to fifteen pounds and sell at re- 
tail for a reasonable price. A mahogany finished stand is 
provided for display purposes. Five boxes are sod in a 
set at a price allowing a suitable profit to the dealer. It 
is expected that they will be handled by jewelry stores, 
stationery stores, hardware stores and other retail dis- 
tributers. The box, of course, can be decorated to suit 
the tastes of the user, either for Christmas or any other 
holiday. 


“Razablade” Pocket Pencil Sharpener. 

4 pocket pencil sharpener has been devised by The 
Razablade Pencil Sharpener Company, 4, Quay street, 
Manchester, England. The device consists of a metal body 
forming a guide for the pencil, and a holder for a dis 
carded Gillette safety razor blade. The blades are inter- 
changeable, and a new blade can be inserted in a few 
minutes. Blades are reversible, so that four cutting edges 
are secured from each Gillette blade. The makers claim 
that hundreds of pencils can be sharpened without replac- 
ing the blade. 


Shaw-Walker Furnishing Linoleum Tops. 
The Shaw-Walker Company, Muskegon, Mich., now 
furnishes as a regular stock item a new linoleum top for 
steel horizontal sections. This converts a stack of steel 
sections into a very satisfactory counter. The linoleum 
top is also used on vault truck stacks. 


Long-Lived Stub Pen. 


Miller Bros. Cutlery Company, Meriden, Conn., has 
placed on the market No. 104 EZ stub pen, made of silver- 
metal. The new pen is said to cost no more than other 


pens of the same style, and the merit of longer life than 
steel pens is claimed. 


Rubber Foot for Desk Trays. 

A rubber foot plug, marketed by the Progressive Wire 
Goods Company, Thirteenth and Hamilton streets, Phil- 
adelphia, Penna., is intended as a protection for letter 
trays. It is mushroom-shaped, and of ample substance to 
assure long service. 


Patent Allowed on Lino Tops. 

The application of the Gunn Furniture Company of 
Grand Rapids, Mich., fora patent on their method of con- 
structing linoleum tops for office desks and other furniture 
has just been allowed by the U. S. Patent Office. The 
patent is numbered 1,381,916. 


“Riverside” Typewriter Papers. 

The White & Wykoff Manufacturing Company, Holy- 
oke, Mass., has marketed a new line of typewriter paper, 
“Riverside.” It is made up in a variety of finishes, grades 
and weights. 


“E Z” Pocket Pencil Sharpener. 

An imported pocket pencil sharpener is being marketed 
by the Collins Ink Eradicator Company, 333 Park avenue, 
Hoboken, N. J., known as the “E. Z.” It is packed in 
dozens on cardboard 

U. S. Paper Crayon Pencil. 

The United States Pencil Company, Philadelphia, Penna., 

has added a paper crayon pencil to its lines 


w 
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‘SOLO’ 


THE ONLY PERFECT PRINTING STAMP PAD 
UNDER ANY AND ALL CIRCUMSTANCES 


POUL 
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The “SOLO” Pad is not a felt pad, 
neither is it a porous wood pad. 


TOUIAANAT UV ESATA 
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If it were a felt pad it would become 
soggy in moist weather, and also smeary 
after re-inking. 


The above disagreeable facts you are 
thoroughly familiar with. 
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If it were a porous piece of wood it would 
curl and not give a perfect printing sur- 
face. Dust would also fill the pores of 
the block. This you also know. 


HIULUNTOASUOEOUTEON ET 





The “SOLO” Pad is a distinctly different 
style of pad, and one that gives off only 
sufficient ink to fill the face of the type, 
even immediately after re-inking. 


The “‘SOLO”’ Pad has no odor and does 
not sag in the center, therefore gives a 
perfect print, at all times, with either a 
large or small rubber stamp. 


A trial order will prove to you why the 
““SOLO”’ Stamp Pad is in a class by itself. 


Peerless Carbon & Ribbon Mig. Co., Inc. = 


Manufacturers of 


Carbon Papers, Typewriter Ribbons, Stamp Pads 
and Inks 


113 West Broadway NEW YORK 
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Recent French Typewriter Contests. 





In the August issue of Office Appliances, | 
brief mention was made of the typewriter 
contest held in Paris last July, but at that 





time we had no particulars of the event ex- 
cept the name of the winner of the contest 
for speed and the winner for perfection. 
Through the courtesy of M. Navarre, presi- 
dent of the contest and director of the Revue 
du Bureau, we are able to give the names 
of the participants. Additional particulars 
have come to us through the courtesy of 
the Woodstock Typewriter Company. 

The following people entered this contest, 
which was held on July 24 at the Grand Pal- 
ais, Paris: 

Paris, L. C. Smith & Bros.; 
Camus, Cormeilles en Par- 
Mme. Charpiat, Nogent- 


M. Barjanski, 
Mile. Madeleine 
isis, Smith Premier 


sur-Marne, Remington; Mlle. Fany Coutin, 

Paris, Smith Premier; M. Curtis, London, 
Woodstock; M. Pierre Delesty, Paris, yw 
Noiseless; Mme. Yvonne Drouinaguet, Par- French 
is, L. C. Smith & Bros.; Mile. Dumont, L Speed 


Amiens, 
Smith & Bros.; 
Mile. Keller 


Paris, Yost; 


C. Smith & Bros.; M. Paul Garvin, 
Remington; M. Pierre Hugon, Paris, L. C. 
M. Marcel Kaenel, Paris, Smith Premier; 

Charleville, Remington; M. Georges Knuckel, 


Mile. Jane LaCroix, Paris, Hammond; Mme. LaConde, Un- 
derwood; M. LaPierre, Underwod; Mile. Juliette Merlin, 
Paris, Smith Premier; M. Moreau, Nevers, Woodstock; 
Mme. Osmont, Paris, Oliver; M. Persiaux, Geneve, Japy; 
Mme. Petitjean, Paris, Smith Premier; Mme. Francois de 
Peyrelongue, Paris, L. C. Smith & Bros.; Mile. Laurence 
Saimond, Paris, Smith Premier; Mlle. Andree Stobler, 


M. Triouleyre, Paris, Wood- 
Woodstock; Miss Millicent 


Smith & Bros.; 
stock; Mme. Triouleyre, Paris, 
Woodward, London, Royal. 

The contests were held in connection with an important 
office equipment exposition, which was said to be a great 
success. One of the contests was for the championsh:p 
of perfection in typewriting. On the morning of the day 
on which the contest was to take place, each contestant 
was handed a copy of a comparatively brief business letter, 
which was written over and over for thirty minutes. One 
of the rules in this contest was that if one or more errors 
occurred in any letter the entire letter would be thrown 
out. R. G. Curtis of London, operating a Woodstock type- 
writer, won the contest, writing twenty-two letters per- 
fectly in thirty minutes. The judges voted their congratu- 
lations to Mr. Curtis unanimously. 

In the so-called “International Contest,” based on a 
memorized sentence selected by the operator and repeated 
indefinitely until the end of the time set, Miss , 
Millicent Woodward, operating a Royal type- 
writer, won first place, second place being taken 
by Mr. Triouleyre. However, Mr. Triouleyre, 
who operates a Woodstock typewriter, won the 
contest for the national championship of France, 
writing for twenty minutes from unfamiliar copy. 

On July 25, a fourth contest 
was held for leadership in doing 
heavy manifold work, the award 
being given to the operator 
turning out the largest number 
of fairly legible carbon copies 
This contest was won by an 


Paris, L. C. 
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Chas. Triouleyre of Paris, 
Typewriter 
Champion. test 





La Compagnie REAL 


DFE ‘RICHELIEU PARIS 
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this country. Here, the major contests 
quire one hour’s writing from new matter, 


written in a narrative vein, and 
utes and fifteen minutes, respectively, of « 
tinuous writing from similar new matte! 
the minor 


contests. Repetitior the same 
matter is not favored. 


The following facts regarding some 
those who have achieved prominence in F§ 
ropean typewriter contests may b 
terest. 





In May, 1920, at Agricultural H Is 
ton, London, R. G. Curtis wrote 133 words 
per minute net for thirty minutes ypying 
from matter he had never seen before and 
using the Woodstock typewriter—a mak 
machine he had not seen until a ta weel 


before the contest. 


In June of this year, at Manchester, M1 
Curtis defeated Miss Millicent W 
in a contest for speed and accura he 
following month, in Paris, Miss Woodward 
again stepped into first plac« In the con 
held at Manchester, we at 

that the copy was exceedingly difhcult, hay 
taken from an old legal treatise on the subje 


ing been 


of capital punshment, abounding in legal ter1 ind 
usual words and combinations. 

Mr. Curtis is self-taught, having worked it a ter 
finger touch system of his own. He has long be recog 
nized as a speedy and remarkably accurate operator, hay 
ing been close to the winners in a number of contests be 
fore the war. During the war, after being invalided hom 
from the East, he was appointed as personal clerk t 
Field Marshal Earl French, and in that position he was 
responsible, among other things, for the typewriting of 
the copy for the Field Marshal’s war book enti 1914 

Miss Woodward recently challenged Mr. Curtis to a 
contest between the two. The challenge was promptly 
accepted and it is probable that the contest will be held 


that nee 


month. It is hoped 
Curtis and Miss “We od 


during the present 
ments can be made so that Mr. 
ward may meet the best of the American operators at a 
contest on this side of the water under American 

Charles Triouleyre of Paris is thirty-three years of 
age and is chief of the mail department at the Compagni 
Franco-Indo-Chinoise, 23 rue de la Pepiniere, Paris, hay 
ing been with them since 1916. He has used the typ¢ 
writer since 1901, having taken it up by himself and de 
veloped an all-finger touch method of his ow: In 1918 
he won the title of “Virtuoso,” being the first France 
to receive this honor. In the national champi 
test at the Grand Palais, on July 24, he was the winner, 
making the greatest gross speed copying fron 


rules 


ynship cot 










unfamiliar matter for a period of twenty 
minutes. In the contest known as the interna 
tional championship contest at Paris he was 
given second place, although his gross speed 
was greater than that of the winner—errors 
cuting down his net to a figure less than the net 
performance of Miss Wood 
ward. We trust it =sMr 
Triouleyre may Is ive a 
opportunity to visit the United 





States and take part 
in this country 













operator using the Wood- Shorthand Bpees. 

stock typewriter, with fifteen A rid’s rec 
satisfactory copies. ‘ord of 175 words 
In the three con- a minute 1 the ut 
tests held on July A rage =a “a em 
24, the Amer- ee 
ican rule of de- - ™ poo ed 
ducting ten grap! ic contest 
words for ev- “ 1] Ape tag vole 
ery error was coe ae 
adopted. In ech Pessoa 
the Paris con- nate +o 
test it would ay de 
seem that the old | rad 
copy was re] I te r o 
somewhat less STAND OF LA COMPAGNIE REAL AT A RECENT FRENCH BUSINESS sHow—“Ex- 0°” * °?! 
difficult than POSITION D’ORGANISATION COMMERCIALE”—AT PARIS. This company, headed by M. Uity was. the 
that to which Charles Mamet and M. Franklin Maurice, is a leading commercial stationery and importing winner Liter 
house of Paris, handling many well-known American devices. Readers will recognize the arv copv was 


operators § are 
accustomed in 


Barrett adding machine, L. C. Smith and 


vices, 


Corona 


typewriters and Shaw-Walker filing de- j 
used 














uit 


he 


as 








TELEAEIE EIA 


For Every Office Need 
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Business 
Succeeds 


STEELCASE 


Business Bquiprrienrt, 


TIVNVLOAIGUUUONUEUO ETL LLL 


GET THESE 
SAFE PROFITS 


The Steelcase Safe line represents a real 
proht opportunity for every live dealer. 
Moderate in price—unusual in merit and 
value. The line is making money for our 
dealers right now. 

Steelcase Safes are light in weight but 
tremendously strong in construction. From 
front handles to back wall, scores of con- 
veniences are incorporated—the kind of con- 
veniences that mean quick sales. They can 
be fitted with any combination of filing 
equipment. 

We have a special profit proposition for 
a few more dealers. Write for it now. It 
will pay you well. 


Metal Office Furniture Co. 


Grand Rapids, Michigan 


VNUIUUULULUUUUUUALUAUNRRALLL 44.4 LULL LULL 
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Here's 
a new value 
a new opportu- 
nity to clinch file 
sales immediately. 
Think of a genuine 
Steelcase finished-end 
filing cabinet—a file 
with full progressive 





roller 


suspension, 





bronze hardware 


a file 




















No. 
No. 705-L Four - drawer letter 
No. 
No. 


IN FOUR STYLES 


705—-Four-drawer letter file. 


file with lock 
707-—-Four-drawer cap file. 


707-L-—Four-drawer 
with lock 


cap file 


All fitted with full progressive 


roller Suspension. 











with over 100 inches of 
net filing capacity—to re- 
tail at $35.00. Think of it 


we say—then 


Act Quickly 


Dealers the country over are availing 
themselves of this unusual opportunity. 
There's a big value in it for their customers 
and there's a quick turnover for them. 


You never offered your trade such a super 
value in steel filing equipment. It’s the 
chance you have been waiting for. Today 
is the day to write for full particulars, special 
discounts, etc. Business is rushing on these 
files, so do not let your letter linger. Act! 


METAL OFFICE FURNITURE CO. 


GRAND RAPIDS, MICHIGAN 




















STEELCASE 


Business EHquiprrienr., 
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Hoskins Co. Changes Gift Shop Location. 

Among the items of news in the retail stationery trade 
during the past month, was the announcement of the Wm. 
H. Hoskins Company of Philadelphia, regarding the 
change in their Gift Shop location. Charles H. Marshall, 
president of the Hoskins Company, in speaking about the 
removal of the Gift Shop to their main building, 904-906 
Chestnut street, said, “While the volume of our business, 
considering general conditions, has been good, we feel 
that it would be to our advantage to confine our operations 
for the present within our main building rather than pay 
the large increase asked for a renewal lease of the Gift 
Shop building.” 





Van Valkenburg Chicago Office Now Established. 

The Chicago office of the L. D. Van Valkenburg Com- 
pany has been established at 202 South State street under 
the management of D. M, Smith, who has taken the posi- 


tion of sales manager for the entire Middle Western 
territory 


The new office includes a showroom where the interest- 
ing lines of pen, pencil and paper clips manufactured by TYPEWRITER DEALERS: 
the company are on display. The L. D. Van Valkenburg IT IS TIME TO STOCK UP 


You cannot do business unless you are prepared to 
deliver the goods! It will pay you to have oa hand a 
stock of our Shipmaa-Ward Rebuilt Underwoods so as 
to make ihe best of your opportunity. The demand 
for typewriters has never been so great as this year, 
especially for our high grade “‘Rebuilts”. It may sur- 
prise you to know that 192! has been our banner yeur. 

Many Typewriter Deelers have reported the some 
experience aad success as we have had during the cur- 
rent year, due to the fact they went af.er the business, 
and kept a supply of our Rebuilts ready for immediate 
delivery. Service brings “Business”. Others have not 

ealized that business is, to a great extent, what you 
make it. The time is here when the pessimist must 
give way to the optimist. Somebody is going after 
that business if you don’t. 

The right way to start is to send for machines. Once 
in stock, you will sell them. Our Shipman-Ward 
Rebuilis represent the highest standard in rebuilding. 
We have specialized in rebuilding the Underwood and 
have the largest daylight factory in the world devoted 
exclusively to this business. We not only offer the 
best quality of rebuilding, but can furnish them at 
prices that will make you sit up and take notice. 

We would like the opportunity of presentiag our 
proposition to you, without any obligation on your * 
part whetever, also submitting our “Confidential Price 


List to the Trade’’. 

















D. M. SMITH, WESTERN MANAGER FOR VAN 


L, D 
VALKENBURG COMPANY’S CHICAGO OFFICE. 


Typewriter Emporium 


Company is a pioneer in the manufacture of this class of . 

devices. Their factory and main offices are situated at Shipman-Ward Mfg. Co. 
Holyoke, Mass. Mr. Smith is well known in the stationery : ee 

trade, having been associated with several prominent man- 117 Shipman Building 

b ately pag 
ufacturers in this line. Montrose and Ravenswecd, Chicago 

An Interesting Bulletin. 

The Stationers’ Loose Leaf Company of Milwaukee, 
Wisconsin, issues an interesting bulletin under the title 
“Faultless.” The August number announces a forthcom- \ adet 
ing new catalogue which will be ready for distribution at 
an early date. The bulletin contains announcements of 
new goods and various lively and pertinent articles. Among 
them is an article on “team work,” which suggests ways 
in which salesmen and dealers can co-operate in obtaining 
the best results from the loose leaf department. Dealers 
who handle the “Faultless” line are offered particular, spe- 
cialized service by the means of circulars prepared for 
distribution by them. The Stationers’ Loose Leaf Com- 
pany is anxious to supply its dealers with printed matter 
for use in their promotion work, and thus effectively to co- 
operate with their trade. 


ood 


Book on “Personnel Administration.” 

“Personnel Administration” is a new 520-page volume 
devoted to the principles and practices of employment ad- 
ministration. The authors are Ordway Tead and Henry 
C. Metcalf, members of the Board of industrial Research 
New York, N. Y. Its nine sections cover the field of labor 
direction in modern industry. A chapter is devoted to 
“The Company Magazine.” 
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No. 4—ILLUSTRATING 72-INCH SIZE 


RISHEL DESKS 


Flat Top Roll Top 
‘Typewniter Office Tables 
Standing 


Makers of Fine Furniture Since 1867 


J. K. Rishel Furniture Company 


Williamsport, Pa. 
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Peterson Leads Underwood Uniform Demonstra- 
tion. 

During the so-called depression, the Underwood Type 
writer Company inaugurated a uniform mechanical dem- 
onstration contest, in which salesmen only could partici- 
pate. This was for the purpose of stimulating new life 
and activity in the salesmen, which would enable them 
better to show their customemrs the strength, the sim 


plicity, and accuracy of Underwood construction, all of 


which contribute to the speed and present high position 
the machine occupies in the business world. 

The contest consisted in writing a line “Do you know 
why the Underwood always wins?” After doing this the 
machine was dismantled; that is, the front scale plate was 
removed, the carriage taken off, all of the typebars (forty- 
two in number) were taken out, the ribbon removed, the 
segment with wing or cylinder scales and ribbon guide 
taken out, also the ribbon brackets taken from the machine. 
The removal of these parts leaves only the skeleton of the 
machine. The contestants were then required to replace 
all of these parts and back-track themselves, so to speak, 
by replacing the ribbon guide, segment and cylinder scales, 
the ribbon brackets, the typebars, the ribbon spools, re- 
threading the ribbon, replacing the carriage and the front 








E. B. PETERSON. 


scale plate; then to rewrite the sentence “Do you know 
why the Underwood always wins?” exactly over the first 
writing, and for every error a penalty of five seconds was 
deducted. 

This contest was systematically conducted. The first 
elimination contest consisted in selecting the best man 
from each of the branch offices. The whole territory of 
the United States was then divided into eight sections, and 
the winner of the contest of each of the branch offices was 
sent to some one of the most convenient sections. The 
eight winners in these sectional contests were then 
brought to New York and a final contest held August 23 
with the results as follows: 

E. B. Peterson, of Salt Lake City, won the contest by 
dismantling and reassembling all parts as named before in 
two minutes 57 4/5 seconds. L. F. Messenger, of Los 
Angeles, was second, making the demonstration in three 
minutes 1 1/5 seconds. C. A.. Bagby, of Wichita, Kans., 
was third—time three minutes 11 1/5 seconds. 

R. L. Gruber of St. Paul, E. G. Peterson of Minnea- 
polis, H. S. Brink of Pittsburgh, R. J. Fenn of New 
Orleans, and C. K. Parker of Boston were the other con- 
testants. The average of the eight contestants was three 
minutes 2914 seconds. Cash prizes in gold were awarded 
to those winning the first, second, and third positions 

After the contest the men visited the factory at Hart 
ford, Conn. While there the heads of the numerous de- 
partments were given an exhibition of Mr. Peterson's skill 
just to show how well they were building. The result was 
Mr. Peterson broke his own record, doing the same work 
that was done in the contest in two minutes 544/5 seconds. 
The boys were entertained as is the hospitable custom of 
the Underwood Company, and departed to their respec 
tive territories with greater enthusiasm and renewed cour: 
age in their convictions 

The company fixed six and one-half minutes as the limit 
in which the salesman must dismantle and reassemble the 
machine in order to qualify, and the most interesting 
teature of the contest was the fact that more than one-half 
the salesmen qualified 
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Go to GGOCS for 
The Goes Loose-Leaf 


Common Law 
Record Book 


No. 8 
(Compiled by a member of the Chicago Bar) 


A text-book and a reference-book containing an instructive 
treatise and many belpful suggestions and forms essential during 
the organization, and, later, in keeping the records of an Un- 
incorporated Association (Common-Law Trust). Forms similar 
to those contained in The Goes Corporation Record Books, 
but made to fit the needs of <« Common-Law Trust, are provided. 


Just Published Write for descriptive matter 


The Goes Printers’ Helps 


also include 


Common-Law Certificates Bond Blanks 
Stock Certificates Diplomas 
Bordered Blanks Certificates of Award 
Bound and Loose-Leaf Corporation Record Books 
and 
Art Advertising Blotters 
Art Advertising Mailing Cards 
Art Advertising Calendar Cards 
Lithographed Calendar Pads 





Somplee and prices of all of 
¢ Goes Printers’ Helps 
will be sent when requested 


Lisnographing 


49 West chet ia 
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The appearance of a 
business letter some- 
times speaks louder 
than the written 
message. Is your 
stationery the kind 
that boosts—or 
knocks? 


Berkshire or 
aypen pers 


say a good word 
for the house 


Eaton, Crane © Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


PHILADELPHIA, PA. 
1024 Filbert Street 


SAN FRANCISCO, CAL. 
77@ Mission Street 


BOSTON, MASS. 
633 Washington Street 


CHICAGO, ILL. 
100 S. Michigan Avenue 
TORONTO, CANADA 


Shaw-Walker to Open School. 

“Ted” Gibson, New Orleans representative of the Shaw- 
Walker Company of Muskegon, Michigan, expects in No- 
vember to open a filing school in New Orleans. He is now 
looking about for a suitable instructor for his school which 
will give instruction two hours each night for six weeks 
at the Shaw-Walker office. The course will be repeated 
several terms during the winter. 

Mr. Gibson expects to leave New Orleans about the 
middle of August to visit other Shaw-Walker dealers and 
to pay his respects to the home office, returning some time 
in September. 

Canton Firm Changes Name. 

The Boyer Company, Canton, Ohio, succeeds The Boyer 
Office Supply Company and Stark Bindery Company. The 
mechanical departments have been established in a spacious 
building at 301 Schroyer avenue S. W., which will be used 
exclusively for printing. The old location at 500 North 
Market street houses the office furniture and supply sales- 
room. The space released through moving the production 
departments has been utilized to make room for increased 
stocks. The general offices remain at the Market avenue 
address, and all mail should be directed there. 


An Interesting Window Display. 

Isaac Upham & Company, of San Francisco, recently 
held a two-weeks’ exhibit of pencils and erasers in the 
windows of their store. The Dixon lines were exhibited. 
Among the features were the Eldorado drawing pencil and 
the colored pencils made by the Dixon company, supported 





Cut by courtesy of the Joseph Dixon Crucible Co. 


RECENT DISPLAY OF PENCILS AND ERASERS IN ISAAC 
UPHAM & CO.’S WINDOW. 


by many other popular numbers of the Dixon pencil and 
eraser lines. A feature of the display was that portion 
which showed the evolution of the pencil, from the rough 
lumber to the finished product. 


Typewriter Company Sends Out Market Letter. 
The Lincoln Typewriter Company, 298 Broadway, New 
York, N. Y., is sending out to typewriter dealers a market 
letter on the first of the month. In the letter dated Sep- 
tember 1, they state the belief that improving market con- 
ditions have to a certain degree stabilized prices and they 
believe that there will be little if any change in prices from 
now on. They call attention to their new export price 
list, No. 93, on various standard makes of rebuilt type- 
writers. They also call attention to the “odd lot” sheet, 
which is enclosed with their regular price list, containing 
special offers on miscellaneous machines. Another en- 
closure with the letter is that concerning rough machines, 
and the question of terms is also covered. They advise 
dealers to buy at present prices. 
Paper Company Sends Out Semi-Monthly Bulletin. 


The Elsinore Paper Company, 152-154-156 Wooster 


street, New York, N. Y., have commenced to send cut 
what they call a “bulletin” twice a month, offering specials 
in the various lines they manufacture. They are desirous 
of obtaining as wide a distribution of this bulletin as pos- 
sible and will welcome written requests from dealers for 
copies. 





Argentina Getting Paper from Germany. 


Imports from Germany into Argentina are on the in- 
crease, paper, hardware and iron and steel showing gains. 
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So BS an poss Se —————— . 


Advertised in Saturday 
Evening Post and Liter- 
ary Digest fortnightly. 


he Point of Pal 


e penc il 


Profit— 


It pays you well to push PAL—the pencil. 
Our National Advertising and the effective 
Sales Helps which we ‘supply you free— 
all help. 


PAL is mechanically simple, never breaks 
leads or jams. Takes the standard lead and 
carries extras and a renewable eraser. Two 
styles only: long—with pocket clip; short— 
with ring on cap. In silver plate, sterling 
silver, and gold filled. 

PAL pays you a liberal profit on the sell- 
ing’ price. 


Write for Circular and Prices 


The Hoge Manufacturing Co., Inc. 








A e = 2 ~ N Ww . - 
& Other Big 15 Fulton St ew York, N. Y 
Points Canadian Representative 
I 
<r A. J. McCrae, 23 Scott Street, Toronto, Ont. 
—Turnover 
—Quality 
—Salability 
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PARIS, THE GREAT COMMERCIAL and DISTRIBUTING CENTER 


FOR ALL AMERICAN GOODS IN EUROPE 


American goods are much needed in Europe, 
and particularly in France, where they are very 
popular. Nearly everything America is ready 
to sell, Francetis ready to buy. Especially does 
this apply to‘office furniture, typewriters, and 
all other office appliances which are always re- 
quired here. 


But for you to sell your goods, and for France 
to buy, you must advertise. The very 
best medium for advertising your goods for 
the European market is without doubt “MON 


BUREAU” the leading French business maga- 
zine, the magazine of office appliances, and which 
is read throughout commercial France (and col- 
onies), Belgium, Spain, Italy, Rumania and 
many othe: countries. 


Advertisements inserted in this magazine bring 
trade, for they are read by the great buying 
public—the public you are anxious to get at. A 
trial will convince you of the truth of our 
statements. 


For information and a free specimen copy of “MON BUREAU”’ write to: 


‘‘MON BUREAU’’ 
52, Rue des Saints-Peres, PARIS (VII*¢) FRANCE 
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Pittsburgh Dealer Advertises Optimism. 

Instead of deploring the times, the Pittsburgh Desk & 
Chair Company, 304 Wood street, Pittsburgh, Penna., set 
about to rescue its friends from a “State of Mind,” and 
give them a permanent address in the Commonwealth of 
Normalcy. A series of newspaper ads was started Septem- 
ber 1. We quote from two of the advertisements to show 
the character of the campaign. The spirit of the Pitts- 
burgh Desk & Chair Company can well be emulated by 
other dealers. Many are advertising, but some fail to get 
the right note in their copy to start buying. The matter 
quoted is the “lead” of each ad. It was followed by brief 
merchandising copy 

“Business is better than it was—has rounded the curve 
and is coming back—there is a better feeling—more con- 
fidence in the future—a certainty that the government is 
trying to help. 

“We all want business better—but when? Late in the 
fall, the first of the year, next spring? Of course—but 
why not now—during September? 

“What makes business better? Why, everybody doing 
business—then why not start now? 

“Making business better is not a one man job—it is 
everybody’s job—then put your own shoulder to the wheel 
and give it a turn 

“What business needs today is orders—place an order— 
buy something that vou need and buy it now—buy it in 
Pittsburgh. 

“If you owe a bill, and have the money to pay—pay it 
now. If you have work to do—improvements to make 
hire somebody to do it now. Prices in all lines have come 
down—they will be lower—sometime—but don’t wait for 
lower prices—buy what you need now—and someone will 
buy from you. 

“We sell office furniture at the lowest prices possible 
consistent with quality.” 

The following copy on “Prices Normal” set Pittsburgh 
thinking along right lines. 

“We are told by some people that business will revive 
as soon as prices get back to normal.—What about it? 
When will prices get back to normal? When are prices 
normal? How can we tell when prices reach normal? 

“When we want to know about our physical condition, 
we consult our doctors, and they tell us we are normal, 
abnormal or sub-normal, but who shall we consult about 
prices? 

“We will doubtless all agree that prices have been ab- 
normal, but what level of prices shall we use for compari- 
son as to normal or sub-normal? 

“Can’t we depend on the great law of supply and de- 
mand to bring normal prices? Some prices are artificially 
controlled by organizations and associations, secretly and 
otherwise, and the law of supply and demand does not 
always apply, nor for a time at least. 

“For that reason we ask—are all prices ever normal? 
While we are trying to solve the problem as to when 
prices will be normal—let’s not wait longer—but consider 
that present prices are sufficiently normal to justify plac- 
ing orders—for buying what we need now—to help start 
going the great machine called business. 

“We Sell Office Furniture.” 


De Lanoy Takes Up New Line. 

J. T. De Lanoy, who for the last four years has been 
purchasing agent for the Ingersoll Watch Company, is 
leaving that concern to organize a purchasing department 
for the newly formed Positype Company, manufacturers 
of a new photographic preparation. In his message of 
farewell. C. H. Ingersoll paid a warm tribute to Mr. De 
Lanoy’s business ability. 


\ commercial agreement between Austria and Hungary 
effective July 7, 1921, permits a freer exchange of com- 
modities between the two countries than has prevailed 
heretofore. Austria permits Hungarian raw _ materials, 
among other products to enter, while Hungary will re- 
ceive Austrian manufactures. Among the latter are enum- 
erated Austrian typewriters. 


Hammond Celebrates Golden Wedding. 


Edward A. Hammond celebrated his fiftieth wedding 
anniversary July 17. Mr. Hammond is one of the ven- 
erables in Boston stationery circles. A number of friends 
called at his summer home in Winchester, Mass., to bring 
greetings to Mr. and Mrs. Hammond. 
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A New Steel Desk 


with exclusive 
selling points 


F you appreciate the sales building 
| value of a product that really has 

exclusive selling points you'll realize 
at once how easy it is to out-distance all 
competition with this new Jamestown 
Metal Desk. 

Its exclusive selling points imme- 
diately lift it from the class of compe- 
tition. 

For instance, it is made absolutely 
rigid by electric spot and acetylene gas 
welding instead of rivets or bolts which 
so easily loosen. 

Yet it’s a “Knock-Down” construction 
that saves you considerable money by 
reducing the cost of transportation, 
storage, etc. 

Then there’s the battleship linoleum 
top that can’t possibly loosen or curl up 
~it’s pressed on with a ten-ton hy- 
draulic press. And the bronze binding 
is so accurately put on you can’t find 
the joint. 

It’s rich in appearance. Perfect con- 
struction thruout! Finished by master 
craftsmen ! 

It sells at a price that makes sales 
easy ! 

Let us send you more detailed infor- 
mation and prices on this new steel desk 
with exclusive selling points. 


The 


Jamestown Metal Desk 


Company 
JAMESTOWN, N.Y. 
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AMERICAN 


VISIBLE 


MODEL 41 












Automatically 
Numbers 
Consecutive 
Duplicate 
and 
Repeat 
1 to 999,999 





694321 


Impression of Figures 


VISIBLE 


IT TELLS YOU WHAT YOU PRINT 
VISIBLE Numbering means that the 


next number to be stamped is in plain 








sight of the operator BEFORE IT IS 


stamped. 


MORE SPEED—-ABSOLUTE ACCURACY 
AND ELIMINATION OF WASTE 


Steel Throughout—Engraved Steel Wheels—GUA RA NTEED 


UNITED STATES POST OFFICE TESTS ARE SEVERE. 
Our government specifies ‘‘American’’ Visible 
Model 41 and contract for 1921 is for more 
than 1000 of these machines. 


CARRIED IN STOCK BY ALL STATIONERS AND 
STENCIL MANUFACTURERS 


electrotypes and other advertising matter fur- 
Special machines for all purposes built 


Folders imprinted, 
nished free to dealers. 
to order. 


AMERICAN NUMBERING MACHINE CO. 
General Office an ctory: 
220-228 Shepherd gee N.Y. 


Branch—123 W. Madison St., Chicago, I11.—66 Houndsditch, 
London, England. 
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Fischer Printing Company Increases Stock. 
The Fischer Printing Company, Sioux Falls, S. Dak., 


has increased its capital stock from $25,000 to $100,000. 
The company is expanding its road force, and installing 
a book bindery. 


A “Quality” Printer. 


The gentleman whose likeness appears herewith is P. J. 





Mooney, who has had many years’ experience as a printer, 
engraver and stationer, at 223 West Thirty-fourth street, 


New York City. 





P. J. MOONEY, MGR. 





PRINTING 
STATIONERY - ENGRAVING 
RUBBER STAMPS & S is 








STORE FRONT, MOONEY’S, NEW YORK 


Mr. Mooney takes keen interest in the quality of his 


printing and has given the art preservative the study of 


a life-time. 
the quality of his work. 


As a result, he has achieved a reputation for 


Garvey Vs. Morris to Trial Soon. 
The suits of E. A. Garvey against Morris brothers is 


| on call in the circuit court for Cook County, Illinois. It 


will probably follow the fall calendar. 
brought by E. A. 


The suit was 
Garvey, the Dearborn street stationer, 


| against William, Morris and Sam Panco, of Sidney-Morris 


Company, Chicago, for damages and trespass. 
the brothers is defendant in a separate case for $10,000. 
The suit is based on alleged false testimony in the case of 
| the Panco brothers against the Chicago Stationers’ 
ciation. 


cently incorporated for $250,000.00. H. L. 


Each of 


Asso- 


The Calumet Sales Company, of Chicago, IIl., was re- 
DeLisle, T. H. 


| Landswick and Otto L. Erickson, all of Chicago, are the 
| incorporators. 
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SIDS TH Ialr 





TYPEWRITERS 





DON’T TALK—ACT! 


The time for talking has past! Immedzate 
action is called for, if you want to get your 
share of the orders which are now being 
placed. 


With the Fall here—the price situation set- 
tled ‘‘once and for all’’—firms who have been 
holding orders in abeyance are now placing 
them in large quantities. Business is here 
once more and each succeeding day brings 
with it increased opportunities for the sale 
of high-grade rebuilt typewriters. 


‘‘Lincoln Rebuilts’’—the kind that Jook, 

work and endure like new machines — at : 
irresistible prices. Supreme in quality and 

at figures which compel sales! 


‘‘Select Roughs’’—each machine guaran- 
teed complete as to parts and unbroken 
always on hand and in large quantities, 
ready for immediate shipment. 


If you haven’t received our new price list 
Bulletin No. 26—write for one. 


All Makes—All Types—aAll Models 
Any Quantity 


LINCOLN TYPEWRITER CO. 


EXPORT WHOLESALE RETAIL 


298 Broadway New York, N. Y. 
Cable Address: ‘‘Lintypco, N. Y.’’ 
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Board Clips 


Desk Trays 






_ 
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Vertical File Trays 


Legal Envelopes 











Anything and Everything 
for the office — Stationer’s 
Goods, Filing Cabinets and 
Supplies, Safes, Desks, 
Chairs and Sectional Book- 


cases. 


You offer your customers 
Highest Quality at Lowest 
Prices, backed by a name 
of national reputation built 
upon square dealing, when 
you sell Globe-Wernicke Goods. 





Banker’s Note Cases 


Write us for particulars. 











Card Index Outfits 


e-Wernicke Co. 


CINCINNATI 
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Dennis on Future of Our Foreign Trade. 


An Interview With Alfred P. Dennis, Com- 

mercial Attache of the American Embassy 

at London, Printed in The Christian Science 
Monitor. 

The United States still has its reputation to make in in- 
ternational commerce, and in making it can learn much 
from other nations, particularly Great Britain, declared 
Alfred P. Dennis, commercial attache of the American 
Embassy in London and for two years commercial attache 
at Rome, in an interview with a representative of The 
Christian Science Monitor. Dr. Dennis, who is being sent 
about the country by Herbert Hoover, Secretary of Com- 
merce, to exchange ideas with, and offer suggestions to, 
business men on building up export trade, emphasized the 
importance of constructing the foreign trade mechanisms 
and practices of the United States so that they will stand 
favorably beside the integrity of British endeavor in for- 


eign fields. 
“There is an idea somewhat prevalent in the United 
States,” Dr. Dennis said, “that all we have to do is to 


load our surplus goods on ships and send them abroad 
for sale. The problem is a much broader one; in fact, a 
complex one into which many factors enter. To succeed 
in a big way we must have expert shipping control. We 
must be willing to invest abroad. We must have bunker- 
ing stations for our merchant vessels at the great strategic 
points of the world. We must have an understanding of 
foreign peoples and willingness to undertake intelligent 
pioneer work. 
Problem Now Different. 

“Before the war our problem was to find the man who 
wanted American goods. Now the primary thing is to find 
the man who can pay for them. Certainly we do not want 
in exchange for our goods the depreciated currencies of 
the impoverished European peoples. They have only the 
products of their own genius and toil to exchange for our 
commodities. If we are unwilling to take these goods we 
automatically shut off international trade.” 

Sale of such raw materials as cotton, copper and food- 
stuffs will continue in toreign fields, Dr. Dennis pointed 
out. There will also be a market for specialties sold on a 
quality basis and difficult of imitation, such as typewriters, 
adding machines and safety razors, he added. In addition 
there is a vast intermediate field, Dr. Dennis asserted, and 
whether the United States enters it depends “upon aban- 
doning the traditional policy of economic self-sufficiency 
and launching out in an active campaign for a dominant 
position in the trade of the world. 


Many Opportunities Offered. 

“The opportunities for selling moderate-priced automo- 
biles, tillage tools, harvest machinery and machine-made 
shoes, for example,” Dr. Dennis continued, “are practically 
without limit. Simply because the world is passing 
through a trade depression is no reason why we should 
postpone pioneer work. If we hope to reap a harvest we 
must first plow the ground.” 

Discussing the international coal trade, Dr. Dennis de- 
clared that it is one of the great commercial prizes and lies 
in the hands of the United States, with Germany tied up 
by reparation obligations and Great Britain for the first 
time in her history in an unfavorable position to act as 
purveyor of coal to South America and the Mediterranean. 
America’s forward movement in international coal circles 
began about sixteen months ago, he said, but the trade is 
coming to realize that there is more to the coal trade than 
putting it aboard ships $2.00 or $3.00 cheaper a ton than Eng- 
land can do. Britain’s mastery of shipping, cheaper opera- 
tion, lower freight rates and ability to obtain return car- 
goes are a large influence. 

British Methods in Foreign Trade. 

“In brief,’ Dr. Dennis said, “we will prosper in foreign 
trade as we successfully imitate British methods. Britain 
has been in the field 400 years. One of the cornerstones of 
the British export trade is the reputation for inveterate 
honesty enjoyed by British commercial men and firms 
abroad. Relatively, the United States is a novice with a 
reputation still to be made. It is needless to say that suc- 
cess in foreign fields will become permanent only as the 
methods employed stand the test.” 

Dr. Dennis expressed the conviction that the interna- 
tional exchange situation cannot be improved by any arti- 
ficial means, but by work and trade. He suggested, how- 
ever, that other countries might well follow the lead of 
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Netdich Process 


Carbon Papers 
Typewriter Ribbons 


**The Line of Lowest 
Ultimate Cost’’ 





The greater economy and profit 
that you desire at thts tame is 
insured by the unusually sat- 
isfactory combination that we 
offer, viz: 


Highly efficient, uniform and 
dependable qualities for every 
purpose; prices lowest consist- 
ent with such qualities and keen 
appreciation of your interests; 
and attentive service. 


This, together with the conse- 
quent essential good will of 
your customers, tlustrates the 
law of cause and effect; 4. e., 
that our Carbons and Ribbons 
are of the ‘‘Lowest Ultimate 
Cost’’ when you strike a final 
balance. 


Your best interests will unques- 
tionably be served by writing 
us today. 


Netdich Process Company 


Manufacturers 
Established 1898 


Burlington, N. J. 


EP 
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N 
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Made in green rubber for all machines. 
Characters heavily inlaid and unconditionally 
guaranteed. 


We Do Co-operate 
With Our Dealers 


Peerless Key Company, Inc. 
176 Fulton Street, 
New York City 


Gentlemen: 

We want to express our sin- 
cere appreciation of the kind 
co-operation you have given us 
in securing the 22 set order for 
typewriter keys. 

Our customer is certainly sold 
on Peerless Keys and is much 
tleased with the service they are 


getting. Yours very truly, 


ATLAS STATIONERY 
CORPORATION 


New York City 


Isa’t this YOUR idea of real 
Co-operation? And it’s no exception 
either. Infact it’s the rule. Let us 
tell you of the other reasons why 
leading dealers everywhere handle 
Peerless Keys and the honest-to- 
goodness co-o eration that is part 
of our selling plan. Write us. 


7 


SO 


The PEERLESS KEY COMPANY, Inc. 
176C Fulton Street New York City 


chi Pittsburgh Cleveland Philadelphia Boston 
Beattie Minneapolis Toronto London, England 








Italy and stop the output of paper currency by the govern- 
ment printing presses. Asked the attitude in Great Britain 
toward Germany as a competitor in commerce, Dr. Den- 
nis cited the proposed law which would levy a 33% per cent 
tax on goods originating in a country of depreciated cur- 
rency, a similar tax on goods dumped by Germany and a 
like levy on certain listed articles. The United States is 
not regarded as a dangerous competitor in general things 
as yet, he said. 


Recent Multicolor Samples. 


A set of samples from the Lisenby Manufacturing Com- 
pany’s Chicago office, mailed flat, reveals some excellent 
examples of printing produced by the Multicolor press. 
Several are direct mail pieces with return postals em- 
bodied. High grade half tone printing is evident. The 
various jobs are done in color. One, printed in black and 
red on green cover stock carries an inspirational message 
headed “Gloom”: 

“If you are a pessimist, a hard times croaker, here’s your 
golden opportunity. Let’s have a real gloom feast. Gosh, 
aren’t things rotten? Ever see business so bad? Failures 
all around—No money—No buying! Oh, awful, awful! 
No chance for any change either. The whole country will 
be closed up in a few months. Won't it be terrible when 
10,000,000 men are out of work? All the banks closed 
and everything at a premium? Oh dear! spread the bad 
news. Keep everybody down where they belong. Imagine 
anyone being optimistic these days. It is absolute lunacy 
to look with brightness on the future. Huh! the future. 
There isn’t any such thing. So come on, rejoice in our 
gloom. Didn’t we say this would happen? Aren’t we the 
real brains of the country? What if we are a lot of short 
sighted saffron colored clods? We wear suspenders and 
a belt. We’re sure thingers. Just you wait! Those fel- 
lows who are out hustling for business, talking optimism, 
taking a chance and boosting—Just watch them! Do you 
know what is going to happen to them? While we are 
standing right where we are, or a little bit back, or maybe 
out of the darned old business, they will be worried to 
death with a lot of orders and money and having a deuce 
of a time figuring income taxes. Let ’em go. We'll still 
cry hard times and even if we don’t hold the ‘oppys’ 
back, we'll keep ourselves steady. Don’t be alarmed if 
some of our members desert us for the ranks of the ‘oppys’. 
People will follow the big noise. We may be in the minor- 
ity but we’re ‘pessys’ still. Don’t look at the bank clear- 
ances. Don’t read anything about improvement in busi- 
ness conditions. Sit tight, talk blue, and then when this 
big wave of real prosperity arrives, this wave which will 
result from the efforts of the ‘oppys’—then, consarn you, 
stand still and be smothered as you deserve.”—Anonymous. 





Protection of Public Records. 


An article in the July number of the “American City” 
has to do with the protection of public records. The 
article was written by M. L. Carr and gives a graphic 
account of the dangers to which public records of the 
highest importance all over the country are subjected, by 
reason of carelessness in filing them in imflammable 
storage places, or storage shelves which are no real pro- 
tection against fire. The article goes into the structural 
features of buildings in their relation to fire protection. 
The author concludes that when fire protection is men- 
tioned, we are inclined to think only of safes and vaults, 
and to forget that any measure which lessens the fire 
hazard of the building reduces the danger to records in 
it. In other words, if we looked upon the entire public 
building as a record container, a huge safe or vault, as it 
were, we might take the question of providing better fire 
protection more seriously. 

He points out that the installment of automatic sprin- 
kler systems in public buildings would be cheaper than 
replacing the building. Open stairways should be en- 
closed with wired glass, which, although not ideal, is 
better than nothing. Ira H. Woolson, of the National 
Board of Fire Underwriters, finds that 80 per cent of our 
fire losses and 90 per cent of the loss of life in fires, are 
due to unprotected vertical openings in buildings. 

The writer advises the use of modern metal filing cab- 
inets and the building of fire resisting vaults in the base- 
ments of buildings where they cannot conveniently be put 
elsewhere. Steel filing safes of the light variety made fire 
resistant by modern means of insulation, are extremely 
valuable in the preservation of records. But where large 
filing space is required, nothing gives better protection 
than properly built vaults, which must be built according 


'to best known methods to make them fireproof. 
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The 


“LITTLE MAJOR” 


Labeling Clip 
Fills A Long F elt Want 


Millions of important records have, for years, been 
bound in solid and sectional post binders. 


The conduct of many lines of business demands fre- 
quent reference to past records. Many times the suc- 
cess of a business deal is entirely dependent upon infor- 
mation filed away in these binders. 





Until now there never has been devised an efficient 
method for properly marking open back binders so that their con- 
tents may be readily identified. In this respect the “Little Major” 
Labeling Clip for open back binders fills a long felt want, and is 
indispensable to every office where accuracy and the value of time 
is considered of importance. 


Its low price makes it a ready seller. 


Order a stock TODAY 





Mr. Stationer: 








The “Little 
Major’ Label- 
ing Clip in the 
hands of your 
outside  sales- 









nen during 
these times 
will prove to i 
» a wonderful | 
; 
> 








booster of sales. 
Inevery com- 
munity there 
ire hundreds of 
offices waiting 
o welcome it. 
Instruct your 
men to get be- 
hind the “Lit- 
tle Major” 
Labeling Clip 
with all their 
force, 
It means 
money to you. 















Boorum 
& 
Pease 
Co. 


84 Hudson Ave. 
Brooklyn, N. Y. 
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PLATEN SERVICE 
STATIONS 




















High Grade 
Carbons and Ribbons 
do not 
“Just Happen” 











| They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 


ATLANTA GA. 


135 Peachtree Arcade 
BOSTON, MASS. 


MILWAUKEE, WIS. 
370 East Water St. 


NEW YORK CITY 
Broad 


raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 








119 Franklin St $45 way 

CHICAGO, ILL, 10 Barclay St. 

So. Dearborn St OAKLAND, CAL. 
CINCINNATI, OHIO 308 12th St. 


148 E. 4t t. 
CLEVELAND, OHIO 
34 Euclid Arcade 
DETROIT, MICH. 630 Penn Ave. 

1253 Griswold St., ST. LOUIS, MO. 
Farwell Bidg. 807 Pine St. 
KANSAS CITY, MO. SAN DIEGO, CAL. 
905 Grand Ave. 909 Third St. 
LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
716 S. Spring St. 506 Market St. 


PHILADELPHIA, PA. 
802 Chestnut St. 


PITTSBURGH, PA. 





No matter where you may be located 
you are only a few hours distant from 
one of these offices. 











We use the best rubber, grind the covers abso- 
lutely accurate and 


CAREFULLY INSPECT 


each platen before it leaves the Recovering Sta- 
tion so it is ready for immediate use when re- 
ceived by you. 


SEND US YOUR PLATENS 


and save time, annoyance and transportation and 
get the BEST RECOVERED PLATEN it is pos- 
sible to obtain. 





American Writing Machine Co. 
HOME OFFICE AND FACTORY 
449-455 Central Avenue, NEWARK, N. J. 


Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


he AULT & 
WIBORG Company 


CINCINNATI, OHIO, U.S.A. 
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(In Other Lands—Continued from page 29.) 
Office Appliance Conditions in Europe. 


Taken from a Letter to Office Appliances by Richard 
Weiniger, of Amsterdam, Holland. 


Mr. Weiniger wrote the following letter early in July, 
just before starting on a tour of Germany, Austria, Czecho- 
Slovakia, etc. We hope to hear from him later, with a 
report about conditions as he finds them on his tour. In 
his recent letter he said: 

“In the first place I would like to say today something 
about Holland, as there is hardly another country on the 
continent of Europe where, in the last five or six years 
modern office machines, furniture and stationery have been 
introduced with such success. 

“Whereas, in 1914, Dutch business and bank offices 
looked very poor in comparison with those in America, to- 
day they compare favorably with regard to modern office 
equipment to any American office. 


Typewriters. 

“Since 1914, mostly American-made typewriters were 
sold in Holland. Lately, however, German machines have 
been introduced here quite successfully in competition with 
American-made typewriters. As a matter of fact, the pub- 
lic preret by far the American-made machines, but on ac- 
count of the American-made typewriters being sold here 
at need higher than pre-War prices (an American stand- 
ard machine before the war was sold here at Dutch 
Florins 300.—. to 350.—. The price today is Fl. 450.—.), 
the German machine is purchased very often on account 
of the cheaper price, which is possible owing to the low 
rate of exchange of the German Mark. 

“This point ought to be considered by the American 
typewriter manufacturers in order to organize the price 
here accordingly; also, more according to the American 
standard price and to that of other European countries. 

“The American standard machines are sold at $100 to 
$110—which is equal to Fl. 300.—.-F1. 330.—, but also very 
often one hears that the American standard machines are 
sold cheaper in Belgium or France than in Holland 

“One of the great difficulties naturally is the fluctuation 
of the money exchange, and therefore there ought to be 
found a way soon to make a standard price for Europe, 
particularly for the leading standard machines. 

‘There is still a big market in Holland for duplicating 
machines, addressing machines, and particularly for add- 
ing and calculating machines. Rebuilt typewriters find in 
Holland a great market. There are dealers who import 
more than 1,000 rebuilt machines per annum. Most of 
these rebuilt machines are brought through England and 
there is certainly a good outlook for rebuilt manufacturers 
if they would bring the price lower in order to compete 
with the new typewriters and to give the user an advan- 
tage in price in buying a rebuilt machine. 

“Whereas, before the war, importation of American- 
made office furniture, such as desks, chairs, filing cabinets, 
etc., was very big, today there is practically none. This 
be ascribed chiefly to the high freight duties during 
the war. However, now that the freight rates have be- 
come normal again, it would be advisable for the American 
manufacturers to cultivate the market again for these ar- 
ticles. 

“For typewriter supplies, such as typewriter carbon 
and ribbons, there is very little chance at present for Amer- 
ican manufacturers on account of the very low exchange 
of the German Mark. These articles are sold here by 
Germany at any price, but still there is a market, as 
many firms prefer the good American quality still. 

‘Taking into consideration the very big market which 
Holland, with her extensive colonies (the Dutch Indies) 
offers, American manufacturers of office machines and of- 
fice appliances ought to pay more attention to this country. 

“Business cenditions in Holland at present are the same 
as all over the world. The reaction of the war is naturally 
felt here also. Another point is that the people had be- 
come used to the time (during the war) when everybody 
was crying for goods and these could be sold at most 
ridiculously high prices. Therefore the reaction is felt 
more, in comparison with pre-war times. Business, how- 
ever, has never been at a standstill and there is a good out- 
look that it will become better again in autumn.” 
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Japanese Capital Reaching Mexico. 


An increased flow of Japanese investment funds is being 
received in Mexico. 


IANCES 151 





You pa USE the 
SPEE,; 


O79: DUPLICATOR 
—and SELL it, Too 


Speed up! Your salesmen need help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing. 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospeeds are being bought today than ever be- 
fore in the history of our business. The remark- 
ably low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 
zood profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 


The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 
ning Rotospeed advertising. Sales are being 


made every day in your territory. Do you want 
them? 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 
increasing your profits. 


The ROTOSPEED Co. 
DAYTON, OHIO 


Agency Division 
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Here’s a line that is proving a real profit 
maker for dealers — Invincible Safe 
Deposit Boxes. Initial sales to banks 
are nearly always followed by repeat 
orders due to the sectional feature of 
Invincible Boxes—-they grow with the 
bank’s |needs. 











These boxes are in a class by themselves 
—bankers, dealers and even competitors 
have proved it. ‘‘The Lock Behind the 
Lock’’ makes sledging in of the lock im- 
possible. It assures the renter of double 
protection. No other safe deposit boxes 
have this remarkable feature. Here is a 
strong sales point which Invincible 
dealers are using with telling effect. 


Every Invincible installation is sold 
through a local dealer. Absolute protec- 
tion is provided—definite sales assistance 
is rendered. This proposition is a sure 
winner for men who want profits. 


Invincible Metal Furniture Co. 
Manitowoc, Wisconsin 
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Japan Needs Modern Office Equipment. 





Written for Office Appliances by Vice-Consul E. R. Dick- 
over, Kobe, Japan. 





There are in Japan great factories, immense trading 
firms, and banks which would be considered large even 
in America. Some of these factories, offices and banks 
are modern concerns, with the latest ideas in machinery and 
equipment. The vast majority of factories and offices, are 
sadly deficient in modern labor-saving devices. Cheap 
soft-wood desks, covered with felt or oil cloth, are often 
found in the largest and wealthiest offices. Documents 
are tied together with string and dumped in corners or 
placed in open racks against the walls. Letters are gen- 
erally written by hand with brushes, although a typewriter 
for writing Chinese characters is slowly coming into use. 
All calculating is done on the abacus. Interoffice tele- 
phones are rarely used. 

Japan is noted among Oriental nations for the readiness 
with which it has seized upon and adopted Western meth- 
ods and this reluctance to adopt modern office methods is 
surprising, unless certain factors are taken into considera- 
tion. The primary factor has been the cheapness of labor 
in the past. Then it did not pay to invest in labor-saving 
devices for offices when clerks, both male and female, 
could be had for $10.00 per month. These factors, how- 
ever, no longer operate, as the greatly increased cost of 
living in Japan has raised the salaries of office employes 
$30.00 or $40.00 a month. With the higher wages now re- 
ceived it is probable that greater efficiency will be merited, 
leading to a revolution in Japanese office methods. 

It must be understood, however, that all varieties of Amer- 
ican office appliances are not suited to the Japanese market. 
American wooden chairs usually warp, crack and disirte- 
grate in the climate of Japan. Adding machines probably 
will never be able to compete with the abacus, the world’s 
original, simplest and cheapest calculating device. The 
American typewriter will not be generally used in domes- 
tic correspondence, as the Japanese language cannot be 
written satisfactorily in Roman characters. There is a 
fair demand for typewriters for use in foreign trade. Dic- 
tating machines have never been successful, as no method 
of writing Japanese rapidly has been discovered as yet. 
Fountain pens, pencils, inks, carbon paper, stencil paper, 
etc., are manufactured in Japan and sold at prices with 
which American goods cannot compete. Duplicating de- 
vices are sold but not to any great extent. Such machines 
as photostats, addressographs, signographs, letter openers, 
envelope sealers, postage stamp affixers, etc., are practical- 
ly unknown and could not be sold without educating the 
people to their use. 

The best probable market in Japan at the present time 
for office equipment would appear to be for steel office 
furniture, filing cabinets, safe cabinets, inter-office tele- 
phone systems and carrier systems. A number of fine, 
large office buildings have been erected in Tokio, Osaka 
and Kobe, during the past two vears by banks, trading 
concerns and shipping and insurance companies. The 
offices in these buildings are usually poorly and incomplete- 
ly equipped. It is believed by those who have studied 
the situation that if our best steel furniture, including 
large and small desks, typewriter desks, filing cabinets, 
safe cabinets, etc., could be placed in a few representative 
offices, other firms, when equipping new offices, would fol- 
low the examples thus set. Judicious advertising in the 
newspapers and trade journals also would help to educate 
the Japanese business men to the use of modern office 
furniture. The fire proof character of steel office equip- 
ment should be especially emphasized in such advertising, 
as Japanese cities are subject to disastrous fires, which 
often sweep away whole sections at a time. Modern office 
furniture can be sold in Japan only on a basis of quality, 
as American producers of such lines cannot expect to com- 
pete with the native furniture on a basis of price. Japanese 
wooden furniture, made by small local cabinet makers, is 
very much cheaper than imported furniture of any kind, 
owing to the transportation charges and import duties. 

American producers of office appliances who desire to 
sell in Japan can best accomplish their purpose by form- 
ing connections with some active importing concern. Ow- 
ing to the difficulties of the language, it is almost impos- 
sible to attempt to approach the prospective buyer by mail, 
and such attempts in the past have never been productive 
of results. When appointing agents in Japan, it is usually 
good policy to send a representative to the country for 
the purpose of choosing the concern best suited to the 
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THE GUNN ‘LiNe’ DESKS 


Exclusively Equipped with 


INLAID “LINO” WRITING BEDS 


(PATENTED) 








500 Grade 
Wood Steel Desks 


Made with 
inlaid Lino 
slides and 
writing beds. 


Satin 
Lacquer 


The new color 
scheme finish 
with oxidized 
silver trim- 
mings, in 
matched suites. 


All steel drawers 
in pedestal 











The Gunn ‘‘Lino”’ Desk and Tables are Superior in Style and Service because 
they are equipped with inlaid ‘*Lino’’ Writing Bed. No Glare—restful to the 
eye—wears like iron—feels like kid—impervious to stain. 


Full particulars on request 


The Gunn Furniture Company, micnicanN 


NEW YORK BRANCH, No. 11 E. 36th Street 
































THE 


FURNAS 
LINE 








To secure future success, sales 
of the present must create an 
atmosphere of assurance and 
belief in the minds of furniture 
buyers who patronize your 
house. This is possible only 
when your line establishes and 
proves itself by its strength 
and character and long lived, 
durable service. 








The Furnas line will do this for you. It is a complete line in 
that it covers every need and want—it is complete in every 
detail of design, construction and finish. This, then,-is. the 
line that should head your furniture department. We will be 
more than pleased to submit our offer. 


FURNAS OFFICE FURNITURE COMPANY 
INDIANAPOLIS, INDIANA 





Style 359 
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Your Sales Volume, Mr. Commercial 
Stationer—the total volume of stationery 
business in your city 


DEPENDS UPON WHAT? 


VERY filing cabinet sold, every pound of paper, almost every box of rubber 

bands, pins or clips is sold because somewhere a typewriter is in use that 

requires these things. Every article of office equipment is an accessory of 
the typewriter. 

Have you ever thought of the effect on your business of a typewriter 
department, handling the product of a reputable rebuilder? No shop work 
necessary—-we supply machines fully re-manufactured and .adjusted. Write 
us for full particulars. 


WHOLESALE TYPEWRITER CO, Inc. 


326 Broadway Cable: Saletype New York, U. S. A. 


All office equipment ‘sales follow the typewriter 











AN IDEAL WORK BENCH FOR ALL BUSINESS OFFICES 





The New Shelbyville Corporation Desk 


“A REALE BUSINESS ACCELERATOR” 
Made in Oak and Mahogany 
50’-54"-60" FLAT TOPS ONLY— With or without Linoleum Tops — Write Today. 


SHELBYVILLE DESK CO., SHELBYVILLE, IND. 
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character of the business. This representative can also 
educate the salesmen in the best methods of selling that 
particular product. An aliowance or extra commission 
should also be given at first to cover advertising expenses. 


Frank Dorizzi Heads British Council. 


Frank Dorizzi, recently elected chairman of the Council 
of the Stationers’ Association of the United Kingdom, was 
the subject of a brief biographical sketch in The British 
Stationer, from which the portrait illustration was selected. 

Despite the Latin aspect of his name, Mr. Dorizzi is Brit- 
ish to the backbone, born in London, bred and educated 
there. His paternal grandfather was a freeman of the Sta- 
tioners’ Company in 1850. Frank Dorizzi’s business career 
is bounded by the stationer’s trade. He was apprenticed in 
1894 to Messrs. E. Wolff & Son, acquiring the trade of pen- 
cil making. His connection there was symbolized by de- 
vising improvements and patenting machinery for increas- 
ing and elevating the character of the output. He resigned 
his position in the Wolff establishment in 1908, joining Geo 
Rowney & Company as works manager and general ad- 
viser. 

Mr. Dorizzi has found time, regardless of his business 


engagements, to devote much energy to the cause of Brit- 











FRANK DORIZZI,_ the 
New Chairman of Council, 
Stationers’ Association of 
the United Kingdom. 


ish trade. For some time past he has been chairman of the 
policy committee of the National Union of Manufacturers. 
During the war he was appointed by the government as 
chairman of the Trade Imports Restriction committee, This 
position brought him in close contact with many leading 
British stationers, who give tribute to his impartiality, keen 
knowledge and vision in controlling the activities of a very 
necessary and very influential body. 

The Stationers’ Association has benefited from his ser- 
vices as chairman of the advisory committee, and considers 
itself fortunate in his present appointment as Chairman of 
the council. 

Those who have been fortunate enough to come in con- 
tact with Frank Dorizzi recognize his earnestness, the com- 
plete grasp of any subject he may undertake, and his in- 
tense determination to carry projects through to a success- 
ful conclusion. His unselfishness, his generosity and un- 
swerving impartiality stand out clearly. The good wishes 
of the trade bespeak the greatest possible success to Frank 
Dorizzi during his term of office. 





Figuring Italian Tariff Coefficients. 

‘The new Italian tariff provides a standard customs charge 
for imports, burdened with “coefficients” due to the ex- 
change situation. The coefficients are subject to altera- 
tion with economic changes. In the case of typewriters, 
listed in Item 429 in the new tariff, the tariff and coefficient 
are figured thus: Import duty (lire in gold) per quintal 
of 220.45 pounds, 200; coefficient of increase, 1; gold duty 
in lire, 400. 


Germans Gaining Mexican Paper Trade. 


German competition in the paper trade is based on lower 
prices than can be made by domestic manufacturers, or 
producers in other countries. Stationery, print paper and 
the best grades of wall paper are sold in Mexico by the 
Germans at low prices 
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OFFICE 


TRADE MARK » i” REGISTERED 
MUTSCHLER BROTHERS CO.NMAPPANE! ‘ 





Tables in the office, are either 
exponents of complete and en- 
during service or they are merely 
ornaments. There can be no 
half way division. Some tables 
are beautiful in design and finish 
but lack the rugged ability to 
withstand the ordinary table 
usage, and others present a 
durable and lasting service but 
lack the pleasant appearance. 
However, the tables that you 
should sell are the ones that 
have these two all-important 
| features incorporated into one 
perfect whole. SAMSON Tables 
will afford you this opportunity. 





Also, SAMSON Tables are na- 
tionally advertised. This means 
an ever increasing market which 
is upheld by the quality of the 
tables themselves. 








' MUTSCHLER BROTHERS 
COMPANY 


NAPPANEE. INDIANA, U. S. A. 


Makers of Good Tables since 1896 


! 
| 
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Hampshire 
Bond 


SEMI-BUSINESS OR IMPERIAL SIZE 


GRAY 


The demand for this size in 
Gray has decided us to put it 
into our Stationery line. Boxed 
as follows: 


Two-quires—48 sheets and 48 


envelopes. 


Quarter Reams — paper only 
(120 sheets) 


One Eighth M’s—envs. only 
(125 envs.) 


Sheet measures 73x10}. Envel- 
ope measures 33x73. 


Stock is ready to ship. 


Samples sent upon request. 


FIME STATIONERY DEPARTMENT 


Hampshire Paper Company 
SOUTH HADLEY FALLS 
MASSACHUSSETTS 
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Trade Between Venezuela and U. S. Growing. 


With the establishment of close diplomatic and commer- 
cial relations between the United States and Venezuela 
trade between the two countries is expected to show a de- 
cided increase. 

The trade between the two countries has already reached 
substantial proportions. Imports from Venezuela, which 
in 1918 amounted to $11,957,224, reached the figure of 
$32,110,785 in 1919. Exports to Venezuela in 1918 were 
only $7,161,345. In 1919 they had doubled and were $14,- 
429,202. 

American business and capital are welcome in Venezuela, 
where the government is pursuing an extremely liberal 
policy toward foreigners. 





The Thunderer Issues American Edition. 


On July Fourth the London Times got out an Ameri- 
can number of rather more than usual interest, particu- 
larly to Americans. This number contained a word of 
congratulation from President Harding to the Times, 
referring to the value of such a number in promoting an 
understanding between the two great English-speaking 
peoples. The American number which was presented 
free with every copy of the Times issued on July 4th 
covered all fields of American activities and enterprises 
and surveyed from many angles the internal and external 
trends of American policy. In addition to President Hard- 
ing’s message, the number contained utterances from the 
Prime Ministers of Canada, Australia, South America and 
New Zealand and from former President Taft, the Hon- 
orable Robert Lansing and other Americans, while Lord 
Robert Cecil contributed an article on the League of 
Nations and Dr. Albert Shaw, editor of the American 
Review of Reviews, wrote on the foreign policy of the new 
administration. Other interesting problems peculiar to 
America were presented by competent authorities 

In addition to the foregoing the American number con- 
tained a considerable volume of advertising by American 
firms, including the Drake Hotel of Chicago, the Standard 
Oil Company, the Philadelphia Public Ledger, the Den- 
nison Manufacturing Company, the Lord Dry Dock Cor- 
poration, First National Bank of Boston, Continental and 
Commercial Banks, Chicago; Peabody-Houghteling and 
Company, New . York and Chicago; American Express 
Company, Brown Brothers & Co., Hamilton Brown Shoe 
Company, Fort Dearborn National Bank of Chicago, In- 
ternational Harvester Company, Chicago, and a number of 
others. 








London Office Equipment Managers Elect. 


At the annual meeting and election of officers of the 
Association of Office Appliance and Equipment Manufac- 
turers and Traders, held in London July 18, W. H. Hartley, 
general manager and director of The International Multi- 
graph Company (Britain), Ltd., was elected president for 
the ensuing year. 

The new executive committee includes the following 
members: E. Hawkins (Burroughs Adding Machine Com- 
pany), J. Halsby (Protectograph Company), A. McLel- 
lan, J. Levey (Kardex Visible Card System), W. J. 
Richardson (Bar-Lock Typewriter Company), Vincent E. 
Jackson (Kenrick & Jefferson, Ltd.). 

Mr. Hartley is well known among Office Appliance 
men in America, having represented the American Multi- 
graph Sales Company in several American cities for many 
years. 


Low Prices for German Tools in Japan. 


Contracts for machines, tools, etc., in Japan are being 
bid by Germans at thirty to fifty per cent cheaper than 
American quotations. The consumers agree to pay what- 
ever export tax is levied by the allies. Even though such 
tax may mount to twenty-five per cent, prices for German 
products will be less than for similar articles of American 
origin. Commerce Reports suggests that to hold the Jap- 
anese trade it will be necessary for American concerns 
to make price reductions. 





English Stationer Bequeathed a Fortune. 

The will of the late F. T. Jefferson, founder of Kenrick 
& Jefferson,’wholesale stationers and printers, West Brom- 
wich, England, has been preved. He left £209,744. Mr. 
Jefferson passed away in November, 1920. 
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|? our regular customers the 
name YOUNG symbolizes 
all makes of Typewriters either 
in the rough or rebuilt. 


To those who have not placed their trial order with us the 
name stands for prompt shipments, substantial merchan- 
dise at the lowest market prices and satisfaction assured. 


While we specialize in rebuilt or rough L. C. Smith 
Typewriters just now, we will be glad to 
submit prices on all, other makes. 





YOUNG 


(On the above standards, we solicit your | Pix 


patronage. ) 
25 WEST LAKE ST. 


CHICAGO, ILL. 


























SUPERITE 


THE SUPREME PENCIL 


The “SUPERITE” Pencil possesses many 
features of superiority new in pencil con- 
struction. It is the lightest metal pencil 
made. It propels, repels and expels lead. 
Positively no breaking or clogging of leads. 











Has a hold-fast steel spring clip that 
insures against loss. A mechanism 
that eliminates all strain from 
internal parts. Easily reloaded 
—eraser always in posi- 

tion for use when head is 
removed. 


The “SUPERITE” Junior, 
the smallest, daintiest metal pencil made, is 
especially designed for ladies. It has all the 


features of the Standard size. Every “SUP- DeWitt-LaFrance Co., Combrisige, Mass., U. S. A. 
ERITE” is made with a Jeweler’s precision New York Office: Bush Terminal Sales Building. 
and fully guaranteed. Canadian Selling Agents, A. P. Barrett & Co,, Winnipeg, Canada. 
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A New Series of Sanitary Desks 


Series Twenty-one National Desks are distinguished by a 
design which provides four drawers in each pedestal, at the same time 


retaining the sanitary feature. 


It is convenient particularly for the 


office man who bas to handle a conside:able volume of details. The 
series includes cylinder roll and banker's roll top, single flat tops, double 


National 


Desk Company, 


flat tops, roll and flat top typewriter desks. National High Quality 
ghout—anti-friction drawers, heavy fronts and backs 
full dovetailed. Material, high grade white quartered oak finished 
light golden, or highly figured mahogany finished dull. 


Let us send you our catalog showing the full line and explain our proposition. 


construction throu 


Herkimer, 





September, 10921. 
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WASTE PAPER BASKET 
Woven with two or 
**Double’’ Wires 

Solid Tin Plate Bottoms 
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We should enjoy tel!ing you more about these live wires—may we? 


BARBEE WIRE & IRON WORKS 


Conway Building 
CHICAGO 
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Wire and Iron Products 


are merchandise for which there is constant demand. 


And ft is the constancy of demand—the rapidity of turn-over—that 
builds bank accounts and prestige in preference to the occasional 
sale of large proportions. 
If you will let the Bar Bee buzz around your waste basket and corre- 


spondence tray customers, you'll find your patrons not only increasing in 
number but returning to you for quality merchandise of other lines. 





V0s 0.0.44; 4 
‘ ' 


7.2 @ wiv, @; 
‘ 





ey 
MVVA AAAY 


EXTRA LARGE WASTE 
PAPER BASKETS 
Solid Tin Plate Bottoms 


“ACME” RAILROAD 
AND COMMERCIAL 
LETTER TRAY 
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Miscellaneous Overseas Trade Statistics. 
The following statistics were gathered from Commerce 
Reports. They are classified by countries, and will enable 


the exporter, in some instances, to determine where his . 
efforts for foreign trade should be directed to build up a 
that factor of his business. 
Algeria. con 
(1919) 7,047 metric 


Imports of paper from all sources: 
tons at $5,766,451; (1920) 13,184 metric tons at $10,443,809. 


Exports of paper and manufactures: (1919) 246 metric ‘* 
tons at $154,207; (1920) 324 metric tons at $300,572. 

Imports of paper and manufactures from the United 
States, including books, music, lithographs, etc.: (1919) 


18,800 kilos at $18,721; (1920) 23,100 kilos—values not yet 
available. 
Austria—Vienna. 





Imports from the United States in 1920, certified by the > 
American Mission at Vienna—Paper and manufactures, For Dealers Who Know Values— 
$135,736. 
: Bermuda—Hamilton. _ ie i in Finish — New 
Imports from the United States for three calendar : 
years Paper—(1918) $16,285; (1919) $11,960; (1920) in Quality — Best 
$17,675. : 
Stationery—(1918) $11,230; (1919) $10,670; (1920) $18, in Supply — Largest 
235 
Brazil. in Profits Sure . 


Imports of writing paper from the United States: (1918) 


$153,499: (1919) $776,586. 


Miscellaneous paper imports from the United States T h ev y ave M one y— ' 


(1918) $1,039,447; (1919) $2,660,813. 


Imports of writing ink from the United States: (1918) 
$6,016; (1919) $14,466. 7 

Imports of office supplies from the United States: (1918) Save Space = Storage 
$154,049; (1919) eae Save Help — Mechanics 

Manufactures of Canada in its 270 furniture and up- Save Time — For Selling 
holstering plants in 1919 are reported Office furniture “ite 
$2,284,528: sectional bookcases, $73,762; sectional filing Save Investment— Parts 
devices, $171.678. 

China—Hankow. ; 

Imports from all sources: Paper, calendared and sized 

(1919) 439,467 pounds at $73,307; (1920) 291,467 pounds They Promote Success— 
at $29,467. 

Paper, writing—(1919) 98,933 pounds at $22,453; (1920) ' 
69,600 pounds at $22,472. They Attract 

Twnewriters Qg190 23: 920 $ 3 390. ” 

[ypewriter (1919) sia i 0) $13, Win Sales 

In 1919-20 Cuba imported from Germany paper and Give Satisfaction 
cardboard valued at $13,534. 

Egypt. Hold Trade 


Imports from all sources in 1920 converted at the normal 
rate for the pound, $4.943. 


Writing and printing paper—(1913) 6,291 tons at $636,- _ F a 
$707,143: (1920) 7816 tons at Our Factory is Their Stock Room _ } 


465: (1919) 2,452 tons at 


$3,100,215. i 
Typewriters and accessories—(1913) none _ reported; 

(1919) $34,484; (1920) $302,402. We carry them — Quantities 

England. Yo yr 

Fluctuations in British Trade in 1921 are shown by the u get them Quickly 

following records applying to paper and cardboard Your needs met — Fully 
Imports from all sources—(January) £1,006,141; (Feb- ‘ 2 

ruary) £1,064,192; (March) £1,035,281; (April) £672,- Worry—Delay—Loss—Avoided 


523; (May) £935,421; (June) £1,065,421. 
Exports to all countries—(January) £1,417,784; (Feb- 
ruary) £800,785; (March) £707,938; (April) £662,563; 


(May) £470,974; (June) £490,912. 

Reexports—(January) £25,969; (February) £32,171; REBUILT AND IN ROUGH 
(March) £37,873; (April) £30,769; (May) £21,211; 
(June) £18,692. - 


Exports of stationery other than paper to the United 
States, January-May period: (1913) $28,435; (1920) $54.- 
917; (1921) $43,129. 


England—Liverpool. 
Exports of paper manufactures to the United States 


(1919) $29,632; (1920) $115,248. 
; India—Bombay. 
Imports from the United States: Paper and pasteboard 
—(1918-19) $3,480,334. (1919-20) $4,336,144. 


Stationery—(1918-19) $1,145,448. (1919-20) $1,737,933. 

















Indo-China. 

Imports of paper and manufactures: (1913) $1,709,251; - | 
(1918) 5,262 metric tons at $1,012,744; (1919) 6,385 metric General Typewriter Exchange, Inc. 
tons at $1,628,944. : : 

Bieusions. 30 Main St., Brooklyn, New York, N. Y. 

mports of paper and its appliances from all sources: (Code GENTYPE 
(1913) $58,009; (1918) $103,022; (1919) $105,730. Values . = 
in dollars have been computed from rupees at normal 
exchange, $0.3244. 








160 














[mperial 


The Medium Priced Line of High Quality 


EMERSON said: 
“If a man preach a better sermon, write a 
better book, make a better mouse-trap than 
his neighbors, the world will make a path- 
way to his door though he live in a forest.”’ 


Ralph Waldo must have been thinking about 
our new “INVINCIBLE”’ file. 


“INVINCIBLE” 





The ““INVINCIBLE”’ is the most remarkable 
combination of price and quality ever offered 
to the trade. Hundreds of dealers are selling 
the “INVINCIBLE” because it enables them 
to meet every type of competition successfully. 
It’s just the file your customers are looking 
for. Put samples on your floor and get a big- 
ger share of the vertical file business. 


The “INVINCIBLE” is substantially con- 
structed and beautifully finished and trimmed. 
Drawers are equipped with patent adjustable 
follow-block and operate smoothly and silently. 
Furnished in Light Golden Oak and Birch 
Mahogany in letter size only. Capacity 20,000 


papers. 
PRE-WAR PRICES 
Golden Oak - - $18.00 NET 
Birch Mahogany - 20.00 NET 
Extra 5% half-dozen assortment. 

Place your order for samples today and get the 
“jump” on your competitors. Business is as 
good as you make it. Buy right and you can 
sell right. 


Imperial Methods Co. 


FOREST PARK (Suburb of Chicago) ILLINOIS 
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Mexico—Mexico City. 

Exports to the United States in 1920: Printing paper— 
206,113 pounds at $19,244. Other paper, (weight not 
stated) $1,902. 

Netherlands. 

Imports and exports of paper and manufactures of the 
Netherlands in the years stated. Imports—(1919) $7,628,- 
000; (1920) $19,928,000. “ 

Exports—(1919) $15,740,000; (1920) $23,274,300. 


Samoa and Guam. 


Imports of paper and manufactures into American 
Samoa and Guam: (1918) $2,038; (1919) $3,305; (1920) 
$879. 

Scotland—Glasgow 


Imports of paper from all sources: (1918-19) 1,690 tons; 
(1919-20) 11,482 tons. 
Spain—Vigo. 
Imports of typewriters in 1920—(United States) 810 
metric tons; (United Kingdom) 15 metric tons. 





First French Contest on Adding and Calculating 
Machines. 





Story of Interesting and Important Compe- 

tition Held Last Spring in Paris, and Spon- 

sored by the Leaders in the French Office 

Equipment Field—American Machines Take 
First Honors. 





We have received the special contest supplement of “La 
Revue du Bureau,” giving a full account of the first con- 
test of calculating and adding machines held in Paris on 
April 24, as announced in one of our previous issues. 
The contest was most successful and its sponsors are 
greatly encouraged by the results of their untiring efforts. 
Eighty contestants took part in the event and fifteen 
ditterent machines were used. The contest was the first 
of its kind held in Paris, and it was therefore necessary to 
overcome many technical and other difficulties, because 
it was a new enterprise for which neither experience of 
the past nor incomplete trials could serve as reliable prece- 
dents. Before the program of the contest was decided 
upon the managers investigated how similar contests were 
arranged in England, Germany and the United States, the 
three countries which stand high in the manufacture and 
universal use of the adding and calculating machines. Two 
American correspondents placed at the disposal of the 
members of the organization committee full details of the 
Office Appliance Exposition held in Chicago in 1905. The 
American experience, however, could supply them with but 
limited information in regard to the organization of a 
contest much larger and more complete than was ever 
before undertaken. 

The originator of the contest, Monsieur Navarre, to- 
gether with every member of the committee of organiza- 
tion, worked unceasingly for months to insure the success 
of this novel undertaking. Among the members of this 
committee we find the names of Monsieur Francois, pres- 
ident of the Chamber of Commercial Organization; Mon- 
sieur Kahn of the Chamber of Mecanography; Monsieur 
Toulon, secretary of the Society for the Encouragement 
of the National Industry; Monsieur Reymondin, vice- 
president of the French Accountants’ Society; Monsieur 
Rocheverre of “La Journée Industrielle’; and Messrs. 
Harriol, Martineau, Guirchemane, Wilbois, Malassis, Four- 
nier, Ravisse and Navarre. 

The following machines were used by the contestants: 
Barrett, Burroughs Comptometer, Elliott-Fisher, Ellis, 
Fournier-Mang, Madas, Millionnaire, Monroe, Smith Pre- 
mier, Yost and Arithmometer. 

Prizes amounting to 7,500 francs were distributed among 
the winners, as follows: Calculating machines: Addition, 
Miss Poncet (Comptometer) and Mrs. Guincet (Bur- 
roughs); subtractions, Miss Delamarre (Comptometer) 
and Miss Petit (Burroughs); multiplication, Miss Poncet 
(Comptometer) and Mr. Georges (Bagrett); division, Mr. 
Fay (Madas) and Mr. Vieillard (Barrett); billing, Mr. 
Houdre; inventories, Mr. Houdre; interests, Mr. Houdre; 
percentage, Monsieur Faye; conversion and exchange, Mr. 
Lieuron. 

In the adding machine contest the following contestants 
were declared winners: Madame Andrée (Smith Premier) 
Monsieur Raymond (Ellis), Monsieur Billand (Burroughs) 
Miss Clerc (Smith Premier), Mr. Cotton (Burroughs), 
Miss Deffayet (Ellis), Miss Dufour (Burroughs), Miss 
Faget (Smith Premier), Mr. Fowler (Ellis), Mr. Grilet 
(Ellis), Miss Jalade (Burroughs), Mr. Legrand (Ellis), 
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‘‘We can see the past, and seeing it feel more hopeful for the future.’*—Abraham Lincoln. 


A chair for every purpose 
HAVE YOU SEEN the new “Atwood >” 
It is an innovation in typewriter chairs and 


high stools. Improved comfort is supplied 
by our patented two-post back, which also 
increases greatly the chair resistance. The 
iron is adjustable and constructed with a 
minimum of parts. The Crocker ‘““Atwood”’ 
is now ready for delivery. 





We will gladly send you particulars 


Shown at 


> 


Furniture Exchange Central Market Furniture 





Building Building 
Grand Rapids 1414 S. Wabash Avenue 
Michigan Chicago 
WB CROCKER CHAIR COMPANY agy 
7“ aan Sheboygan, Wisconsin = probatig 


BRANCHES: Chicago NewYork Minneapolis Oakland 


10 ROBINSON PRODUCTS wgzz 
SELLERS MAKERS 
ROBINSON NATIONALLY ADVERTISED ROBINSON 


READIPAD WASTE PAPER BAG 


Saves Floor Space. Cannot Tip Over. Very 














Accessible But Out of the Way. Basily At- 
tached Without Marring. Made of heavy 
duck Always in Place. 


Step into an office where everything is spic 
and span and you distinctly scent the spirit 
yf progress. The ROBINSON WASTE 
P APER BAG is superior in every way to 
old style waste baskets. Sales draw repeat 
business 
No. 10 to fit desk having a space between 
panels of 17% inches to 23% inches $3.50 


Use a Coupon 
Save a Sheet 
Never covered up with papers. For 
making notations which can be 
torn out without wasting a whole 


sheet. Mounted on a brass fin- No. 20 to fit desk having a space between 
ished metal base with rubber panels of 24inches to 30 inches... $3.75 
feet. Perpetual calendar at the When : are: 

Attended to 





top. Pencil groove on the side. 


IT DRAWS BUSINESS TO YOU— ROBINSON REMINDER 


TRY IT OUT. 





THE WORLD MEMORY JOGGER 
Each memo a perforated coupon, which when attended 
| to, is torn out leaving LIVE NOTES ONLY No 
searching through obsolete notes. Everything ready 
for instant reference. There is a big business to be had 
ROBINSON REMINDERS Ladies’ Size 
with Extra Filler with Pencil 
SizeR SizeA Size L 







A Mighty 
Lively 
Number 












3x5 in. 34x7 in. 2}x3? in 
Robinson Leather. $1.00 $1.50 $1.25 
| Cross Grain... 1.50 2.00 1.50 
Cowhide 1.75 2.50 1.75 
| Calf Skin . 2.25 3.00 2.00 
Genuine Morocco 2.50 3.25 2.25 
Genuine Seal or Pig Ski 3.59 9.50 | 
oe ; : 50 CANNOT TIP OVER 
atent Leather rf * De k cayes> 
Cloth (no extra filler 25 50 OUT OF THE WAY 
Imitation Leather , zs 1.00 1.00 OUT OF SIGHT 






DESK OR SHOP SIZ! s- ALWAYS HANDY 


44x6)in., $1.00. 54x 8} ,$1 


YOU CAN’T FIND MORE SURE-FIRE SELLERS — Stock for Xmas 
Order Now Robinson Mfg. Co., 73 Elm St., Westfield, Mass. 


$1 50 Imitation Leather (no pocket 
Imits aston Leather Covers 
$1.50 
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BYRON 


WESTON COMPANY’S 


Ledger and Bond Papers, surveyed from any angle are the 
highest standard of excellence in the commercial field. 








The business engineer who 
looks ahead,—anticipating fu- 
ture conditions and require- 
ments,—will specify Byron 
Weston Co. Papers, because of 
their permanent worth. They 
are unchanged by age, altitude 
or atmospheric conditions, and 
will not deteriorate in transit 
or storage. 

Here is another instance 
where foresight is better than 
hindsight. 


Ask for samples of B-W Ledger and Defiance Bond 


BYRON WESTON COMPANY, Dalton, Mass. 




















DORNETTE DESKS 


Extremely 
Popular 
ith 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can 
make them. 


THE J. DORNETTE & BRO. CO. 








Cincinnati, Ohio 
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Mrs. Meunier (Smith Premier), Miss Moutier (Ellis), 
Mr. Pasdeloup (Elliott-Fisher); Miss Ruas (Burroughs), 
Miss Sigrist (Smith Premier), Mrs. Toury (Yost Comp- 


table), Mr. Voirin (Burroughs). 


The special prize of Fes. 1,000 of “La Journée Indus- 


trielle” was given to Mr. Legrand (Ellis); second prize of 
the same paper to Monsieur Rouceaux (Burroughs); that 
of the “Usine” to Mr. Faye (Madas); that of the “Revue 


du Bureau” offered to the youngest contestant was given 
to Master Roux, who is 11 years old (Madas); the prize 
of the Accountant’s Society to Messrs. Dalimier and Per- 
reau; that of the periodical “‘La Comptabilité et les Af- 
faires” to Messrs. Boulestix, Bouffange and Dealandes; 
the prize of the Chamber of Mecanography to Mr. Houdre 
(Comptometer). The last contestant won several prizes 
amounting to 700 francs. 

After the contest a banquet was given by the committee 
to the contestants at which Mr. d’Ocagne, well known 
French scientist, presided. Speeches were made by Mr. 


Navarre. sponsor ot the contest; Mr. Kahn, Mr. Mamet, 
Mr. Reymondin, Mr. Rocheverre, Mr. d’Ocagne and Mr. 
Puytorac, who spoke in the name of Mr. Berthelot, presi- 


dent of the French League of Education 

At the conclusion of the dinner Mr. Albert Marlard, 
member of the jury and chief of the commissariat of the 
first competition, handed to Mr. Navarre a beautiful bronze 
souvenir as a token of the appreciation of the committee 
for his tenacity and untiring efforts in bringing about the 
contest and carrying it to a successful conclusion 


Paper Requirements of Siam. . 

Siam’s requirements in paper, paper goods, and station 
ery from foreign countries have remained fairly steady dur 
ing the past seven years, for which complete customs fig 
ures are available, in spite of the conditions occasioned by 
the world war, writes Vice Consul Carl Hanson from 
3angkok, published in Commerce Reports. This is due 
to the fact that there are no paper or pulp mills in the 
kingdom, and that the quantity of paper produced by hand 
is insignificant. In addition the country’s progress in edu- 
cation, in general Western culture, and in business meth 
ods constantly creates new demands for these products. 
For custom’s convenience the imports of paper goods for 
the fiscal year 1919-20 are classified under the heads of (1) 
unprinted paper, the imports of which amounted to 1,318, 
759 kilos, valued at 978,291 ticals ($361,968); (2) books, 
music, and other printed matter, 38,933 kilos, valued at 138,- 
057 ticals ($51,081); (3) all other printed matter, 776,315 
kilos, valued at 1,202,142 ticals ($444,793); and (4) paper 
manufactures, 356,323 kilos, valued at 527,641 ticals ($195, 
227). Considerable advance has been made in imports of 
paper into Siam from the United States. Imports of un 
printed paper from the United States in 1913-14 amounted 
to 22,959 kilos and in 1919-20 to 117,004 kilos; of book, 
music, and other printed matter, 1,276 kilos in 1913-14, to 
5,307 kilos in 1919-20; of other printed matter, 434 kilos in 
1913-14 and 28,711 kilos in 1919-20; and paper manufactures, 
683 kilos in 1913-14, to 10,604 kilos in 1919-20. This 
progress may be considered entirely due to the fact that 
American commercial travelers now visit Siam fairly regu 
larly and endeavor to supply the class of goods that this 
market requires 


A Word on Javanese Conditions. 


Word has come from Java to the effect that business 
conditions there are about the same as in other countries 
that is to say, there is some depression. The market at 
the present time is flooded with all kinds of imported 
goods, and on the other hand the products of Java are 
finding a quiet market in other lands. A number of im 
port and export firms seem to be embarrassed, and some 
of those who are speculating face serious eventualities. 
Several big firms liabilities of millions 


have failed with 
of dollars 


Catalogues Requested for Bristol. 
American manufacturers who have been sending cata 
iogues to the United States trade consulate at Bristol, 
England, are requested to renew the files. The office was 
moved recently, and a large quantity of trade literature was 
lost in the transfer 


Vienna Sample Fair. 
fair at Vienna will run September 11-17. All 
been engaged. It is expected that 
be attracted by the fair. 


\ sample 
available space has 
100,000 visitors will 
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P&M Metal Tip Guides With 
New Tips. 
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Since their inception P&M Metal Tip Guides have 
earned an enviable reputation for combining 


QUALITY, ECONOMY & SERVICE 


These advantages have been added to considerably 


by the adoption of our new style 
Y I . 


BLACK ENAMEL STEEL TIP 


In adding this new style black steel tip we had in 
mind not only increasing the strength of the tip, 
but efficiency in reading the inserts, the black tip 
forming a better contrast with the white inserts. 


We have also replaced our bright finished tip with 
one made of genuine Nickeloid for those customers 


who desire the old style 


We again call your attention to the quality of our 
pressboard and invite minute comparison with other 
guides. Our pressboard is genuine pressboard and 
our years of experience have taught us that a Metal 
Tip Guide, of consideration, must be 


made of the best materials obtainable. 


to be worthy 


We reiterate that P&M Metal Tip Guides and Tab 

Cut Guides are in a class by themselves due to 
Superior Quality of Pressboard, 
Superior Quality of Metal Tips, 
Service, 50M Guides of assorted 

all times, and 

lowest. 


sizes in stock at 


Prices, as low as the 





Our new price list, now ready, will convince you 
The Plew & Motter Department of 


The Workman Manufacturing Co. 
Capital & Surplus Over $300,000.00 
Chicago, Ill. 


Racine Ave. and Monroe St. 
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Manilarope 
Crush Envelopes 


have the same strength and 





wearing qualities that are 





responsible for the success of 






Security Open End Legals 














Crushes and Legals are in Stock 
for Immediate Shipment 
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Established 1897 
HOME OFFICE AND FACTORY 


Minneapolis, U. S. A. 


BRANCHES 


New York Detroit Chicago 
Cleveland San Francisco 
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PENS AND PENCILS 











Boston, Mass.—Horace B. Van Dorn, Jr., of the Joseph 
Dixon Crucible Company, has returned from a month's 
vacation spent in Maine. 

Boston, Mass.—Guy W. Hart, of the local office of the 
Joseph Dixon Crucible Company, is homeseeking. He 
was married in June to Miss Elizabeth J. Colcord. 

* * * 

Chicago, Ill—J. N. Marley, manager for the L. E. 
Waterman Company, was in Minneapolis and St. Paul for 
several days in August, making social calls on the trade. 

x * * 

Chicago, Ill—C. A. Frary, general manager of The 
Wahl Company, contributed to Printers’ Ink of August 
11 an article, “What We Have Learned in Marketing 
Eversharp.”’ 

Chicago, Ill—A recent photographic attraction in the 
display window of the L. E. Waterman Company showed 
the prize winning baby in a contest conducted by a Chi- 
cago newspaper. 

* * a 

Chicago, Ill—H. E. Waldron, vice president and general 
sales manager of the W. A. Sheaffer Pen Company, con- 
ducted a sales conference at Cleveland early in September, 
meeting with the mid-Western salesmen. An intensive 
advertising campaign is scheduled for Cleveland. 


_ Jersey City, N. J—The Paramount Pen Company has 
incorporated to make pens; capital stock, $50,000; incor- 
porators—G. N. Rossinger, L. J. Farrell, C. J. Morley 


New York, N. Y.—C. C. Cobb, sales manager of The 
Conklin Pen Manufacturing Company, was a local visitor 
early in August. 

x * x 

New York, N. Y.-—Harry J. Prie, now in charge of New 
York city sales for the W. A. Sheaffer Pen Company, was 
formerly with the Dennison Manufacturing Company in 
the same capacity. 

+ * * 

New York, N. Y.—Gus Nelson, traveler in the New Eng- 
land states for the Esterbrook Steel Pen Manufacturing 
Company, is now handling the same territory for the 
Thaddeus Davids Ink Company, Inc. 

* * * 


New York, N. ¥Y.—Arnold Ogden, who will be remem- 
bered as the head of the Diamond Point Pen Company, is 
now American representative of Dunhill & Company, an 
English firm in pipe and tobacco lines. 

Philadelphia, Penna.—Miss L. L. Corbett, of the Moore 
Pen Company, was a caller on the local trade some time 
ago 

* * * 

Philadelphia, Penna—D. McLeod visited Philadelphia 
stationers during August, in the interest of the Spencerian 
Pen Company. 

* * * 

Philadelphia, Penna.—A line of German goods, includ- 
ing pencil sets, has been displayed by Edward H. Rapp & 
Company, Lincoln building. 

Redmond, Ore.—The Redmond Juniper Products Man- 
ufacturing Company is planning to re-establish its pencil 
slat plant here at once, and it has closed a deal for the 
purchase of the former barn and warehouse of the Central 
Oregon Irrigation Company. The work of remodelling 
the building for the factory and installing new equipment 
has already been begun by R. E. Guenthor, contracting 
manager for the company. 

* * ~ 

San Francisco, Calif.—A. B. Croucher, assistant to L. A 
Wagener, pencil manager for the Joseph Dixon Crucible 
Company, has returned te work after an extended illness. 

* % * 

San Francisco, Calif—Angy B. Thomas, Western repre- 
sentative for Eberhard Faber expects to start his fall trip 
to Southern California after Labor Day. He will return 
later to this city, before leaving for his territory in the 
Pacific Northwest.—Thos. McElroy, of the Eberhard Faber 
educational department, is to spend a considerable part 
of September touring in California. 
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HOW MANY HANDS HAS YOUR CUSTOMER? 


Probably the same number his dealer has 


The Faultless Stayopen Aluminum Sheet Holder 


Requires only two hands for its operation. Some sheet holders 
require three hands (or two hands and one foot) 














At the : 
Same Price = The FAULTLESS 
Which Would Made of thick strong sheet 


aluminum; leaves hands free 

YOU Buy? when holder is open; has 

: smooth continuous spring 

back; may be used on desk as 

~—* well as on wagon. Half-inch 

THE OTHER KIND capacity, carried in all popu- 
Holds Sheets lar stock sizes. 

















You do the rest) 


STATIONERS LOOSE LEAF COMPANY 


New York Milwaukee Chicago 























166 


OFFICE APPLIANCES September, 








= 

















Two Questions — 
One Answer 


What item in your stock 
is of more importance than 
the pencil item? 


And among pencils what 
one more important to you 
than the one that eases and 
quickens all pencil work? 


JOSEPH DIXON CRUCIBLE CO. 
Pencit Derr. 98-J, Jersey Crry, N. J. 


Canadian Distributors 
A. R. MacDougall & Co., Ltd., Toronto 


ELDorADO 


the master drawing pencil” 






a. 





Dixon’s E._porapo is made 
in 17 leads—one for every 
need or preference. 





IQ2 


I. 





































101 N. Marshall St. 
New York Show Rooms: 52 Park Place 








Polar Specialties-— 


The Polar Line prominently displayed in your store will 
give you the gratifying results that will substantiate 
our claims of superior quality. In each and every one 
of the forty odd articles that comprise the Polar Line 
there is that same consistent performance and service 
which is significant of a quality line. In fact, the re- 
sults that our representatives are obtaining from Polar 
Products show that they cannot be beaten. Once a 
Polar customer—always a Polar customer. You have 
but to give them space in your display and reap the 
profits of a peppery quality line. If you will write us, 
we have a proposition that will interest you. 


POLAR MANUFACTURING CO. 





Philadelphia, Pa. 


Los Angeles, Cal., 319 Gross Bldg. 
Representative: FRED J. YOUNG 
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ADDING MACHINES 





Boston, Mass.—Herbert W. Ledbury, assistant chief of 
the mechanical department of the Wales Adding Machine 
Company here, was recently married to Miss Florence 
Marie Fredericks. 

Chicago, Ill—F. B. Willis, general sales manager of the 
Victor Adding Machine Company, traveled in the East 
the fore part of September. 

x * * 

Chicago, Ill.—Josiah Neuhart, educational director of the 
Monroe Calculating Machine Company, attended a sales 
conference here in August. 

* * * 

Chicago, Ill—J. D. West, assistant sales manager of the 
Monroe Calculating Machine Company, was in Chicago 
September 2 on a trip which took him as far as San Fran- 
cisco. 

* * ca 

Chicago, Ill—The Illinois Bird Adding Machine Com- 
pany, 38 South Dearborn street, has incorporated to deal 
in adding machines, measuring devices and office equip- 
ment; capital stock, $15,000; incorporators, A. R. Tice, 
Thos. Serutchin and Andrew N. Fox 


> 


*x* * * 


Chicago, Ill—C. J. Knorr, formerly of Allentown, 
Penna., is now handling a productive territory on the 
North side for the Wales Adding Machine Company 

a * ~*~ 


Chicago, IlL—A. N. Smith, general manager of the 
Wales Adding Machine Company, was a Chicago visitor, 
in August, stopping over on his way to and from the Pa- 
cific Coast 

* ~ ~ 

Chicago, Ill—W. F. Barklage, manager for the Mon- 
roe Calculating Machine Company, was robbed of a port- 
folio and a Ford coupe in August. He did not worry 
about the machine, as that was insured, but the portfolio 
contained important files he had taken home to work on, 
and the data lost cannot be replaced readily. 

Des Moines, Iowa.—The Sundstrand Adding Machine 
Agency has been moved to 1022 Grand avenue from 924 
Walnut street. 

Kansas City, Mo.—W. R. Greenwood, district manager 
of the Wales Adding Machine Company, visited the fac- 
tory at Wilkes-Barre, Penna., and New York City during 
August. 

Nashville, Tenn.—The Sundstrand Adding Machine 
Company has moved its office from 409 Union street to 
49-50 Life & Casualty building. Additional space was 
needed to provide for the various new models. H. T. Hav- 
ron, who has charge of this office, covers middle Ten 
nessee, Northern Alabama and Southern Kentucky terri- 
tories. 

New Haven, Conn.—H. G. Finlay, of the Wales Adding 
Machine Company, is receiving congratulations on the 
birth of an eight-pound boy. 

New York, N. Y.—Alfred Schurig, of the Calculating 
Machine Company, is touring Europe, accompanied by his 
two children. 

x x * 

New York, N. Y.—Ralph C. Coxhead, Woolworth build- 
ing, has been made American representative of the Mer- 
cedes-Euclid calculator, made in Berlin by the Mercedes 
Calculating Machine Company. 

San Francisco, Calif—M. L. Stith, sales manager for 
the Burroughs Adding Machine Company, D. W. Saxe, 
district manager for the Western division and F. F. Rus- 
sell, district secretary, returned from the conference of 
managers at Denver, Colo., and immediately began to pre- 
pare for the conference of California managers. This will 
be held in San Francisco late in August. The next confer- 
ence of district managers is to take place in Portland, Ore 

Shreveport, La.—James R. Matthews, specialist in the 
local agency of the Burroughs Adding Machine Company, 
was married August 3 to Miss Jennie Lee Applegate. 

Tulsa, Okla—R. R. Quinby has come on from Joplin, 
Mo., to become manager of the Tulsa agency of the Bur- 
roughs Adding Machine Company. 
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SIKES 


Watch in the “Selznick 
News” at the “Movies” 
for exhibition of “Sikes” 
Big Chair. Quality— 
Service — Price — these 
three factors are the 
essence of Sikes Chairs. 


Our latest price list is 


dated August |, 1921. 


The Sikes Company 


PHILADELPHIA, U. S.A. 
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ASE AND COMFORT in receiv- 
ing telephone calls oft dreamed 
about is now made possible by the 
HEAR CLEAR—a simple and inex- 
pensive device, which can be ap- 
plied to a telephone receiver in less 


than a minute. 


The HEAR CLEAR amplifies the sound, 
permits the listener the use of both hands 
to peruse records and make important 


notes. 


Model “A” is intended 
for the person who 
alone uses the telephone 
to make and _ receive 
calls in an efficient man- 


ner. Its utility for that 
purpose is absolutely 
guaranteed, and the 


price is only Two Dol- 
lars ($2.00). 


Model “B” is expressly 
made for the busy exec- 
utive who may want-his 
Secretary or Stenog- 
rapher to listen to the 
conversation and_ take 
notes—a feature exclu- 
sive with HEAR CLEAR. 
The price is Three Dol- 
lars and Fifty Cents 
($3.50). 








MODEL ‘A’ 














The 


inexpensiveness 


HEAR CLEAR is 


bound to create a large demand, particularly 


because we’ have 


arranged for advertising 


space in “System”, “Business” and “Teleph- 


ony”. 


The office appliance dealer who first 


realizes the merits and possibilities of HEAR 


CLEAR should be 


profit returns. 


rewarded by 


stupendous 


We invite inquiries from reliable concerns to whom we 
shall be glad to send samples on approval—at any rate 
literature describing our product is ready for mailing. 


Write for it at once. 


ROBERT I. ERLICHMAN, Inc. 


1122 WIDENER BUILDING, PHILADELPHIA, PA. 


New York Distributors: 


Bryant Park Sales & Dis- 


tributing Co., 1476 Broadway, New York 
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FURNITURE 





Atlantic City, N. J—Brooks & Idler, Inc., 38 New York 
avenue, has added the skyscraper line to the stationery and 
printing business heretofore done. 

Canton, Ohio.—The Boyer Company has moved its 
printing and binding equipment to 301 Schroyer avenue 
S. W. The office furniture and supply department remains 
at 500 North Market street, expanding into the space form- 
erly occupied by the print shop and bindery. 

Chicago, Ill.—The Edwin Barnes Company has taken 
on the distribution cf Durabilt steel lockers, made by the 
Durabilt Steel Locker Company, Aurora, III. 

x * * 


Chicago, Ill—The Associated Stationers’ Supply Com- 
pany has been made distributor to the trade in Chicago 
of the “Berloy” line of metal office furniture, made by The 
Berger Manufacturing Company, Canton, Ohio 

os - 

Chicago, Ill—The Yawman and Erbe Manufacturing 
Company had an exhibit at the Pageant of Progress, in 
the booth of the Bureau of Identification. Complete equip- 
ment for Bertillion systems of identification were shown. 
A. W. Scott, manager for “Y and E,” said that several 
good prospects were located. 

Columbus, Ohio.—E. H. Sell, head of the office equip- 
ment and stationery house bearing his name, spent an en- 
jovyable automobile tour in July. He was of a party of 
nine who toured the Adirondacks, camping along the route. 

Indianapolis, Ind.—Roy Burtt, of the new branch of the 
Shaw-Walker Company here, came on from Seattl He 
brought a bride with him. 


Jackson, Miss.——Holmes of Mississippi has moved his 


business here from Greenville, and is carrying a complete 
stock of steel and wood desks, filing cabinets, steel shelv- 
ing and allsteel safes. An office is maintained Green- 
ville, in charge of M. P. Schlesinger. 

Los Angeles, Calif—The Southern California Safe Com- 
pany, 402 South Los Angeles street, has taken the entire 
corner store at 400 South Los Angeles street, and has 
added an office furniture department to its lines safes, 
bank equipment, etc. 

Muskegon, Mich.—R. H. McGowan, formerly with the 
Library Bureau at Cleveland, is now with the Shaw- 


Walker Company, in the home office salés force. 

Plainfield, N. J—The Printcraft Press has moved into 
a three-story building at 126-28 North avenue, recently 
purchased. A complete line of office fixtures and commer- 
cial stationery has been added. The Press now has one 
of the most up-to-date printing plants in that section of 
the state, and is prepared to handle any size order from 
a card to a publication. 

Port Arthur, Texas.—S. E. Schmink has sold out the 
printing business of The Lone Star Press, and will devote 
all his time to the office supply business of that establish- 
ment, operating as the Schmink Office Supply Company. 
The store is located at 631 Procter street. 

Providence, R. I.—L. R. Chase, formerly a salesman of 
“Security Steel,” is now with the Rhode Island News Com- 
pany 

San Francisco, Calif.— Miss Davis, representing the Erie 
Art Metal Company and the Machine Appliance Corpor- 
ation, has been a recent visitor to the local trade 

oa ok x 


San Francisco, Calif—Charles H. Victor, manager for 
Yawman & Erbe Manufacturing Company, is back at his 
San Francisco headquarters after a vacation spent in the 
Santa Cruz Mountains. P. D. Fleming, sales representa- 
tive for the “Y. and E.,” has returned from a vacation 
spent in Southern California. 

7 ok 


San Francisco, Calif—The M. G. West Company, 115 
Front street, has made arrangements with the Commercial 


Furniture Company of Chicago, to handle its line of desks. 
Arrangements have also been made with the Johnson 
Chair Company of Chicago to handle that line of chairs. 


This new stock is just beginning to arrive and the M. G. 
West Company is giving practically the mezzanine floor 
and the second floor of its building to displaying these new 
lines. 

(Continued on page 226.) 
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Imperial 


Steel Cabinet Co., 


2130-2152 Fulton St., 
Chicago, will furnish blue- 
prints and prices which will 
enable you to secure your 
customers’ orders for any 
kind of special metal. cab- 
inet work. This company 
has been furnishing this 
class of work through the 
trade for eighteen years and 
has the proper equipment © 


the necessary resources to 
take care of your require- 
ments in a first-class man- 
ner. You can make this a 
profitable branch of your 
stock cabinet department 
without additional outlay 
on your part. All work 
guaranteed and furnished 
subject to inspection and 
approval. 


140 (410 (1400000000000 00000 





and facilities together with 3 











~— = 


BUSINESS. 







aE) 
P MAGAZINE 
PROGRESS 


8 FEBRUARY, 1919. 





LENe 


tember or October next. 
ofaa Exhibition of Labor Saving be -d merica 
Ronn full J eh omy? of the scheme from The British ee Colonial Press, 
rborn Street, Chicago, or from the Editor of ‘‘Office ss opbaseen 
We = pho 
article deali 
British and 
and Ceylon is tremendous and “BUSINESS” is 0 
for you. “B BUSINESS COSTS FIVE DOLLARS A YEAR. This com- 
y have “Roenee Sole Representatives in India, Burmaand Cey- 
© for Thomas’ 





with thissubject. Photographsshould be forwarded to 











A Great Campaign to Push American Office Appliances in India 
“INDIAN BUSINESS" is a magazine that is read throughout every office 
inIndia. A great campaign is about to be started to popularize American 
Labor Saving Devices by publishing especial Office Appliance nu mber about 
This will be in conjunction with the opening 

manufacturers 78 


tograpbs from every manufacturer for illustrating 4 en 


onial Press. The future for this pa in India, Burma 
t to secure the business 


T. H, CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bldg., CALCUTTA 








RUBBER-NEK 








LINE 
GOING BIG 





Watch this space 
for announcement 
in October issue 





THE WALDREF MFG. CO. 


64 South Robert Street 
ST. PAUL, MINN. 
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Royal Pen and Pencil Spring Clip 


is the newest addition to the well established 


* 
“Indispensable” 
ARGUS LINES 
The new royal clip is the last word in 
a pencil and pen clip. It is made of 
brass with the added new feature of a 
strong steel spring. This new clip is 
demonstrative of the entire Argus 
Line. Everything is right up to the 
minute — an expression of modern 
F efficiency. 


We carry a complete line of 
Paper Fasteners 
Pen and Pencil Clips 
Envelope Moisteners and 
Typewriter Erasers. 


4 OF ACTUAL Sizz 






= 
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Phone your jobber 
for samples and discounts 


aa 














PEET'S 


PATENT 


{MPROVED TRIANGLE cup 


a en 


HOLDS PAPERS , SECURELY 


pat.may 4 22.1917. 


Only after trying this new paper 
clip can you appreciate its superi- 
ority. It is so easy to slip on, and 
it holds the papers, etc., absolutely 
firm. The patented crimp does the 
work. It will be worth your while 
to send for samples and prices. 


If your stationer does not carry them, 
write us direct. 


PEET BROTHERS 
618-20 Cherry St., Philadelphia, Pa. 

















— See 





eeveees, or, write direct to the 
ARGUS MFG. CO. 
1134 N. Kilbourn Ave. 
CHICAGO, ILL. 
, U.S. A. 
fUlL ~SIZE 
A REAL FILE 






TO SELL 

at $26 
AT GOOD PROFIT AND 
IN A COMPLETE LINE 





The new No. 4LB 
Afico Upright with the 
new improved back ex- 
tension roller bearing 
steel slide. Oak or 
mahogany finish. 


AFICO woonsteet FILES 


The Afico Wood-Steel Line offers a decided improve- 
ment over the All-Wood or All-Metal Kind. It is 
the only REAL—COMPLETE—LOW-PRICED line on 
the market. Three and four drawer Uprights, many 
combinations, single and double width Horizontal 
Sections. Send for your samples at once. 


SEND FOR NEW CATALOG No, 22A 


The Automatic File and Index Company 
143-243 W. 10th St. GREEN BAY, WISCONSIN 








\Carbon Paper 
HOLD TOWN 


Standards Assure = 
Satisfactory Quality 


| 
| 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
Carbon Papers under our 
formula. 


Old Town Carbon Paper 
~ is made in twelve brands 
for typewriter, pen and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 

Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 


~ 


yy 


/, 







Manufacturers of Carbon Paper and Typewriter Ribbons, 
—~ Old = and “Crowfoot” brands. 


Old Town 
Ribbon & Carbon Co. 


INC. 
245-47-49 Centre Street 
NEW YORK CITY, U. S. A. 
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Chicago, Ill—The lLefax branch office at 443 South 
Dearborn street has been closed. 
a * * 


Chicago, Ill—Fred L. Coggin, district manager of the 
National Blank Book Company, returned August 20 from 
a Western trip. 

* OK * 

Chicago, IIL—W. ©. Ferguson, manager for the Sta- 
tioners’ Loose Leaf Company, is making his plans for the 
exhibit at the Chicago Business Show. 

4 * * 

Chicago, Iil—W. W. Matthews, Chicago manager for 
The Sam’l C. Tatum Company, left late in August to at- 
tend the annual sales convention at Cincinnati. 

‘ * * 

Chicago, Ill—John C. Williams, who made a trip 
through the Northwest for Boorum & Pease in Avygust, 
says that retail conditions have brightened up a great deal. 

* 


* 


Boston, Mass.—The Boston Loose Leaf Company, 311 
Atlantic avenue, has been established by John J. Shaug- 
nessy, who was formerly with the Wilson-Jones Loose 
Leaf Company 7 

* * * 

Chicago, Ill.—C. C. Carpenter, president of The Sam’ 
C. Tatum Company, Cincinnati, Ohio, stopped off in Chi- 
cago late in August. He had been on a three-weeks’ vaca- 
tion in Michigan. 

k * * 

Chicago, Ill—Arthur Hoagland, who has charge of the 
city order desk at the local branch of the Irving-Pitt Man- 
ufacturing Company, leaves September 18 to spend two 
weeks with his parents at Kansas City. 

* * 

Chicago, Ill—A. L. Payne, of the furniture department 
of the Commercial Stationery & Loose Leaf Company, left 
August 22 on an automobile trip to Cincinnati. He was 
one of the representatives of Chicago dealers to attend 
the convention of The Globe-Wernieke Company. 

* * * 

Chicago, Ill.—Rudolph Janovsky, stock clerk at the local 
branch of The Sam’l C. Tatum Company, was married 
September 10 to Miss Helen Tesar, at Berwyn. Mr. 
Janovsky had been with Riddle & Wunderle and the Irv. 
ing-Pitt Manufacturing Company before joining the Tatum 
organization. 

Kansas City, Mo.—Miss Margaret Brackett, of the Irv- 
ing-Pitt Manufacturing Company, was an August visitor 
at the Chicago branch. 

Memphis, Tenn.—Walter L. West who has had quite 
a bit of stationery experience in Indianapolis and Fort 
Wayne and more recently with Wilson-Jones Loose Leaf 
Company in Chicago has gone with the Memphis Linotype 
Printing Company as a salesman in their loose leaf de- 
partment. 

New York, N. Y.—A. J. Mirski has been made sales 


manager of the Accurate System Manifolding Company. 
* * * 


New York, N. Y.—R. C. Macke; manager here for The 
Sam’l Tatum Company, spent his vacation in the woods 
of Northern Michigan. 

“ * 

New York, N. ¥Y.—George C. Pohnke has taken office as 
Eastern sales manager of the Stationers’ Loose Leaf Com- 
pany, at 174 Wooster street. 

San Francisco, Calif—Local dealers were called on in 
August by Robert Hare, with the Heinn line. 

* *x * 

San Francisco, Calif—Hart Palmer, of the Boorum & 

Pease Company was in the city last month. 
* * * 


San Francisco, Calif—James Davidson, representing 
the Wilson-Jones Loose Leaf Company, made the San 
Francisco trade last month. 

os * * 

San Francisco, Calif—The F. W. Wentworth Company 
has discontinued its loose leaf line, and will concentrate 
hereafter on Library Bureau products and office appliances. 

(Continued on page 195.) 
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Fees WATSON M 

JAMESTOWN ee NeW 

You’ve Got to Get Out and 
Hunt Your Orders 


If you are trying to open up sales pos- 
sibilities by an earnest and vigorous 
stimulant, you will wisely sell Watson 
Products. Your customer will be back 
satisfied. 


The Watson Steel Upright Units are 
noted for their 

Artistic Design 

New Progressive Suspension 

Solid Bronze Trimmings 

Solid Ends 

Strength and Durability 
The above unit is carried in stock in let- 
ter, bill and legal cap sizes, finished in 
olive green, with and without locking 
device. 


Responsible dealers wanted where we 
are not now represented. 


Write for a copy of our catalog No. 500 
which will be mailed upon request. 


WATSON MANUFACTURING CO. 


Jamestown, New York 
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Mr. Dealer: 


How many times during your 
business experience did a man 
walk into your office and offer 
to manufacture and ship best 
high grade typewriter ribbons 
with your name on the box in 
the usual place of the manufac- 
turer’s? Right at this very mo- 
ment we offer this very same 
proposition. The repeat orders 
—the prestige—the goodwill— 
satisfied customers—and profits 
go direct to you. 


If you are a wise dealer you will 
investigate our proposition—an 
unusual opportunity to reap the 
harvest of our experience. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansom and 8th Sts. 


Philadelphia, Pa. 
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HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


Tor & Marry 


+yPt vr 





BOSTON, 
Mass., U.S. A. 


79 Queen St. 
LONDON, E. C. 
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Berlin, Germany.—The offices of the Remington Type- 
writer Company are now at Dorotheenstrasse 24; the 
former location was Friederichstrasse 83 

Chicago, Ill—W. H. Jerrett, of the Smith Typewriter 
Sales Company, returned late in August from a trip 
through the East. 

x x 

Chicago, Ill—The Woodstock Typewriter Company is 
planning to show its 14% inch carriage machine at the 
Chicago business show. 

x * 


Chicago, Ill—W. E. Howard, extensively acquainted in 
Chicago business circles, is now selling Woodstock type- 
writers in loop territory. 

ke x 

Chicago, Ill—Robert Ward, formerly a junior on the 
staff of L. C. Smith & Bros. Typewriter Company, is now 
covering Gary, Joliet and nearby points. 

.-s 


Chicago, Ill._— The sympathy of associates in the office 


of the Noiseless Typewriter Company went out to Miss 
Isobel Kyle, whose brother died last month 
7 a 
Chicago, Ill—W. H. Bassett, manager of the railroad 


department of the Elliott-Fisher Company, spent a week 
in Chicago during August, organizing for a campaign 


* 


Chicago, Ill—Miss Ellen Moore, telephone operator for 


the Noiseless Typewriter Company, spent her vacation 
last month in a motor trip through Wisconsin resorts 
* * 
Chicago, Ill.—George Button, in charge of exchanged 
machines at New York, was an August visitor at the 


Chicago office of the Underwood Typewriter Company 
K * * 

Chicago, Ill—Ed. Goldblaat, formerly of the Reming 
ton and Fox sales forces, now has charge of an important 
loop territory for the Woodstock Typewriter Company. 

eg 

Chicago, Ill.—E. B. Peterson, the Salt Lake City sales 
man of the Underwood Typewriter Company, winner of 
the uniform demonstration contest in New York last 
month, received the congratulations of his Chicago fellows 
while on his way home late last month 


* * x 
Chicago, Ill.—J. S. Mineau, manager for the Noiseless 
Typewriter Company, returned August 15 from a trip to 


He went to recuperate his health, 
was able to make a fine 


the Wisconsin woods. 
and made such progress that he 
showing while fishing. 

se 


Chicago, Ill._—Vorley Wright, general sales manager of 
the Woodstock Typewriter Company, was one of a party 
which spent a vacation on the sand dunes near Winthrop 


Harbor, North of.Chicago. They lived in a tent, with a 
motor car in reserve. It was necessary, too, for in an 
August storm they had to abandon the tent one night 


The camping site is similar to the famous sand dunes of 


Indiana, and afforded a variety of diversions that brought 
complete recreation for the campers. 

Davenport, Iowa —The local office of the L. ¢ 
Bros. Typewriter Company, in charge of C. P 
been moved from 358 Security building to 223 Lane 
ing 


Smith & 
Mor Be. has 
build 


Detroit, Mich.—The Eighteen Karat Products Company, 
formerly of Maywood,’ Ill., has moved to 1020 Library 
avenue, Detroit. A platen-renewing compound is ide 

Evansville, Ind—G W. Elston, who recent! took 
charge here for the Royal Typewriter Company, Inc., was 


formerly at Peoria, III. 
Fort Smith, Ark.—D. C. 


cation September 1. 


Baldwin returned from his va 


Eames, 
Inc., 


Fort Sm'th, Ark.—E. A. 
Royal Typewriter Company, 
this city in August. 


sales manager of 


spent several da 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real PAT. DECEMBER 21, 1915 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
S4th Avenue & 20th Street CICERO, ILL. 





Orpin Five Ply 700 


Let us tell you about Orpin 
Desks. Write for our propo- 
sition today. 


Orpin Desk Company 


121 Medford St., | Charlestown, Mass. 














THE “SATELLITE” 
TYPEWRITER STAND 


Adjusvable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
iness investment 
to its owner. It 
is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 
















turn out the greatest amount .of aoe 
work in the shertest space of time. io 
rr > . mM P Sliding 
The use of the “Satellite ’’Adjust- Base- 
able Typewriter Stand will help to = 
accomplish this. It has for offices Check 
Table 


like the Larkiu Company, of Buf- 
falo, N. Y., using 612; the Dayten 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 

It puts more results into 
the day’s work pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 


interest you. 
Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 


i 





















Every Desk 
Is Your Prospect 


No matter who uses it, every desk 
needs Work - Organizer equip- 
ment. Explain to the desk-worker 
what it will do for him and he'll 


‘Werk Orgoniza® 


equipment is being used as complete office equip- 
ment by hundreds of representative concerns. 
Urge your customers to equip a few desks with 
Work-Organizer Equipment as a test—show them 
how it pays for itself many times each year in 
saving of time alone. Will they buy? Try it. 


buy. 


Work-Organizer Specialties Company 
725 W. Grand Blvd. 
Detroit Mich. 


ees s] 
and ON 
Every Desk 
Neg y, 
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“GRAND RAPIDS QUALITY” 


in office chairs will make easy sales for 
dealers who take advantage of the sell- 
ing points. Write for catalog and new 
price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St., Grand Rapids, Mich. 
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$3.00 DEALERS $5.00 


BLACK 5 0% NICKEL 





A Portable Telephone 


Extension Arm 


$3.00 F. 0. B. Dansville, N. Y. 


Does not cut or mar the desk 
in any way. Easily attached. 


Telephone Book Holder Corp’n 


Dansville, N. Y. 








Write for 
Wright Desks 


Desks designed for utility constitute the 
Wright Desk line. 


They are well made of excellent material 
and sell at moderate prices. 


Does your desk business need a stimulant? 


Try Wright Desks. 


Wright Desk Company 
Rockford, Il. 
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FREE 








How to Repair Damage 
to Varnished Surfaces 





It tells you how to remove packing 
marks, caster cup imprints, hot 
dish spots, lamp rings; how you 
can fix deep scratches and serious 
abrasions. In fact it explains 
how you can repair any marred 
and damaged furniture, quickly 
and without revarnishing. 


If you are interested in cutting 
down your refinishing expense 
write for your copy TODAY. 


If you are too busy to write a letter 
pin this ad to your card or letterhead and 
mailto us. We will forward booklet postpaid 


THE M. L. CAMPBELL COMPANY 
2334 Penn St., Kansas City, Mo. 
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Fresno, Calif—A. A. Vogtlt; formerly a Burroughs 
adding machine man, has taken charge of the local office 
of the Noiseless Typewriter Company. 

Groton, N. Y.—The cost department of the Corona 
Typewriter Company held an outing. at Lakeside Park, on 
Monda lake, early in August. With the exception of a 
few who had been called out of town, the entire cost de- 
partment force participated in the festivities. 

Glens Falls, N. Y.—Ralph D. Hall has taken the local 
representation for the L. C. Smith & Bros. Typewriter 
Company, locating in the M. and F. Building. He will 
do a sales, renting 2nd exchange business. 

Illion, N. Y.—B. H. Gilpin resigned as factory manager 
of the Remington Typewriter Company in July. J. W. 
Carter, assistant factory manager, was made acting man- 
ager. Mr. Gilpin took an extended vacation in Pennsyl- 
vania before making plans for the future. 

Modesto, Calif.—According to word received by Sheriff 
Dallas, a couple arrested at Burbank are alleged to have 
stolen so many typewriters that they had to steal an 
automobile to carry them away. They had seventeen 
machines in the car, which is stated to have been stolen 
from A. L. Anderson of Turlock. 

New York, N. Y.—Mrs. Ella A. Kennedy for fourteen 
vears general employment manager for the Remington 
Typewriter Company. was married July 14 to Charles A. 
Allchurch, a dealer in the optical supply line. 

x * * 

New York, N. Y.—The Universal Typewriter Company 
has opened at 321 Broadway, to do a rebuilt business. The 
organization includes W. E. Weber, A. E. Keating and 
J. W. Gallagher—all of wide experience in the typewriter 
field 

Oakland, Calif——The American Writing Machine Com- 
pany, which opened an office here about two months ago, 
reports that business is proving better than had been ex- 
pected. 

Omaha, Nebr.—The family circle of John W. Wilts, a 
salesman for the L. C. Smith & Bros. Typewriter Company 
branch, was extended recently by the advent of Miss Ruby 
Lois Wilts. 

Philadelphia, Penna.—The Central Trust & Savings 
Company, Fourth and Market streets, features working 
exhibits showing its mechanical equipment in display 
windows. In August an Elliott-Fisher bookkeeping ma- 
chine was shown, operated by a young lady. Samples of 
the forms used were shown, with signs to explain their 
functions. 

Plattsburgh, N. Y.—The Typewriter & Equipment Com- 
pany, conducted by William F. Jordan, has added a de- 
partment repairing scientific instruments and sewing ma- 
chines. A. Langlois, who has charge of the new depart- 
ment, was formerly with the Williams Manufacturing 
Company, superintending the manufacture of tools and 
machine parts, such as typewriters. 

Portland, Ore.—T. J. Webb, manager of the Portland 
office of the Noiseless Typewriter Company, is making 
active preparations for exhibiting at the first business show 
of Portland which takes place September 19-24. Nathan 
W. Tupper, president and Waldo T. Tupper, secretary- 
treasurer of the Business Exposition Company, are both 
in this city at present, preparing for the event. Their of- 
fices are at 437 Chamber of Commerce building. 

Richmond, Calif—John A. Deadrich, deputy city clerk 
of this city has resigned, his resignation becoming ef- 
fective September 1. He has taken the position of dis- 
trict sales manager for the L. C. Smith & Bros. Type- 
writer Company. His headquarters will be in the Bacom 
building, Oakland, Calif. 

Rochester, N. Y.—F. A*. Snelgrove, resident manager of 
the Remington Typewriter Company, moved from 36 Ex- 
change place to a new store at 188 East avenue, August 1. 
The old address was of twenty years’ standing. Mr. Snel- 
grove took charge in 1912. 

San Diego, Calif—J. A. Stoddard, local agent for the 
Oliver Typewriter Company, had the misfortune to sprain 
his ankle severely, some weeks ago. His many friends 
are gratified to see that he is now able to be about again. 

San Francisco, Calif—The Woodstock Typewriter Com- 
pany is going to open a new branch on Market street as 
soon as it is ready for occupancy. J. A. Gottlieb, long in 
business here, and a Chicagoan for a short time this year, 
will have charge. The territory includes practically all of 
California save a few isolated counties in the extreme 
North and South 


APPLIANCES 


175 

















Mr. Okay 
Says: 


Anticipating 
the downward 
trend of prices 
to pre-war lev- 
els, we are now 
sending out our 
new schedule 
covering this 
reduction on our 
Paper Fasteners 
We have even gone below the 


for 1921. 
pre-war levels, making an average reduction 


of over 25%. We are enabled to make this 
large reduction owing to the fact that we 
are now in a factory of our own and are 
fully equipped to turn out items of our man- 
ufacture at the least possible cost. 


Another factor entering into cost is the 
lower rate in our extensive advertising, fol- 
lowing the steadily increased sales for 
years past. 


A third factor is we have increased our 
plant to more than double its former capac- 
ity. Lower costs of raw materials have 
also enabled us to bring our prices down. 
All these things taken together, we expect 
to double our sales, which means the same 
increased ratio of business for our trade. 


In all of our great advertising campaigns 
to acquaint the public with our labor-saving 
office necessities, we have always requested 
to “buy from YOU.” 


We ask you to do your part—Keep up 
your stock. 


Here they are: 


Washburn’s “O.K.” Paper Fasteners— 
3 sizes—Brass and Nickel finish. 
Sanitary “O.K.” Erasers, Typewriter— 
Ink—Pencil. 

Ries’ “O.K.” Letter Opener, Hand and 


Electric—3 sizes—3 models. 
Check them up NOW and order early. 


Write for our 1921 schedule of prices now 
in effect, if you have not already received 
a copy. 


We thank you for past favors and 
earnestly solicit a continuance of your co- 
operation. 


Q®@ THE O.K.MANUFACTURING 
OSWEGO, N.Y., U.S. 


‘ 
} 
f 
| 
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You Can Make More 
Money Displaying the 


Wonderful 
‘Whispering 
Mouthpiece”’ 


This simple attachment for tel- 
ephone users gives privacy to 
the conversation, ease and 
comfort in talking and insures 
cleanliness. 


SOLD ON A 
GUARANTEE 


Hundreds of dealers 
have fo after a trial, 
that our handsome 
three color display card 
literally sells this s 
cialty on sight and offers 
maximum profit with 
minimum effort. 

Place a card on your 
counter at once. Infor- 
mation and prices on re- 
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3 MANUFACTURERS 
Dept.-H. 565 W WASHINGTON BLVD. 
CHICAGO 


GLUEY 


“Sticks like a brother” 


More than 900 Boards of Education, Colleges and 
Kindergartens have specified GLUEY this year— 
thousands of pupils and homes are familia: with 
this great adhesive. ‘“‘GLUEY” is a light colored 
paste of super-strength, made from the finest in- 
gredients imported from Asia, the West Indies, 
Australia and Cuba. ‘‘GLUEY” is packed in at- 
tractive gallon stone jars, economy self-sealing glass 
jars, in friction-top tin cans and pails, and handy 
tubes. 


we UOMO) (V00000000000 00000 000A UA 
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COMPARE THESE PRICES 


Gallon Store, Self-Sealing Jars, per doz....... . .$14.00 
Ga'lon Tin Friction Tops, per doz 4 ee cs ae 
Half Gallons, Stone or Mason Jars, pe SR 7 80 
Half on Tin, per doz.... .. 7,66 
Quarts, Glass or Tin, per doz................... 4.50 
Pints, Glass or Tin, per doz. ... a ie ee ; gee 
Half Pints, Glass or Tin, per doz. Pc wi i bole a 
Tubes, No. 4, per doz..... la teeta ss or 
EE UPI ORI. ig ances sGieds owe dee sco ue so. 


Stock GLUEY today 
CLEAN—ECONOMICAL—STICKS 


Manufactured by 


THE COMMERCIAL PASTE CoO. 


COLUMBUS, OHIO, U. S. A. 
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San Francisco, Calif.—R. L. Stone, of the Stone Type- 
writer Company, is taking a vacation in the Yosemite Val- 
ley. 

* <2 

San Francisco, Calif.—E. S. Bottomly, is making an ex- 
tended trip through Arizona, New Mexico and Colorado, 
placing dealerships for the Noiseless typewriter. 

x x 

San Francisco, Calif—W. H. McMaster, former man- 
ager for Field-Parker, El Paso, Texas, has come to take 
charge of part of the San Francisco territory for the 
Noiseless Typewriter Company. 

x * x 


San Francisco, Calif—W. J. Pickering, western district 
superintendent for the Remington Typewriter Company, 
who has just returned from the East, reports that he found 
business conditions improving, especially in the New Eng- 
land states. 

x * * 

San Francisco, Calif.—V. J. Doyle, of the San Francisco 
Typewriter Exchange, 595 Market street, is receiving the 
congratulations of his many friends on becoming a proud 
father. Litt'e Miss Marion Francis is the first child in 
the family. 

K « c 

San Francisco, Calif.—H. J. Closson, general sales man- 
ager for the Royal Typewriter Company, Inc., is expected 
to be out San Francisco way, shortly, in the course of a 
tour through the country.—W. C. Lavat, formerly man- 
ager for the Royal typewriter in Kansas City, has been 
visiting San Francisco in his new capacity of district sales 
manager for all the western states. 

* * * 

San Francisco, Calif—A. B. Hawley of Houston, Tex., 
has accepted an offer to come to this city as assistant to 
C. A. Beemer, San Francisco manager for the Underwood 
Typewriter Company. Mr. Beemer continues his series 
of window exhibits of the products of firms that use the 
Underwood billing machine. The current display is that 
of manufacturers of root beer and other soft drinks 

aT ke 

San Francisco, Calif—C. B. Waters, manager of the 
Remington typewriter office in San Francisco, made a talk 
recently, before the San Francisco Rotary Club, on “The 
Marketing of the Improved No. 10 Remington” which was 
very interesting. Mr. Waters is the local member of the 
Rotary Club representing the typewriter interests. He has 
been asked to make the same talk before other organiza- 
tions. i. & 2 

San Francisco, Calif.—James H. Sait, manager for the 
Hammond typewriter, and Mrs. Sait, who recently return- 
ed from a visit to the East, have just moved to their new 
home in Burlingame, a fashionable residence district down 
the Peninsula. Mr. Sait reports that the universities and 
school departments are giving substanial orders for the 
mathematical machine. Stanford and the State University 
are among the users of the mathematical Hammond 

* * * 

San Francisco, Calif.—‘‘Jack’’ Spaulding, a well-known 
consulting engineer, has joined the staff of the American 
Writing Machine Company here. He is an old-time friend 
of Manager C. E. Gleason. Among the other activities, 
Mr. Spaulding is representative of of the American Foot- 
ball commission for the football team of the Olympic Club. 
Mr. Gleason states that the export business seems to be 
taking an upward trend. Oriental and South American 
purchasers are making inquiries through San Francisco 
brokers, and it looks as if the foreign trade were begin- 
ning to nibble, even if not yet quite ready to bite 

* *« * 


San Francisco, Calif—The Oliver Typewriter Company 
is anxiously awaiting the completion of the quarters, so 
that it may again take up the business residence at 365 
Market street. These quarters were completely de stroyed 
by fire the night of May 26, and the builders’ strike has 
seriously interfered with the repairs. The entire organiza- 
tion of this company in San Francisco will feel sincere 
pleasure when the time comes to be again in the Oliver’s 
old home.—Miss Mary Joyce who for many years has 
been assistant cashier of the Oliver Typewriter Company 
at San Francisco, has been promoted to the post of cashier, 
replacing Miss Pfarr, who recently sealed to be married. 
The many friends of Miss Joyce are wishing her success 
in her new position. 

St. Louis, Mo.—Keenan & Murphy, well known type- 
writer men here, have taken over the » eB a ag of Oliver 
typewriters. They are planning an active fall and winter 
campaign. 

(Continued on page 200.) 
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Salz Pens de Luxe 


offer a quality product throughout, incom- 
parably priced, advantageously displayed, as- 
suring maximum merchandizing values and a 
motive sales force for new business, repeated 
patronage, increased profits. 


Free Display Case 


Assortment No. 3 


With this assortment we supply free a fine ma- 
hoganized plate-glass showcase holding three 
dozen Lever Self-Fillers in plush-lined trays. 
A good variety of plain and ornamented styles, 


eye-attracting and sales-compelling. 


Special discounts and new catalogue 
on request. 


SALZ BROTHERS 


71 West 35th Street New York, N. Y. 


CARD INDEX 
CABINETS 


Hoffman card index cabinets, with the 
new improved steel follow block on a flat 
rod, insure a thorough service to your trade. 
They are constructed of a substantial cas- 
ing, dovetailed joints, to accommodate 3x5, 
4x6, and 5x8 index cards. These cabinets 
sell at moderate popular prices. 

Card index cabinets are 
but one phase of the ex- 
tensive specialty line that 
bears the Hoffman _trade- 
mark. Hoffman products 
have taken an impor- 
tant part in the build- 
ing of many dealers’ 
trade. They offer the 
opportunity to create 
rapid turnovers and re- 
peat orders that guar- 
antee satisfaction to 
both dealer and 
tomer. 








cus- 


Other features of this line 
are: 
Legal and letter cabine 
Stationer’s shelf boxes 


Our price list and catalog 
will be sent on request 


Desk Pads 
Vertical box files, etc 


L. HOFFMAN 


45 La Fayette St. New York, N. Y. 
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She Holds the Stamp of Approval 


"THE consistent demand of the trade for Fulton 
Office Outfits is a positive O. K. of the merit of 
this profitable item. Twenty-six rubber stamps 
mcunted on cushion rubber, covering all ordinary 
office needs, an efficient band date stamp,a long lived 
ink pad— all contained in attractive wooden box 
with hinged cover. Character of each stamp clearly 
printed on the back eliminates error and saves time. 
The THRIFT package in these days of economy. 


Retail Price $2.50 


Send $15.00 for trial dozen and watch ’em sell. 


FULTON SPECIALTY CO. 


Manufacturers of Stamp Pads—Daters—Sign Markers—Rubber 
Type Printing Outfits—Rubber Stamp Ink—Indelible Ink 


Elizabeth N. J. 





























The Eureka Telephone 
Bracket 
Cannot Sag 






Three Vital Features Are Shown 
in the Illustration: 

(1) Swivel joint allows ‘phone to be 

swung to any position on the desk. 

(2) Hiege joint allows ‘phone to be 

raised or lowered at will of operator 














(3) Hinge joint allows ‘phone to be 

turned in any direction. 

T is constructed on an entirely new prin- 

ciple. Sag is eliminated through the 

support afforded by two metal strips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for partieniors about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
3732-34-36 S. Wallace St. - CHICAGO, U.S.A. 





= 
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OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and lend 
themselves to better 
work. 









Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 

to the final job—the me: GS 

matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 








Solid Base or 
Sanitary Les Base 


Dealers can now offer the choice of our 
steel sterage cabinets with eithe 1 solid 

a sanitary leg base. 

Rigidly constructed and beautifully finished 
Adjustable shelyes and dividers Thre 


locking device 






Olive green, oak and mahogar 


STORAGE sight. 

BATTERY Write for booklet and dealer pro} 
of the 
MODERN 
OFFICE 











Terrell’s Equipment Company 
Hilton Street GRAND RAPIDS, MICH 

















LOOSE LEAF PUNCHING 


DIE CUTTING LABELS AND SEALS 
LETTER FILE GUIDES CARD INDEX TABS 
BANK PASS BOOK WINDOWS 


The flexibility and adaptability of the Nelson Model 
3 Punching Machine makes it a favorite among all 
manufacturing stationers. Any owner will tell you 
of the substantial profits earned by this equipment. 


Booklet on Request 





225 North Michigan Blvd. Chicago, Ill. 








You will be well repaid 
in extra sales if you will 
display 


$ MY FINANCES $ 


It is a valuable book for 
every man with a rea- 
sonable income; not par- 
ticularly for the wealthy 
man. Many men are 
careless about keeping a 
record of their personal 
affairs. My Finances 
makes it easy to do so. 
A few figures and a few 
words of explanation in 
spaces provided for the 
purpose—that’s all. 

A larger size of My 
Finances has been published 
to meet many requests- 
wider columns and more 
writing space. 





My Finances is already an 
established, steady selling stock item in most good station 
ery stores; it is advertised; and profitable to sell. 


Quality Quality 
JF KF 
Size 6%x3%—No. 308..........$3.75 $4.75 
Size 8%x5%—No. 311.......... 4-75 5.75 
Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 


inside. These covers are handsome and long lasting. 
Send for samples on approval 


and dealers’ discount. Window 
ecards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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““KEEPING TAB ON THINGS” 














WITH 

NOTE.—Manufacturers should read this department, for i 
here are announcements from firms at home and abroad — ore MF ! 
regarding their requirements for goods. Many of these on U PKWITF ; 
nouncements outline business opportunities of importance INDEX TABS 

to manufacturers in this field. 


—— ~ 
Albert Town, Georgetown (Demerara), British Guiana. Made in 6 inch I yralin ptrips with 
J. T. Harper & Sens, wholesale merchants, 80 First Interchangeable inserts. 
street, wish to hear from manufacturers of typewriters. 
Amsterdam, Holland.—Nv. J. Bloch & Company, Dam- 
rak, 44, will undertake the representation of American U-KUT-EM INDEX TABS 
manufacturers of modern office supplies, machines and Ar: All Colors and All Projections 
novelties. The company has a selling organization which In One. 
covers the whole of Holland. 
Chengtu, Sze., West China.—F. Murray Davis, of the 








Canadian Methodist Mission Press, wishes to hear from If you have not ¢ rdered your stock of 
manufacturers of pens, pencils, inks and mucilage. He is U-KU r-EM INDEX TABS. Write for 
also interested in hearing from manufacturers of school Samples and Prices Today. 


supplies. Mr. Davis believes that there is a large field for 
these lines, UNIVERSAL INDEX TAB CO. 
ow] 

Chicago, Ill—A young man desires to secure a number 435 Central Bldg. Seattle, Wash. 
of good lines to represent in Chicago and territory ad- 
jacent. He has had a number of years’ experience in sell- 
ing and is well-acquainted with the dealers. Manufac- 
turers interested are invited to communicate with V-36, 
care Office Appliances, 417 South Dearborn street. 

Hobart, Tasmania.—Specialties, Ltd., 110 Collins street, 
‘s open to handle quickly-selling lines. A good sales or- 
ganization is maintained. 

Los Angeles, Calif.—C. J. Schubert, Jr., 310 Severance 
building, has established a sales organization to handle a 
general line of office supplies on the entire Pacific Coast. 
He has a number of salesmen in his organization. Manu- 
facturers are invited to correspond. 

Montreal, Canada.—The Commercial Products Company, 
Board of Trade building, solicits sole agencies for manu- 
facturers not represented in Canada, particularly those 
making recently-patented devices. Will purchase outright .@9 
or sell on commission. The company has introduced many \W 
new office appliances into Canada. 

Nashville, Tenn.—Davis, Brown & Edwards have opened x 
at 522 Stahlman building as manufacturers’ agents. They 
are interested in office appliances of all sorts. Several good 
concerns are already represented. 

New York, N. Y.—The Akkurate Loose Leaf Company, 
Inc., 81 Nassau street, wishes to take on a few additional 
lines to sell in conjunction with its products. The com- 





























| 
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; : perfected 
pany has six experienced men on the road. ||| Stylographie 
Paris, France.—H. F. Snow, 8, Boulevard Sebastopol 
IV°, desires to add to his lines of office equipment and de- 4 
vices. He has been established a number of years, and 








invites manufacturers not now represented to communi- 
cate with him. ° 
Port Said, Egypt.—A. I. Stein, P. O. Box 248, wishes C tly R t t d 
to hear from manufacturers of blank books, such as orrec es T1C e 
ledgers, journals, deed records, etc., blocked note paper, The big essential that makes B. B. STYLO 
school copy books, pencils, duplicators, paper of all kinds behave so much better than old-fashioned 
and portable typewriters. He has agents in the principal stylos is its scientific point restriction. 
towns of Egypt, Palestine and Syria. Mr. Stein has Instead of an elementary airhole at the 
established relations with several American firms, and the top, this prince of stylos has correct 
offers references. S oe : ks ventilation—at the point, where a good pen 
Vienna, Austria.—Adolf Schuss, VI Koftergasfe, 3, Wien must be regulated. Precise channeling 
den, desires to add to his lines. He had been connected balances capillary attraction against grav- 
with the office appliance field in Austria and adjoining ity, assuring perfect circulation and con- 
countries for fifteen years. Manufacturers seeking an out- trol. The result is steady, even write- 
let for office appliances and novelties are invited to cor- ability that you couldn’t get from a less 
respond. ae ; , scientific pen. A self-filler, too! $2.25 up. 
Washington, D. C.—C. C. Davies, 1311 G street, N. W., 
wishes to add to his lines of commercial stationery which Send for plan and sample pen 
he sells to Government offices. He now has several well- 
known lines. His organization has capacity to handle 
several additional lines. He sells in Chicago, Norfolk and B. B. STYLO COMPANY, Inc. 
San Francisco as readily as to the Government offices in Dept. ‘‘O”’ 850 Dekalb Ave, Brooklyn, N. Y. 
Washington Manufacturers are invited to communicate 
with Mr. Davies. — 
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The Economo Time Stamp 
says when correspondence, 
telegrams, orders, etc., are 
received, despatched, for- 
warded or entered. It keeps 
them in proper order in the 
routine of business. If 
time is lost on an or- 
der, Economo shows 
where and helps to 
guard against delay 
the next time. 


Economo is made for con- 
tinuous duty. It stands 
hard usage, having no 
delicate mechanism to get 
out of order. The rub- 
ber cushion and flexible 
handle insure a perfect, 
readable mark every time. 


Sample Impression of ECONOMO 
It is low in cost so that 


one can be sold for each 
department of a business. 
Price including No. 42 


dates, die like sample, 

12 $4.00; with a special die 

T[ystttia,, 1 including firm name or 
. “%, dept., $4.75. 


DURABLE — RELIABLE 
PRACTICAL 


Louis Melind Co. 
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Washington, D. C.—A man of extensive and successful 
managerial and organization experience in the office spe- 
cialty line wishes to open correspondence with firms de- 
siring special representation in Washington, or Washing- 
ton and the South. He is thoroughly capable of handling 
propositions of magnitude, organizing and training sales- 
men. Address D-36, care Office Appliances, 417 South 
Dearborn street, Chicago, I[Il. 


Opportunities for Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular off- 
cers and commercial attaches. If the reader wishes to fol- 
low any of the prospects, he can obtain the name and ad- 
dress by requesting the information from the Department 
of Commerce, Bureau of Foreign and Domestic Commerce, 
Washington, D. C., mentioning the number which identifies 
each item. This information can also be obtained from 
the district and co-operative offices of the department. 
COGPERATIVE OFFICES— 

Continued 
Columbus, Ohio ‘hamber of 
Commerce. 


DISTRICT OFFICES. 
New York: 734 Customhouse 
Boston: 1801 Customhouse. 


Chicago: 1424 First National Dallas, Tex.: Chamber of Com- 
Bank Building. merce. 
St. Louis: 1209-1210 Liberty Dayton, Ohio: Dayton Cham- 


ber of Commerce. 
El Paso, Tex.: Chanmiber of 
Commerce. 


Central Trust Co. Building. 
New Orleans: 214 Custom- 


house. Indianapolis, Ind.: Chamber of 
San Francisco: 307 Custom- Commerce. 

house. Los Angeles, Calif.: Chamber 
Seattle: 515 Lowman Building of Commerce 
Manila, P. : George L. Lo- Newark, N. J.: Chamber of 


Commerce, 

Norfolk, Va.: Hampton Roads 
Maritime Exchange 
Philadelphia, Pa 
Export and of Commerce. 
Pittsburgh, Pa 
Commerce. 
Portland, Ore Chainber of 


gan, Mer. 

CO6PERATIVE OFFICES 
Akron, Ohio: Chamber of Com- 

merce. 
Baltimore, Md.: 

Import Board of Trade. 
Chattanooga, Tenn.: Foreign 

‘Trade Secretary, Southern 


Chamber 


Chamber of 





4 
% 






Designers and Manufacturers 
362-364 West Chicago Ave., Chicago 


We carry in stock a complete line of 
Nambering Machines ond Hand Stampe 


Railway System. 

Cincinnati, Ohio: Chamber of 
Commerce. 

Cleveland, Ohio: Chamber of 
Commerce. 


Commerce 
Richmond, Va.: 
Commerce 
Syracuse, N. Y Chamber of 

Commerce. 


Chamber of 


NOV 30 1920 














Our OIL SOLUBLE 
PENCIL CARBON 


is conceded the cleanest and best manufactured. 


Made in 7, 10 and 15 pound weights, 
in Soft, Mepium and HARD finishes, 
and in colors of Biue and Purpte. 


Also T ypewriter Ribbons and Carbon Papers for all purposes 








Write for samples and compare them 


American Manifold Products Corp. 
General Offices and Factory: 


2900 Darwin Terrace CHICAGO 











Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be re- 
vealed. 

These items are given identifying numbers, to avoid pro- 
miscuous publication of the names connected with For- 
eign Trade Opportunities developed by the Department of 
Commerce. The names and addresses must not be pub- 
lished by their recipients. 

Adding and Calculating Machines. 

35,349.—An American citizen with offices established in 
Hungary desires to secure the representation of firms for 
the sale throughout all the Balkan States of ready-to-wear 
clothing for men, wemen and children; hosiery, gloves. 
mackinaws, men’s life belts, cheap materials for winter and 
spring wear, men’s hats, sweaters, knit goods, overalls, 
underwear. shoes, canned goods, coftee, soda fountain ap- 
paratus and supplies; office furniture and supplies; adding 
and calculating machines; typewriters; automobiles and 
supplies; automobile tires; agricu!tural machinery and im 
plements: trucks and tractors; fertilizers; and tin plate: 
Terms: Cash on delivery. Quotations: C. i. f. European 
port, preferably Trieste. Sample lines to be forwarded 
when possible, and in every case catalogues, price lists, and 
details as to terms, etc... should be given in first letter. 
References. 

35,385. A mercantile firm in Spain, having facilities for 
the marketing of merchandise all over Spain, desires to be 
placed in touch with manufacturers of motors, electrical 
machinery, telephones, ventilators, counting machines, add- 
ing machines, all kinds of lighting fixtures, accessories and 
installations, scales, and other weighing devices, turbines, 
dynamos, insulated materials, covered cables, drills, wire, 
etc. It is the desire of this house to secure exclusive repre 
sentation of these products. 

35,407.—_A banking institution in Spain wishes to re- 
ceive catalogues of adding machines. Catalogues should 
also be forwarded to the American consulate. 

Furniture. 

35,328.—The director of a college in Peru desires to pur- 
chase equipments of school furniture and supplies of all 
kinds, such as beoks, paper, ink, and desks. Quotations 
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Protect Your Health 


WITH 


SANITARY MOUTHPIECE 


Any menace to health and cleanliness soon evident. 











“Miss §& 
Comfort 





“4 33 
Widney ae Germproof 
makes a suggestion— Clear 
In spite of the fact that all seat pads may look similar Glass 
upon first examination, the real difference is ascertained Mouthpiece 
in the comfort-giving and practical wearing qualities. 
Although, to a dealer, acquainted with the technique of $ .50 
chair ped manufacture the difference in quality is very 
apparent. Many dealers handle WIDNEY PADS because 
they can recogaize the quality—others ree = be- Dealers—Give your trade the protection of these 
ue they hare proven hemes mtn. The | | sanitary, mouthpieces, Secure & stock rupply ow 
Dealer, acquaint yourself with the WIDNEY PADS and fill the ——_ hoe. oy 2 to your arene 
cagitaline on their quality. y preventing the telephone being a source of in- 
fection. 
THE WIDNEY COMPANY Liberal Trade Prices and Sale Helps 


310K South Jefferson Street CHICAGO American Glecdric (ompany 




















eae ACO 


Alumi Arch-Fil —... 
and Clip iad te on Cra Marking Devices 


that find a MAPS 


AND 
ready sale | (= 











eo Immediate Deliveries 
on 
° Glass eo 
Clip-boards have too long been constructed Edexco Head Map Pins 
of wood or zinc. Arch-files, in like measure ; 
Will not peel or scratch. Solid 
HOHNSBEEN SPECIALTIES glass heads—color runs all way 
are well constructed of heavy aluminum, possessing merits through—steel points—stay where you 
a coe a Ag ye Mn A trade. Where properly dis- put them—z2 sizes—16 colors. 
The liberal] discount to dealers has made DEALERS WRITE FOR SPECIAL PRICES 
Feiss” seashore’ ack baled aateeaet Small stock will show good profits 
HOHNSBEEN MANUFACTURING COMPANY EDUCATIONAL EXHIBITION CO. 


MINNEAPOLIS, MINNESOTA 322 Custom House St. Providence, R. I. 
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BUILT FOR SERVICE 


The Sealograph is built with the idea of 
service paramount. Being easily adapted to 
the requirements of any business establish- 
ment, it offers a longer and better degree 
of usage. 


The model B electrically driven Sealo- 
graph (cap. 150 per minute) is equipped 
with brass cut gears, two sets of rubber- 
covered sealing rollers, furnished complete 
on an iron stand which allows a greater ca- 
pacity for sealed envelopes. 


THE SEALOGRAPH COMPANY 


1700 Brooklyn Ave. Kansas City, Mo. 


The Sealograph 
is waiting your | 
request fora 
demonstration. 
Particulars will 
be forwarded on 
request. 






























bJ e 
Dexter’s Star Tissues 
(Superfine Fourdrinier) 

32 Numbers, in white and colors. 
Some of the many uses: 


For making Carben Paper. ‘ 
For insulating Induction Coils and 


Condensers. 
For wrapping Silverware, Gloves, 7 
Corsets, etc. d y 
For making Artificial Flowers. 
For wrapping Medical Preparations. WR 
For making Holiday Festoons and 


Favors. 
For tracing Pictures or Plans. 
For making Torpedos and Fireworks. 
These Tissues are famous for 
strength and permanency of 
colors. 












Send for a convenient Sample 
Book showing the range of 
colors, 


C. H. Dexter & Sons, Inc. 


Windsor Locks, Coun. 


Also Makers of Princess & Levant 
Cover Papers & Star Manifold Linens. 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a caluable contract for specialty 
men of proven ability. Write him. 



































MANUFACTURE 
SEALS Cost 
STENCILS 

ee BADGES 
RUBBER@STEEL 

STAMPS 
METAL CHECKS 
POCKET COINS 


w« BRASS SIGNS 


ETC 


Mende @ & 
MEYER & WENT) 
FACTORY:24 to 30 Se Jeferson st C amc 
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should be given c. i. f. Peruvian port. Terms: Cash or 
thirty days, through the Peruvian representative in the 
United States. Reference. 

See also No. 35,349 under Adding and Calculating Ma- 
chines. 

Paper. 

35,347.—A mercantile company in Greece desires to se- 
cure an ageucy and purchase refined white granulated 
sugar; fancy, choice, and extra rice; Rio and Santos coffees; 
preserved and canned goods, particularly good-quality sal- 
mon, crabs, lobsters: etc.: cottonseed oil; raw and boiled 
linseed oil; alcohol; molasses; printing, news, wrapping, 
parchment, and other papers; glucose; chemicals; colonial 
products in general; hosiery and knit goods; cotton goods 
of all kinds; upper leathers; and kids and box calfs in 
black and colors. Quotations should be given c. i. f. Le- 
vant ports. Payment: Cash in dollars against established 
and confirmed credit through New York banks. Refer- 
ences. 

See also No. 35,328 under Furniture. 

See also No. 35,368 under Typewriters. 

Pens and Pencils. 

35,365 —An American exporting firm with offices estab- 
lished in China desires to secure the representation of man- 
ufacturers for the sale of cotton thread, cotton, linen, and 
silk embroidery, white duck, drills, light flannels, wooden 
lead and other pencils, pen points, and beche de mer (dried 
fish). No reference given. 

See also No. 35,325 under Stationery. 

Safes. 

35,.374.—A merchant in Spain desires to secure the agency 
of a firm constructing individual safe-deposit vaults for in- 
stallation in banks, and also safety vaults for banks. He 
offers bank guarantees. 

Stationery. 

35,325.—A mercantile company in India desires to pur- 
hase hardware, tools, contractors’ supplies, cement, paints, 

varnishes, brushes, paper, stationery supplies, especially 
school slates and pencils; and patent medicines, sundries, 
including toilet requisites; perfumery, toilet soap, tooth- 
brushes, etc. Quotations should be given c. i. f. port of 
India, or f. o. b. New York on sundries. Terms: Thirty 
days, payment against documents. Reference. 
35,360.—A mercantile firm in Italy wishes to secure an 
azency for the sale of sporting goods, electric apparatus 
and fixtures, perfumery. hygienic articles, novelties and ad- 
vertising specialties, office supplies, and automobile sup 
plies. Quotations should be given c. i. f. Genoa or Naples. 
Terms to be arranged through American banks Refer- 
ences 

See also No. 35,349 under Adding and Calculating Ma 
chines 

Typewriters. 

35,368 —A merchant in Italy desires to purchase and se- 
cure an agency for the sale of paper of all kinds, soaps, 
cordage, linseed oil, and- typewriters. Correspondence 
should be in Italian. References. 

35,392.—_A commercial agent who is about to travel 
throughout South America, chiefly Chile, Peru and Bo- 
livia, desires to secure the representation of firms for ‘the 
sale of textiles, edible oils, lubricating oils, steel for all 
purposes, new and reconstructed typewriters, and automo- 
bile accessories. Terms: Payment against documents in 
country of destination. References. 

See also No. 35,349 under Adding and Calculating Ma 


chines 


Name for Overseas Traders. 

Names recently compiled by the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., are of interest 
to exporters in this field. They may be obtained on ap- 
plication to the Bureau at Washington, or any of the 
district offices. Mention the file number in applying. 

Italy—Importers, dealers and manufacturers of station- 
ery, paper and cardboard. File No. EUR-6,010. 

Vigo School Wants Catalogues. 

The government school for mechanicians and commer- 
cial students at Vigo, Spain, maintains a catalogue file. 
Publications in Spanish are preferred; others will be ac- 
ceptable. Address El Sr. Director de la Biblioteca, Es- 
cuela de Artes y Oficios, Vigo, Spain 











List of American Agents in Egypt Asked. 
The names and addresses of all agents of American 
manufacturers and exporters in Europe are requested by 
the American Chamber of Commerce of Egypt, Alexandria, 
Egypt. 
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How many Business 


Offices in Your Territory use 
Direct Mail Advertising? Count 


them up—they are prospective buyers of 
the Mentges Folder, and they may be prospective 
buyers for you. We want live-wire sales repre- 
sentation all over the U. S. and several foreign 
countries and we have an excellent proposition for 
men who can qualify. 


The Mentges Folder has an established place in the 
mailing rooms of many nationally-known concerns 
where it has paid for itself over again in time, space 
and cost saved. Write for particulars. 


The Multicolor Sales Company 


421 South Dearborn Street Chicago, U.S. A. 




















OPPORTUNITY 


DEALERS—here it is! 





Model M-E 


Note this One Model, particularly the Raising and Lowering 
Device. Other models O-K and O-S are plain, portable 
stands equipped with two crutch tips in front and two 
casters in the rear. The one with a large board, the other 
a smaller one. These are the neatest and best stands on the 
market today. Suitable for so many purposes, the sales 
possibilities are unlimited. You are assured an excellent 
profit on your sales at moderate prices. Simplex Tubular 
Stands on display mean sales every day. Write for prices 
immediately. 


SIMPLEX STEEL STAMPING & MFG. CO. 
1900-1928 Gravois Avenue ST. LOUIS, MO. 
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Self-selling plate glass 
d di 


to splay case. 


rite for details. 
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Opportunity — Steady Sales — 


Live Money Maki 


ONE dealer displayed 


Buxton Keytainers 


in order to attract cus- 
tomers into his dullest 
department. He sold 
Keytainers and intro- 
duced many customers 
to a department they 
had never been in. 

The Buxton Keytainer 
is a small leather case, 
beautifully made and 
finished in true quality 
style, for carrying keys. 


4 retail from 25c to 


Each Keytainer 
wrapped in tissue, en- 


ng Proposition 


closed in carton and 
packed by the dozen in 
silent salesmen display 
bor. The genuine Bux- 
ton — has pat- 
ented, humped hooks. 

We advertise exten- 
sively in national publi- 
cations and give free 
advertising material to 
dealers. 

Sales to individuals, 
and to companies, soci- 
eties, etc., for gifts, 
souvenirs and advertis- 
ing novelties. Territo- 
rial representatives 
wanted. 


BUXTON, Inc., Dept. P, Springfield, Mass. 


BUXTON 
KEYTAINER 


The original patented Key-Kase 
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Atlanta, Ga.—The Foote & Davies Company production 
department was awarded the state contract for printing 

Berkeley, Calif—The Never-Failing Ink Company will 
manufacture writing fluid; capital stock, $100,000: incor- 
porators—Gurney F. Coleman, Jr., Ronald D. Coleman, 
Hibbert P. J. Coleman and K. D. Coleman. 

Brooklyn, N. Y¥Y.—The Service Supply Company has 
moved to ground floor space at 26 Court street. Increased 
floor space was secured hy the move. Two new sales 
men have been added. 

Brooklyn, N. ¥.—The Natienal Stationery Company, 
Inc., is conducting a wholesale business at 1094 Fulton 
street. Fred J. Lucas, the manager, was formerly with the 
Tower Manufacturing Company, New York. 

Burlingame, Calif—A stationery store has been opened 
at 1211 Burlingame avenue by E. D. Lorton and John 
Rehe. 

Camden, N. J.—The Peabody Leather Company, Inc., 
104 Market street, has incorporated with capital of $100, 
000 to manufacture leather goods. 

Chicago, IllL—H S. Dennison, president of the Dennison 
Manufacturing Company, was a visitor in Chicago August 


* * * 


Chicago, Ill—James B. Meek has joined Cameron, Am 
berg & Company. He will specialize on soliciting printing 
orders. 


* * * 
Chicago, Ill_—W. S. Hanna, city representative of The 
Carter’s Ink Company, spent his vacation in Wisconsin, 


up in the Eagle river country. 
* * * 
Chicago, Ill.— Harry C. Horder, of Horder’s, In¢ went 
to Cincinnati in July to attend the dealer conference of 
The Globe-Wernicke Company 
* * 


Chicago, Ill.—A base ball game held August 13 teams 
from S. D. Childs & Company and the Marshall-Jackso1 
Company, was won by the latter. 
K * * 
Chicago, Ill.—Fire August 28 in the Munn building, 815 
23 South Wabash avenue caused slight damag« the 
plant of the Rockwell-Barnes Company. 
* * > 
Chicago, Ill.—Arthur S. Hansen has been assigned terri 
tory im Wisconsin, Minnesota and the upper Michigai 
peninsula by the Associated Stationers’ Supply Compa: 


Chicago, Ill—E. E. Blankemeyer, of the Associated St 
tioners’ Supply Company, states that July saw the bot 


tom of the summer quiet spell. August showed a tre 
mendous increase. 
* * 
Chicago, Ill—The Oxford Filing Supply Company has 


opened a Chicago salesroom at 106 North La Sal 
under the supervision of F. W. Connor. A compiete as 


sortment of filing supplies is carried at the salesroom fo1 
the convenience of Chicago stationers. 
* * * 


Chicago, Ill.—An alarm of fire August 19 in the build 
ing at 231 North Wells street occupied by the Stauder 
Engraving Company, caused much commotion among th 
tenants. The fire was inconsequential, and did not intet 
fere with the production of the Stauder Engraving Com 
pany. A lot of paper burning in the chimney caused thé 
alarm. 

* * 

Chicago, Ill—The Scott Abbott Manufacturing Com 
pany, 514-38 South Dearborn street, has incorporated to 
manufacture and deal in office, library and household sup 
plies; capital stock, $50,000; incorporators—Scott M. Ab 
bott, Adelaide and Clarence J. Weiler. A book marker 
is among the items to be made by the company 

Danbtry, Conn.—Michael A. Ledan, of Bethel, has pur 
chased the stationery store operated by John A. Canfield 
fourteen years. The business will be expanded and a1 
art and book department will be added. 

Denver, Colo.—N. L. and K. W. Zeagler, 625 Colo 
rado building, have been appointed representatives of 
Alex. H. Irvin Company, Curwensville, Penna. They will 
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Give a Thought 
to Pins 


Pins are so commonplace that the 
average user gives no thought to 
them, sc long as they’re good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘‘comfortable’’ heads, that push 
the points through thick wads of 
paper and ‘‘stay put.”’ Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 
BERT M.MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisco Box 873 San Antonio, Texas 


Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
wh > do not know these brands are 
now face to face with Opportunity. 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbonand Carbon Co. 


MAIN OFFICE and FACTORY 
F rent and Laurel Streets PHILADELPHIA, PA. 





185 





When You Think of Ink 





er Think of 


ND when about io buy ink, reflect: You 
will have to buy also— water, costly 
containers, bulkiness. There will also 

be danger of complete loss through breakage. 


Reflect further: If you buy INKLETS, you 
will get jusc what you want—pure ink—no 
water (let your office pipes supply that), no 
costly containers, no bulkiness. You will! get 
equal, if not better results, than from pre- 
pared ink and you will save about 60%. 
A full gallon of high-grade school ink costs 
only 90c when made with INKLETS. 


Remember: INKLETS withstand all climatic 
gymnastics—they’re always good. 


Four fast colors: Blue-black, Red, Green, Violet. 
At your stationer’s. Samples free on request. 


General Eclipse Co. Dept: A Danielson, Conn. 











Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 
ive and, above — 
all, it assures Ti 


Efficient 







National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
“ ment in ruler manufacture. 
a We make them to i 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U.S. A. 
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We Have Your Payroll 
All Figured 
Out 














The current one STR Ts- ea 
and all the other UAddeinag PE eeene: 
iy . a: _ § 2 
payrolls you'll HEE i HH 1 HA HE 
Mages -8iaze- 8 Skee 
ever have to THE, TEETH 
7 ae? 
Fy 
2H? 





instant- eS fs sTYLE 1sHx. 
SS f Hourly Basis 


Because every time-card is correctly figured in advance and the answer 
waiting where the eye goes naturally, your payroll can be made up now 
in less than a third of the time spent in repeated computations. And 
never a slip, for Meilicke figures are 100% correct —down to the last 
troublesome fraction. 


The American Railway Express Company Is Using 
12,000 Meilicke Calculators 


Write at once for our folder, or, better still, let our repre- 
sentative call and demonstrate how this device 
can save time and money for you. 


Meilicke Calculator Company 


Makers of Time and Money-Saving Efficiency Devices 
1-928 Wrightwood Avenue Chicago, Illinois 

















The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 

It is a portable safe for your postage 
stamps. 

Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 


DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CoO. 
EVERETT, MASS. 























The Harmon Calculator 


THE POCKET THINKER—Your cus- 
tomer welcomes every convenience which 
will eliminate the long hours spent in nerve- 
racking computations which can be pur- 
chased at a reasonable price. The HARMON 
vest-pocket CALCULATOR is all that its 
name implies—it is a regular bona fide cal- 
culator (totaling 9,999,999)—it is stripped 
of all that costly and delicate accumulation 
of mechanisms so as to fit the vest-pocket— 
and it serves every possible purpose of its 
“big brother” in an 
accurate, trustworthy 
and genuine way. 
This is a_ splendid 
chance for you to 
capitalize on a new, 
unique and practical 
article. You will be 
interested in our offer. 
We will be pleased to 
hear from you. Price 
(Retail), $7.50; with 
stand, $10.00. 


Erie Calculator 
Company 
14 Scott Bldg., Erie, Pa. 



































Don’t Try to— Make ’Em. 
What ? 


LEGIBLE CARBON COPIES 


Equip your typewriters with the 
PIERCE CARBON COPY ATTACHMENT 


Get all the good feeding and printing advantages of a 
soft platen, plus good multiple copies, plus a saving in 
time, ribbons, carbons, and repair calls that will pay 
you a handsome profit on your investment yearly. 
A typewriter is not complete without it. 
Price $6.00 to $12.50. Made for Underwood, Underwood 
Fan-fold, and Royal typewriters. 

Representatives wanted. Literature FREE. 


PIERCE SALES COMPANY 
231 Fifth Ave. Pittsburgh, U. S. A. 
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handle the “New Irvin” line in the states of Washington, AG so SS SS Scarce 
Oregon, California, Montana, Idaho, Nevada, Wyoming, ‘Er F 


Colorado, New Mexico, Nebraska, the Black Hills country 
of South Dakota and the Panhandle and El Paso district 
of Texas. 

Detroit, Mich.—B. Edwin Hutchinson, the new treasur- 
er of the Maxwell Motor Car Company and Chalmers 
Motor Corporation, had been treasurer of the American 
Writing Paper Company for the past four years. 

Dubuque, Iowa.—The Dubuque Office Supply & Equip- 
ment Company has opened here. 

Elgin, Ill—The Open Book Shop has been opened her 
by Mrs. Cowlyn, handling stationery and books. 

Elizabeth, N. J.—The stationery store of Morris Koest- 
ler, 140 First street, has been closed, the owner retiring 
from business. The store was established forty-four years 





a 
aa 
iq 
‘ 

:i 


agi 

Holyoke, Mass.—The Baker Art & Stationery Company, 
271 Maple street, was recently opened by Nicholas F. 
Baker, who has heen in public service lines in the past. 

Johnstown, ween The Johnstown Office Supply Com- 
pany has opened in the Swank annex, dealing in office 
supplies, equipment and printing. G. B. Hutchinson and 
J. R. Wilkinshaw are the owners. 

Long Beach, Calif—The Jules Stationery Company has 
opened at 27 American avenue. It is owned by C. C. 
and J. G. O’Hara, of San Francisco. 

Los Angeles, Calif—The Cahen-Strodhoff Company has 
opened new salesrooms at 258-60 South Los Angeles ave- 
nue 
















MULTICOLOR PRESS 


High quality work on all kinds of stationery, bill- 
heads, statement blanks, credit memoranda, office and 
record forms, advertising folders, booklets, catalogs, etc. 


* k x Form letters—letter head, letter and es at one 

. _ A ‘ ; impression, each in a different color, if desir 
Los Angeles, Calif—The W heeler Index Card ( om- Standard printer's equipment—all plates and type ous 
pany, 344-46 Crocker street, has been reorganized The are flat base and “type high’. No curved or special 


make of type, plates, ink, etc., required. 
SAVES 40% TO 60% ON YOUR PRINTING BILLS 
LISENBY MANUFACTURING CO. 


General Sales Office, 225 N. Michigan Blvd. 
CHICAGO, ILL. 


name was changed to the Cowan-Wheeler Company, Inc. 

New York, N. Y.—The Republic Stationery Company 
has moved from 30 Beekmi un street to 53 Ann street 

New York, N. Y.—Steiner & Company are now in en- 
larged quarters at 119-21 West Twenty-third street 

* * 

New York, N. Y.—The M. L. Jackson Company has tak- 
en on the lines of the South Bend Stationery Manufactur- 
ing Company. 


a0 
TTUEEETET EDAD EUETATEUNORIOIEDENT TENTED ATE DEDEDENTEGRTEAOTSTENTETEDEDEEDESTRGEDRSTIAUADBSROSERTDETETDIOET EST ETOODODEERTATRUEVE(TODEVEATNT OPED EDEDEOTT CEASED EO EFAGEAOUCREEESEPERPOSEESCEISESESEEL COOOL 


2 


 G-@ 

New York, N. Y.—Daniel Cchalane, sales manager for -" ‘ ‘ < e ‘ ’ 
the Cushman & Denison Manufacturing Company, spent The World’s Best Writing Machine a7 
his vacation at Keene, N. H. Vi \ d d T * 

* * 
de ictor Standar ypewriter 

New York, N. Y.—F. H. Knapp, 500 West 144th street, 
is contemplating re-entering the stationery trade. He re- 
cently scld out the stationery and book business which 
was conducted for fifteen years at 146 Hamilton place. 

x * * 





ne 


New York, N. Y.—The Jaclin Stationery Company, 434- 
38 Broadway, headed by Jack Linsky, will issue bulletins 
of specially-priced merchandise for circulation among 
dealers. The company wholesales, imports and exports. 

Philadelphia, Penna.—W. J. Considine, of the Stafford 
Ink Company, visited the trade in August. 

x x * 


a ee ated 


Philadelphia, Penna.—Jacob L. Reed, president of Wil- 
liam F. Murphy’s Sons Company, spent his vacation in the 
Canadian Rockies. 

xk * 

Philadelphia, Penna.—McLaughlan Brothers have moved 
their stationery and printing business from 1114 Sansom 
street to 1824 Sansom street. 








a aed 


x 
Philadelphia, Penna.—Edward H. Frank has been at- A little higher in prise—a tes better Se quemne : 
tached to the Philadelphia office of the American Writing The Fundamental Reason : 
Paper Company, handling Eagle-A service work. He came for the superiority of the Victor is that it is designed and built right. . 
from the employment and auditing departments at Holy- Inch-wide cone typebar bearings give a perfection and permanency of i 
ake that is not equaled by any other method of visible writing y 
ay besoings make certain carriage rigidity and eliminate the lost ? 
Portland, Ore.—The Kubli-Howell Stationery & Print- motion so destructive of alignment. } 
ing Company has extended its retail salesroom on Fourth Ps yh So he Ri me mga thet together stamp the Vieter ee é 
street near Stark street. Quality is vital—Price but incidental. ; 
i arts . an . DEALERS—For three years we were compelled to refuse three 
Rochester, N. Y.—Richard P. Martin, Inc., has been for every one accepted. Increased production will allow the development 
organized to handle leather goods; capital $75,000; incor- of some new territory This is your opportunity. Immediate profit—a cer- 
porators—R P. Martin, Linden Road. Brighton: Edward tain future. Victor users are satisfied. Victor calers sussensfel. 
Graham, Rochester; R. J. Osburn, Rochester. Write for Catalogue 


St. Louis, Mo.—Increased space has been secured by VICTOR TYPEWRITER (COMPANY 
the S. G. Adams Stamp & Stationery Company through 
General Offices and Factory: Scranton, Pa., U.S. A. 


acquiring the store at 214 North Sixth street, adjoining 
; sieaies inlahiaben. sets Oe 
the present store at 212. Address Department MM 








(Continued on page 191.) 
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Costumer 


Office Tables, Costumers 
Typewriter and Telephone ¢9. 


2305 to 2315 N. Broadway 
ST. LOUIS, MO. 





No. 1822, Telephone Stand 


Write for Special Folder 











DEALERS! 


New lines of the highest 
grade Carbon Papers for 
Special Imprint and in 


Reams. 


Compare the quality. 


Send for samples and 


prices. 





“You will be pleased” 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, N. Y., U.S. A. 
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OTHER MACHINES 





Chicago, IlL—H. C. Hausman, sales manager of the 
Watters Corporation, St. Louis, Mo., was at the Chicago 
office in August. 

x * * 

Chicago, Ill—C. K. Woodbridge, general sales manager 
of The Dictaphone, is expected to be in attendance at the 
Chicago business show with others of his staff. 


* ‘2% 


Chicago, Ill—The safety deposit vaults of the Contin- 
ental and Commercial National Bank have installed a spe 
cial National Cash Register Company machine for hand- 
ling the requests for admission from tenants. 

* q 


Chicago, Ill—Lee Comegys has joined the sales and 
advertising department of the Addressograph Company. 
He directed the food products publicity of Montgomery 
Ward & Company, Chicago, for the past eighteen months 

Fresno, Calif—L. E. Nathanson, secretary from the San 
Francisco office, is acting manager here for The National 
Cash Register Company. 

Oakland, Calif—The H. S. Crocker Company, Inc. 
store here has been discontinued as a retail sales organi 
zation. The firm maintains offices here for salesmen, as 
well as demonstration rooms for the mimeograph and tht. 
addressograph, for both of which the H. S. Crocker Com - 
pany are the agents. 

San Francisco, Calif—L. J. Taylor, local manager for 
the Addressograph Company, 565 Market street, has been 
taking a vacation, motoring through the state. 

x * * 


1 


San Francisco, Calif—S. H. Goldstein of the Cash 
Register Exchange, 453 Montgomery street states that re- 
presentatives of Central and South American firms who 
used to come here for cash registers, adding machines, etc., 
during the war, are beginning to become very scarce 

“The high rate of exchange holds them back from coming, 
for one thing,” stated Mr. Goldstein. “They did business 
with Germany, to a large extent, before the war, and they 
are resuming the habit.”” Mr. Goldstein added that the cur- 
rent rate of exchange is also responsib!e for the loss of 
considerable business with the Orient and Australia, as 
purchasers object to losing about a quarter of their mone 
when it is changed into American values. 

(Furniture—Continued from page 168 

San Francisco, Calif—A. K. Sherwin, who poll een 
outside system salesman for F. W. Wentworth & Com 
distributors for the Library Bureau, has been made bank 
specialist for this district, and is confining his efforts to 
bank selling for the firm.—C. E. Roseland, who has been 
assistant salesman for this office of F. W. Wentworth & 
Company for the past ten years, has been made insurance 
office specialist, and is caring exclusively for the wants 
of the insurance firms doing business in San Francisco. 
It is stated that there is more insurance represented 
this city than in any other city of the world, with the ex- 
ception of New York.—F. W. Wenworth & Company have 
discontinued the loose leaf line and will devote themselves 
exclusively to office appliances and the Library Bureau 
The firm has just been appointed Coast agent for the 
Flexifile, which has been standardized by the Library 
Bureau. 

Youngstown, Ohio.—Chas. H. Chapin, formerly in 
charge of the foreign advertising department of The Gen- 
eral Fireproofing Company at New York, is now in the 
main office here, as assistant advertising manager. 

Washington, D. C.—The Shaw-Walker Company has 
secured the Federal Government contract for all “B” label 
safes and interiors for the fiscal year beginning July 1 


Horder Slogan Registered. 


“Order From Horder,” a familiar slogan to users of sta- 
tionery in Chicago, has been registered at Washington by 
Horder’s, Inc. This protects the company against piracy 
of a business asset which represents extended advertising 
and good will to the user. 
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Corry-Jamestown 


Manufacturing Corporation 





Steel Age 
Filing Cases 


Steel Furniture 





Stays attractive. Dealers find this a big selling Sheet Metal 
feature in baskets used for restaurants, hospitals, Specialties 
offices and homes. Every part of the 


Medicine and 


SVEmco — 
Cabinets 
(Expanded Metal, NOT Wire) 


is well enameled—baked on—won’t come off cugn under hard 
usage. And you can give your customers their choice of 
rich maroon, olive, or pure white to match furniture of 
restaurants, offices, hospitals or homes. 


These “desk high’ ticker—towel—baskets sell fast for 
offices, restaurants, brokers’ and doctors’ use. 


ihe “PROMPT SHIPMENT . | 
NORTH WESTERN EXPANDED METAL CO. 


983 Old Colony Building 


CHICAGO 
H. E. HOOKER 1. ERNEST W 
186 North La Salle St. Manufacturer's "2UEAT Mise CORRY, PENNSYLVANIA 


Chicago, Illinois Representatives San Francisco, Calif. 




















IDEAL TUBULAR STANDS 





MID the hurry-scurry of the business 
world, attention to che finer details is 
often conspicuously overlooked or entirely 











No. 3 





Combinati forgotten. Carefully finished products can 
T binetion not be produced thru methods such as this. 

ypewriter It is this attention to the intricate details 
Stand that has made a name for TELL CITY 


DESKS. This has been due to our desire 
to offer the best at a moderate price which 
has in the past placed TELLCITY DESKS 
on a firm financial basis with the trade. 
Made in a wide variety of styles, for supporting practically any kind Many dealers have found it so. If you will 
of office machine. crank raises the castors off the floor, and write us we will gladly send you full partic- 
permits the rigid legs to take the load. Mount a typewriter, a ulars. 

duplicating machine, a roller copier, an envelope sealer, an adding 
machine or a card index cabinet on an Ideal Tubular Stand, and it 
can be rolled to any position, lowered to operating position and used. 


Fowler-Manson-Sherman Cycle Mfg. Co. Tell City Desk Company 


1445-1455 W. AUSTIN AVE., CHICAGO TELL CITY, INDIANA 


‘‘They Sell and They Stay Sold’’. 
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Reduction 
in Price of 
Quality 

Cuspidors 


Effective Aug. 15th 


PRICE LIST ON APPLICATION 





IRELAND & MATTHEWS 
DETROIT 
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DEFIANCE MOISTENER 
One in a box. Made of 
White and Opal Glass 


No. 1—Buoy Ink 3” Round 
No. 2—Buoy Ink 3” Square Pr. 
No. 3—Buoy Ink 3” Square Cut 





DESK MEMORANDUM TABLET 


Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 




















Dealers 


Go after this business. 
Many of your customers 
are users of coin bags— 
every bank, factory and 
theatre uses them in large 
quantities. 

Bemis Coin Bags are accu- 
rately sized—sturdily made 
—long wearing. 


Write for prices, catalog 
and special information 


Bemis Bro. Bag. Co. 


Cupples Station 


ST. LOUIS - - MISSOURI 








Why You 
Should Sell 
MILO 
Ribbons 


Supplying MILO Ribbons to your trade can be 
made a very profitable department of your busi- 
ness. There is a good margin of profit, large 
volume of sales, and very little detail connected 
with thc ¢ handling. 


MILO Ribbons are the best you can buy. We 
make them up in sufficient quantities to carry a 
large stock always on hand. We maintain a 
rapid service. 


MILO Ribbons are ready sellers. They have the 
prestige of an active advertising campaign behind 
them. The trade recognizes MILO Ribbons as 
quality goods. That is why jobbers and dealers 
find them the most profitable line they can stock. 





Small town overhead with large city facilities. 


MIL © BRRQNS CORPORATION 


PENN ae N. Y. 
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RIBBONS & CARBONS 








If You Bind Your Own 


Loose Leaf Devices 





_ Chicago, Ill—J. D. L’Hommedieu, manager of the 
Crown Ribbon & Carbon Manufacturing Company, left 














September 3 on a two-weeks’ vacation. We can show you how to cut the cost : 
* * * of making your special metals, at least 
Chicago, Ill—FErnest Dalton, general Western sales in half. 
manager of the Union Ribbon & Carbon Company, Phila- 
delphia, Penna., visited Chicago in August. Whether or not you buy your Knock 
* * & Down Metals from us, we want you 
Chicago, Ill—C. P. Garvin, general sales manager of to effect this saving, because we spe- 
the F. S. Webster Company, was in Chicago August 16-17, cialize in the manufacture of Loose 
-onducting a conference salesmen i » Chicago terri- 
— ting a nference of salesmen in the Chicago terr Leaf Metal Parts for the dealer who 
; es * binds his own Loose Leaf Devices and 
Chicago, Ill.—A. W. Prickett, ribbon and carbon special- therefore we want to co-operate with 
ist of The Ault & Wiborg Company, spent his vacation the purchasers of metal parts. All 
at Lake Petite, Ill., with his wife and children. While at of them. 
the lake the youngsters acquired proficiency in swimming. 
London, England.—The Columbia Ribbon & Carbon We will gladly explain without cost 
Manufacturing Company, Upper Thames street, has ex- or obligation to you the system we have 


tended its plant by taking the whole of the second floor 
. . 
now occupied. 


Los Angeles, Calif.—The Los Angeles office of the Royal 


devised to enable the dealer to make 
up his special metals accurately and 


Typewriter Company, Inc., led all district branches in its economically. 
volume of June sales of ribbons and coupon books. 
New York, N. Y.—The Caxton Laboratories have moved Write us. We are here to serve 
to a different floor in the building, 51 Elizabeth street. 
Nashville, Tenn.—Davis, Brown & Edwards, mill dis- . 
tributors, Stahlman building, are carrying carbon papers The Tenacity 
and typewriter ribbons, window envelopes, moisteners and M . I 
filing envelopes. The firm is made up of O. E. Davis, R. anufacturing Company, nc. 


S. Brown and W. A. Edwards. All were formerly with 
Foster & Parkes Company. 

Philadelphia, Penna.—S. A. Mifflin, secretary of the 
Carbon & Ribbon Exchange, was in Europe last month. 


Reading, Cincinnati, Ohio 























C««inih iin ea 


Elsinore Quality 















(Stationery—Continued from page 187.) 

San Angelo, Texas.—The Probrandt Printing Company 
was one of the winners in the Des Arts window dressing 
contest conducted by Whiting & Cook, Inc. 

San Francisco, Calif—Much regret is felt over the pass- 
ing away of William Francis Moench, the thirteen-year old 
son of A. C. Moench, general manager of the H. S. Crock 
er Company, Inc. 








t k * 

San Francisco, Calif—Harry Stratford, of Neal, Strat- 
ford & Kerr, has returned from a trip to Alaska which he 
and Mrs. Stratford took for pleasure. Mr. Stratford is 
very enthusiastic regarding the country. 


x * * 


Elsinore Typewriter Lines 
Wooster Brand Envelopes 
Folders 
Index Cards 
Guides 
Adding Machine Rolls 
Plain and Ruled Pads 
Second Sheets 


San Francisco, Calif—Thomas W. Moore, sales manager 
for Sanborn, Vail & Company, has returned from a long 
auto trip through Oregon and Washington, greatly im- 
pressed with the way in which business is looking up. He 
says that the merchants in Seattle, Tacoma, Portland and 
other leading cities of the Northwest are full of optimism. 
Business in San Francisco is also improving, according 
to Mr. Moore. 

Sierra Madre, Calif—F. Woodson Jones, accompanied 
by his wife, has returned from a trip through the East. 

Sioux Falls, S. Dak.—The Fischer Printing Company has 
increased its capital shock from $25,000 to $100,000. A 
book bindery is to be added to the printing and stationery 
business. 

South Bend, Ind.—The Weiss-Muessel Company plans 
adding a line of stationery. 

Springfield, Mo.—The Inland Printing & Binding Com 
pany, 323 St. Louis street, has been purchased by W. A. 
Wallender, who has been general manager over a year. 
The name has been changed to the Springfield Office Sup- 
ply Company. Mr. Wallender was formerly of the firm 
of Wallender & Wilder, Decatur, III. 


Whiting, Ind.—The Northern Indiana Stationery Com- 
pany has incorporated to handle office supplies and gen- 
eral job printing; capital stock, $25,000; incorporators— 
B. F. Cannon, Wm. F. Schubbe and Orton F. Mayhew. 
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Elsinore Paper Co., Inc. 
MANUFACTURERS 
152-4-6 Wooster Street - New York 
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There can be no doubt but what quality is 
the one paramount feature which guarantees 
the successful selling of your paper goods line. 
Without quality there can be no satisfaction 


and without satisfaction repeat orders, in- 
creased sales and your prestige are lost. For 
paper goods are more easily judged and their 
wearing qualities more severely tested. 


We know that LEATHEROID products will 
give you and your trade satisfaction because 
there is a superior quality present. That this 
is true, has been substantiated by the 
splendid results that our dealers have ob- 
tained through them. This quality satisfac- 
tion resulted in repeat orders and naturally 
an increase in business. 


Drop us a line and we will explain to you the feasi- 
bility of adopting the LEATHEROID paper goods line. 


Northwestern Paper Goods Co. 


QUALITY PARK 


ST. PAUL, - - MINN. 


APPLIANCES 








You Will Save 50 to 75% 


on your PRINTING BILLS if you 


purchase one of our 


REBUILT MULTIGRAPHS 


at approximately half new price. We offer all 
models for immediate delivery with or without 
attachments, also 


Addressing Machines, 
Duplicators, Folders, 
Sealers, 


Addressing Machine 
Cabinets, Frames, 
Supplies, etc. 


All Machines 


are thoroughly R E- 
BUILT by skilled 
mechanics and 


GUARANTEED Service- 
able as New 






Old machines purchased 
outright, taken in trade or 
handled on cunsignment. 
Price-lists, cuts, specifica- 
tions, etc., will gladly be 
forwarded upen request. 


OFFICE DEVICE COMPANY 


(Franklin 5896) 
162 North La Salle Street CHICAGO 
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HOUSE ORGANS 





Manufacturers. 
The Line-A-Time Manufacturing Company publishes a 
house organ called Vision. 
* 


‘eS 


11 


The Webster Way for August contains a “Sales Fable” 
by Charles P. Garvin, sales manager of the F. S. Webster 
Company, carrying a 100 proof moral. 

$ ¢°:@ 

“The Problems of Catalogue Issues” is a questionnaire 
in The Skyscraper. A number of Shaw-Walker 
told of their experiences in the catalogue line. 

x * * 


] ] - 
aeaiers 


Parkergrams, published by the Parker Pen Company, 
published in the September issue a contribution by George 
S. Parker on “A Trip Through the Yellowstone.” 

s £ 2 


The Protectograph Weekly Bulletin of August 19 pro- 
claimed “Good Times Are Come Again,” based on com- 
ments by representatives in all parts of the country. 

. 2a 


The Murphv Chair Man took advantage of summer heat 
to show how little it affected the workers in its factory 
through its location, equipment, environment and spirit. 

x * * 


“Success in Selling” was the leading article in The Wales 
Visible for August. G. L. Rogers, the author, is district 
manager at Boston for the Wales Adding Machine Com- 
pany. 

* < * 

“Optimism by the Town of Scranton,” in the June issue 
of the Steel Equipment Corporation’s Security Salesman, 
sketched the business of John H. Hughes in the 
cite city. 


anthra 


* K * 


issue of The National, distributed by the 


The July 


National Blank Book Company, contained a suggestion 
to the dealer for “selling” his store in hot weather—to 
consumers. 
* * * 
The August Corona Bulletin played up the use of the 


personal writing machine by Senor Sanchez Mejias, who 


is acclaimed as the Babe Ruth of the bull ring. The tech 
nique of bull fighting was explained. 
et. pte 
“Putting An Edge on the Dull Season” in the July 


August issue of Pull-Together, comprised suggestions on 
breaking up a quiet spell, suitably illustrated, for dealers 
of the Eaton, Crane & Pike Company. 

* 6 *« 

The Security Salesman has an unique plan for identi- 
fying its visitors. When Ted Peirce called at the factory 
the item in the house organ showed the trade mark of 
his concern, the Pacific Desk Company. 

we ce 

The Mimeograph Stencil for August paid its respects 
to the delivery boy, and showed how many of the promi 
nent men of the world learned metaphorically how to ‘‘de- 
liver the goods” while doing the actual work as youngsters. 

* k * 


Globe-Wernicke Doings for May-June-July-August 
printed “Efficiency and Sanitation Helps,” by Wartield 
Webb. It illustrated characteristic views in the factory 


to demonstrate how Globe-Wernicke gets these desirable 
factory conditions. 
x * * 

“Creative Selling Pays Profits” in Dynamite of August 
19, pointed out to dealers of The Toledo Metal Furniture 
Company the advantages of making business instead of 
competing for it. Selling ideas in connection with equip 
ment tends to eliminate competition. 

x * * 


The Corona Bulletin illustrated team work by dealers 
in collecting from an itinerant who bought a machine in 
Philadelphia—and neglected to settle—moved to Los 
Angeles, and finally to Santa Ana. East Corona met 


West Corona and finally the account was collected 
7 


A series of six articles on “Successful Salesmanship” 
was instituted in the August 13 issue of Lightning, pub- 
lished by The Bircher Company. Harry C. Tuttle, the 


author, opened his series in a manner that promises an 
exposition of seasoned salesmanship through its course. 
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Plan to attend the Fourth Annual 
International Convention and Ex- 
position of the 


DIRECT-MAIL 


ADVERTISING 
ASSOCIATION, Inc. 


and its affiliated organizations the 
Association of House Organ Editors 
and the Better Letters Association. 


SPRINGFIELD 
MASSACHUSETTS 
October 25, 26, 27, 1921 


Educational Exhibits by the leading lithog- 
raphers, printers, paper makers, direct- 
mail specialists and allied industries. Full 
details may be had by writing the Publicity 
Club, Box 1061, Springfield, Mass. 


This space donated by 
Z. & W. M. Crane 
Dalton, *fass 
U.S. A. 




















——‘*‘BUMP” 


The “Bum 
Stand Paneer 


Fastener” 
isa dual mechanism 
—one capable of 
fastening sheets of 
paper as well as 
punching a round 
hole to accommo- 
date aquarter inch 
binder post. The 
Handy Hand Fast- 
ener is particularly 
convenient in cases 
where the machine 
must come to the 
work. 


Dealers offering the “Bump” to their trade find it capable 
also, of ready sale and healthy profit. 








If you will give us your mame and address we 


will be able to offer you a high class proposition. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 
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If You Could 


sit here in the office with me as I write 
this and see the inquiries and orders—re- 
peat orders, mind you—we are constantly 
receiving from banks for our safety de- 
posit boxes and other equipment— 


You'd write in and say, ‘Send me full par- 
ticulars.’’ So why not do it anyway—now. 


The Barghal Line includes Meta Furniture, 
Steel Filing Equipment, Ornamental Iron 
and Bronze Wort, Banking Room Fixtures. 

















FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 





ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 
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A Safe and Sound Bank Specialty 
THE BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy, durable manilla = 
of ee sn strength throughout. Ends and sides do not break 
in bending up over the currency and will stand the roughest kind 
of handling in the mails. 


The outside wrapper is genuine rope manilla as near cloth as paper 
can be made. It folds over each lap or fold at the ends to make 
a perfect, tight seal and attaches to the back of the box. It 
simply can not tear or pull away without destroying the entire 
box. No more danger of torn and tattered boxes on delivery. 
Each size contracts one half inch. In packing, squeeze the inner 
box tightly over the currency, moisten the gum on the outer 
wrapper and seal, bringing the end flaps over and sealing tightly 
to the back of the box. You then have a perfect fit and a perfect 
tight seal. On account of its lightness, from 2 to 4 cents in postage 
is saved on each box mailed. 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 





September 





























The closing date of our 


Sales Letter Contest 


has been changed to 


Nov. 1 


It is open to All who 
sell 


“COOK QUALITY” 
Chairs 


Why not be the 
WINNER? 


Full particulars in Office 
Appliances June and July 
or on application. 


¢€. GA. Cook Co. 


16-28 Osborne St. 
Cambridge 39, Mass. 
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QUOEOCCEROGERUGEOOGOOGROOEOCOECCEREEOCERCOGEU CEE EOUTEOU EEO CREUTRE TEETH 


THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy to 
bind into book form “‘in a jiffy’’ any kind of Icose leaf 
records. 


The ‘“‘F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distance between punch holes and 
to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal dis- 
counts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N.Y. 


(Chicago Office, Frank Z. Woods, M@r., 180 No. Market St.) 











113-121 Albany St. - 


COUUUOUUUUEUEOOUOERUEOOUGCUUUOUUOEORONEEUOOUOGUONOUOUUOGUOSUNONEOOUUOOOOOOOEREOUUOOOOOOOUEREREEOOOUOOEUSNNENENUGEA 











o4e New Excello Folder 


Letter size—— Straight edge 





ce 


—- ————_ 
c 








— : 13/."- Spaptiiatananpetio’ 


Strong, durable and rigid but not 
bulky. Nothing else like it on the 
market. Special offer to dealers to 
introduce. A splendid folder easy 
to sell. Satisfaction and value posi- 
tively guaranteed. 


Send for sample and prices today 


Made only by 


United Business Equipment Co. 
Boston 11, Mass. 
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Demonstration was the “Oklahoma 
cover showed a forest of oil well der- 
ricks. The Oklahoma selling staff built the contents of 
the paper, and showed an enthusiasm over its territory 
second only to the enthusiasm for L. C. Smith & Bros. 
typewriters. 


The June issue of 
City Number.” The 


* * * 


The August issue of The Royal Standard ran an article 


on “Employment Service,” written by Hermae Stewart, 
manager of the employment department of the Minneap- 
olis office of the Royal Typewriter Company, Inc. It told 


how the employment department operates, and its facilities 
for co-operating with the salesmen. 
* * * 

The August issue of the Faultless Bulletin embodied an 
offer by the Stationers’ Loose Leaf Company to make up 
circulars for dealers embodying the color reproductions 
of loose leaf binders which have illustrated recent issues 


of the Bulletin. Dealers who issue house organs may have 
editorial matter prepared by the Stationers’ Loose Leaf 
Company. 
Dealers. 
The John H. Rembert Company, New Haven, Conn., 
issues a house organ which is largely devoted to mer- 


chandise offerings. 


The A. W. McCloy Company, Pittsburgh, Penna., is- 
sues a house organ, The Red Oval. The name comes 
from the company’s trade mark, which shows the name 
within a solid oval. 

* * * 


Service News is a house organ instituted Au- 
gust 15 by the Office Equipment Company, Harrisburg, 
Penna. “Friendly Service” is the slogan of the company, 
and the salutatory of the new paper showed just what the 
slogan means to the customers of the Office Equipment 
Company. 


Friendly 


* ok ok 
Tke Guide Post of The J. C. Hub Manufacturing Com- 
nany explained the hiatus in publication. The July num- 


ber was the first issue since April. Intervening numbers 
were skipped because of the printers’ strike, during which 
the Hub plant concentrated on jobs for customers, which 
took precedence over “house” work. 
Internal. 

“Watch Your Perspective,” says The 
3reeze, in an inspirational paragraph. 
should take a mental inventory, which 
own valuation. 


Burrows Brothers 
The admonition is 
will enhance his 


ok * * 


installation of 
plant of the Wood- 
It displaces old methods of 


The Woodstock Keyboard referred to the 
the Parker rust-proof process in the 
stock Typewriter Company. 
coating typewriter parts. 

x *« * 

The July issue of The Hand Clasp, 
ployees of the United States Envelope 
of the technique of steel die stamping 
Logan, Swift & Brigham Division. 


published for em- 
Company, told 
as operated at the 





(Loose Leaf—Continued from page 171.) 


San Francisco, Calif—After finishing with his calls on 
the San Francisco trade in mid August, George H. Wol- 
co tt, of the Irving-Pitt Manufacturing Company, made his 
usual trip through the Northwest. 

Seattle, Wash.—George Wolcott, representing the Irv- 
ing-Pitt Manufacturing Company, is in this state, having 
come from the South, where he visited Los Angeles, San 
Francisco and other cities. 

Spokane, Wash.—Hart Palmer of the Boorum & Pease 
Company, is calling on the local trade in the course of a 
Coast trip which included California. 

Syracuse, N. Y.—F. H. McChesney, of Hall & McChes- 
ney, has returned from a tour of Europe, accompanied by 
his wife. 


Check Writers Stolen. 


The Todd Protectograph Company seeks the following 
Protectograph check writers which were reported stolen: 

No. 624,166—stolen from S. R. Jennings, Shreveport, La. 

No. 635,841—stolen from Ward Bros., Shreveport, La. 

Dealers are requested to report to the Rochester factory 
any information which will lead to the recovery of these 
machines. 


LPP? ba 


AN( 195 


ES 





| When an Office Outfitter Shows 


a Brass Cuspidor he 
knows he is putting 
the business standard 
before his customer. 


When it’s “AM- 
COIN” make, he 
shows it with further 
confidence. 


Confidence borne of 
respect. Respect for a 
sure quality of work- 
manship. 





Our Biltmore design, No. 1320. 
Body drawn from single sheet. 
Self-righting. Weighted bot- 
tom. 8} in. dia. x 8 in. high. 
Reasonable price for its high 


Respect for designs 
| that attract sales. 


So it is thac many — 
of the country’s lead- ‘“AMCOIN” 
| ing Office Outfitters 
| show only these par- Brass, Of Course, 


| ticular Cuspidors. 
“Buy Brass Cus- 
| pidors from ALD- 


| RICH Mfg. Co., Inc., 


Cuspidors 


*‘Backed by 50 years of know- 
ing how’’. 





| Buffalo’’—you'll find See to it that you have on 

} P . rer’c your desk a copy of “Great Ex- 

| om many a Buyer's Vestamtions’ ay Sanaa 

| List. that describes 86 “AMCOIN” 

9 designs—all in Brass. Write 

| How about yours? for it. 

Se Mfg. Co., Inc., 57 Illinois St., Buffalo,N.Y. 

AP-116 “a 





Where the Sale Begins 


First impression is important—see 
that the card you present is an indi- 
cation of your business character. 


Wiggins Book Form Cards can be 
beautifully engraved or printed, and 
are always clean and convenient. 
Bound at one end, they detach easily 
with a smooth, straight edge. They 
have the snap and “feel” of quality. 
We engrave them or supply blanks to 
your printer for type-printed cards. 
Convenient cases in several forms. 
Write for sample tab and information. 


WIGGINS 
Eston CARDS 













The 
John B. Wiggins 
Company 


Established 1857 
1104 S. Wabash Ave. 
705 PeoplesGas Bldg. 

CHICAGO 


rAVR KLUNE 


250 WCST Sate STREET 






MCORESENT OM 


Lokal 
UNITED MANUFACTURERS NEW VOI 
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“ 


‘You re sure tobe 
right whenyouuse 
QUALIFIED ADDING 
-MACHINE PAPER” 





Every Roll in every 
case is Guaranteed 
to be Satisfactory 


Standard sizes: 50 roll and 100 roll cases 
Sold by good Stationers—Everywhere 


MANUFACTURED BY 


CENTRAL PAPER COMPANY 
Menasha, Wisconsin 























This Pressboard Folder, the most 
durable made, is only one of over 


700 items in the Oxford line. 


New illustrated catalog and price 
list to dealers on request. 


Orr. FILING SUPPLY Co, 


FORMERLY RECORD CARD CO. 
382 Jefferson Street, Brooklyn, New York 


CHICAGO SALESROOM 
106 No. LaSalle St. 


NEW YORK OFFICE PHILADELPHIA OFFICE 
23 White Street 939 Drexel Building 











1 CATALOGUES 





Manufacturer. 

Legal blank cases of sectional construction are the sub- 
ject of a four-page folder circulated by The Globe-Wer- 
nicke Company. 

x * x 

A new price list dated August 15 has been distributed 
by the Pencil Printing Company, Inc., 129 Grand street, 
New York, N. Y. 

* * * 

Durabilt lockers are shown in an attractive broadside 
in three colors printed for the Durabilt Steel Locker 
Company, Aurora, III. 

* +r * 

The Shaw-Walker Company has supplied dealers with 
two attractive circulars featuring additions to the line— 
the “Utility,” and a new card filing desk. 

x * oe 

The Whiting Paper Company, Fourteenth street at 
Seventh avenue, New York, N. Y., has distributed a 
folder showing additions to the company’s line of pape- 
teries. 

of *K * 

The Vail Manufacturing Company, 1752-58 East Sev- 
enty-fifth street, Chicago, is circulating its new catalogue 
“C,” covering the “Vamanco” line of stationers’ hard- 
ware specialties. 

* * ok 

Catalogue No. 12 showing the “Diamond” line of steel 
office specialties is being distributed by the Penn Art 
Steel Works, Erie, Penna. It shows steel waste baskets, 
hampers, letter trays, bank boxes, etc. 

* * * 

The Winnebago Furniture Manufacturing Company, 
Fond du Lac, Wis., has mailed an attractive six-page 
folder showing briefly its lines of office and typewriter 
desks. Complete specifications are given. 

x * x 

A broadside showing engineering and drafting supplies 
has been mailed by the B. K. Elliott Company, 126 Sixth 
street, Pittsburgh, Penna. It shows representative selec- 
tions from the company’s Big Blue Catalogue. 

ok *K * 

Price List No. 5 was issued August*l by the North- 
western Paper Goods Company, Quality Park, Midway, 
St. Paul, Minn. It shows the company’s various special- 
ties in “Leatheroid,” “Ropemanila” and other stocks 

a * * 


The Lisenby Manufacturing Company, 225 North Mich- 
igan avenue, Chicago, Ill, made an effective multicolor 
reprint of an anonymous screed on “Gloom.” It was 
directed to pessimists, and made optimists by antithesis. 

* * * 

The self- feeding “Ironclad” duplicator is the subject 
of a four-page folder by the Heyer Duplicator Company, 
160 North Wells street, Chicago, Ill. The machine is 
described and illustrated, and the various features ex 
plained. 

x * * 

The new Salz “De Luxe” lever filling fountain pens are 
described in a recent catalogue published by Salz Bros., 
71 West Thirty-fifth street, New York, N. Y. The de- 
scriptions of the pens are supplemented by a showing of 
free display cases. 

* * * 

“Operator, Won’t You Please Give Me a Better Con- 
nection?” is the admonition on a folder advertising “Hear- 
Clear.” This is a telephone attachment made by Robert 
I. Erlichman, Inc.. Widener building, Philadelphia, 
Penna., which permits the telephone user to haye both 
hands free, and makes it easy to hear the telephone con- 
versation. 

K * * 

An unusually handy parcel post manual, covering the 
zones centering on Chicago, is issued by W. J. McKay 
& Company, 111 North Market street, Chicago, Ill. By 
eliminating the smaller and unimportant places the guide 
condenses in forty pages the parcel post rates for the 
United States. Valuable postal information, and a rule 
for quick computation of parcel post charges, complete 
this useful booklet. It carries the announcements of the 
various mailing machines handled by the company 
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: || THe RUSH-FRASER De Luxe 
2 66 oD ie 99 = The IDEAL Ink And Typewriter Eraser 

= epen abl ity 2 Used by Uncle Sam 

= = in engineering and governmental departments 

= = Used like a pencil; just a stroke and the letter or figure is erased. 
= = For quick, clean, invisible erasing it is incomparable. 

= Every good dealer needs carbon Z RUSH “[RASER 

= = n IDEAL Office Equipment Specialty 

_ paper and typewriter nbbons of =~ combining luxury and economy 

= Te quality. No foun  — BRUSH — ITS SECRET 
E ation in business that will stand = © 

> can be built on any other ground 2 ns 

= than goods you can depend upon. 3 f SS hed a 
= = Made in 14K Gold finish. At 
2 Our products will satisfy the — Festved ered for 50 in 
E most particular users and are = Liber terme to. the trade, 
_ _ capable of turning out the finest = ae 
_ work, E Rush Eraser 
E 2 Compan 

= WRITE US REGARDING 2 ~ org 

= = u n 

= OUR NEW LINE = SYRACUSE, 

= = banmimis for 
= ” = Holland 

_ The Iron Clad Ribbon & Carbon Co. © a 
= 100 Grand Street - - New York, N. Y. = Pn ta 
e, 7 and Sourabaia, Java 








{I(VUIUVUTUTRGEUUO ETL TUT 





nl 
CENTURY 


The Quality Line 


When your trade demands quality and mod- 
erate price in leather goods, it is to your ad- 
vantage to procure a line with these fea- 
tures embodied. Quality, long service, 
adaptability and moderate price are synony- 
mous with the Century line. A. wide va- 
riety of styles and sizes all of which possess 
quick-selling features, affords the dealer an 
excellent assortment to meet the demands 
of his trade. 


WATERMARKED THIN PAPERS 


Fidelity Onion Skin 
Emco Onion Skin 


Made of new rag stock in a quality mill 
Light and strong Century Leather Crafts Co. 
350 Broadway 


Good looking and useful » 
Thin and durable NEW YORK. N. Y. 










Superior Manifold. i andi 


and discount 
pricelist 
Sheet will 
show the ad- 
visability of 
handling this 
quality line 


They are right for important uses 
in every business office. 


MADE BY \ 
SSLEECK MFG. COMPANY —_—_ 


Turners Falls, Mass. 





SOOO LLL 


ars 
LP 
Lyp 





Ask Dept. O for Samples. 
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LIBERTY PARCEL 
POST SCALES 


Our twenty-five years of specialization have 
given us the experience and facilities to 
reach an advanced standard of mechanical 
perfection which is evident in this scale. 
This scale has a slanting and extended dial 
that is in direct range of the eye with a 
chart so arranged that the indicator auto- 
matically points to the amount of regular 
postage and the amount of special revenue 
stamps. 


The Liberty Parcel Post Scale fashioned 
substantially from good steel is the last 
word in skilled and efficient workmanship. 









We invite your order 
through your jobber 


TRINER SCALE 
& MFG. CO. 


2714 W. 21st St. 
Chicago, Ill. 
















Mr. Dealer: “Ajax Eyelet Fasteners,” ‘Samson 
Punches,” “Eyelet Tools,” etc., assure you of a quick, 
profitable turnover and re-orders. 

“The Ajax Eyelet Fastener” is a 
real necessity for binding valuable 
papers and documents, etc., where 
security, permanence and insurance 
against loss and substitution are 
paramount. 


| PUNCHES THE HO 










Handles three sizes of Ajax 

Eyelets without any adjustment 
No. 1 No. 2 No. 
Long Med. Shore 





**The Ajax Eyelet Fastener’’ assures you 
of Repeat Orders for ‘‘Ajax Eyelets’’ 


“SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 


A 
Combination 
Punch 
and 

= 

Handles 

Samson 

Zinc 
Eyelets 


Write for Our Catalog and May Ist Price List 


THE MACHINE APPLIANCE CORP. 
351 JAY STREET, BROOKLYN, NEW YORK 




















Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get our 
proposition and see how :t compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 





Wherever—— 


GOODLINE ‘‘METAL TIP’’ GUIDES 


are sold, the merchandise turnover has 
been satisfactory. 


It sells easily to the average buyer—men 
who understand that excellence of mate- 
rial and construction are not incompatible 
with moderate price. 


And quick turn-over in this respect means 
cuickly - made satisfied - customers, for 
every buyer o° Goodline ‘Metal Tip”’ 
Guides comes back for more—and usually 
brings his friends. Write for prices. 


THE GOODLINE COMPANY 
KENT, OHIO 


New York Office: 52 Park Place 
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A handsome folder, with covers in offset process, shows 
Waterman “Ideal” fountain pens in a variety of selections 
to vacationers. 

e+ = @ 

A retail price list folder on “Ringer” signal system filing 
equipment comes from the Cicero-Chicago Corrugating 
Company, 1538-46 South Fifty-first court, Cicero, III. 

* 7 * 


A broadside by the American Writing Paper Company 
shows the progress made in standardizing writing and 
printing papers, and distributing them through Eagle-A 
service houses. 

* %*K * 

A leaflet in colors advertising “Koma” paste comes from 
The American Crayon Company, Sandusky, Ohio. The 
colors are handled in a striking, postery fashion, which 
makes the leaflet conspicuous in any environment. 

* * * 


New reduced prices on desk pads, cushions, glass pads 
and letter trays are announced by Geo. E. Fox & Com- 
pany, 35 West Kinzie street, Chicago, Ill. The list, which 
was effective September 1, supersedes all previous quo- 
tations. 

* * 


Sainberg & Company, Inc., 65-67 West Houston street, 
New York, N. Y., have issued an illustrated price list 
dated August 10, 1921. In addition to the familiar lines, 
the book shows a large variety of leather goods for the 
commercial stationer. . 

x * * 

An effective booklet on the Woodstock typewriter has 
gone to Woodstock distributors. The machine is fully 
illustrated, and described in four languages. A separate 
booklet is devoted to each—French, Spanish, German and 


English. Commendable excellence is manifested in en- 
gravings and printing. 
* * * 
General Catalogue No. 42, effective September 1, has 


gone to dealers of The Plew & Motter Department of 
The Workman Manufacturing Company, Chicago, Ill. It 
lists the full line, including recent additions such as the 
Premier toplock binder, perpetual stock record sheet, gen- 
eral or private ledger sheet, garage form—monthly state- 
ments, order blanks with printed firm name and tab cut 
vertical guides. We pay homage to an excellent piece of 
printing. 
e St. * 

Several recent lists have been mailed by the Eaton, 
Crane & Pike Company. The stock list for August shows 
prices on items regularly carried, which include weddings, 
visiting cards, mourning stationery, standard four- and 
five-quire boxes, pound papers and envelopes, papeteries 
and tablets. Berkshire typewriter papers, and allieg 
stocks, are listed under date of August 15. Prices dated 
August 15 cover typewriter papers of Crane & Company’s 
bond, Old Berkshire Mills and Crane’s Japanese linen. 


Dealer. 
Brooks & Idler, Inc., 38 New York avenue, Atlantic 
City, N. J., distributed a handsome announcement of a 


furniture. 
*° ek 


new line—office 

The Multicolor Sales Company, 421 South Dearborn 
street, Chicago, Ill, circulates an announcement of two 
new Mentges folders, Nos. 7 and 9. 

x * * 

“How to Equip Your Office” is the theme of a 32-page 
booklet from McClain & Hedman, St. Paul, Minn. Its 
pages demonstrate a number of large installations of steel 
and wood files in St. Paul. 

x * * 

“Paradoxical” is the title of a folder issued by the Eau 
Claire Book & Stationery Company, Eau Claire, Wis. It 
argues the necessity of making full speed ahead, and sug- 
gests that the way to do it is to “get the wind out of your 
sales.” 

+ * + 

The Boyer Company, Canton, Ohio, circulated a neat 
announcement of “A New Printing Service.” It told of 
the separation of printing and binding from the furniture 
and office supplies, allowing the latter departments to oc- 
cupy increased space. 

Accessory Advertising Matter. 

Dealers of the Steel Equipment Corporation are fur- 
nished with a colored window sign advertising “Security 
Steel.” 
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ROUND 


HUNTS .\.7oPENS = 


Character in Pens 

as in man, is often difficult to define. 
Nevertheless, you are soon aware whether 
or not it is present. 

The SILVERINE and STEEL pens ff 
manufactured by the C. Howard Hunt 
Pen Company are typical of what is 
best in pens. 

The exact workmanship and careful 
examining assure the dealer of reorders. 
The convenient slide box of light green 
(for the steel pen) royal purple (for the 
silverine) reflects character and is the 
user's guarantee that each Pen 


is a PERFECT PEN. 
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C. HOWARD HUNT PEN CO. 
CAMDEN N. J. 
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The Factory 


When a salesman talks to his customer about 
THE FACTORY, the customer feels that he is 
talking to the Boss—that his requirements will be 
filled exactly, because the Boss is getting his order 
first hand. 


The dealer is our Boss. We know we can make 
more money for ourselves by giving him our best 
service and closest co-operation. Your orders re- 
ceive the same attention from us that they have in 
your own store. And you don’t have to carry a big 
stock on hand. We make quick deliveries. Try us. 


Metal Parts a Specialty 
Chicago Binder & File Co. 


118 South Clinton Street CHICAGO, ILL. 


Ohe 
“Perfect” 


Manufacturers of 


Line Loose Leaf 

















Now $50— 
The Sterling 


The New 
74-pound 


Portable Typewriter 





Has the capacity—the action—the strength 
of the large office machines, yet is compact, 
light and strictly portable!! 


Write for our liberal offer to dealers. Some 
excellent territory open—exclusive contracts 
granted. 


FOA TYPEWRITER CO. 
Grand Rapids, Mich. 























Adding, Listing and 
Calculating Machines 


Our rebuilt machines have gained recog- 
nition for reliability—-the result of the 
infinite care given them in the process of 
reconstruction. Furthermore, we offer 
them to you at figures that permit you 
to realize substantial margins and at the 
same time are economical to your cus- 
tomers. Our illustrated catalog will be 
of value to you. You, Mr. Dealer, ought 
to have our confidential price list. Write 
us now. 


Adding Machine Corporation 
323 S. La Salle St. Chicago, III. 
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Attractive window display cards have been prepared 
for dealers by the Polar Manufacturing Company, Phila- 
delphia, Penna. 

* * * 

Dealers handling the Eaton, Crane & Pike Company 
lines can secure a lantern slide for display in the neigh- 
borhood moving picture houses. 

* * 

Electros for the use of dealers in house organs, station 
ery, catalogues and newspaper advertising are shown in 
a recent display by the National Blank Book Company, 
Holyoke, Mass. 

x * * 

The White & Wykoff Manufacturing Company, 
Holyoke, Mass., offers dealers a display card in three 
colors, 10%x13% inches, advertising “Riverside” type 
writer papers. 

2.0.8 

The Steel Equipment Corporation supplies its dealers 
with sample pieces of furniture steel showing the several 
finishes applied to “Security Steel.” They are made in 
letter size and pocket size. 


o’ * 

The L. C. Smith & Bros. Typewriter Company has pub- 
lished a feature chart in colors, showing the various parts 
of the typewriter and telling the functions. It is helpful 
to the machine operator as well as the small town repair 
man who may not be posted on the parts of the L. C. 
Smith machine. A single view of the typewriter serves 
to show all essential parts. 








The “NEW IRVIN” Automatic Stapling Machines 





Will Save Tinie and TroubMe In Your Office 
Adds Ciecwndy te Clerwal Went tn Ad tnper omnes of Mantmens 


























DISPLAY CARD FURNISHED BY ALEX. H. IRWIN 
COMPANY, CURWENSVILLE, PENNA.—This Was Men- 
tioned on Page 184 of the August Issue of Office Appliances 





(Typewriters—Continued from page 176.) 

Syracuse, N. Y.—The Syracuse Typewriter Supply Com- 
pany, which opened here for business some time ago, is 
located at 406 Dillaye building. The company is made up 
of C. J. Stevens and A. J. Stemmler, both of whom were 
formerly with the Corona Typewriter Company. 

Vienna, Austria.— Distribution of Woodstock typewriters 
in Austria and Hungary has been assigned to L. Katay, 
who operates as Universal Bureaumaschinen G. m. b. H., 
Wein, IV., Kolschitzkygasse. This relation was originally 
negotiated in 1916, but the war intervened. On the 
declaration of peace. the arrangement was consummated. 

White Plains, N. Y.—R. C. Houston has opened a tem- 
porary office at 2 Brookfield street. He will repair and re- 
build typewriters. 

Exporters’ Convention at New York. 

The twelfth annual convention of the American Manu- 
facturers’ Export Association will be held October 5-6 
at the Waldorf-Astoria. The tentative program shows 
that study has been lavished on the important topics af- 


fecting American exporters. The central theme will be 


“How to Retain and Increase Our Export Trade.” Dr. 
Julius Klein, the new chief of the Bureau of Foreign and 
Domestic Commerce will make his initial address in that 


capacity at the annual meeting. 

The program had not been completed as we go to press 
Individuals interested may secure a copy on application 
to A. W. Willmann, secretary the American Manufactur- 
ers’ Association, 160 Broadway, New York, N. Y. 
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Sell Clemco Desks for Permanence 


Desks that always satisfy build reputation for the dealer 
who sells them. The Clemco line is well made from high 
class materials and every Clemco gives satisfaction. There 
can be no disappointment when a customer buys a Clemco desk. 


The “9 in 1” Clemco This represents the best in . 


writer desk construction. 
writing bed is unbroken always. The Clemco Ball Bearing All 
Steel Mechanism moves the type- 
writer up into place in a simple 


operation or puts it back in the LEMICO 
pedestal. 

Investigate the Clemco line. It IDE SES 
will point the way to a bigger SO 

desk business. 3401-61 W. Division St. 























STANDARD ENVELOPE SEALERS 


Most widely distributed machines of their kind in the world. 6 Models, hand 
and electric, suitable for the largest or smallest mail. 





| Standard Envelope Sealers are guaranteed to give a lifetime of good service at insignificant upkeep cost. 
Send for literature and free trial offer. 


STATIONERS AND OFFICE SPECIALTY SALESMEN—We have an interesting proposition to make you 
if we are not already represented in your district. Write for details, stating territory covered. 


The STANDARD ENVELOPE SEALER MFG. COMPANY 
EVERETT, MASS. 

















Waste Paper 

SSD Baskets 
WIS SSS 77 Letter Trays, Mail and 
Tape Baskets, Space 


Baskets, Build-Up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIKE GCODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 
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WE MAKE P WE WANT YOUR 
SPECIAL HIGH GRADE heardiaacys PATRONAGE 
IMPRINT PENS 


— Ghicinum Gens ee 


THE SLICKEST PEN EVER MADE 
SILVER-ALLOY PENS STANDARD STEEL PENS 





14 Numbers 33 Numbers Over 50 Styles 








The Turner & Harrison Pen Manufacturing Co.,- Inc. 


FALCON 
1211-1213-1215 Spring Garden Street PEN WORKS Philadelphia, Pa., U.S. A. 
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“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


NE, 6.0% caonse 4lbs. Mail andExp..... . 16 Ibs. 
"Eee 2 4 Ibs. Commercial ...... 12 Ibs. 
Columbian ........ iS + ES 4 lbs. 
os he aang s-aa 1llb. Standard ......... 2 Ibs. 
ES eee 1 lb PEED écccccuds 4 lbs. 


Parcel Post Scales 


Banks and business houses use “‘Pelouze” 
Scales because of iheir accuracy, reliability and 
durability. : =i 

ASK FOR A “PELOUZE” SCALE & 


PELOUZE MANUFACTURING CO. 





“STANDARD” 





FUREGEAGEEEAURUGRUEAGEAEROEAGAOEAGEOOREEAOROUOOEEOEE 
SUELO LUE LOLOL 





232-242 E. OHIO ST. CHICAGO 
SANANANTONSANNAEDUAOONEUOCSONUOCSOOC0UE0UE CEUOETOETUASUOEOOUOOCOOUOOCUECOOOOOEOCDOCOOOOOOCOOEOOEOUEOOEOOEUOAOOOCOOGSOCOUEOOEOOOEOUEEEEOOEOOOOOOOOOOOOEOOE EEN: 
WIRE WASTE BASKETS SPACE BASKETS 
LETTER TRAYS PAPER CLIPS 


GEM CLIPS “CYCLONE 


Nos. 1, 2 and 3 


Special Prices on 
Gem Clips 








7 Extra Fine Quality Guaranteed 
No. 1201 = Write Today for Samples and Quotations 
VAIL MANUFACTURING COMPANY 
SUCCESSORS TO MIDLAND STEEL PRODUC13 COMPANY 
1752-58 East 75th Street, CHICAGO 














Pacific Coast Representatives Southern Representative 
No. 639 1-2 REID & GILMARTIN EDWARD V. BOGART 
" 444 Market St., San Francisco, Cal. 1218 Fourth Nat’l Bank Bidg., Atlanta, Ga. 











No. 44 ‘“‘De Luxe’’ Beautifully Colored Rubber Grips with Ivory-like Finished Handles. 


ee 


















MILLER BRO'S 


en MILLER BRO'S 
—“ ~ BOWL POINTED 


KLLER BROS 
S06 Rows POINTED tr BOWL POINTED 





The Original Bowl Pointed Pens. Styles to Please All Hands 


Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 
[MILLER {RAND _— 














Mr. Stationer, you will have calls for the Paramount Ink Pencil. 
Eventually ? Thoroughly reliable and unconditionally guaranteed 





If your dealer cannot supply you, send us $1.00 for sample of slip cap, $1.25 for safety 
cap, or $2.00 for the lever self filler. Also send your Stationer’s name. 


C. E. Barrett & CO. FARRELL & HOSINGER CO. 
Rand McNally Bidg. 63-65 Irving St., Jersey City, N. J. 


Chicago, Ill. Western Union Code “‘Paramount’”’ 
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Weldon Roberts 
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88 Styles Supplying Every Need 


The stationer finds great satisfaction in handling our line 
because it lacks nothing—it_is most complete. 


Weldon Roberts Rubber Co. Newark, N. J.U.S.A. 


& TYPEWRITER 


HIGHEST QUALITY ALL MAKES REBUILT AND ROUGH 





















Those dealers whom we have not already on our mailing list are invited to send in for our wholesale price list No. 
O10. You will find values that are unequaled. A large stock of machines of all makes, including wide carriages 
and special type enable us to make prompt shipment at right prices. 


MANUFACTURERS TYPEWRITER CLEARING HOVSE 


Cable Address: “MANTYPE” 193 N. DEARBORN STREET CHICAGO, ILLINOIS 
Established 1901 

















IMPROVED 


V I C y 3 O ke CONTAINER 


Crystal Glass 2%” round 


MUCILAGE STAND CAPACITY 


(Patented June 7, 1921) Four ounces 

BEST OF ITS TYPE. KEEPS THE MUCILAGE LIQUID TILL USED. TOP 

THE FEATURE IS THE WIPE-OFF BAR Brass, Nickel-Plated 

SCREWS ON AIR-TIGHT 

Fully exposed when using, but far enough below the opening to 
obviate smearing the outer surfaces. BRUSH, HANDLE and CAP 
Removal of surplus mucilage from the brush takes place in the Wood, black enameled 
center of the stand. A channel at the ends of the Wipe-off Bar 
prevents mucilage from running to where the top and glass join, BRUSH 
insuring easy removal of the top. Bristle, Aluminum ferrule 


KIMPTON, HAUPT & CO. hearer 
ss Brass, Nickel-Plated 
53 Beekman Street, New York A part of the top piece 


GLASS MANUFACTURERS WHOLESALE STATIONERS 









































MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
tirectign as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

sed for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book 

pee +d “ld in ten sizes % in. to 2 in Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 
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; Established 1884 
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> R Mas raitsman tain A triumph of thirty-eight years’ experience in 
. EV al —Ihe Master C Fountela Fea the manufacture of Fountain Pens. Wemanu- 
PS 6 facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
+ order trade. Prompt service in repairs, All work is done in our own shops. 

a The export trade is skilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, 
PS ness friends abroad testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
F) requirements. also Stylos—Fully Guaranteed. 

é 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 
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NOTE 


For the past two years we have been illustrating 
and explaining our line of INDEX TABS, SHIELDS, 
CLOTH SPECIALTIES and GOLD STAMPING to 
you in these columns. 

Has it ever occurred to you to examine the ex- 
cellent workmanship and superior construction that 
goes to make up our product? 

If you have never done this, do it now, today. 

Our new catalog with revised price-list is ready. 
Write for it today before the supply is exhausted. 


G. J. AIGNER & CO. 


Manufacturers 
521-523 W. Monroe St. CHICAGO, ILLINOIS 











Ulrich Compression Guides 
form wide spring grip funnels into 
which papers are easily inserted—in- 
dexed to your order. Flexible note 
sorters, desk trays, planfiling equip- 
ment, service desks, etc. Write us now. 


Ulrich Flexible Desk Trays— 
More efficient than baskets or other de- 
vices made for the same purpose. Shipped 
knocked down by parcel post. Trays are 
metal, with rubber feet—finish, olive-green 
or mahogany. 


Ulrich Planfiling Company 


Jamestown, N. Y. 











The Bieneman Typewriter Desk 


A new piece of office equipment that insures more 
rapid, convenient and economical handling of the 
big bulk of the day’s work. The 


— 4) stenographer likes it because it 
saves her time for 
— a. things that count. 
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= TWELVE BIG 
< SELLING 
FEATURES 


uj that have aroused the in- 
terest of dealers the coun- 
try over. Write for illus- 
trated folder. 


** Closes W. C. BIENEMAN & CO. 
Flat 33 N. Dearborn St. Chicago, III. 














The Handy Portfolio 


is an excellent example 
of portfolio efficiency— 
durable, neat, compact, 
sanitary and pleasing tn 
appearance. You will 
recognize a superior 
quality and value and 
agree that it should lead 
your leather goods line. 


of Ret ay ORE 


Write us for informa- 
tion regarding our dealer 
proposition. 


The Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. Cleveland, Ohio, U. S. A. 
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KIPCO BRAND 


DUPLICATOR INK 


For Rotary Stencil Machines 





The quality of this ink is 
guaranteed by nearly haif 
a century of practical ink 
manufacturing experience. 


Samples and prices sent on request. 


Kruse Printing Ink Co. 
437 Pearl Street NEW YORK 


























BUSIER THAN EVER 


That’s the answer this season to ‘“‘How’s Business’’. 
The ever-increasing demand for our “SUPER- 
GRADE” RE-MANUFACTURED machines is posi- 
tive proof of their high standard of excellence at a 
mighty reasonable standard of price. 


If you haven’t learned this yet will you grant us 
the opportunity to prove it before you place your 
next order elsewhere. Our new price list No. 110 
now ready. 


UNITED TYPEWRITER EXCHANGE CO. 
WHOLESALERS 

137 High Street 

Cable Address “Unitypexco” Boston 


Boston, Mass. 
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U-WAN-TA EYE SHADE 


Scientifically Created for the Comfort, Convenience and Protection of Your Eyes 





Made of high-grade Vulcanized Fibre - Perspiration Proof 
Light in Weight . Non-Inflammable - Color Green 
Sanitary - Durable 


If subject to headache, nervousness, or have eye-strain, U-Wan-Ta Eye Shade 


DEALERS ATTENTION—Send for trial order now. The retail 
price is 25 cents. You can make 100% profit. 


_ Y U-WAN-TA NOVELTY MEG. CO. 


~— es Patentees and Manufacturers of ‘‘WHAT-YOU-WANT”’ 
Patented Oct. 21. 1919 4353 South Vermont Avenue Los Angeles, California 


















CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 


The Dealer’s Best Salesman 


You will quickly turn your investment into profits when you display 
our Improved Style L Cabinet. They make quick sales for 








° They are non-drying and non-fading, 
Moore Push-Pins Est. 1905 of remarkable durability and capable 
Glass Heads---Steel Points of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
Moore Push-less Hangers type. 


In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U. S. A. 


“The Hanger with the Twist” 
These Very Popular 10c Articles are Used in Millions of 


Homes, also Hotels, Schools and Offices, where Tacks, Nails 
and Unsightly Wire are prohibited. 


Moore Push-Pin Co. 
Wayne Junction, Philadelphia, Pa. 

















Drawing !nks, Blacks and Colors SEE TH AT EVERYBODY BUYS 


Eternal Writing ink 


HIGGINS) =e SOMETHING AT YOUR STORE 


Pheto Mounter Paste 
Drawing Board and Library The way is to stock goods they 
want. Here's the su- 


Office Paste Mucilage 
Liquid Paste preme Accouat Book, 
the Original, Practical, 





Vegetable Glue, etc., ete. 


Strictly Original Goods of the Highest Grade Only. 

Show Cards, Color Cards and Imprinted Matter Sup- 
~ - plied to the Trade. Discounts and Trade Pricesgive 
good profits. 






offices, factories, 


schools and a ess- 


Consumers, emancipate yourselves from the use of 


corrosive and ill-smelling inks and adhesives and : 
m™ adopt the Higgins’ Inks and Adhesives. They will ional men--Q ALITY 
be a revelation to you. throughout. 


We protect the trade by referring WRITE FOR COMPLETE CIRCULAR OR ORDER A SAMPLE 


all orders and inquiries thereto, STEEL BACK FILE & LEDGER co. 





CHAS. M. HIGGINS & CO., Qriginstors and Manufacturers 1422 ALTGELD STREET, CHICAGO 
. . s SPECIAL—Let us send you information about our line of cata- 
Main Office and Factery, Brooklyn, N. Y., U. S. A, New York-Chicago-Lenden log covers, alee ack us about an eppertumity ce develen pent 








line of photo albums. 














AGENTS WANTED 
Rema Calculating Machine ( 
SMALLEST MACHINE IN THE WORLD 
WEIGHT 7} LBS SIZE 4 IN. X 7 IN. \ 
Multiplies ee Adds Pat, Boe. 18, 8 


Divides aL | | SQUARE TOP PAPER CLIPS 


" j 


epsitionsemsbesooneernns The Best and Most Economical Paper Fastener 


- . - 


Prices furnished on application 


MADE BY 
STANDARD MACHINE WHICH CAN BE CARRIED CLIMAX PAPER CLIP MFG. CO. 
In Suitcase or Placed in Drawer of Desk SUCCESSOR TO BUFFALO AUTOMATIC MFG. CO. 


Sole Distrib ° 
RALPH C. COXHEAD, Woolworth Bldg., New York 457 Washington St. BUFFALO, N. Y. 
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SIGN PRINTING OUTFITS 


Ler 
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For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE ¢hiccco  intinsis 


| 
| 








Graywoop SERVICE— 


The Graywood all-purpose envelope sealer insures a 
superior degree of service because of the simplicity 
of its construction. This enables the machine to be 
= made of a light though dur- 

able material which allows 
the greatest possible speed 
in operation. There are no 
springs or belts to break 
or stretch—thus_ all 
possible friction is 
eliminated. It 











will be to your 
benefit to exam- 
ine our proposi- 
tion. 


THE 
GRAYWOOD 
MFG. CO. 
LYNN, MASS. 








TYPEWRITERS 


‘‘Smithtype Rebuilts’’ 


The highest development of typewriter re-construction 
QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 


‘*Smithtype Leatherette Covers’’ 


What “Finest cover I ever saw—send me 100 additional.” 
a value I ever saw—make rubber covers look like joke.”’ 





dealers “Sample better than expected—quote us on 5000 and how 
say:— soon we could expect deliveries. 
Send 60c for sample—Spectal quotation on quanitiy orders 


SMITH TYPEWRITER SALES CO. 


(Successors TO HARRY A. SMITH) 


218 N. Wells St. CHICAGO, ILL. 








= You’d Be Amazed if You Knew! 





—the big firms and the small ones, the societi 
he institutions, the thousands of different enterpris¢ 
C ughout America and the entire world which us 


Graffco Signals . 


to classify card-file dz ita; make finding of infor- 
mation quick and easy; prevent filing errors; '@ 
check up mailings, shipments, receipts, collec- |~~— 
tions, geographicai divisions, and scores of other -———~ 
matters. Ask us to tell you someof the users, to send 
you free samples, and our interesting booklet telling 
Graffco Signals can help you. 
WE HAVE A GOOD DEALER OFFER 
GEORGE B. GRAFF COMPANY 


Mfrs. Graffco Pencil Sharpener, Clips and Tabs 
18 Beacon Street, Somerville Boston 42 Mass. 





4 








THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 
Steel Parcel Post 
Scales used by the 
Government. 


Write for Booklet No. & 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 



















ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and scmples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 











f 
“BETTER VALU 
Assure you MR. DEALER 


The Good Will of those 
to whom you cater. 


*“*FEL-PRO”’ Felt Office 
Specialties in your stock 
means satisfied customers. 


LET US GET ACQUAINTED 


THE LINE OF 
*“‘BETTER VALUES”’ 


Write for our 1921 Folder and Prices 


FELT PRODUCTS MANUFACTURING CO. 


2419 W. 14th St. fj Chicago, Illinois 




















EMPLOYERS: TIME YOUR JOBS 


and you will quickly discover waste for 
which you are now paying good money. 


‘se The Automatic Time Stamp 





receives +0 do the timing, and also to 
Answered recerd the receipt and send- 
Aporoved «= ing of your various com- 
ee - munications. The A utomatt 
Finished. Saves you money by helping 
Shirred _ you to end misuse of workings 
hours and by giving you a closer 
contact with what goes on. Used 
Guaranteed for forty years in numerous line 
accurate of business. Folder and long |! 
dust- proof of pleased users on request. Write 


and durabl» today. 


The Automatic Time Stamp Co. 
159 Congress St., Boston Mass. 
“Origirators of the Art of Printing Time Automatically 
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LONG SERVICE WITHOUT COST 


No supplies needed, and practically ne repairs 
REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the meme Prt of ee 


Farier = 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 












Simple 
Sure to 
Seal 








Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 











Opens Like a Book 


The Elsane Glass Desk Pad is a most convenient aid to the office 
worker. The plate, heavy }4” glass with polished edges, is sup 
on a semi-flexible green felt base the metal corners of which: old it 
easily in place—Positively no sticking nor binding. It opens and 
closes like a book. Threesizes: 18x24, 20x34, 24x36. 

Send us a sample order or write for circular. 


SAINBERG & CO., Inc., 65-67 W. Houston St., NEW YORK 














SIMONSON 










For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructible 











None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers. 

R. A. SIMONSON & CO. 

122 S. Michigan Ave. CHICAGO 


| Patented Metal Tip Guides | 


f 
EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 


Protectograph Check Writer 


(TRADEMARE REGISTERED) 


PROTOD Chemical-Fibre 
Forgery - Proof Checks 
and Drafts. (Insured.) 

The world’s standard of 

protection—in every coun- 

try, in almost every lan- 
guage and monetary sys- <= 


Todd Protectograph Co. 


(TRADEMARE REGISTERED) 
(ESTABLISHED 1899) 
World's Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 














. 1129 University Ave., Rochester, N. Y. 


‘ 


oe 




















Sell More Waste Baskets 


to more customers. That creates more 
satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity and 
lastlong. Made of coppered wire with ¢ 
= bottom. This construction assures 

strength and prevents fine trash from 
falling to the floor. 


WT 


























Write for particulars. 


The Massillon Wire Basket Company 
Maasillon, Ohio 


THE NEW 
CLOCK-SPRING 
RUBBER STAMP HOLDER 


LAWS ONSN 
PATENT 
PENDING 











hs 2 a a 
Ca et er Pu 


SUPERIOR TO ALL OTHERS 
Made With Real Clock Spring 


Round Style for 8 Stamps . . $1.25 
Long Style for 4 Stamps... .35 


Dealers and Agents Wanted 
Glad Tidings Publishing Co. 


202 S. Clark Street Chicago, Ill. 




















Medium and 


HIAWATHA fist Grade 


TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifoid, onion skin, ledger and 
bond papers and envelopes of all 
descriptions. We make a “spe- 
cialty of shipping papers in the 
flat. Our catalog and book of 
samples will interest you. It is 
yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


23 Green St. A. S. Landsberg, Pres. New York, U.S.A. 





CARBON 
PAPERS 


AND i 
Typewriter 
Ribbons 


‘* Are all write’’ 


Let us prove it 


PHILLIPS RIBBON & CARBON CO, 
ROCHESTER, N. Y. 
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% CARBON 
¢, PAPER .¢ 


¢ 
a, ov 


Standard Carbon & Ribbon Co. 


Incorporated 


& 114 Liberty Street 2 
NEW YORK, N. Y. 


& 
Fa TYPEWRITER 
RIBBONS) = 


100 NEW DEALERS 
WANTED 


To Start Immediately After October Ist 
We accordingly are offering a proposition that no 
live-wire, wide-a-wake man can afford to refus« 
You do not invest a dollar until you have the 
orders. 


Typewriter Mcn—Exchanges—Dealers—Salesmen 
Mechanics—Especially Desired. Write at Once. 


SPEEDKEY MFG. CO., Inc. 


25 Columbus Place - BROOKLYN, N. Y. 











Classifies the incoming 
mail so that papers 
can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderl 
dispatch of the day's 
mail. Keeps confidential 
letters under cover, and 
disappoints “‘snoopers.” 

The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of ex a are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston Street NEW YORK 


















Work 





Universal Thrift given 
impetus by the war and 
the Volstead Act, places 
financial recording de- 


vices in the ranks of ne- 
cessities. Hence the de- 
mand for 


HALLOMAX 
RECORDERS 


which retail at $1.00 and 
are supplied with strip 
fillers at 20c the box, 
each box containing 4 
dozen strips. 
Trade discount 40 percent: 
Equip yourselfinow to seit 
this self-adeertiser and 
trade-builder. 
For $10, we will send one 
zen ef each prepaid te 
any part of the U.S. A. 


RECORDER Send in your order new. 


KEE HALLOMAX CO., Inc. 
PS AN <cp> S5un BALANCE 2813 Farragut Read 


BROOKLYN, N. Y. 











TYPEWRITER, ADDRESSING 
AND coveciemmets! St MACHINE 


~ VAN DYKE JR. a Fountaia Brush 
enamine is best for clean- 
ing all sorts of small machines. It holds any 
liquid, is economical and always ready, never 
wears out—brush tip can be renewed easily. 
Van Dyke Fountain Brushes also made for use of 
Printers, Stencilers, Polishers, Multigraphers. 
Write for new list showing reduced prices in 
effect on all models. 


Van DykKe Sales Company 
208 Maritime Bldg., Seattle, Wash. 



























Desk Trays 


neatly finished to match oak or mahogany furniture 
A small stock costs little and pays well, whether 
you handle desks and tables or not. We want your 
order. Write for prices. ‘ 


Knickerbocker Inkstand Co., Inc. 
230 Fifth Street, Lyndhurst, N. J. 











Tubular Coin Wrappers 


MADE FROM 


‘““STEEL-STRONG”’ KRAFT 


Greatest strength—100°; pop test. Cor- 
rect sizes—fit any machine. Standard 
uniform colors. Furnished in all denomina- 
tions. Securely gummed—easy to open 


Made by an improved system that in- 
sures uniformity of colors of paper for each 
different coin 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 
941-943 Clark Street Cincinnati, Ohio 

















TRADE MARK 


PERFECTION 


REG. U. 8S. PATENT OFFICE 


The largest and most complete assort- 
ment of DESK MEMO. CALENDARS made 


TA This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. 
Descriptive matter furnished upon 
application. 
The date leaves are printed in 
both ENGLISH and SPANISH. 


This form illustrates No. HALE SPECIALTY CO., Inc. 


Sole Manufacturers 


3 Sizes 128 N. JEFFERSON S8T., 
Many finishes CHICAGO, ILL. 
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EXTRA DOLLARS “ONE ON EVERY DESK” 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
MODEL D an “Eveready” to the equip- 


ment of every desk where 
a stapling machine is re- 


quired. 
PAPER FASTENER 


EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY 


= ~WEINMAN&=“HANDIPAD 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 


The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 
Film Duplicators, and Supplies. We 
also furnish the trade with Hektograph 
carbon paper and Hektograph type- 
writer ribbons at lowest prices. 











Write for literature. Domestic and 
foreign inquiries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St. Chicago, IIl. 




















Panes 

























Trade Dis- 
counts and 
PAT. APPLIED FOR Particulars 


WEINMAN 
BROTHERS 
749 E. 42nd) St., CHICAGO 


Chicago Eye Shield Co. 


2300 Warren Ave. CHICAGO, ILL. 
PTTTTTTTTTT LTTE 





= = Perpetual Calendar # Model 
= Improved Eye Shade = E 8-5 

= = $1.50 
= Protects your eyes from those side lights. = Berforated Memo 
4 - = ips tear offe 

= Made in Transparent and Opaque green = when matter io 
= celluloid. = Only Cute one ote 
= 2 = ired. 

= Sold by every leading Stationery store. oF 4 | = 

= = Stationers: 
= Manuf = Write for 
= anufactured by = Liberal 
: Fi 








NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x 64 inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: —4. 
Compartments:—14 inches wide 
at base, flaring at top to allow 
ease of access. 


This Model is constructed Model4 - -< Price $5.00 
on the same lines as our 

larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well . 
as executives, so everyone in an office needs one and is, there- Anything in the Loose Leaf Metal Line. 


'Hughes Ledger Metals 


Expansion 25% 
more than the 
ordinary ledger 
metal. 


All parts well 
anchored and high- 
ly nickel - plated. 
Double reinforced 
posts and tubes. 














fore, a good prospect. The result is many and large sale. Write for our latest catalog 
This Model and larger sizes illustrated in our circular which will be sent upon request HUGHES LOOSE LEAF METALS CoO. 
STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 544 WEST LAKE STREET CHICAGO LIL. 


















Can be used with any liquid adhesive. 


The “SCATTERGOOD” 

Mucilag e Pot Trademarks 

ise mafnseith  ponpsses Malate and Copyrights 

ience and economy. We also manu- 


facture moisteners and ink wells made Difficult and rejected cases specially solicited. bang 
on the same principles. misleading inducements made to secure 
Over 30 years’ active practice. Pxperience, personal 
Write for particulars, prices and dealers discounts conscientious service. Write for terms, 


Sveti ipinies a esd 
H. W. SCATTERGOOD CO. | | ,"<**~==—sesen faa 








1722-28 W. Venango St. Philadelphia, Pa. 
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THE BANKER’S CLASP 


displayed in your store by means of this display card, will sell very 
rapidly. There is no other like it—it will do anything any other clasp 
will do and a great deal more. Your stock is not ccmplete without 
them. Cashinon - 

the BANKER’S c| 
CLAS P—your 
jobber is ready 
to deliver them to 
your right now. 
If your jobber ow 
cannot — just } 








in 
seed 
Neat | 
Strong | 
Efficient 
i 







write us direct. 


The Banker’s 
Clasp Co. 


1 Shaw Place, 
ST. LOUIS, MO. 





Th 
Banker's Clasp 


eel [3 ra 











SHIRLEY PENS 


are sold to consumers, only where not 
represented. Order from your Jobber, or 
NATIONAL SUPPLY COMPANY 
Distributors INDIANAPOLIS 
Send for samples, including our two newstyles 








ELD @ Moistener 





le 


The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast seller. 
‘Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE. MASS, 




















YPEWRITER RIBBONS 
CARBON PAPER——— 


made in our own well-equipped plant. We 

produce a line of ribbons and carbons on Apter Bros. Mfg. Co. 

which dealers can make handsome profits. 552 W. Harrison St 
CHICAGO, ILL 


Let us lay owr proposition before you. 











i * Rubber Platen Twirler 
For All Typewriters 


§ A new invention with a double flange. Guaran- 

teed not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 
sorber; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 
810 FIRST NATIONAL BANK BLDG., cnicaeo 











REALEYE PROTECTION 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesig2t 
and sometimes more serious injury. The Feather- 
weight Eyeshade is constructed to protect the wearer's 
tyes from glaring artificial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 

Where it touches the forehead, the celluloid is curled, 
presenting a smooth round surface—po binding to get 
dirty, no metal parts to break out. Lies flat on desk >: 

rolis up to fit pocket. Your inquiry willreceive prom» 
attention. 


The Featherweight Eyeshade Co., Merchantsville, N. J, 




















WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, suiignete, 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the aaty Mountains 
and will save you half on your office needs. Bverything first-class; noth- 
ing cheap but the price. rite Today and Save Money. 


Chicago Safe & Merchandise Co. 73 and 78 West Lake 


CHICAGO, iLLINOTS 








SPECIAL ASSORTMENT 


Box containing over 200 display hooks 
taken from our stock. Different styles sure 
Every store should have at 
Sent 
list. 


to please you 
least ten boxes at this special offer. 


prepaid for dollar bill. Send for price 


McCORKLE ENSIGN CO. 
428 ERIE STREET ELMIRA, N. Y. 














The manufacturer with an article to be exploited 
among the office equipment trade finds 


“OFFICE APPLIANCES” 


a publication which brings satisfactory results. 
Advertising rates furnished upon request. 


THE OFFICE APPLIANCE COMPANY 
417 So. Dearborn Street, Chicago 





Have You Seen the New No. 1 Hotchkiss ? 


Stream line style, triple nickel plated with many refinements of “4 
It’s a beauty. Write for particulars, prices, dealer selling helps, et: 


HOTCHKISS SALES CO., NORWALK, CONN 
> vs. ¥Y GQ S&S 





HOTCHKISS 


PAPER FASTENERS & TACKING MACHINES 














READY FOR DELIVERY 
The Original Tim Calculating Machine 


Representatives now wanted for Can- 
ada and Cuba, and the principal cities 
of the U. 8. 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices, 5 N. Wabash Ave., Chicago 








RUBBER BANDS oF quatity | 
ASSORTED SIZES—RED AND GRAY 
OURABILITY 


DURABLE 


eae * — 


90° 


Prices on Quantities 


c LB. 
15G2) P. P. PREPAID 


CHEAPER — QUICKER — BETTER THAN STRING 
Renniebut Rubber Company, 8 Van Wagenen Street, Newark, N. J. 











The only brush that will clean all parts of machines. Smal! end cleans type. 
large end cleans in between keys, under carriage, the type rods, and al! hard-to- 


get-at place.. Total length 14inches. All bristles. 


Adopted by Business and Public Schools, Public Institutions, Hospitals, U. S. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 








GOLD PEN _— All Shapes and Styles 








Imprint Prompt 

Work a Repair 

Specialty Service 

All makes Gold, Fountain, Stylographic Pens. Pencil Cases pe rfe ectly 
re. aired and returned day received. Satisfaction guaranteed 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 








Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 


SNELLING & SON “*™"SRoOKLYN NY 


Exclusive Territory Rights Not Entertained 
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SELF-FILLING INK PENCIL 














Meets ‘‘*INDEPENDENT”’ 
il ire- 
play PO . Guaranteed imoroved — 


filling, non-leakabie, 
safety cap. Attached clip. 
Smooth writing gold point. 


Promotes efficiency. 
frites uniform 
business ne- 


35 Cents Extra cess e 


Your Name in Gold 
AGENTS WANTED 


J. K. ULLRICH & CO. 161 Washington St., 





New York 








| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 
Manufacturers of Fine Gold Pens Established 1884 





BINDERS AT SACRIFICE 


In placing The Franklin Printing Price 
List in a larger binder we find we have 
a large supply of practically new I. P. 
No. 2706 Loose Leaf binders on hand 
which we will sacrifice at a bargain in 
lots of a dozen, gross, 500 and 1000. 

This is a bargain for anyone who can 
use these binders. Just write us. 


PORTE PUBLISHING COMPANY 
Box 1783 - Salt Lake City - Utah 























Representatives Wanted 


Would you consider exclusive agency on complete 
line of leather goods? Progressive dealers and 
live salesmen will find the solution to recent busi- 
ness depression in our liberal distributors offer. 
Address CZ-10 care Office Appliances, Chicago 


EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catelog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 














EMI-HEX 
PENCIL 


has won popularity through quality alone. 
from coast to coast by the best stationers. 


Made By 
PENCIL EXCHANGE, JERSEY CITY, N.J., U.S. A. 


THE 





Sold 


| 





without 
Retail Price per doz. $3.00 











MORTON’S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpatéd and ask for dealer's terms. 


LL LLL ALL AL AAA AL AL ALAA A AL AL A A A AL AL AL AL AL AL AL ALA AL ALA AAAI, 
This Typewriter Brush Sells Rapidly Because 
& is made right and the price is right. The bristles are non-breakable. The 

rush to be in the smallest openings 


aT. end permits the b' 
scratching the he enamel. 


( 











Either Agency or Price Protection Proposi’ion 


KEYSTONE CARBONS 


AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 


R.A. BECK, GENERAL SALES AGENT 
@20 Seuth Wabash Ave., CHICAGO 


New York New Orleans Los Angeles 


|) MORTON MANUFACTURING CO, Louisville, Keatucky 
CERTIFIED—GUARANTEED 


a BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in W: t 
More Bands in a Peund — So Mere Durable gies 


| to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 51 E. 8th Street NEW YORK CITY 




















TER coer | Get Dealers Discounts 
ALL MAKES ON 





Me 


HAND 
tl NASSAU ST. INC 
senpror our new PriceList COVERS, INK, TYPE 
SALES-EXCHANGES AND PARTS 


HEADQUARTER 


REBUILTS-REPAIRS 








Well Finished Glass Cup, 3 in. Red 
™ Rubber Sponge. Packed 1 Doz. in Box. 
TRADE PRICES 
Per Doz. complete. $2.00 
In Gross Lots, Per Doz. $1.80 
WEINMAN BROTHERS, 749 E. 42nd St.,Chicago 




















ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
ae white wove’ hard-sized. Writing 18 pound 
olio basis. 








We make all si ze rolls. 
Write for prices’ giving detailed specifications. 
GEORGE IRISH PAPER CO., sennaloctasess 
L BUFFALO, N. 














50c. 


Ke 


cleans Typewriting ma- 
chines to do good work. Clean cut letters turned out, 
no fuzz. Once tried, always used. Price, 50 cents. 
Send for one NOW—you need it. Quantity price lower. 
J. J. KENNEY. 71354th. Street. Milwaukee, Wis. 






Stenographers’--Friend 50c. 



























ENGRAVOGRAPHIA 
ENGRAVING 
PRINTING and 
EMBOSSING 


Prompt Service 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 
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Carbon 
Papers 


OF experience of 
25 years has 


taught us what is best 
adapted to every pur- 


pose. 


THe BUCKEYE RIBBON & CARBON CoO. 


FACTORY AND EXECUTIVE OFFICES 
1466-68 EAST 55th STREET 









‘| ypewniter 
Ribbons 


PRODUCTS 


CLEVELAND, OHIO 























Economy Office Cushions 


The vigilance accorded the production 
and inspection of every ECONOMY 
OFFICE CUSHION places its superior- 
ity unquestionable as a finished product. 
For, in fashioning these quality cushions 
from raw materials, every process is 
subjected to the closest scrutiny. The 
results obtained by ECONOMY CUSH- 
ION dealers have proved consistently 
the success of our strenuous efforts to 
insure comfort giving quality products. 
We have been waiting for an opportu 
nity to explain and prove to you the 
validity of ECONOMY CUSHION qual- 
ity. Other dealers have capitalized on 
our products and service—the same op- 
portunity is now presented to you. Will 
you write for it? 


ECONOMY SEAT COMPANY 
3132 S. Canal St. Chicago, IIl. 




















September, I 


EALERS are solicited to 
write for our proposition 
for exclusive terr tory or 
special imprint arrangement. 
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The 
Actual 
Value 


of a desk is ascertained by the consistent, efficient important features are present and command apprecia- 
service that it affords the user. The fact that the tion. The more durable construction will lower depre- 
drawers, tops, panels, finish and finishings remain in ciation and counterbalance the ledger sheet. The 
perfect working order for a longer length of time is performance of these desks as rapid sellers has sub- 
the greatest selling asset that a desk can possibly  stantiated their superior value. We will be glad to 
possess. These things determine its serviceability. explain more fully the advantages procured through 
We know that in Bentley & Gerwig Desks these all- the Bentley & Gerwig furniture line. 


Bentley & Gerwig Fumiture Co., Parkersburg, W. Va. 











THE CLIMAX LINE DATER and p suman ae es ee A SERIES of CLIMAXES 
NAME PLATE DATER can also be fur- The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries, 


nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 


Sharpener. 


CLIMAX LINE DATER 
CLIMAX NUMBERING MACHINE Patented, other Patents Pending 


Patented, other Patents Pending 











Our proposition for 





Six Wheels 

7 to 999,999 dealers and agenis in 
Three all countries of the 
P sano world is an attractive 
a ANSWERED one. Write for our 
Duplicate. JUL 1 5 20 illustrated catalog. 





— ——— Facsimile of h ” ; eV 


“CuMAX 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U. S. A. 
123456 FACTORY, NEW BRITAIN, CONN., U. S. A. JUL 15°20 * 


Facsimile o {Imprint Expert Department for Europe an? the British Empire, 9 and 10 Cheapside, London, E. C. 


99 





Facsimile of Imprint 
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The Byron 


Typewriter Cabinet 









Distinctive 
Time, Labor and 
NS hy ARES a RSTO ie ee Space Saving 

FEATURES 


a oe a aa 


Sern meee A 









ae yen 





—every office 
a prospect 


because the 30 time and space 
saving features instantly appeal 
to the prospective buyer and 


In point of construction, beauty of finish and de- 
sign, the “BYRON”’ is second to none. Eight meet the present trend of 
distinctive models to select from. Our economy. 


National Advertising campaign is producing P P 
real inquiries on which our dealers are cashing in. BYRON typewriter cabinets 
practically sell on sight insur- 
ing quick turnovers and splen- 


Byron Typewriter Cabinet Co. = 44 profits. 


Incorporated Write us today for interesting 


LOUISVILLE, KY. dealers proposition. 
















Impressions 


A Magazine for Progressive People 


’ ‘HERE is no magazine in the world just like Impressions. It treats business as the most 
important thing in material life and shows in a fascinating manner how easy it is to get pleas- 
ure and a living atthesametime. There are notechnical articlesinImpressions. The great 

subject of business is handled in a way which provides inspiration for all, whatever their profession 

or trade or calling. Impressions stands for better business and better living in the highest sense 
of the term. It is the monthly mentor of our biggest business men, and in its own circle, carries 
an influence more powerful than outsiders can understand. It is 
edited by G. E. Whicehouse, who, in a remarkably short time, has 
earned for himself an international reputation for being the most 

interesting, yet fearless, writer on business subjects. He writes a 

large part of the magazine each month; says what he thinks, and Two Dollars 

thinks so nearly right that big men believe in him and applaud his 

A Year 


views. Impressions is a big magazine, 11x93 in., with 96 








pages, full of sound editorials and high grade advertising. If you 
believe in progress, you will like this magazine, though you may Send a two dollar bill 


not agree with everything it prints. —you will get it back 
right away if the first 


Impressions Publishing Co., Ltd. | sumbertutstosaisiy 


36 King St., Covent Garden, London, W. C. 2., England 
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A Cordial Invitation < 3 


is extended to every stationer and office equipment, appliances and supplies 
distributor, to every manufacturer in this field, as well as to every busi- 
ness executive in all lines of industry in the Pacific Northwest, to visit 


THE FIRST PORTLAND BUSINESS SHOW 


Public Auditorium Portiand, Oregon 
September 19th to 24th, inclusive, 1921 


[J 


UNJAUUGIUCUAU URAL LAUT 


LHUGUULAUDLUGUDAUUINGULLEG HA ASURAUUAHA DASA 


dANASHSUA UDA 


TAAUATAUHADUOULAUUA did 


You will get in touch with many new ideas and methods which you can use 
to advantage for better efficiency in your own business. You may learn 


TAALAAAALHATEA AUTH 


of new lines for which you can make profitable agency connections. 


BUSINESS EXPOSITION COMPANY 


437 Chamber of Commerce Building, Portland, Oregon 


Nathan W. Tupper, President Waldo T. Tupper, Secretary-Treasurer 


No other single means of sales results equals actual demonstration of the product to the people 


HNMUNTUUULSVNSTUAUUUUULLUUUEA LU Sn 


1 000 











TYPEWRITER DEALERS! 
ATTENTION?! 


HE foundation of our business, our advertising and our relations with our cus- 
tomers, dealers and friends is fairness. 


Our products are sold only to dealers and we have never considered 
competing in any form with those who purchase goods from us. 







Twenty years of constant adherence to this policy has built up a 
strong clientele which we protect and assist. 


We have built eighteen special machines which are ready to 
give the dealer platen service in all parts of the world. 


Platens returned the same day we receive them. 
Prices the same as before the war. 


AMES SUPPLY COMPANY 


607 S. Dearborn St., Chicago 


507 Mission Street 50 Lispenard Street 1627 Champa Street 65 Moorgate Street 611 Fannin Street 50 O'Reilly Street 1-ade Capuchinas, 32, 305 George Street 
San Francisco, Cal. New York, N.Y. Denver, Colorado London, E.C., Eng. Houston, Tezas Havana, Cuba Mexice, D. F. Sydney, Australia 
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MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17” High, 133” Wide, 223” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 





May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 
or with full size adjustable shelves with- 
out Cabinet. 


Small Safes for BUSINESS or HOME 
USE have always been sold on price. 


With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 11/2 hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 














We Specialize on Steel Transfer Cases ag ae soe profits 
es 
Your Order Shipped within Three to Five Days poison Steel Transfer Cases with Pull 


Steel Sides. Note the channel frame which makes drawers operate no matter how high the sections are stacked 
The locking device is secure; yet it enables the stacks to be dismantled readily for moving or rearrangement. 
Write for Prices and Discounts 


General Offices The Bentson Mfg.Company Aurora, Illinois 
Chicago Representatives and Show Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin Stree 
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Chairs 
built 
right: 


There are many things to be considered 
in selecting office chairs. Foremost of 
these is price and durability. 

The market contains many similar pat- 
terns, from outward appearance, but few 
carry the guarantee of ‘‘lasting satisfaction 
to the user,”’ which goes with all Murphy 
Chairs sold. 

The Murphy line offers a wide selection 
of medium priced office chairs in Oak and 
Mahogany finishes. They are built to give 
long service. 

Write for our new catalog—issue No. 49. 


J\urphy Gair @mpany 


INCORPORATED No. 9206 
Oak—Light, Dull. Birch-Mah. Dull 
Owensboro, Kentucky Shipped Crated 























WINNEBAGO DESKS 


WINNEBAGO DESKS will give you superior service as the leaders in 
your furniture department should. ‘They are steadily gaining recognition as 
the best that can be bought for the money. They have always maintained 
a standard for strength and durability—a record that the user can depend 
upon, and a feature especially attractive to knowing dealers. 


Secure your prestige with 


the WINNEBAGO 
trade-mark. We shall be 


glad to explain our propo- 
sition and inducement to 
the trade. 


WINNEBAGO 
FURN. MFG. CO. 


Fond du Lac, Wis. 
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Quick Sales 
Good Profits 


Waste baskets are necessities. Necessi- 
ties create demand. Demand means sales 
Sales should mean profits. Do your waste 
basket sales mean profits? 


D F 
Waste Baskets 


through our sales plan develop orders and 
repeat orders that are profitable to you. 
Write us today for complete information 
regarding this. 


Dept. 16 


Diamond State Fibre Company 


Bridgeport (near Philadelphia), Penna. 


Branch Factory and Warehouse, Chicago 
fices in Principal Cities 


In Canada: Diamond State Fibre Co. of Canada, Ltd., Toronto 

















“falcon” Products 





Clip Boards Card Box Rulers 
Striped Wood Clip Boards Flexible Steel Rulers 

Striped Wood Arch Boards Flexible Wood Rulers 

New Quick Action Arch School and Office Wood Rulers 
Desk, Files and Letter Trays Pencil Boxes 

Card Index Boxes Illustrated catalog (just issued) 


Check item in which interested, pin to your letterhead and prices and complete 
information will be sent. 


American Mfg. Concern 


Ree eetuhed 18er Falconer, N. , = U. S. A. 











achat eps 
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_ Quigley Desks ar 

: Try a sample order and be ready 
| to meet the needs of your 

IE fall trade. 

| Quigley Furniture Co. 
an oni ini i ee 




























O keen is competitive selling at the present 
that dealers are forced to handle lines 

which guarantee a rapid turnover. Established 

and reputable lines prove indispensable to rapid 

turnover. Bushnell’s “‘Paperoid’’ filing con- 

tainers through the consistent and steady ser- 

vice rendered the users, have established a 

precedence in the field that will prove invalu- 

able to you as a dealer. They are not an ex- 

periment — they have proved their worth to | 

dealers and consumers the country over. They 

will enable you to get the “‘jump’’ on your com- 

petitors. Our proposition will interest you | 

without a doubt. ‘‘Goods favorably known are 

half sold.’’ Will you write us? 


| 


Alvah Bushnell Company 
Manufacturers of Filing Containers that function 
3 Park Row, New York 925 Filbert St., Philadelphia, Pa. 
| 
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Flat Top, Roll Top and Typewniter Desks 


MAHOGANY AND OAK 





No. 9172 (closed back) 


ma 
VALLEY CITY DESKS 


We shall be pleased to send new catalog to dealers 


VALLEY CITY DESK COMPANY . Grand Rapids, Michigan 

















DAVIDS 


ELECTRO CHEMICAL WRITING FLUID 


A special process of filtration enables 
us to produce a clear, clean ink, limpid 
and free from all glutinous matter. 


QUALITY INK 
THADDEUS DAVIDS INK CO., Inc. 


Inks Adhesives Sealing Wax Carbon Papers and Ribbons 


NEW YORK CHICAGO BOSTON 
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‘‘The Madas”’ Calculating Machine 


for Multiplication—Automatic Division—Addition—Subtraction 





The Machine with Automatic Division “The Millionaire” Calculating Machine 
This latest calculating machine is a product of The Durable Machine 
Switzerland. It is designed for rapid work in Divi- 
sion, which is ABSOLUTELY AUTOMATIC You The only calculating machine that requires but one 
merely set your two factors and turn the crank turn of the crank for each figure in the Multiplier 
until the desired number of places are recorded in or Quotient. We are now carrying a full line of 
the Quotient. The turning of the crank is contin- these wonderful machines and deliveries can be 
uous, while the shifting of the carriage is AUTO- made without delay. “The Millionaire” can be sup- 
MATIC. Lightning-like results obtained without plied in either Hand Operated, with or without key- 
mental strain. Compact—Portable—Simple to Op- board, and Electrically Driven, with or without key- 
erate. board. 


W. A. MORSCHHAUSER., Sole Agent, 1 Madison Ave., New York City 











PUL COCCI ee 


0.K. Even Print Device ‘*: Multigraph 


Every Letter an Original 


yo invested your money in the Multigraph to attain results in 
your advertising—do you realize that the heavy short line re- 
duces those results? 

Your prospect knows that with actual typewritten letters the 
“Dear Sir” and “Yours truly” are not heavier than the body of the 
letter. To keep him from throwing your letters in the waste-basket, 
you possibly tried filing down the type to lighten the impression, and 
spoiled whole fonts of type so that many characters failed to print up 
on subsequent letters. Why take a chance on this when you can 
remedy the whole matter with the 


O.K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O.K. MULTIGRAPHING CO., Lincoln Bldg., Philadelphia, Pa. 


SUSUNAVANONUUDNOUOEOUDESOCOEOUOOOOAOEOEGUGOEOUDOAUSUUOEOEOUOUUEOEOOUGOGEOEOUAOUOUOEOEOOEOEAEOUAOUGUOEOEOEGEOONEE 


SPULEUEERUREGERUGEERECER EGER EEEER DEER RECUR REEER EREDAR TREE TEER EERE TEPER EEE EEE EEO R EOE E EEE 


5% 
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, | 
ALC UISIBLES 


Sauna 









FEDEE 








These machines embody the latest ideas in 
Adding Machine and Typewriter Construction 


They are designed and built to do the most work with the least effort on the part of the operator. 
Note carefully the following superior features of the Federal Adding and Listing Machine. 


Total Wheels and Printed Items in plain sight. Correction, Repeat, Non-Add, Non-Print, Total 
and Sub-Total Keys all on the keyboard within most convenient reach. Flexible Keyboard. Total 
and Sub-Total keys can be used as General Correction keys. Only one stroke of handle is neces- 
sary to take Totals and Sub-Totals. Short and easy handle to pull. All parts quickly accessible 
and interchangeable. Manufactured by Colt Patent Fire Arms Manufacturing Company, of 
Hartford, Conn., under patents of The Federal Adding Machine Corporation. 


The Federal Typewriter is unequalled for speed and convenience of operation. Seven different 
sizes of carriages, up to 27 inches in width, instantly interchangeable. Has exceptional mani- 
folding capabilities. Feed Pressure equalized. Tabulating and Margin Release Keys and Bi- 
chrome Ribbon Shift on keyboard. Paper Feed and Back Space Levers close to keyboard. In- 
terchangeable Platens. Ribbon spools are instantly removable and interchangeable. Rapid car- 
riage escapement, and many other desirable features. European Languages. 


We have some desirable territories still open and will be pleased to consider applications from firms or indi- 
viduals who have the qualifications to act as exclusive dealers in their respective markets. 


a = — ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U. S. A. 
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T-e-n-S-1-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
' Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


The Tension Envelope Co. Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 
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Two New Members in the Van Dyke Family 
VAN DYKE Ink Eraser with Brush No. 6510 


9?) 









‘Cleans as it erases 





The brush attachment for the VAN DYKE soft ink 
eraser is a new item placed on the market by Eberhard Faber and is 
very handy for removing the dust of erasure. The eraser is the same as 
our No. 6505. The brush is of the same fine bristle quality as on our 
No. 1087 Comet eraser. Packed in one-half gross cartons. 


VAN DYKE Pencil Eraser with Brush No. 6010 


‘Cleans as it erases’”’ A > 
EBERHARO FABER { 


VAN DYKE> 


GoO00 S/ZE4O 








es ee #e 
(SEN Tanna, 
A math 
~ ig 





6010 SIZE 4¢ 


he te 
ait 3 


This pencil eraser is our famons VAN DYKE No. 6000 in the 
popular size 40. The brush attachment is of the same material as 
mentioned above. Packed in one-half gross cartons. 


Order at least a gross of these today. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 


<> 
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Get your file clerk 


a Corona 


EAT, typewritten labels on every file folder not only 
look more business-like, but save much valuable 


time. 

Get your file clerk a Corona, and some of the neat gum- 
med labels which may be purchased at your stationery 
store. 

In her spare time let her clean up your files—substitu- 
ting a clean coronatyped label for the old, illegible hand- 
writing on each individual folder. 


When she has finished, you will be surprised to find how 
much more quickly you can find a letter. 


Corona is the ideal typewriter for the file clerk, because 
it is so small, so light, so easy to use—requires no special 
desk—can be carried right to the files. 


CoronA 


The Personal Writing Machine Pettercad 


and we will 


TRADE nem : 
send you this 
Built by very interest- 
CORONA TYPEWRITER CO., Inc. ing booklet. 
116 MAIN STREET GROTON, N. Y. 


Colored gummed la- 
bels, with name and 
address neatly cor- 
onatyped, will make 
your files look better 
and work better. 
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4 Corona 
Typewriter 
Company, Inc. 
Groton, New York 
Send me your in- 
teresting booklet 
“ No. 16 about Corona. 


Name... 


Address -------. +: fs 
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AN INEXPENSIVE 


KEYLESS 
LEDGER OUTFIT 


The LEDGERETTE is a new creation in 
design, construction and name. It is a 
compact ledger outfit designed to meet 
the universal demand for an inexpensive 
ledger. 


Binding-—-Black imitation leather. Metal part, in- 
cluding back, completely covered. Small end caps 
nickel plated. New style metal hinges. 


Mechanism—Telescoping back plates, with 4 5/16” 
posts, standard spacing. 

Keyless Lock—Positive in action. Released by mov- 
ing two small levers at ends of Binder. 

Stock Sizes—No. O-0107—7™%x103¢. No. O-0117—9'4x 
11%. 


Sheets—Lithographed in green ink. Standard double 


entry ledger form—Fm. 5. 


Outfits—Consist of a Binder, 200 sheets and a canvas 
tabbed index. 


Resale Prices—No. 0-0107, $6.00 complete. No. O-0117, 
$7.50 complete—Regular Trade discounts. 


IRVING-PITT MANUFACTURING CO. 


Chicago Kansas City 


> 
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18th Annual 
NATIONAL BUSINESS SHOW 


Central Mercantile Bldg. 
18th Street, N. E. Cor. 6th Avenue 


NEW YORK 


HIS SHOW will be held in a building ideally suited to the pur- 

pose as regards floor space, arrangement and location. The Central 
Mercantile Building is in the heart of New York, within a few steps 
of car lines from every part of the city. 


The very best available methods, appliances and equipment for econo- 
mical and efficient administration of business will all be on exhibition 
on one floor. The services of hundreds of experienced specialists will 
be at the disposal of visitors. 


Dealers in office appliances and supplies will find it well worth while 
to visit this great Exposition. Admission tickets will gladly be sent 
upon receipt of addressed, stamped envelope. 


The National Business Show is not a sales 
organization but an Exposition of the latest and 


best ideas in business efficiency and economy. 


ANNUAL BUSINESS SHOW CoO. 


FRANK E. TUPPER, President 


50 CHURCH STREET NEW YORK. 
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Summing Up 
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“The 
Playground 
of the 
World” 





O UPHOLD our high standards of Integrity, Square Dealing and Progress 
and to aid each member in the development of his own business have 


been the high aims of this Association throughout the past year. 


And 


now approaches the time for the grand summing up! 


Have the services of the National Association 
helped make your daily work a pleasure? 
Have we helped you solve any of those 
problems that so thoroughly take the “joy out 
of life”? 


At the Great 1921 Convention we propose to 
review the past and to lay plans for a bigger, 
brighter future that each individual member 


may feel the stimulating influence of this 
great organization right in his own business. 


Four big days of harmonious get-together for 
work and for play with wide-awake brother 
members from all corners of the country. 
Here your problems will be the problems of 
all. Exchange of experiences and ideas will 
help you in the coming year. 


Atlantic City Convention 
October 10-11-12-13 


Plan a profitable vacation right in the heart of 
“The Playground of the World.” Bring your 
wife and your son, if he succeeds you in busi- 
ness. You will all have a big time and you 
will start the next season with fresh vigor and 


greater confidence. Let Convention ideas 
begin your next business year. Mark up your 
calendar today and write Convention head- 
quarters—403-405 Conway Building, Chicago— 
for full particulars. 


The time 1s short—act now! 








September, 1921. 








NATIONAL ASSOCIATION of 
STATIONERS aND MANUFACTURERS 








OF THE U.S.A. 
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Are You Selling Every 
Possible Cary Unit? 


Consider your territory.—Is it yielding as many Cary 
Unit sales as it should? Has every bank in your terri- 
tory a safety deposit box department?—And is every bank 
completely equipped with all the Cary Units it needs? 

Much new business can be got now. Goto the banks which have 
no deposit box departments. Show them how Cary Sectional Units 
can be installed one at a time;—how each unit yields the bank a sub- 
stantial profit annually. Show them that the bank does not have to 
install a complete, costly, built-to-order department—the boxes of 
which it cannot rent for months to come.—Show them how easily the 
Cary sections can be put together;—and how inexpensive these 


units really are. 
This sort of salesmanship will win new business for you now.—And 


you can count on us for deliveries. 
Immediate Shipment of Stock Units 


is a regular Cary service. Stock Units are constantly going through 


our factory. 
Cary literature tells more of the Unit System of Deposit Boxes. 





Send for it today. Dealers who do not now handle Cary Units should 
send for our interesting agency plan. It is possible that your terri- Vaults 
tory is not covered. C bh r 
apbinctis 
Cary Safe Company D 
Department 105 BUFFALO, N. Y. ecposit 
Established 1878 
Cable Address ‘‘Carysafe’’ Jets) @cL5 





CARY SAFES "The Safe [nvestment” 
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“Yes, I want the grade that 
gives twenty copies” 


You know, of course, that there are many 
grades and finishes of MultiKopy Carbon Paper. 
But there are thousands of users who don’t 
know it. 





sharp 
Y clean, . 
Fo carbon copies 


That’s why our advertising this year is put- 
py 


ting over the “kind for every purpose” idea— 
telling carbon paper users of the kind of work 
for which each grade of MultiKopy is intended. 


Use Multiko 
No. 25 


Meets more r qu aes 
eral ofce use than at i. 

panes paper Makes 

) ies. 

carole permanent cop 

leg! ey 





You can easily see how this advertising 
is going to work to your advantage. More 
MultiKopy sales. More complete satisfaction 
on the part of users. 





The two advertisements shown on this page 
are typical of the advertising that will appear 
during 1921 in the Saturday Evening Post, 
Collier's, Literary Digest, Everybody's, and 
Gregg Writer. 


Help put across the “kind for every purpose” 
idea. It means considerably more sales for you. 


Write for literature and full information on 


d “a the F. S. Webster Selling Plan. 


One sheet of M 


medium 


No. 75 west 


ean . permanent 


ea 
ultiKop' F. S. WEBSTER COMPANY 


328 Congress Street, Boston, Mass. 
gives 100 cl 
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The money-column a 13th-century invention 


In England, about the year 1300, bookkeepers first 
entered amounts in a separate column. One of the earliest 
books in which this innovation appears is an ‘‘Account of 
the Royal Wardrobe,” a page of which is reproduced here. 


In the books used for modern Loose Leaf accounting, 
one opening of the book provides more than one hundred 
columns. Expenditures of many departments, each under 
its proper heading, are entered side by side for quick 
comparison. 


National Loose Leaf Columnar Books can be had with 
anywhere from 2 to 126 columns. The sheets include forms 
designed especially to record information necessary for tax 
returns, distribution of expense, sales statistics, etc. 


Among the business houses that use National Loose 
Leaf and Bound Books in their accounting departments 
are such institutions as the Cunard Steamship Company, 
Ltd., the Fleischmann Company, and the Goldwyn Pic- 
tures Corporation. 


HAve you copies of our free book, 
*‘Ready Records for Accounting,”’ 
to give to your customers? If not, 
write us today for a supply, 


Ledgers 

Ledger Sheets 

Post Binders 

Sheet Holders 
Bank Forms 

Price Books 

Ring Binders 
Columnar Sheets 
Commercial Forms 
Memorandum Books 
Students’ Note-Books 


Show your customers the National line 
of Loose Leaf Columnar Books and 
Sheets—National Series 07048 to 
O7088. 









National 
Columnar 


Book 


ny 
A 


~ 













Loose Leaf and Bound Books 


NATIONAL BLANK BOOK COMPANY 
113 RIVERSIDE, HOLYOKE, MASSACHUSETTS 
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Prosperity Among 
Permanent Business 


New conditions in business indi- 
cate that steady legitimate business 
enterprises are gaining in strength 
and that ‘‘warbrides” are one by 
one getting into difficulties. Steady 
permanent business wants steel 
ofhce furniture, the permanent 
equipment. 


The Canton Line presents espe- 
cially attractive features to dis- 
cerning business men. It is a line 
of high quality products only, 
sold at a minimum cost by virtue 
of standardized factory methods 
and quantity purchasing pcwer. 
It is complete in every way and 
standard. If it is nt already 
represented in your locality, we 
have a proposition ‘‘different from 
others’’ for you. Ask us about it. 


The Canton 


Art Metal Company 
920 Market Avenue, South 
Canton, Ohio 


U. S. A. 


he Canton Line 


comet ee “s nd 


Quality Products 
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They Know Where They Stand Each Day 


R. R. Knapp, Office Manager of the 
S. J. Brouwer Shoe Co., Milwaukee, says 


‘“‘We started using the Comptometer about 8 
years ago, buying only one at first. It was so satisfac- 
tory that we gradually have worked up to 6, which are 
used on our Sales Analysis, as well as other figure work. 


‘‘We handle about 600 Sales tickets week days 
and 1500 on Saturdays. 


‘First the checks are totaled. Then they are 
separated by Styles and by Departments and a total is 
run off for each Style and Department. By noon of 
next day, we can tell just what each Department is 
doing; how many and which styles of shoes we have sold. 





‘“‘A statement is prepared each day showing 
number and amount of sales for each Department, 
which we compare with same period of previous year. 
We can thus anticipate what the public is buying; ; 
which styles are not moving, and therefore ought to be If not made by 
pushed. Felt & Tarrant, 

tts not a Comptometer. 





‘We feel that if a Comptometer works only 
one full hour a day, it is well worth its price.”’ 


FELT & TARRANT MFG. CO., 1713-35 N. Paulina St., CHICAGO 
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WOODTYPE CHICAGO 


CURTIS ON WOODSTOCK TYPEWRITER 
WINS EUROPEAN SPEED CHAMPION- 
SHIP AT MANCHESTER BEFORE 

9000 SPECTATORS 


SUPERTYPE 


. - 
4 J 
a 
— A BETTER TYPEWRITER — 
Designed to meet the need of something better 
typewriters That we have succeeded can best be 
told by the enthusiasm of those who are using and 
selling the Woodstock—a splendid machine, a ready 
seller, a satisfied customer. An exceptional oppor 
tunity for profitable selling connections at home and 
ibroad Write for complete information, descriptive 
matter ind local representatior The Success of 


Age 
WOODSTOCK TYPEWRITER COMPANY 
35 N. Dearborn St. CHICAGO, U, S. A. 
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Used by 
Government 


Offices, 


Business Houses 


and 
Individuals 
Throughout 
‘the Civilized 
World 
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Pioneer— 
Then and Now 


ROM the day it was invented, the Oliver 
Typewriter has symbolized progress. As 
all remember, it was the first to bring vis- 


ible writing—since adopted universally. 

And year by year The Oliver has ranked: as 
the leader in design. Its betterments have in 
Huenced the whole industry. 

The Oliver No. 9, our latest and best model, 
has never been equaled. Its basic superiorities 
cannot be obtained elsewhere. 

For instance, The Oliver alone offers that 
great advantage, an arch-shaped typebar, whicl 
affords downward printing. 

This construction, an Oliver idea since thi 
beginning, solves many problems. 

It insures permanent alignment, it gives 
lighter touch, it brings clearer impressions. And 
it adds to the fame of The Oliver for durability. 

The Oliver offers all that is obtainable in the 
finest standard typewriter PLUS its own exclu- 
sive betterments. Such a combination is not to 
be overlooked by the buyer who insists on the 
most for his money. 

No buyer, whether he is figuring on one or one 
hundred, should decide which is the best until he 
is familiar with The Oliver. Comparisons will 
enlighten. 


The Oliver Typewriter Company 
152-C Oliver Typewriter Bldg., Chicago, III. 
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